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ABSTRACT 

In 1990 voters in the Ritenour School Dis trict approved the 

first of several bond issues that provided fo r the ren ovation o f 

district facilities . F o llowing approval of the bond issues . the distric t 

s uccess fully passed a Propositio n C Ro llback Waiver. a ty pe of tax 

increase o nly fo und in Mis souri. 

Find ing the additional funds to effectively manage today's 

schools is a national concern . Ri tenour School Di stric t leade rs. like 

so many other public schoo l officials throug hou t the United SI ates. 

so ught the financial assistance of thei r community by co ndu cti ng tax 

levy and bond iss ue elections . 

Like mos t s uccessful political campaigns. sc hool referendums 

requi re s olid public re lations principles - research , analysis , 

communication and evaluation. H owever, mos t school e lections are 

ac tually "won" long before the tax increase or the bond proposal is 

placed on the ballot. A school dis trict that con s is tently receives voter 

approval will also have an on-goin g commHment to hones t, open 

communication with its public. This effective public re lations 

program continually works to inform the community 's residents and 

plays an important role in gaining the trust of those who live and 

work with in the district. 

This thes is studies public relations practices and analyzes the 

political s trategies, techniques and implementation of effec tive 

schoo l district tax levy and bond iss ue e lec tions. The s tudy 

specifically s tudies the role public relations and it 's role before, 

during and after an election conduc ted by a school dis tr ict. 

Documented research and personal inte rviews provide the bas is fo r 

the s tudy. 

While every campaig n is different, certain components are 

found in almos t every s uccessfu l election. This study discusses the 

p lann ing, the research , the s trategies, regulations and challe nges of 

an educational election . Such items as the importance of an exis ting 

public re latio ns program, s urvey techniques, analysis of data, 

forming political s trategies, for ming communication/public re la tions 



strateg ies a nd co mmillee me mber a nd schoo l dis tr ic t pe rson nel roles 

are a lso reviewed. 

The s tudy conc ludes wi th the review o f case s tud ies of two 

e lect io ns. one bo nd iss ue a nd o ne tax ra te increase. w hich 

demo ns trate the effec t iveness of solid p ublic re la ti o ns prac tice. when 

app lied 10 ed ucatio nal po litical campaigns . 

2 
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Chapte r I 

I NTRODUCTI ON 

Each year hundred s of public schoo l di s tric ts throug h out th e 

United S la tes as k thei r res idents fo r fin ancial ass is lance by 

conductin g tax le vy and bo nd iss u e elec tion s. As the country· 

schools face record enro llments. with e ven higher numbers projected 

for tbe new decade, communi t ies are bein g as ked to fund the 

con s truc tion o f additional schools and to s upport the cos t for 

additional teachers in amounts never seen be fore. 

T he American Association of School Adminis trator s predicted 

th a t in 1998 public and private s chool enrollments would top 52 

million, "continuing an upward trend until 2007 , and inc reas ing the 

competition among dis tricts for qualified teachers and for moneys to 

fuel fac ilities construc tio n" (Holmes). 

As s ludent enrollment reaches new records, ho us in g these 

s tudents and prov iding resou rces fo r their education has become a 

national iss ue. In h is an nual Back- to -School Special Report in 1996, 

United States S ecretary of Education Richard Riley s tated that to 

maintain current K-12 s tudent service levels in 2006, the nation will 

need abo ut 190, 000 additional teac hers, over 6 , 000 more scho ols and 

approximate ly $ 15 billion in add it io nal annu al operating expenditures 

( I ) . 

Recent s tudies lend s trong c redibility to the predictions by 

nation al and local schoo l leaders regarding escalating educational , 

financial and faci lity needs. S cho o l di s tricts across the country 



repo rt sharp jumps in cons truction comple ted in 1998 - bette r than 

$14. 6 billio n up fro m $ 12. 7 b ill ion in 1997 (Third Annual 

Constructio n Report). As the trend of increased school enro llment 

continues in to the next century, school di s tr ic ts with al ready stressed 

budgets will continue to experience both parental and financial 

press ures Lo build more classrooms and hire more teachers . 

As new schools are completed , parents de mand mo re teachers 

be hired to keep class s izes as low as poss ible. Secretary Riley noted 

in hi s B ack- lo-School Special Report that the s ize o f the ir ch ildren ' s 

schools and the s ize o f their child 's class are foremost issues fo r 

parents . 

Class s ize is a pers istent issue, and it will be even more 
so in the coming years , In 1993-94 the nationa l average 
for class s ize was 25.2 s tudents in e lementary schools 
and 23 . 2 in secondary schools . Many of the states that 
already have large schoo ls and crowded class rooms wi ll 
be the states that continue to have significant enro ll ment 
increases. In the next 10 years, more than 6 ,000 new 
schools mus t be built to accommodate the c hildren who 
make up the baby boom echo. Many local school boards , 
therefore , will face the task of findin g the reso urces to 
build new schools and recruit additional well-trained 
teachers to keep c lass s ize down. (4 ) 

And the tas k o f findin g those additional fund s is not easy . 

Managing and finan cing s uch explosive growth is a constant concern 

for local school officials w ho mus t rely on declining federal and s tate 

dollars and a voting public who is s ke ptical of any tax increase no 

matter how good the cause. 

Dramatic examples of this grow th pheno meno n and its 

assoc iated costs abound. Take the case of the Clark County (Las 

Vegas) Nevada School Distri c t which has ranked among the fastest 

growing in the nation for the last decade. Enrollment in 1987 was 



95 .4 16 s tudents. B y 1997 the enro llmen t bad nearly doubled to 

179 , 169 . The schoo l dis tri c t ex pects to o pen 1 S new sc hoo ls by 

3 

1999 . yet w ith enro llment expected to Lo p a qua rter mill ion by 200:?. 

man y more sc hools w ill be needed. and local res idents and busi nesse~ 

will be as ked to fund , in record amoun ts. the needed schools . (Riley 

3 ). 

Aski ng res idents for appro val of ano ther bo nd iss ue is 

neces sary, but di fficult fo r Clark C o unty school offic ials because 

voters alread y approved a $605 million bo nd in 1994 to fin ance the 

con structio n of 24 new schools and reno vatio ns at 114 exis ting 

schoo ls . Escalating enrollment quickly outpaced those projec ts , thus 

fo rc ing officials to g o back to the vo ter s in 1997 seeking approval of 

a $643 million bond issue (Riley 3). 

Bond iss ue cos ts are predicted to continue to set new records 

as s tudent enrollments increase. Not unique to any section o f the 

co untry no r any s jze of school di s tric t, bo nd iss ue amo unts 

throughout the co untry are rapidly increas ing. And the amo un ts are 

mind boggling to everyone jnvolved , es pecially the local taxpayers 

who mus t foot the bill fo r the additional educational dollars. 

In 1997 the Baton Ro uge, Louis iana Public Sc hools as ked 

paris h voters to appro ve a bond is.s ue for nearly a billion dollars . ln 

1998 in Los Angeles , C ali forni a. local schoo l dis tri c t vo ters 

approved the larges t education bond iss ue in his tor y , $3. 5 billion. 

E ven in s maller di s tricts with relat ively s table enrollments the 

to tal dollar amounts of bond iss ues , equally large in propo rtion to 

the dis tric t ' s assessed valuatio ns , are rais ing the eyebrow s of local 

vo ters. The Ritenour School Dis trjc t in S t. Lo uis County, Mis souri, 
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has 6 , 700 s tudents. The di s trict 's enrollment places it at the midpo int 

co mpared to lhe other 23 St. Lo uis County dis tricts. but well below 

enro llment figu res in Clark County Nevada School Dis tri c t. 

Yet Ritenour voters, like Clark County vo te rs. were asked to 

approve a record dollar amount bond iss ue to improve schools. Bei ng 

a well es tablis hed community. Rite nour· s need to resto re and 

renovate its o ld buildings is comparab ly burdenso me lo C lark 

County 's need to build new schoo ls for a grow ing en ro llme nt. 

Ritenour res idents were as ked to approve a $30 million bond issu e in 

J 990 to renovate nine schools. The actual amount needed , according 

to district architects , was actually over $56 million, but Ritenour 's 

bonding capacity only allowed the district to seek $30 million. 

Ritenour is a s mall . post-World War II lower middle class 

community where the average home is valued at about $59 ,000. A 

$3 0 million bond issue, the highest ever proposed by the district, 

was difficult for working parents , let alone retirees and sen ior 

citizens, to fully grasp . The amount was s imply unimaginable to 

many res idents. Yet, thanks to the efforts of hundreds of volunteers 

and solid public relations strategies , voters approved the sale of the 

bonds and have since approved additional bonds for $6. 5 and $9 

million to con tinue renovations to their local schools. 

Ritenour , like most school districts , also has the cons tant and 

companion concern of the escalating operating costs. More teachers 

to keep clas s s izes low and higher employee salaries and benefits to 

remain competitive constitute the mos t s ubstantial part of these 

increases. These " people" expenses are typically the larges t operating 

budget item for school districts. In addition , however , other costs 
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s uch a b us trans po rlal ion . basic uti lities , Lech nology , sc hoo l 

supplies . textbooks. ins urance and cafete r ia co mmodities contin ue 10 

increase. These items, also es sential componen ts to mai ntaining and 

improving schoo ls and acade mic s uccess , represent s ig nificant cos ts. 

All these ri si ng and competing cos ts have a major im pact o n the 

schoo l di s trict 's budget. How well these cos ts are met c learly 

impacts the quality of education provided to s tudents. 

To address these operating needs in thei r d is tri c t, R itenour 

School Dis tri c t board members placed a Propos ition C Rol lback 

Waiver on the November J 998 ballot. Voters approved the ro llback 

waiver, author izing the dis tric t to retain the annual half-cent state 

sales tax instead of refunding it to individual homeow ners through a 

tax levy reduction , as provided under Missouri 's Propos itio n C 

legis lation . The first voter approved tax increase s ince 1987 , this 

elec tio n vic to ry is expected to increase dis tric t r evenue by 

approximately $1. 8 millio n annuall y. 

Like Ritenour School Dis trict officials, public educators 

throughout the nation struggle today with the difficult tas k of 

providing schools that meet the hig h expectations of students, the ir 

pare nts, and the greater community, while increas ing cos ts o n all 

fro nts v ie for scarce resources . While it may be increas ingly acute, 

thi s dilemma is no t new to Ritenour nor to the public school systems 

througho ut America. 

What is new , however, after more than two decades of s harpl y 

declining and then s tab le en ro llment, are the vast amount of dollars 

now required to meet the capital need s of build ing and furni s hing 

new schools and renovating o ld o nes. Add this major cost to 
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accompanying increases for operat io nal cos ts for additional teac hers. 

support services. and expensive s tale and fede ra l mand ates. most of 

which are de pendent o n local voter-approved revenue. and the 

necess ity for learn ing how to conduct s uccessful bo nd iss ue and tax 

lev y campaigns becomes hi ghly apparen t. 

Throughout public scbool his tory, res idents have been asked 

to s upport their schools by approv ing additionaJ moneys to build or 

renovate schoo ls or to cover increas ing operational cost. 

