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Figure 3.1. Stand Above the Crowd. 2013. Poster Figure 3.2. Modiano. 1933.
advertisement found in Rapture. Image from the Bioshock Italian lithograph by Franz
Wiki. Lenhart. Image from Poster

Auctions International, Inc.

Rapture is given texture and realism through the Art Deco aesthetic, which reflects the
embracing of progress for its own sake. Rapture’s architecture, interior design, and graphic art
are all cohesive artifacts of perceived modernity, sophistication, and technological prowess. The
graphic design in Rapture’s diegesis draws on 1930s and 1940s American motifs.*' It is not peak
1920s/30s Art Deco, but a modified 1940s iteration. For instance, Figure 3.1 has been generously
altered from its 1930s real-world reference (Figure 3.2). The original lithograph has several Art
Deco elements including modernist-inspired typography, use of negative space to create form,
airbrushed gradients, and a bold color palette. The in-game version has filled in the negative

space to change the ad’s focus from the cigarette to the clothing, and the tagline’s script font

51. Grant Tavinor, “Bioshock and the Art of Rapture,” Philosophy and Literature 33, no. 1 (April,
2009): 92. EBSCOhost.
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leans more mid-century. The woman’s face is also altered from its original flat angularity into an
example of 1940s beauty rendered in a more painterly style.

Whether or not the poster is authentically Art Deco is less important than the player
perceiving the message of Art Deco. Figures 3.1 and 3.2 both convey a sense of modernity and
sophistication. Bioshock’s diegesis uses vintage design in its commercial art to communicate
several ideas: authenticity via familiarity, ideology via style, and futuristic technology via
aesthetic foundations. Whether it’s Columbia’s use of Art Nouveau to preserve an idealized past,
or Rapture’s take on Art Deco to portray an idealized future, both design eras suggest something

different for each city in the Bioshock series.

Analysis 4 — Sky Captain and the World of Tomorrow™

Sky Captain and the World of Tomorrow is an action-adventure science fiction film that
takes place in an alternate version of 1939 New York where technology is much more advanced.
The 1939 New York World’s Fair and its “World of Tomorrow” theme inspired many visions
of the future that would in turn inspire Kevin Conran’s film. According to Conran, German
Expressionism and Art Deco were key visual styles in creating the milieu of Sky Captain.>

The billboard seen in Figure 4.1 is from a chase sequence in which we see what is
stylistically a 1930s New York, but populated with futuristic flying machines and giant militant
robots. The imagery on this billboard is recognizably Art Deco with its geometry and stark

shading. It is not heavily modified from the advertisement that inspired it (Figure 4.2). The

52. Sky Captain and the World of Tomorrow, directed by Kerry Conran (Paramount Pictures, 2004).
53. Kevin Conran, Sky Captain and the Art of Tomorrow, (Dynamite Entertainment, 2022).
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shapes, text, and airbrushing all remain, but all color is now leeched to match the aesthetic of

film: a pulpy adventure from the 1930s.
The use of Art Deco in Sky Captain fulfills a very different narrative need than in
Bioshock. In the latter, it enforces themes of hubris. In the former, it is an indulgent use of

vintage anemoia to recreate the look of films from the same era.

Figure 4.1. Wrigley's Billboard. 2004. Screenshot from Sky Captain and the World of Tomorrow.

Figure 4.2. Wrigley's Spearmint Gum. 1936. Advertisement by Otis Shepard. Image from MoMA.
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WWII Propaganda

Prior to World War 11, the first World War prompted the United States to create
recruitment posters which followed in the illustrative styles of J.C. Leyendecker: romanticized,
painterly, often with idealized personifications of America and coupled with Americana symbols:
stars, the flag, liberty crowns, etc. This tradition continued into World War II with illustrations by
Norman Rockwell, which kept the homefront’s morale high. Meanwhile, military recruiters took
a different approach. They typically commissioned posters that were more designerly, with flat

rendering, an emphasis on typography, and a bold and highly contrasted color palette.>* >

Analysis 5 — Star Wars’®
The original “Loose Lips” poster (Figure 5.2) was commissioned by the United States as
part of a series of wartime posters during World War I1.°7 Its Star Wars equivalent (Figure 5.1)
has similar high contrast, typographic styling, and message: don’t spread rumors, or else.
Originally made for a set of trading cards, the Star Wars “Loose Lips” design would later
be seen at Pinewood studios to warn production staff against leaking spoilers.*® Later, it would be
part of a growing collection of in-universe posters featured in Star Wars Propaganda: A History

of Persuasive Art in the Galaxy. Since then, it has been seen on various merchandise.

54. Meggs, Meggs’ History of Graphic Design, 359-363.

55. Eiseman and Recker, Pantone, 86-87.

56. Star Wars: A New Hope, directed by George Lucas (Twentieth Century-Fox, 1977).

57. National Archives Catalog, “Loose lips might sink ships,” accessed 2025, catalog.archives.gov/
id/513543.

58. Germain Lussier, “POTD: J.J. Abrams’ On-Set ‘Star Wars Episode VII” Spoiler Poster,” Slash

Film, accessed 2024, slashfilm.com/534218/j-j-abrams-spoiler-star-wars-7-poster.



Figure 5.1. Loose Lips. 2010. Propaganda Figure 5.2. Loose Lips Might Sink Ships. 1941.
poster for Star Wars trading cards. Image WWII propaganda poster by Seymour R. Goff.
from the Star Wars Wiki. Image from the National Archives.

When Star Wars Propaganda gave “Loose Lips” a fictional backstory to flesh out its
place in the universe, it became a part of the Star Wars diegesis; existing within that galaxy
and supplementing the narrative of a zero-tolerance empire.”” The poster is recognizable as
simultaneously retro with its 1940s styling, and futuristic with its familiar Star Wars imagery
of an imperial officer, technical blueprints, and the gloved hand of Darth Vader. Star Wars has

a long history of using the aesthetics of Nazi Germany in its portrayal of its evil empire, from
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59. Pablo Hidalgo, Star Wars Propaganda: A History of Persuasive Art in the Galaxy (Harper, 2016),

78.