Although circumstances are much differe nt now. ci tizens 

voting fo r funds to build and suppo rt the ir schools is also not a new 

phenomenon . In 1888 , more th an I 00 years ago, Ritenour School 

District archives indicate that the Board of Education, at its annual 

meeting, decided to as k res idents to approve fund s to build and 

furnis h a new school. By a hard-to-believe vote total , and a harder­

to- believe favorable vo te of 16-1, the proposal passed and the school 

was built at an even-harder-to-believe cost of $2,245 (Williamson 

l 0). 

As the century opened and new needs evolved , the Dis trict also 

s uffered its s hare of reversals. Proposals to build an additional 

schoo l and to increase taxes by 5 cents per $100 assessed valuation 

were soundly rejected by la rge margin s. Pers istence, however , paid 

off as the vo te rs d id finally pass a $5,00 0 bond iss ue o n April 7, 

1903, again by an overwhe lming vo te of 49-5 , o r 90 . 7 percent. 

Thus, the his to rical record is clear that the communities have 

s trugg led to gain adequate fund in g for their children 's education 

s ince the time they began building schools . Ju s t ho w the early 

communities g rappled with and met this challenge is not very c lear. 
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But as schoo l elections became vital e lements in meeting capi tal and 

operating needs for dis tric ts. school officials searched fo r more 

effective s trateg ies to ass ure successfu l election o utcomes. Al the 

same time. educators were forced to also balance their del.icate. and 

so metimes conflicting, role in the political arena as champion of the 

community·s you th as well as of higher taxes . 

7 

In an increasi ng formalized way. the National School Pu blic 

Relations As sociat ion (NS PRA) evolved as a leader over the years in 

developing e lect ion campaign s trategies. Formed initially in 1935 as 

the School Public Relations Association (SPRA), at a National 

Education Association meeting in Denver , the organization was 

establis hed to ass ist school district 's public relations professionals 

by sharing new techniques and new program methods. Later 

becomin g NSPRA, the o rganization soon developed and promoted 

solid public relations practices as a foundation for s uccessful schoo l 

election campaign s, an emphas is and service which it bas continued 

to the present day. 

In the organization 's news letter, Trends In School Public 

Relation s, the firs t note of a successful educational election is found 

in the October, 1947 news letter on the heels of World War II and the 

birth of the greatest baby boom ever. A following iss ue from 

December 1947 offers S PRA members help for their school 

campaigns . "Four new publication s offer practical, timely assis tance 

to the thousands of schoo l dis tricts forced by increased cos ts of 

operation and expanding enrollments to go to the voters for increased 

tax support" (Trends l ) . 
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As d iscussed. the need fo r communities to s upport their 

ed ucatio nal insti tutio ns is nothing new . In 1952 Sco tt Cutlip and 

Allen Center publ is hed, Effective Public Rela tion s . They began their 

chapter about practices of communication in public education with 

this sentence : "The progres s of the school as an ins titution of 

democracy depends upon the support of the public it serves .. (Cutlip 

561 ). School referendums are difficult to win in the bes t of economic 

and political times . While local school boards and dis trict educator 

work to inform the public of the desperate need in area school s . 

cit izen-based campaign co mmittees must convince voters to mark 

their ballots in s upport of the schools . 

So bow do school districts secure the votes to approve such 

large bond issues and tax levies in today ' s volatile political climate? 

The task for both groups often appears monumental as financial 

amounts can be s taggering and political agendas can often polarize a 

community . Public relations professionals continue to search for the 

winning combination of communications and politics that will 

trans fer to election day succes ses . 

Most s uccess ful school referendums hold in common with the 

success ful political campaigns the solid public relation s principles 

applied by political strategis t and savvy campaign managers -

research , analysis , communication and evaluation. 

However , like most political elections. mos t school elections 

are actually ·'won " lo ng before the tax increase or the bond proposal 

is placed on the baJlot. A s chool dis trict that consis tently receives 

vo ter approval will more than likely have an on-going commitment to 

hones t, open communication with its public. The school dis trict will 



co ntinually s tudy the need s and val ues of res idents and mon itor the 

s ati s faction levels of community members . 

9 

Voter demogr aphics, c haracteris tics and pattern~ are also 

analyzed regularly by school officials . Th is effective overall pub.lie 

re lations program provides on-going communication wi th the 

communi ty · s res idents , busines ses . and government leaders . It play~ 

an important ro le in gaining the tru s t of vo ters long before they enter 

the poHing booth and will play an importan t ro le in the s uccess of 

any publjc school district bond issue or tax levy campaign. 

The focus of this project is to provide an objective review of 

the p lanning. research, s trategies, reg ulations and challenges 

required for success in educational election campaig ns. By s tudying 

two highly s uccessful , yet very different Ritenour School Dis tric t 

elections , insights in several educational election areas will be 

provided: How an educationaJ campaign i s organized to assure the 

best possible c hance for victory ; and what roles to do other elements 

s uch as existing public relations programs. s urvey techniques and 

results , analysis and communication of data. formation of political 

s trateg ies , formation of communication/public relations strategies , 

community committee members and volunteers, and school dis tric t 

personnel play in ballot issues. 
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Chapter 11 

REVIEW OF LITERATURE 

Despi te the s hortage of formal research on the topic. savvy 

school leaders have understood for maa y years the importan ce of 

involving the public in the schools . School districts have a long 

history of working to gain the public trus t. The very s tructure of a 

public schoo l sys tem lend s itself to bas ic public relations pract ices. 

that in turn , help to solidify voter tru s t and ultimately, voter 

approval at the polls. As the following articles and selected 

publications illustrate, school dis tricts with s uccessful on-going , 

research-based public relations programs, have already established 

the necessary foundation needed for s uccessful bond iss ue or tax 

levy campaigns . 

School dis tricts are served by elected Boards of Education who 

are accountable to the public who voted them into office. Committees 

at both the dis trict and individual school level provide partnerships 

with parent, e mployee and community groups. 

In a book that provides a thorough s tudy of the complexities of 

politics, the tec hniques for conducting successful campaigns , and the 

methods of gaining power within the exis ting politicaJ s tructure, 

Universi ty of Florida professors, Michael Y. Nunnery and Ralph B. 

Kimbrough offer an authoritative sourcebook for educational 

campaigns . Even though the book was written in 1971 , the public 

relations foundations and political s trategies remain very relevant to 

current election processes. 



They write in their book, P olitics. P ower. P olls and Scho ol 

Electio ns . that ''the exercise of political leaders hip is an ongoing 

process. not a role assumed only durin g elections.·· (3 ). In other 

words . schools mus t ut ilize ongoing public relation s programs to 

better achieve political leaders hip in the community. 

On close examination , we find that we have been more 
e ngaged in political activity than we usually realize. The 
well-organized school public relations program. the 
c itizens' committees, cooperati ve school surveys. and 
other fo rms of cit izen involvement are all political 
activities. If educators asses s their activities 
realistically, they will find that political leadership 
equates with profes s ional leadership in influencing 
public opinion. (3 ) 

l l 

Like Nunnery and Kimbrough who meld tried and true public 

relations fo undations into s uccessful educational campaigns , other 

authors also offer similar strategies. The National School Public 

Relations Association's publication written by Jeanne Magmer and 

Gay Campbell, Win at the P olls, begins by reviewing the five basic 

steps of the communications process - research, analysis , planning, 

imple mentation and evaluation. Throughout the publication , each s tep 

is discussed and actual samples from school dis tric t campaigns are 

provided to add even greater unders tanding of the material (2). 

Solid public relations programs play an important role in 

school bond is sue and tax levy elections. The relationship a district 

has with its voters prior to an election is a key factor in a dis trict's 

success at the ballot box. Voters who unders tand the miss ion and 

vis ion of the dis trict , who have opportunities for formal and informal 

communication, and who believe the district is responsive to their 



► 

wants. w ill be muc h more likely to have ow ners hip in schoo l 

improvement efforts . including school e lections . 

12 

Magmer and Campbell write that success ful election campaign ~ 

are the payoff o f a comprehensive. continuous public relatio ns 

prog ram tha t bui lds pos itive relations hips wi th voters. engage~ the 

public in school activities. and gives com munity me mbers a sense 

that they ow n their own schools (2). 

B y thoroughly reviewing each s tep of the communication 

process, Win at the Polls offers good advice for someone new to 

school e lections as wel l as for the seasoned veteran. Samples of 

s uccessfu l campaign planning and li terature are included fo r further 

informatio n. 

Effective Public Re lations. a much-prai sed public relatio ns 

textbook written by Scott Cutlip and Allen Center. is an excellent 

source for gaining understand ing of the public relation s foundations 

essent ial for any credible program either in the corporate arena or in 

an educational setting. Cutlip and Center offer great detail to the 

work associated with public relation s. The recommendations and 

s trategies s ugges ted by Nunnery and Magmer are s trongly supported 

by the long-time public relations foundation s offered by Cutlip and 

Center in the ir text. 

While Magmer, Nunnery and Cu tl ip and Center, offer a 

complete analysis from beginning research to ending evaluatio n. the 

additional literature selected provides an in -depth, focu sed 

perspec tive of one public relations element - specifically as it rel ates 

10 an educational campaig n . From the additional so urces, a deeper 

unders tanding was obtained of the planning, research, s trategies, 



regul ations and challenges as ociated with educational e lec tion 

campaign s. 

13 

Even th ough ed ucational leaders have histo rical ly 

communicated with and in volved extern al audiences in schoo ls. 

accordin g to Dr. Rod Wright. pres ide nt of Attitude Research 

Cor poration and educational campaign expert. s imilar communication 

s trategies have no t a lways been a part of non-educational political 

campaigns. In fact. Wright says it is not unt il the 1968 R ichard 

Nixon pres idential campaig n that the firs t s igns of marketing. 

advertising. and public re lations ideology were infu sed into the 

political campaign p lan . Being the forerunner of today's modern 

campaig ns is c redited to Matthew Reese, a nationally-known political 

cons ultant (Wrig ht). 

In 1960. a young Matthew Reese was campaigning for 

pres identia l hopeful John Kennedy in Wes t Virginia. R eese 's 

s trategy of combining res earch, targeted mess ages. direct mail and 

grass roo ts door-to-door campaigning earned him plenty of attention . 

According to Wrig ht. other major campaigns followed for Reese, 

includin g Joe Teas dale ' s 1976 governor 's race in Missouri, and the 

1978 natio nal rig ht-to-work labor issue in Missouri. Reese 's 

innovat ive use of marketing and public relations in politic al 

campaig ns is s till being used effectively today, es pecially in 

educatio na l campaign s. 

Many of the political stra tegies Reese developed are also used 

by Wrig ht at Attitude Research Corporation . As specialis t in political 

and issues research. Wright and ARC have earned hig h acclaim for 

work in educational bo nd iss ue and tax levy campaigns and programs 
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that develop community s upport for educational reform efforts. 

Wright wo rks with school districts throug ho u t the co un try and for 

the Missouri Departmen t of E lementary and Seco ndary Education in 

J efferson City . Missouri. He also teaches political science at Webs ter 

Univers ity in Webster Groves. Misso ur i. 

School leaders have fo und help for their bond iss ue and tax 

levy campaig ns from many sources . and for many years . In 

rev iew ing Trends In School Public Relatio ns , an early newsletter of 

the National School Public Relations As sociation. ass erts that 

" increased cost of operation and expanding e nrollments were forcing 

school districts to go to the voters for increased tax s upport" ( l ). 

As a service to their membership , the 1947 news letter offers 

several publications and various campaign tips for the school leader 

facing an e lection. While the newsletter does not address the 

communication process as we know it today , it does offer a hi sto rical 

look at early s uggestions for successful school campaigns. Again , 

the s ugges tions may not be researched-based s trategies , but a 

surpris ing number of tips are fo und in today 's school campaign 

plans. Campaign s ugges tions from the 1947 Trends newsletter 

include: 

l ) secure cooperation of parent-teacher and civic groups 
2) arrange for personal contact with voters 
3) s teady flow of information better than occasional 

splurge 
4 ) campaign must be tailored to meet local needs 
5) campaign must have bas ic selling message and s logan 
6 ) the less s tatistical data given ... earlier to focus 

attention on unders tandable i ss ues . ( 1) 
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Standing the true tes t o f time. all of thes e 1947 s ugge tion s 

wo uld mos t certainly be included in the overall c ampaign s trategy o f 

a success ful schoo l election co nducted in the 1990" s. 

Prio r to finalizi ng the nuts and bolts of a campaign. however. 

school official s mu s t gather specific information to s upport it. Tbey 

mu s t determine the need for either a bond iss ue or a rax le vy . or in 

some s ituations . both . Several is sues - dis trict needs . commu ni ty 

demographics , vo ter his tory . elec tions law s . financial impact. and 

voter att itudes - must be thoroughly researched by educator before 

plac ing a bond iss ue o r tax referendum on the ballot. Ed ucators mus t 

understand the issues, have scienti fic- based data to support their 

decisions and use the information to formulate their campaigns. 

As we capitalize on the proven techniques of these various 

sources, we can also benefit from United States Secretary of 

Education Richard W. Riley's "Inves ting in America ' s Future, " a 

statement he offered as a back-to-school report in 1997 which 

provides a good lo ng-range vision to the future needs of schools . 

In his report, Riley addresses the current s tate of school 

enrollments , offers long-range demographic forecasts and uses 

current school district case studies to provide insight into the school 

facility crisis facing America today. His report offers educators 

solid, well-researched information about the overall s tate of school 

buildings, public school enrollments. teacher shortages , and the need 

fo r addi tional fund ing for public schools both now and in the future . 

In relation to the Ritenour School Dis trict bo nd issue and tax 

referendum elections, Riley ' s report o utlines an important natio nal 



perspective which might otherwi se have been pe rceived as o nl y a 

local. community iss ue. 

Like Secretary Riley. many national education al assoc.ia tio ns 

pro vide their members hip with data on specific topics r ela ted to 

public schools . As a service to the ir members . the Ameri can 

As. ociation of School Adminis trato rs publi s hes on their websi te 

daily features titled. Leaders h.ip New s and s tat-a-day @ aas a that 

address current topics or trends in public education . 
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In February 1998, the Leadership N ew , feature s tory was, 

"Educators Needed to Keep Buildings on Federal Agenda. " The 

article review s pending federal legislation for school construction , 

recently approved tax provisions , and proposals by President BilJ 

Clinton to help communities renovate or build new schools . The 

article, while very brief, does give quick. bulleted statistics and 

examples of how school districts are successfully seeking the aid of 

the federal government to offset the cost of school construction 

projects. This information posses a new possibility of finding 

alternative funding solutions versus conducting an election to seek 

local money as the source of funding building renovations. 

Another American Association of School Administrators ' 

feature written by Natalie Carter Holmes summarizes a personal 

tes timony from Virginia City Beach superintendent. Tim Jenney. 

Superintendent Calls for State, Federal Investment to Answer 'Baby 

Boom Echo,' offers a glimpse of the challenges his district is facing. 

The price tag for needed cons truction and renovation in Jenney ' s 

district stood at $644 million in 1998 thanks to 2,000 additional 

students who enrolled that year alone. In 1998, the dis trict asked 
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voters to approve a $65.3 mill io n referendum. one- tenth of w hat·~ 

needed . J enne y s ay s . he foresees the s ame scenario every three years 

for the fo reseeable futu re . J enney said th is was simply too muc h to 

ask of local taxpayers. and he called for more s tate and federa l a id to 

address schoo l dis tricts' needs for capital. 

U nders tanding the financial impac t a bond issu e or tax levy 

will have on a schoo l dis trict and the community i s a lso impo rtant 

pre-election information school leaders mu s t secure. What are the 

total financial needs of the distr ict? H ow much can the community 

realis ticall y afford? How soon is the money obtained by the dis trict? 

What are the financial regulations mandated by the s tate or county 

where the election will take place? 

A 1996 s tudy by Douglas S . Reed at Georgetown University , 

Court-Ordered School Finance Equal ization: Judicial Acti v is m and 

Democratic Oppos ition. examines the effects of s tate supreme court 

decis ions on the actual dis tribution of school funds within four 

states . Connecticut, New Jersey , Texas and Kentucky each had 

court-ordered restructuring of school funding . While not included in 

this s tudy, Missouri is included in the lis t of s tates experiencing 

court-ordered res tructuring of its school fundin g formu la. 

From his study . Reed co ncludes state courts can have 

s ubstantive effects on the equity of school finance . However, 

"efforts to do so ... . will engender equall y s ubstanti ve mass 

political oppos ition - some of which will be racially based" ( 14). 

Educators who believe finance reform efforts in their s tate may 

offer a quick fix alternative to local political elections will find this 



information helpfu l in weighing the pol itical and social c limate for 

s uccessfu l finan c ial reform at the state leve l. 
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In a similar s tudy . William W. Cooley. a professor of 

ed ucation at the Univers ity of Pittsburgh . authored ... A Ca.II for 

Mu ltiple Intrastate Studies," for the National Center for Educational 

Stacis tics. In his report, Cooley co ntends "most s tates s truggle wi th 

the difficult tas ks of making funding more equitable from the 

perspective of the s tudent and the taxpayer. and making the sc hoo ls 

more efficient and accountable to promote wise spending of scarce 

state resources" ( 1). 

Cooley further explain s, tho ugh, how mo ney makes a 

difference in schools - another key s elling point for educators to take 

to their public. He concludes that " hiring teachers with s tronger 

literacy s kills, hiring more teachers (when s tudents per teacher ratios 

exceed 18 ), re taining experienced teachers and attracting more 

teac hers with advanced training are all meas ures that produce higher 

tes t sco res in exchange for more mo ney . In comparing districts , 

di s tricts that spend more per pupil tend to pay teachers more and 

have mo re teachers. These dis tricts, he says , also tend to have higher 

tes t scores. 

As educators s truggle with the financial realities of operatin g 

schools, explaining the caus es or needs to the general public often 

provokes negative criticis m towards the school dis trict. To combat 

the cri ticism, school officials must provide a clear, easy-to­

understand financial history of district fund s including expenditures, 

revenues, tax rates, dis trict reserves and salaries . It is important to 

s how clearly that the school dis tric t has been efficient in its use of 
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public fund s. National and local cens us information obtained fro m 

univers ity research departments. or from government offices is al so 

helpful in comparing school di s trict information to s tate o r local 

demographics. Comparisons to neighbor ing s chool di s tricts are also 

effective means to communicate dis tr ic t financial informati on. 

The U nited States Department of Ed ucation als o offers ans wer:­

to frequentl y asked ques tions as a part of its website . .. Federal 

Support for Educatio n'' is one topic p resented. Tbis s ite provides 

ano ther so urce for educato rs to find quick, national s tati s ti cs that c an 

be used in comparison to local community information. 

But often o ther factors - reasons beyond the con trol of the 

school dis trict - are major reasons for a dis trict ' s financial need and 

are eas ily unders tood by community residents . Otis K. Lovette in his 

1996 article. "Wh y School Costs Have Increased S o Greatly During 

the Pas t 20 Years - Educators Must Carry This Information to the 

Public ," The Journal of Educational Relations, offers s uch examples 

which contri bute to financial s tres s today. 

Lovette credits the proliferation of imposed s tate and federal 

mandates to schools as a major cause of increased education cos ts. 

Many changes over whic h educators and school boards bad Little or 

no cont ro l were imposed from o uts ide the school. 

Lovette discus ses a lo ng list of mandates which include , 

desegregatio n bus ing , education of illegal aliens, bilingual 

educatio n , re m.oval of asbestos , American with Disabilities Act 

provision s , mandates to reduce class size or increase teacher 

salaries , paid police/security , alternative settings, air conditioning, 

technology and the great ly increased cost of purchas ing, full day 
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kindergarten. early ch ildhood education . and before-and-after schoo l 

care. Th ese items . Lovette contend s. when explained properly to th e 

public, help them realize how education has changed. and why 

education costs continue to increase. Because the cos ts of man y of 

these c hanges affec ts the qua lity of their school s and their chi ldren·~ 

education. explaining these items to voters als o demons trates why 

s up port ing school tax referendums is in the ir ow n s e lf intere s t. 

In additio n to hav ing good fin ancial information. school 

officials mus t also have a thorough knowledge of the demographics 

of their community and the voters in their community. Campaig n 

experts believe the difference in winning and losing an election is 

often the research behind it. School officials who research previous 

elect ion s. community attitudes . possible side issues. and vo ter trends 

soon have s olid data needed to develop campaign s trategies. Because 

every community is different, educators must find out everything 

poss ible about theirs before placing bond iss ues or tax referendums 

o n the ballot. 

Philip K. Piele and John Stuart Hall ' s book, Budgets, Bond s 

and Ballots : Voting Behavior in School Finance Elections, was 

written as a summary and analysis of more than IO years of research 

on voting in school finan ce elections conducted after 1960. While 

somewhat dated , the research provides excellent models for self­

anaJys is of current community voting patterns, and also offers 

theoretical conclus ions on many aspects of voter behavior. 

For example. Piele and Hall conclude from their research that 

voters come to the polls , if they believe they will receive immediate 
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and lo ng- term benefit fro m the res ult of the elec tion. no t because o f 

any perceived civk duty or res pons ibility. 

Citizens vote when the anticipated benefit of vo ting 
exceeds the cost ... a citi.zen ' s perception of the re LUrn 
he would receive from voting is based on ( I ) hi s degree 
of interes t in a s pecific election. and the impact he 
believes his vote wil l have in deciding the o utcome: and 
(2 ) the extent co which be believes bis partic ipation as 
payment in return for lon g-range values ass oc iated with 
liv ing in a participatory democracy. When these s ho rt ­
and lo ng-term be nefits appear to outweigh the cost o f 
vo ting, the individual will vote. (37) 

According to Piele and Hall , communicatin g the ·'w hat 's in it 

for me" information is critical for school leaders designing campaign 

s tra tegies. The greater an individual 's attachme nt to the community , 

the more likely be will turn out for school finance elections (50). 

Piele and Hall also identify characteristics of voters mos t 

likely to vote and those most likely to vote yes in school e lections. 

Again , while the research is over 20 years old, the characteristics 

remain and offer a bas is for current survey questioning and current 

campaign planning. Piele and Hall s uggest voters mos t likel y to 

participate in a school finance election are: parents of school age 

children. high income, high education , middle-aged , whites, 

homeowners, and highly interested in schools. Those mos t likely to 

vote yes are : parents of school age children, high income, high 

education , you nger . blacks . an d highly interested in schools and 

community. 

In a July 1994 article in Urban Education, "Voter 

Characteristics and Support For Local School Taxes," voter 

characteristics in two Louis iana city-paris h e lections were reviewed. 

Much like Piele and Hall , the article finds race , party identification, 



and sociaJ s tatus as fac tors in the elections. The article. a ls o s upport~ 

earli er data that a voter 's perception of ed ucatio n. negati ve o r 

pos itive. has an impac t on voter preferences for schoo l eJec tio ns. 

Many communi ties . the Ritenour communi ty in cluded. are 

composed of higb numbers of s enior cit izens who play an important 

role in commu nity elections . l n a December 1992 article in Social 

Science Quarterly. J ames W. Button . a profess or at the Univers ity of 

F lo rida, studies school finance elections in six Florida count ies . He 

concludes that the aging. who reg is ter and vote in s ignificantly 

higher proportions than younger persons. tend to oppose school 

bond iss ues . 

Button s sugges ts in Florida that the aging have gained an 

enormous political advantage over younger res idents because older 

persons register and vote in much g reater proportions. He s tates over 

and over that age is a very important factor in explaining bow a 

person vo ted in school elections. Mos t o lder voters voted in 

oppos ition to school bonds even when factoring in variables such as 

party , income, race, and social class as previously shown in Piele 

and Hall 's s tudy and the Louis iana city-paris h elections s tudy. 

While this is undoubtedly a sound generality , it is nevertheless 

important to try to determine whether it holds true in one' s own 

community and to take care no t to alienate potentially supportive, 

o lder vo ters such as g randparents . 

In a 1994 article in Education Week, "Winning Schoo l Levy 

Campaigns," Robert V. Friedenberg addres ses another characteristic 

of voter behavior not s tudied in other sources . In his study of school 

elections in Riverside, California, he reports that the scheduling of 



th e e leclion , ei ther in an odd year or in an even year. also has an 

effect on the percentage of people who vote. He repo rt s char 
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.. schedul ing of eleclio ns in even-numbered years wi ll s ignificantly 

increase vo ter participalion at the polls. ·· Even-numbered year 

e lect ion s are often consolidated with general e lect ion s. Thus the local 

dis trict is forced with deciding which is advantageou s in its o wn 

case. 

Havin g solid. research-based data as the fo undat ion for a 

school elec tion is important for school officials planning a finance 

campaign . Equally as important to an e lection is how election 

information is presented to the public . 

Media consultant Barrie Tron offers strategies for gaining 

valuable media coverage in his 1996 Campaigns & Election s article, 

"S taging Media Events : What We Learned from the Contract With 

America." The article focuses on his "creation" of the Republican 

Contract With America event on Capitol Hill. And while school 

dis tricts do not have the Capitol as a bac kdrop or $40,000 to spend 

on a JumboTron for media events , the bas ic ideas are easily applied 

to s mall er even ts . 

Tron states that defining the goal is number one. "Define your 

mes sage and what you want to accomplis h with your event. .. Focus 

on what needs to be accomplished in any given event." 

Othe r key points Tron includes in hi s article are: s trong visual 

backdrop, beware of mother nature if going outside - have a backup 

location , plan for acts or mistakes by people, get the mes sage out 

about the event by targeting audiences, and u se the best people for 

optimum media coverage. 



As Tron recommends targeting audiences to assure good 

attendance at special events. another article targets res idents for a 

different type of pre-election s upport. Curtis A. Smith in his 1993 

American School Board Journ al article. ''B lueprint for Success.·· 

writes that the key to pass ing bond issues at the polls is to involve 
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the public from early in the planning. Smith contend s that by having 

community members involved in the decision-making about new 

faci lities. they develop a sense of ownership of the p lan and are more 

likely to vote in support of " their" plan . 

In his brief article, Smith details the make-up of the 

community group, or the facility task force , and reviews the time 

schedule needed for the group to properly complete the work. He 

suggests three to five years for a community group to research the 

need. retain an architect and develop solutions. 

Sometimes the message school distr icts take to the public is 

written or spoken, and other times it is visual. School bond issue 

campaigns are often the ideal situation to take the message co voters 

by way of a video according to Laurie Freeman in her 1996 article , 

"Homemade Video Sells Construction Project," for School Planning 

& Management. 

Her article review s the decision and the process one small 

schoo l district took in deciding to make a non-professional, 20-

minute video showing the needed renovations. overcrowded 

classrooms , and s mall offices. "The edited video conveyed dis trict 

officials ' intense effort to find a sensible, financially-sound 

solution. And it graphically displayed the school 's cramped and 

deteriorating conditions, " Freeman said . She believes the decision to 



not have the video professio nally c reated worked in favor of the 

dis tri ct. •• . .. this grass roots qualiry helped con vince voter. chat th e 

schoo l admini s trator had tbe communiry· s bes t interests at hear1. 
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It ' s a techni q ue other cas h-consc io us dis tr icts mig ht want to cons ider 

when the nex t referendum roll s around . ·· 

To get a " YES " vote on e lectj on day. the vo ter mus t bu y into 

the principles of the iss ue or candidate on the ballot. This is the 

bo ttom line mess age found in every book , magazine, new s paper . 

speech. or publ ic ation tout ing the how- to's of s uccessful pol itical 

campaign s . And. the bottom line is the same for ed ucational bond 

issue and tax referendum campaig ns. 

How d o educato rs get voters to the bottom line? The strategies 

and practices used by school district leaders to gain the confidence of 

commun ity voters have evolved throughout his tory often mirroring 

the development of non-educational political campaig ns. One can 

assume th is "copycat" effect is si mply a result of so few current 

res ou rces that s pecifical ly address educational e lections . 

The preceding articles and books offer current thinking as well 

as time- tes ted s trategies for cond ucting a s uccessful school 

campaign. But political tax and bond iss ue campaigns don't follow a 

s imple recipe card. Eac h campaign is different, each community is 

different , and voter responses a re a lways an unknown righ t up to the 

las t minute . H owever, as s how n in the selected literature, there are 

certain components - research. analys is, planning, implementa tion 

and evaluation - common to every s uccess ful school bond issue or 

tax levy election. The selected artic les illus trate one of the significant 

reason s schoo l di s tric ts are better served having a comprehens ive, 
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continuo!> pub l ic re l ation, program - ·ucces fut campaigns are often 

the payoff. 



Chapter III 

SELECTIVE REVIEW AND EVALU ATION OF RESEARC H 

P ubl ic Relations. politics and education . Which word does no t 

belong with the other o nes? If presented these three words. it seem~ 

reasonable to believe most individuals would choose the word 

education as the one that does not fit with p ublic relation s or 

politics . H owever , as s hown in previou s chapters . each of the 

elements have a significant relationship to the o ther. And while many 

might advocate for schools to be free of politics and public relatio ns. 

a school dis trict's educational opportunities are dependent on its 

community's political decis ions. 

Few educators recei ve formal training in politics. This lack of 

formal training and the lack of understanding of the role politics 

plays in education, is confronted by University of Florida professors 

Michael Y. Nunnery and Ralph B. Kimbrough in their book, Politics , 

Power. Polls, and School Elections. 

The authors s tate in the preface of their book that they 

be lieve know ledgeable and ethical political activity by school 

adminis trators can increase the educational opportunities of 

local school districts. They s tate: 

They (school leaders) mus t exercise strong influence not 
only in direct-educatio n proposals - school referenda, 
millage [tax] elections, and so on - but also in political 
campaigns deciding issues on public transportation, 
zoning law s, even the building of a multimillion-dollar 
factory in the di s trict, which would force the school 
system to serve an expanded population . School 
official s need to act with s kill , insight, and commitment 
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in political campaigns deciding iss ues that affect tbe 
total good of the community. (iii ) 
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ln order for educators to do this. however. Nunnery and 

Kimbrough state that educators "need to know the complexities of 

politics . the techniques for conducting s uccess ful campaign s . and the 

methods of gaining power within the exi s ting poli tical s rruclUre: then 

they must convert this knowledge into s ucces sful action·· (iii) . 

Their book , Politics, Power. Polls . and School Elections 

provides a research-based, guide and sourcebook for any school 

official , but especially for superintendents , board of education 

members , and central office personnel looking for training in the 

political process as it relates to education and school dis trict 

elections. 

Because the book is much more than a how-to, step-by-step 

campaign plan, public relations profes sionals will discover the book 

offers excellent strategies for educational elections, but does so 

through the use of solid public relations practices as they relate t.o an 

educational election or the educational political process. A case study 

is also provided to demonstrate an actual election conducted by a 

school district. References to other educational elections are included 

throughout the book , too. 

It is these basic public relations principals that allow the book 

to span the decades and remain an excellent guide for school leaders 

today. Despite being published in the early 1970' s, Nunnery and 

Kimbrough' s thorough study of the educational political process 

from ground zero through e lection day is based on public relations 



strategies and practices which co ntinue to be imp lemen ted in todav ·~ 

success ful school e lection s . 

The authors begin by absolving the trad itional confli ct many 

ed ucators face. Should schoo ls and school leaders be ins ulated from 

po litics? Nun nery and Kimbroug h s ay no and even coun ter this idea 

with the belief that the people. includ ing school leaders . have the 

righ t, if not the obl igation , to exerc ise political press ure to influence 

the policies by which schools operate. 

If true, then schools may become s ubjected to cross press ures 

from the community "becau se the general public rarely achieves 

consens us on the purpo ses of schools" (3). When these 

crosspressures occur school officials mus t provide the leadership 

needed to guide the community to decis io ns best for students and the 

school system. 

Clearly school leaders cannot remain ins ulated from the public 

and the powers of interest. School officials must make a choice as to 

what is bes t for the educational system and help voters unders tand 

the issues. Educational officials need to furnis h leaders hip in school 

elec tions . 

Jus t as s uccessfu l election s increase the opportunities for 

schools. uns uccessful elections reduce the number of educational 

opportunities for s tudents . Nunnery and Kimbrough write that school 

leaders must provide political direction both in local and in s tate 

e lections if the improvement of education depends on a favorable 

ou tcome ( 4 ). 

School leaders unders tand the effects o n s tudents and a school 

dis tric t if communities do not financially support their schools. 



Failure of a bond election often res ults in downgraded education 

cau ed by overc rowded c lassrooms . double sess ions and un safe 

buildings. 

And the effects go beyond brick and mortar. Poor mo rale 

among teachers , other school employees , parents and student 

closely fo llows on the heels of defeated election s and worseni ng 

school condi tions . 

And it is no t only the s tudents and the schoo ls tha1 ultimate ly 

s uffer. The authors write that several defeated school elections can 

impede the economic and soc ial development of a c ity. Thus the 

quality of public education in the United States is related to "the 

ability of school leaders to influence the political system within 

which the school functions" (5) . 
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From a study of over a hundred school dis tricts, Nunnery and 

Kimbrough have concluded that public opinion is the result rather 

than the basis of political activity , and school leaders can influence 

public opinion through their own po litical leadership . They explain : 

Considerable ev idence discloses that the educational 
po licies of school dis tricts are not dictated by 
socioeconomic conditions. An analysis of 122 school 
dis tricts in four s tates indicated very little consistent 
relationship between socioeconomic factors (i. e. , 
income, unemployment, dens ity of population, age of 
population, and about 20 other measures) and s chool 
fiscal policies. The quality of education is related to the 
maturity of the political s ystem served (i.e., the extent 
to which the sys tern is open to the emergence of new 
leaders hip and ideas ) and the ability of school officials 
to exercise leadership in i nfluencing the system. Thus, 
effective political act ivity by schoolmen [sic] will 
improve school quality whatever the socioeconomic 
background of the school dis trict may be. (5) 



Having establis hed the scho ol leader·s role in educat io nal 

po litics, Nunnery and Kimbrough sys tematically s tudy the variou ~ 

aspects of school election s. It is in these detailed tudies th at the 

authors s how the importance of practicing sol id public re lations 

techniques. Several chapters explore in great detail the valu e of 

research. s urveying and evaluation of historical data in the 

establishment of a s tro ng foundation for a school election. 

One of the basic e lements of any politica l system is the 

political power s tructure. A community 's power s tructure has great 

influence on the opinions of many voters. If enough of these 

community leaders suppon the school proposal, its chances of 

passage are greatly improved. 
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Wise school officials learn the differing factor s of the power 

structure. Who are the formal and informal groups of a community? 

How influential are the community leaders? What are the norms of 

the power s tructure? What is the communication flow for these 

groups? How accurate is their unders tanding of school issues, needs, 

policies . etc.? 

School leaders s hou ld s tudy citizen participation and the extent 

to which they take part in school elections. For example, low citizen 

partic ipation could resu lt in perhaps only a few influential people 

from the power s tructure actually making decisions. The greater the 

unders tanding of the power s tructure partnered with a school 

dis trict 's ability to communicate and influence the community 's 

leaders , the greater the impact on school elections. "School 

campaigns should be tailored to the kind of political power sys tem 

the educator is seeking to influence" (34 ). 



Another way education offic ia ls can have an impac t o n a 

school election is by unders tandin g vo ter behaviors . When 

educational leaders unders tand voter be havior in thei r school 

dis tric ts . they are in a better position to build s tra teg ies . to e xe rt 

leaders hip , to influence electio ns and to provide the conditi ons fo r 

quality educatio n within their community (39 ). 

Nunnery and Kimbrou gh recomme nd previous electio n 

campaign s of a school di s trict as an exce llent source o f info rmatio n 

about voter behavior. According to the authors. savvy educators will 

s tudy many aspects of past elections held in their dis trict before 

planning s trategies for upcoming elections . School officials plannin g 

an election can s ave considerable time and wasted efforts by 

obtaining a thorough understanding of their community and voter 

behaviors. 

Questions school officials should ask include: What were the 

campaign is sues? What were voting patterns by various demographic 

groups? What was the popularity of the superintendent? What was 

the popularity of the school board? What percentage of eligible 

voters actually voted? Who were the major opinion leaders of the 

campaign? Are there any trends that repeat? What time of year did the 

election take place? Even knowing weather conditions is valuable 

information as some voters may not vote in poor weather for 

example. 

While school leaders can gain valuable insight into voters in 

their community by s tudying pas t elections , what are the implication s 

of this research ? Nunnery and Kimbrough provide generalizations 

es tablished from their research about voter behaviors . And while the 



au thors caution that vo ter behavior is different in d ifferent school 

dist ric ts . man y of the concepts discu s sed are s ign ificant fac tors in 

p lanning a school election campaign. 
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School leaders s hould remember - voting 1s more likel y a 

sociological phenomeno n than an individual decision : person al 

influence is very powerful: personal i_nfluence of opinion leaders 1s a 

cr itical fac to r: informal s ubsystem groups play a key role i n molding 

opinion: vo ters make up their minds about school electio ns very early 

in the campaign: if voters feel cross-press ured b y iss ues o r group . 

they may not vo te at all: family ties are important to voting patterns: 

and those actively involved in civic affairs often vote independently 

(5 1-55). 

Voter behavior is a critical piece of the campaign strategy, but 

perhaps the mos t important element to a successful election is 

accurate public opinion polling which supplies voter feedback. 

The authors explain the s ignificance of public opinion polling 

and then offer great detail to the various types of polls , polling 

methods and use of the data obtained from the polls. Nunnery and 

Kimbrough write: 

In modern political campaig ns opinion polls are used to 
sec ure feedback . Considerable effort is devoted to 
carefully planning and executing polls to ensure that a 
properly selected group of vo ters is contacted, their 
op in ions are solicited in a s tructured fashion, the 
opinions obtained are analyzed in an objective manner 
and the data are carefu lly cons idered in choosing 
campaign tac tics. (59) 

The major reason for s pending the time, money and effort to 

conduct polls is to provide a bas is for responding effectively to the 

various press ures and interes t present among the several audiences of 



the school dis trict. Stated ano ther way, the authors s impl y explain . 

.. if the data obtained from polls are not used by school leaders in 

deciding on el ec tion st rateg ies, there is litt le jus tification fo r 

conducting polls'' (93). 
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Dara from polls provide information critical to the foundati on 

of the school election campaign . Nunnery and Kimbrough s tate that 

data from the polls s hould be used by school leaders to aid in making 

a decis ion about conducting the election; identifying and respo nding 

to the interes ts and concerns of various groups ; deciding on 

co mmunication techniques; identifying areas of potential s upport and 

opposition ; identifying the kind of information that s hould be 

communicated to the voters; and identifying the s teps needed to 

c reate a more favorable climate among the voters (97) . 

The authors express caution on the matter of sources of funds 

to pay for the opinion polls. WhjJe laws vary from s tate to s tate, 

community norms may often dictate if schools should pay for opinion 

polls for school elections . 

Many school districts with active public relations programs 

conduct opinion polls and/or s urveys as part of the established 

communications program. These type of polls conducted p rior to a 

decis ion to call for an election might be financed by the district. The 

assumption is made that the s urvey is done to gather information 

about the dis trict and the opinions of the dis trict 's citizens. 

However , polls conducted during an announced election 

s hould be paid for from private sources. The reasoning, as the 

authors s tate, is that in many localities using public funds for such 



purposes is ques tio nable and often s uc h an expenditure wil l vio late 

co mmunity no rms (99) . 
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Having es tab l.is hed the necessary background information for 

an election. Nunnery and Kimbroug h move to the hands-o n. practical 

co nsideration s of a campaign - the campaign organizatio n. 

' 'The annals of e xperience are replete with attempts to run 

school election campaigns with out o rganizatio n. This is rid iculous.·· 

s tale the authors ( 108). According to Nunnery and Kimbrou g h. in 

hotly contes ted elections the s ide that has the bes t organization will 

win. 

Obviously, there is no s ingle blueprint for organizing a schoo l 

election. The organizational s tructure that worked very effectively in 

o ne school dis trict cannot s imply be copied in another district and be 

expected to work in the same manner or even bring the same results . 

However, Nunnery and Kimbrough offer some basic steps in 

establishing a s chool election organizational arrangement. These 

s teps provide the bas ic des ign of a campaign, yet mu s t be modified 

to fit individual school districts and communities. 

Surveys and tes timonials based on experience emphasize 
that whatever organizational structure is developed, it 
mus t ens ure that (a) there is overall coordination of the 
campaign; ( b) there is wide, visible, and well-organized 
lay citizen participation in the campaign; (c) information 
about the election and the proposal reaches each 
househo ld ; (d ) effective and informed speakers are 
available for civic clubs , service clubs , and the like; (e) 
campaign literature is carefully developed and widely 
dis tributed; (f ) personal contact is made with mos t if not 
all voters ; (g) mos t or all potential 'yes' voters are 
identified , regis tered (if neces sary), and encouraged to 
vote on election day ; (h ) funds are raised to finance the 
campaign adequately; (i) public endorsements are 
secured from influential persons and groups; (j ) 
functional contact is made with the mass media; (k ) there 
is contact with special interest groups - taxpayer groups , 



ervice clubs, realtors. union s. civic clubs. o ther taxine: 
bodies. and the l ike; ( J) campaign worker are secured~ 
and orien ted: (rn ) informatio n is provided to camp aign 
workers to enab le them to an swer ques tion , mos t often 
ra ised by voters and : ( n) campaign workers are regular ly 
provided w irh infor matio n o n the progress of the 
campaig n . ( l 09) 
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Ju s t as pub lic rela tions programs play a role in e ffective 

communication with communities and vote rs prior to an e lection. 

communication during an election is jus t as important. Nunnery and 

Kimbrough s tare that there is some evidence that the extent of 

communication and the degree to which people are informed of 

school needs are crucial factors in an election o utcome ( 114 ). 

Campaig n literature is often the main source of communication 

during an election. However, the authors caution not to "put all your 

eggs in one bas ket" and to make information available to voters from 

a variety of sources. A good media mix is the best solutio n ( 115) . 

However, a great deal of emphasis and attention should be 

g iven to campaig n literature and Nunnery and Kimbrough offer a 

bas ic checklis t in regard to the format and conten t of school election 

litera ture. 

The authors sugges t keeping the follo wing ideas in mind when 

designing campaign literature: 

1) Simplicity is important - three or four main points in a 

readable format. Keep a pos itive approach , not threatening. 

2) Emphasize objectives - what is the 'payoff' message to 

voters. 

3) Focus on children - make materials child-centered and 

s tress services to children not cost to taxpayers . Make s ure materials 

provide an emotional appeal to the voter ( 117) . 
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Having provided a detailed and informative s tudy on planning 

a school elec tion campaign, the authors also briefly discu s a few 

final details including fund raising. fo llowing legal requirements . 

dealing with oppos ition and celebrating after v ictory . 

T he dynamics of school election campaigns as p resented by 

Nu nnery and Kimbrough offer an informative, detailed look at 

imp lementing a successful school election in almost any school 

district. Beginning with implementation of a d istrict ' s lo ng-range. 

care fully-planned public relation s program through election day 

ac tivities, P olitics. Power. P o lls . and School Election s offers a 

comprehensive sourcebook for school leaders or public relations 

professionals. 

The autho rs offer a book that teaches school officials s killful 

leadership in po litics. The book presents a thorough understanding 

of the political structure in which school districts fun ction and it 

offers detailed guidelines for developing campaign strategies in a 

sys tematic, research-based and field-tested format. 

According to the authors , P o litics, Power, Polls, and School 

Elec tions was created to serve as a s ourcebook for colleges and 

univers ities in training school administrators. How ever , its true 

value may be as o ne of the best published studies of the educational 

polit ical s tructure and the ro le of pubic relations in that s tructure. 



Chapter IV 

RESULTS 

If unders tanding the structure of an educational electi on is Lhe 

first s tep to the success fu l passage of a school bond iss ue or Lax 

levy. then having an effective public relations program in place is the 

foundation . As illus trated in previous chapters, a comprehen si',l.e. 

continuous public relations program that builds positive relationships 

within a community , partnered with extensive res earch of 

de mographic information and voting behaviors, provides school 

leaders with the necessary tools for a successful election. 

Successful elections directly impact the quali ty of education 

provided to students . Escalating maintenance and renovation costs 

are challenged by the increasing operating costs school dis tric ts face . 

ln addition to keeping schools in good shape or cons tructing new 

facilities, districts must seek additional funds for such things as 

more teachers to assure class s izes are small and to provide bus 

transportation , basic utilities, technology , textbooks , insurance and 

competitive salaries. Because state and federal fund s are often 

directed to s pecific educat ional programs, the bill for these other 

expenses usually falls on the shoulders of the dis trict 's local 

community residents. 

This was exactly the s ituation in the Ritenour School Dis trict 

rn 1990. It had been over 20 years s ince taxpayers had approved a 

bond iss ue for the school district and a high tax levy was approved 
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two years earlier to payoff dis tri ct financial de bts . Balancing lean 

fund s with cos tly maintenance fo r aging buildings and eve r ­

increas ing operational cos ts , the dis trict 's schools were beco min g a 

black eye for the community and uns afe for s tudents and staff. 
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Determined to find a way to bu ild new facilitie s . yet no t put a 

financial burden on taxpayers . school leaders developed a I 0-year 

plan to addre ss the dis trict 's poor building conditions and lack of 

funding for s tudent and s taff need s . At the heart of the Ri teno ur 

long-range improvement plan were two key elections. First was a 

$ 30 million bond iss ue proposal placed on the ballot in 1990 

designed to provide major building renovations for all Ritenour 

schools. Then eight years later , a Proposition C Rollback Waiver 

was put on the November 1998 ballot to secure additional money s for 

the district ' s operating expenses. These two highly successful, yet 

very different campaigns demonstrate the political effectiveness of a 

solid public relations program and the proper use of election 

techniques described in previous chapters . 

Ritenour School District' s $30 million Bond Issue Campaign 

With deteriorating and unsafe school buildings , the Ritenour 

School Dis trict received notice from the Missouri Department of 

Education that unless immediate action was taken to improve its 

facilities , the dis trict ' s "AAA" rating was in serious jeopardy of 

being revoked . 

Two previous attempts at pass age of the bond issue were 

unsucces sful and voter apathy was prevalent. The district, in fact , 

had less support from voters in the second election than it did when 
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the proposal was placed o n the ballot the firs t time. Clearly . schoo l 

officia ls needed to regroup and re-evaluate the po lit ical s tructure and 

the bo nd iss ue campaign prior to s ubmitting the propos al to vo te rs 

for a third time. 

School officials, particularly the public relations and special 

projects s taffs . began to as k q ues tions and to study tbe previ o us 

campaigns for clues to indicate why the proposaJs were defeated o n 

e lection day. They believed they had effecti vely conveyed the 

desperate need for the building renovations to the whole community 

including bus inesses, religio us groups, civic organizations , senior 

citizens and parents. A public relations program had been in place 

and continued to actively communicate, through the use of various 

media, the poor building conditions . The elec tion campaig n was 

structured to reach all voters and to secure the "yes" vote. 

As the public relations and s pecial projects s taffs reviewed the 

public relations and campaign practices , the major elements seemed 

to be in place except for one very important step - research . Despite 

the seemingly good plan, the dis trict had not implemented the first 

step of success ful school elections . The two fai led elections were not 

based on scientific research but were based on "gut" feelings of 

board of educatio n members and selected school administrators. 

Convincing school leaders and board of education members to 

implement the research component was difficult. The school dis tric t 

had not conducted any type of commu nity s urvey , either profes s ional 

or in -house-created, in recent history. Many of the board members 

were long-t ime members of the board and had lived in the community 

for decades and believed they were very in touch with dis trict 
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re idents. In fact. seve ral board of education members were ve ry 

con nected to va rious school groups such a_ band parents. ath letic 

boos ters , elementary parents, etc. The gro up mis s ing from the board 

connections , however, was the average res ident who did no t have 

children in the distr ict. Since 1990 federal cens us figures s howed 

over 75% of the Ritenour commun ity fe ll into this group. it was eas y 

to s how how critical their vo tes could be to an election . Once thi~ 

was es tablis hed. the board and other officials ag reed to conduct an 

op inion poll to gage the feelings of the whole community. not just 

special interest groups. 

Searching for a solution. the school dis trict commissi oned a 

public opinion survey designed to measure attitudes of the district ' s 

regis tered voters in regard to the bond iss ue proposal. key campaign 

s trategies and other district programs. A goal of the s urvey was to 

measure overal l voter receptivity to the propos al and to provide data 

to assist in designing strategies and targeting materials needed for a 

successful campaign . 

When district officials received the data from the opinion po11, 

the survey identified three arguments residents positively reacted to 

in support of Ritenour ' s bond issue proposal. The arguments found 

most pers uasive to regis tered vote rs were: 

1) Loss of ''AAA" rating would be devastating to community : 

2) Negative impact on property values if schools are not 

s upported ; 

3) Unsafe schools are not acceptable. 

Also noted in the s urvey data was a need to increase the 

community's unders tanding of Ritenour 's high quality of education . 



The dis trict 's tw o-year pub lic rela tion s p lan to communicate the 

mess age of un safe bui ldings had worked only too we ll. Acco rdin g to 

the s urvey . the community unders tood the poor building condition~. 

ye t associated the deteriorating buildings with a deteriorating school 

sys tem. New s trategies were implemented to communicate that the 

d is tric t's problems were only with the quality of the buildings and 

not with the overall educational program. 

Another key find in g in the survey provided school officials 

with vital information for future planning . In the previou s elections, 

school officials threatened to close five school buildings and operate 

s plit sessions for secondary students if the bond issue was 

unsuccessful. Parents involved with the electio ns found this very 

upsetting and worked hard during the campaign to ass ure this major 

inconvenience did not take place. It is important to note however, 

that when tested in the opinion poll this argument received little 

s upport from voters . This was a significant finding because it 

s howed Ritenour officials that a key piece of the previous proposals , 

their " g ut" feeling, was s imply not an effective s trategy to influence 

voters to support the bond issue. Closing of schools and 

implementing split sessions was dropped from future district plan s 

and not included in the 1990 campaign materials. 

The research clearly showed c los ing schools and moving to 

split sessions would have little impact on the majority of the voters . 

Since approximately 75 % of the vo ters in the Ritenour School 

Dis trict do not have c hildren attending school , this was a logical and 

important finding. 
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Ri tenour officials dec ided to take a year to fine tune the 

campaign s tructure and bond iss ue propos al. With the ass i. Lance of 

the campaign commi ttee. school leaders analyzed the new data 

ob tained from the profess ionally conducted opin ion po ll and 

s ucces s fu l campaign pr ac tices used by other sc hool dis tricts from the 

St. Louis area and from across the coun try. They also all owed tbe 

pu blic re lations office to impleme nt programs des igned to improve 

the community 's percepti on of the quality of education taking place 

ins ide R itenour schools. 

The opinion s urvey also probed the community 's s ources of 

information to determine how their perception of the d istric t was 

formed. This feedback was used as the backbone of the year- long 

pu blic relations campaign to improve unders tanding of the sc hool 

district pro grams . 

Several tools were used to communicate th is mes sage 

including: direct mail brochures , dis trict newspapers , news and 

pho to releases to media, gues t presentations to civic groups , special 

even ts to bring the community into the schools , s tudent performances 

at co mmunity bus inesses , numerous features about student awards 

and recog nition , s lide presentations , etc. 

While the public relat ions effort was implemented, school 

official s met w ith parents , community leaders and other key 

s takeho lders to evaluate the renovation plan. The closing of schools 

and split sess ions were eliminated from the propos al and a longer 

cons truction schedule was p lanned . More information about cos ts 

and specifi c renovation s for each school buildin g was obtained w ith 

the ass is tance of the architects hired by the dis trict for the project. 
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With a new renovation plan in place. dis trict leaders turned to 

com munity members to reorganize the citizens campaign committee 

and tbe bond iss ue campaig n structure . This time . us ing data from 

the public opi nion urvey and g uidance from col leagues who had 

conducted s uccess ful election s. a new co mmittee and a new campaign 

was created. 

Pare nts. teachers. s tudents. d is trict support s taff members and 

community members actively took part in the planning and 

implementation of the bond campaign s trategies. The Citizen s F o r 

Riteno ur ' s Future, also called the " I CARE" Committee, was 

organized into specific groups with s ubcommittee chairs . Each group 

planned and implemented their individual respons ibilities under the 

direction of the central committee and the campaign chairpersons . 

Committee chairs and committee members actively recruited 

additional volunteers . 

This t ime the Committee was designed to maximize personal 

contact. The Committee divided the community using the dis trict 's 

es tablis hed elementary school attendance boundaries. Volunteers 

from the middle and high schools worked in their elementary area so 

as not to overlap contacts. The Committee s imply s ubdivided itself -

one building level chair who s upervised 10 captains and each captain 

supervised 10 team members - until each volunteer was respon s ible 

for approximately 25 households. Then over 600 volunteers actively 

worked the list of regis tered voters from those households in their 

area by go ing door-to-door introducing themselves, dropping off a 

flyer or asking to put up a yard s ign. 
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A data base was developed to keep in fo rmation ob tai ned fr om 

the vo ters after every canvass or contact. The goal of the Comm iuee 

was to identify tbe ··yes'· vo ters by personal contact. continue to 

c ultivate the "yes .. vo ters and ignore the ·'no .. voters. then w o rk to 

get the "yei>·• vo ters lo the poll s. Analysis of prev ious election data. 

specifically e lec tio ns in November and those with school iss ues on 

the ballot , indicated approximately 6. 500 to 7 ,000 .. yes ,. vo tes w ou Id 

be needed to win. This was determined by studying the number of 

total voters . then the number of voters who voted against schoo l 

issues. tax increases or s imilar iss ues. The Committee focused its 

efforts on finding the "yes" voters and getting them to the polls. 

The Ritenour Board of Education announced in September of 

1989 its plans to put the $30 millio n bond iss ue on the April 1990 

ballot. At the same time the revised renovation plan was made public 

by the di s trict and was mailed to res idents . The Committee and the 

dis trict continued to work together creating election s trategies us ing 

data from the community opinion po ll and bes t practices from other 

school dis tricts' successful elections. A calendar of events , a new 

logo, new campaign materials, a video and new presentations were 

also developed. Each schoo l secretary was trained and approved to 

register new voters and efforts to recruit all eligible non-registered 

voters proved success ful. 

As e lec tion day approached , the Committee and dis trict 

officials reviewed the recommended s teps and believed everything 

was in place for a successful election. 

The public relations program was in place and focused on data 

from the opinion s urvey. Previou s campaigns were reviewed and new 
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p lans deve lo ped . A p rofes s ional s urvey of the community was 

cond ucted and data used to target mater ials and s trategies. The 

di s tri c t ide ntified parents and el ig ib le high sc hoo l s tudents who were 

no t regis tered to vote and conducted d r ives to regis ter all possib le 

voters . The Committee was o rganized to get the neces sary ·•yes .. 

vo tes o ut and an elec tion calendar sched uled campaig n events fo r the 

optimum benefit. 

Des pite conductin g a c ampaign that was research- based and 

carried out according to tried success s trategies. the ultimate tes t of 

the effectiveness of the new campajgn would be the pas sage of the 

$30 million bond proposal. 

On April 3, 1990 the voters in the Ritenour Sc hool Dis tric t 

appro ved the bo nd iss ue proposal by an overwhelming 72% , over 

11 ,500 " yes" votes . 

Ritenour School Dis trict ' s Proposition C Rollback Waiver Campaign 
- Proposition R 

In the eight years following the 1990 $30 million bond issue 

electio n , the Riteno ur School Distric t continued to work its long­

range renovation plan and placed three no-tax increase bond issues 

on the ballot , one in 1994, 1996 and 1998 . Each of these elections 

was conducted us ing many of the same strategies of the 1990 

campaign. New logos, new names and new materials were used, but 

the core campaig n structure remained the s ame - profes sional s urvey 

to identify key iss ues , a well -organized citizens' committee, 

identification of "yes" voters and a high profile campaign. These 

three elections were also success ful , each on the first ballot. 

f 



was faced with fewer teac hers an d l.arger clas s izes. old . outdated 

textbooks . elimination of programs and a gene ral do wn gradin g of 

educational quality. 
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S choo l officials decided to conduc t another elec tion but this 

time they would propose a Propos ition C Rollback Waiver to th e 

vo te rs . S omewhat unfamiliar l egis lation. Propos ition Chad been on 

Miss ouri books for nearly ten years. H owever. few res idents even 

remembered the propos ition or unders tood to connection to education 

or their own property tax rate . 

On November 2, 1982, Miss ouri voters approved Propos ition 

C, a constitutional ammendment that calls for a one cent increase in 

the s tate sales tax. Proposition C legislation dedicates collected 

fund s to education and to state residents with one half of the money 

going to Missouri public schools and the other half used to reduce 

local property tax rates. 

In recent years, public school districts have asked voters to 

approve a roJlback waiver of Proposition C. If approved, the 

Proposition C rollback waiver allows the school district to receive 

full benefit of the s tate 's one-cent tax. Districts receive the half cent 

already allocated for education , plus the half cent targeted to reduce 

the local property tax rate. By giving their approval to the 

Propos ition C rollback waiver, voters are waiving the reduction, the 

rollback, of their property tax rate and allowing the local school 

district to collect those monies . 

According to dis trict es timates , approval of the waiver would 

generate approximately $1. 8 million in additional revenue per year 

for the Ritenour School Dis trict. However, dis trict surveys and focu s 
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for the Ritenour School District. However, dis trict s urveys and focu s 
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g ro ups indicated the community ' lack of unders tanding of the 

Proposi tion C waiver. Efforts to explain the complicated s tate 

regulation s Je ft voters confused and not wi ll ing to vote ··yes .. for 

someth ing they could not eas il y unders tand . Voters expressed st rong 

negati ve feel ings as sociated with P ropos itio n C becau se they did no t 

un derstand the ammendment. Io fact. the su rvey indicated 6 l % of the 

res id ents would not support the proposal. With this in formation in 

hand. dis trict official s decided to not feature the "P roposi tion c•· 

name but rename the ballot proposal, Propos ition R ( for Ritenour ) 

and call it a type of tax increase. All campaig n literature stated that 

Propos ition R was. in fact, a Propos ition C rollback waiver, but 

focu sed on the Prop R name ins tead of Prop C . 

The early summer 1998 pre-election activities also indicated 

another problem facing the dis trict. The Ritenour community and its 

grou p of district volunteers were election weary. The Committee 

chairs and volunteers were s imply tired of campaigning, going door­

to-door , organizing e lection events , rais ing campaign funds and all 

the many details associated with an election. While many res idents 

and parents indicated they would support Propos ition R, they jus t 

did not want to volunteer the time and energy required to gain its 

passage. Dis tric t officials found themselves alone with a handful of 

volunteers to conduct the Proposition R campaign . 

School leaders spent a great deal of time reviewing pas t 

e lection results , voter behaviors and community survey data before 

making the decision to proceed with the election proposal. 

Research indicated that the Superintendent and Board of 

Education ratings were the highes t in many years and confidence in 
~ .- ot.- i..oo 

_....._ 
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the school dis tri c t was als o hig h. Despite hav ing an e lection almos t 

every o ther year, vo ters continued to s uppo rt th e dis tri c t in it~ 

elec tio ns. Disc uss ions with key co mmunity leaders also in dicated 

the ir wi llin gnes s to s upport the proposal public ly and to secure the 

financia l backing needed for the campaig n . With s trong . uppo n fro m 

parents and civic leaders . the Board of Education dec ided Lo place 

Propos ition Ron the November 1998 ballot. 

With a skeleton committee of district personnel. parents and a 

few community volunteers , the Propos ition R campaig n was 

developed. U s ing successful practices from recent elections and the 

data from the community s urvey . the Citizen s For Ritenour 2000 

Committee organized and modified campaign strategies for 

Propos ition R . The goals were the s ame as in previou s elections -

identify "yes" voters, target the mes sage according to research, 

create as much pers onal contact as possible - but the implementation 

was changed to accommodate the lack of volunteers. 

While adhering to the key elements of a successful election, 

the Propos ition R campaign required new methods and activities 

coordinated with the dis trict ' s public relations department to achieve 

the goals. To save time and money the Committee and the dis trict 

decided to create material s that, with slight modifications to reflect 

legal requirements , could be used by each group. A great deal of the 

communication w as initiated us ing direct mail instead of doo r-to­

door can vassing and additional direct mail pieces were added to 

campaign activities li s t. 

Typically , several Commjttee members would s erve as 

speakers for the campaig n and present election information to 



numerous community and school groups. However. s ince this 

subcommittee never materi a lized. the dis trict s upe rintendent and 

Ritenour board members took the task and s po ke to com munity 

groups and attended countless d is trict events to di s tribute 

informati o na l flyer s. 

When the C o mmittee could no t recruit enoug h people to 
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conduct a door-to-door fl yer drop . hundred s of hig h s chool s tudents 

vo lunteered their time on Saturday mornings to dis tribute flye rs to 

homes. Endorseme nts were copied from other campaign mater ial s and 

placed in community new s papers as advertisements. Enlargements of 

campaign fly ers were changed to reflect legal requirements then 

printed as posters used in the schools. These activities were 

scheduled on the campaign calendar and implemented at selected 

times to build momentum going into election day . 

One of the mos t basic public relations principles calls for 

cus tomer feedback prior to. during and after a campaign. While mos t 

di s tric ts and e lectio n committees conduct a survey prior to the 

election. communication during and after an election is typically done 

by personal contact with volunteers due to cost constraints . 

However, due to the lack of volunteers and the lack of 

personal contact with the voters . the Committee ' s ability for 

feedback was greatly dimini shed. With the election day only two 

weeks away , the Committee and the district did not have any data to 

indicate the effectiveness of the campaign materials with the voters, 

or even if the Propos ition R propos al had a chance to win. The 

C ommittee dec ided to commiss ion a short, two-question , overnight 

s urvey to gauge the campaign s tatus. Legal requirements do not 



allow a sc bool district to conduct an election-related s urvey a fter 

an nou ncing a proposal so the Committee sol ic ited fund s from a local 

bu s iness to pay for the s urvey . 

When the res ults came in the next morning. the news was nor 

good . Acco rding to s urvey results. the Propos ition R proposal wa~ 

los ing by nearly 10%. a tremendous amount to overcome in s uc h a 

s hort per.iod of time. 

The Committee and district officials reviewed the campaign to 

date. Knowing that many of the campaig n promotional pieces were 

scheduled to get to the voters the las t few days prior to the election. 

they felt the gap between percentage points would narrow a little but 

probably not 10 points. 

Again the Committee and the district turned to the opinion 

survey conducted earlier to search for strategies to quickly implement 

to sway votes to their side. In the opinion poll completed a few 

months prior to the announcement of the election and in polls from 

prev iou s years, one point continued to rank high on the list of items 

important to voters - " the value of my property is directly linked to 

the quality of schools in my community." And, on the latest survey , 

another key point received favorable response for the first time - "my 

co mmunity and school district are moving in the right direction. " 

The Committee wanted to amplify these points with the voters. 

But how? What would get the voters attention in such a short time 

frame, yet have the impact to change votes from "no" to "yes"? A 

s mall brochure and an ad were created using these points and photos 

of boarded-up houses. The headline stated, "You don't have to look 

far to see what happen s when communities do not support their 



schools. ·· Committee members recrui ted high school and middle 

school s tudents to place the brochure on the door of every ho use in 

the distr ict three days before the election . The ad ran in the local 

new spaper two day s prior to the election . 

One November 3, 1998 voters in the Ritenour Schoo l Di s trict 

approved Proposition R by a vote of 7,874 in favor and 4.403 

opposed . 

This vote allowed the d istrict to receive an es timated $1. 8 

million per year to use for operating expenses such as improved 

technology, news classroom textbooks and materials and increased 

s taffin g to reduce class s izes. 
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Clearly the success of the Propos ition R election, as in the 

previous 1990 bond iss ue campaign, is attributed to carefully 

planned and executed public relations and political strategies. The 

ability to implement solid campaig n techniques developed from 

profess ional research. the unders tanding of successful election 

d ynamics and the use of effective communication practices 

contributed to the community 's support for both the bond iss ue and 

Proposition R proposal s. 



Ch apter V 

DI SCUSS ION 

Tn Novem ber of 1990 and in November of 1998. the Ri te nour 

Schoo l Dis tr ict and the c itizen s ' campaig n committee were success ful 

in the pas sage of two h igh p rofil e p ropos als , the $30 m illion bo nd 

is s ue in 1990 and the P ropos ition C Ro llback Waiver in 1998. These 

v ictor ie s and the addi tio nal no- tax bo nd iss ues approved b y voters 

during the years between the two election s were cause for 

celebratio n . The community and the s tudents of the Riteno ur School 

Dis trict w ere winners. 

In both electio ns. s ignificanl po litical s trategies proved to be 

the turning po in t for vic tory. The effective us e o f public relations 

practices before, during and after each campaign provided the 

necessary foundation to conduct the elections . 

What was the thinking behind the campaign plans? What 

s trateg ies w orked , which did no t? Why were these election s 

s uccessful when others before the m had failed ? Analys is of the two 

campa igns offers an unders tanding o f the success of the Ritenour 

Schoo l Dis trict 's 1990 bond issue and the I 998 Proposition C 

Rollback Waiver . 

Re asons behind the s uccess o f these tw o campaign are man y, 

but one factor serves as the catalys t. That factor is research. 

Research proved to be the mos t critical s tep in the organization of 

bo th campaigns. Research of pas t elections , voter behav iors and 

public opinio n allo wed the Committee and the dis trict to find the "hot 
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button s ·• of the regis tered voters and to then target the mess ages to 

them. 

[n tbe National School Public Re lations Association· s 
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publication , Win At The Polls, the authors G ay Campbell and J eanne 

Magrner state that "many experienced finance campaigners be lieve 

th at research makes the d ifference between winning and losing" l67 ). 

Tbis certainly was true in the two discussed campaigns. 

Pr ior to each of the elections, the Ritenour School Dis trict 

commiss ioned a public opinion s urvey to gauge the community ' s 

unders tand ing of tbe district 's needs , the educational prio rities of the 

community and various demographic information. The surveys 

provided a wealth of information about the educational wants of 

various groups such as parents , senior citizens , adults without 

children and families whose children attend parochial schools. 

The s urveys al so flus hed out the "hot buttons" of the voters. 

Hot buttons are the iss ues that evoke emotion. Hot buttons cause a 

voter to go to the polls no matter what obstacles the voter may 

encounter on election day . Identification of the hot buttons proved to 

be one of the most critical pieces of information gained from the 

s urvey because they provided the foundation for the campaign 

st rategies in both election s . 

Discussion of the Ritenour School Dis trict 's 1990 Bond Issue 
Election Strategies 

As discussed in previous chapters, the 1990 bond issue was 

the third attempt by the district to secure funding for the renovation 

or replacement of the nine school buildings and the one 



administrative center. The district and the citizen· s commit tee faced 

an uphill battle in the efforts to pas s the $30 million bond is ue . 
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Dr. Rod Wright. president of Attitude Res earch Corporatio n 

and an educational campaign expert, worked with the di s trict on its 

public opinion s urvey several months prior to the actual election . 

··our s urvey indicated that the community had lost confidence 

in the dis tricl. " s tated Wrighl. "The two previou s failed elections and 

the materials ass ociated with those campaigns had only served to 

broaden the problem in the community's eyes. The district needed to 

narrow the definition of the problem. The problem was the condition 

of the buildings and not the whole district. " 

In response to the survey data , the district implemented a public 

relations program titled , "A Clas s Act, " that touted the 

accomplishments and achievements of the district and its students. 

Through the distr ict publications and presentations " A Class Act" 

effectively served to remind res idents the high quality of the 

district 's educational programs. While the community ' s trust in the 

district was far from what school officials desired, a later benchmark 

survey indicated the satisfaction level of district residents had 

improved . 

With the bond issue proposal announced to the community, the 

district and the c itizens' committee began to organize and plan for the 

campaign. Again. analysis of the survey data offered the foundation 

for the successful election. 

The Committee first wanted to create a new logo for the 

campaign. In an effort to separate from the previous two failed 



elections. the Committee designed a new logo featuring children of 

alJ ages and ethnic groups. even a child in a wheelchair. 

With organized oppos it ion expected. the Committee also 

looked fo r a c reative logo to offse t the opposition's ·'vote no .. 

literature and s igns . A slogan that s imply s tated , " I CARE'" was 

incorporated into the campaign logo and strategies . It was easy to 

ask voters to ·'CARE .. and d ifficult for the opposition to say " l 

DON' T CARE." 
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Development of the campaign strateg ies created by the dis trict 

and the Com mittee focused on the data obtai ned from the survey . The 

public opin ion s urvey indicated three arguments persuasive in 

s upport of the bond proposal. 1) 76%-unsafe schools : 2) 75%-Ioss 

of AAA rating: and 3) 82%-protection of property values. These "hot 

buttons" were implemented into every piece of literature. canvassing 

scrip ts , letters , advertisements and telephone calls. Both the district 

and the committee worked to incorporate these three factors into all 

aspects of the campaign . By targeting the mess age us ing data from 

the s urvey , the campaig n was focused on the iss ues voters placed 

hig h in value. 

The survey offered other va luable information used by the 

district and the committee duri ng the campaign. According to survey 

data. vote rs rated the dis trict 's newspaper , The Ritenour News, 

37%. and the local community newspaper, The St. Loui s County Star 

Journal. 34 %, as having the highest media credibility of local media 

o utlets. H o wever , they also gave hig h marks, 52%, to television 

news reports . 
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In re ponse. media plan s inc luded the d istr ict·s spec ial 

ed itions of the Riteno ur News devoted exclus ively to the bond 

proposal. Throughout the publication the reader found articles 

devoc.ed to the three hot buttons . The Committee organized press 

tours designed to get te levision crews into the schools so they might 

film bui ld ing condition s fo r broadcast. 

These and other efforts conveyed the c ritical need for building 

renovations throughout the Ritenour School Distr ict. The creati ve use 

of the data obtained from the opinion poll pro ved to be in valu able in 

develop ing effective campaign s trategies . 

In the 1990 bond issue campaign the dis trict and the committee 

effectively used proven s uccessful public relations and election 

practices before, during and after the campaign. Did these p ractices 

prove to be the turning point in the third election. The only ans wer is 

a resounding yes! 

In the April 1990 election , the municipalities in the Ritenour 

district had the highest voter turnout in St. Louis County . Previous 

April elections averaged only 5 , 878 "yes " votes. This April election. 

the bond issue proposal alone received 11 , 576 "yes" votes . Board of 

Education candidates on the same ballot only received 28% of the 

vo tes. Clearly. the bond iss ue had become the issue on the April 

ballo t. 

One newspaper editorial in the St. Louis County Star J ournal 

s ummed the effectiveness of the campaign best. "The s ize of the 

voter turnout s howed that every age group and every economic status 

contributed to this victory ... P eople who were once adamantly 

opposed , changed their minds and got behind the campaign w ith a 



blazin g s how of community s pirit almos t unknow n in these times" 

(Star J ournal). 

Discuss ion of the Riteno ur School D.is tric t's 1998 Propos it io n C 
Rollback Waiver Election S trategies 
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Thanks to the pas sage of the 1990 $30 mil l ion bond iss ue and 

three additional no- tax increase bond iss ues in 1994, 1996 and 1998. 

the Rite no ur School District buildings bad gone from some of the 

wors t to some of the bes t facilities in St. Lo ui s County . Students. 

parents . s taff and residents began taking great pride in the schools· 

trans itions. 

Thanks to post-election communications , dis tric t res idents and 

school employees were kept informed of the s tatus of each bond 

iss ue. Through district newspapers, neighborhood and civ ic club 

presentations, direc t- mail letters and new spaper advertisements, the 

community and s taff knew project schedules and completion dates. 

The district 's bond issue projects were completed on time, 

within budget and delivered all renovations as promised to the 

community. With each completed project, the community' s 

confidence and trust in the dis trict improved. The district 's annual 

s urvey confirmed the res ident 's high s ati s faction marks for the 

dis tric t. 

With the faci lities improved , school officials turned their 

attention to the last leg of their long-range improvement plan -

additional revenue for the operating fund. Typically , school districts 

in need of more money for s uch things as transportation, utilities, 

employee salaries and benefits , textbooks and supplies , will propose 

a tax increase to the voters of the dis trict. Ritenour needed the 



money. but was hesjcant to ask voters to raise their taxes s ince 

Ri tenour's tax rate already was above the Cou n ty average. 

60 

An alternative to a straight tax increase was a rol lback of the 

s tate's Propos ition C Waiver. ff approved, the rollback of the waiva 

wou ld allow the dis trict to receive full benefit of the s tate' s o ne-cent 

tax for education. The proposal asked voters to approve a waiver of 

the rollback which is required eac h year under Missouri Propos it ion 

C gu idelines. If s uccess ful , approval of the waiver would bring in an 

estimated additio nal $1. 8 million per year into the district. yet 

taxpayers would not feel the pinch of a s traight tax increase. 

Distr ict officials and a handful of parents began planning for 

the election. Expecting a difficult campaign . the dis trict and the 

citi zens' committee reviewed many of the techniques and strategies 

from the 1990 campaign , now nearly completed 10 years ago. 

Again, the dis trict commissioned a public opinion survey to 

find the "hot buttons" and to gauge the overall acceptance of the 

Proposition C RolJback Waiver. 

Analys is of the s urvey indicated several key points that again 

proved critical to the campaign des ig n. Survey data showed : 

I ) the proposal was opposed by 61 % of the res idents; 

2) the community believed the area was moving in the right 

directio n ; 

3) parents strong ly s upported the proposal: 

4) superintendent and Board of Education had hig h credibility ; 

5) technology for s tudents was a s trong des ire of the 

residents ; 



6) voters d id not understand the Proposition C Rollback 

Waiver: 

7 ) and the pride in schools and community continued to be 

important to res idents. 

6 1 

Even though the opinion poll indicated opposition to the 

proposal, several of the key points favored the distr ict. Because the 

additional revenue was so greatly needed by the dis trict. Ritenour 

officials dec ided to continue with their plans to put the issue on the 

November 1998 ballot, except they gave it a new name. 

Proposition R , so as to lessen the ass ociation with the misunderstood 

Proposition C title. 

As the behind-the-scenes planning and organization began, 

district officials and Committee members started the volunteer 

recruiting efforts . However, it soon became apparent that the 

hundreds of volunteers needed for the high-profile campaign were 

not going to participate this time. 

A new Volunteer Campaign Handbook was created to help 

recruit parents and residents to serve on the Committee. This helped 

secure a few key chairpeople, but did not help entice the large 

numbers of volunteers needed. The survey suggested that the 

community was "election weary" and this proved to be true. 

Volunteers in the 1998 campaign were few and far between. 

District officials and Committee leaders decided to combine 

communication efforts to save time, energy and money. Literature, 

ads , flyers and signs were designed with minor changes to reflect 

legal needs . Coordinating literature saved money and gave the 

appearance of an extensive, high-profile communication effort. This 
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s trategy proved to be an important decis ion for both group. as it 

allowed the same message to reach voters via several different media. 

yet saved money and time . 

The most critical element to the Propos ition R campaign 

though , was a benchmark survey conducted two weeks prio r to 

election day. With few volunteers. a door-to-door canvass was out of 

the question. ye t the Committee and the distr ict needed some way to 

gauge vo ter opinion at this point of the campaign. The Committee 

secured the fund s to conduct a short, overnight survey to test th e 

accep tance of Propos ition R . The survey was conducted and the 

res ults were not good. Proposition R was behind by 10%. 

"The Ritenour community thought they could get by without 

s upportin g Proposition R ," explained Attitude Research Pres ident 

Dr. Rod Wright, who conducted the survey . "The buildings looked 

good, things were comfortable and they s imply thought they could 

back off from this election and not approve Propos ition R " (Wright). 

Historically , the campaigns conducted in the Ritenour 

community that succeed are the ones that generate s trong emotional 

opinions from the voter s. To benefit from this, campaign s trategies 

always focu sed on children and s trong messages s uch as, " Our 

Schools Are Unsafe" or " We Deserve Safe Sc hools" or "Please 

CARE, Vote Yes ." Yet, Proposition R had not generated the 

emotional appeal found in previous elections . 

A new brochure and ad were designed to create high emotional 

feelings . Again, using identified " hot buttons" s tress ing how good 

schoo ls effect property values and community pride, the brochure 

featured deserted. run dow n. boarded up houses and simply s tated, 



·'You Don ' t Have To Look F ar To See What Happens When 

Communities Don· t Support Their Schoo ls.·· 

T he photo of the house and the message targeted the 

community's s trong understand ing that good schools relate to olid 

p roperty va lues . They also ques tioned the community· s pride. "'Do 

you want thi s to happen to your neighborhood?'" It forced the voters 

to not o n ly make a good choice fo r s tudents. but for themselves . too . 

On November 3. 1998 voters in the Riten ou r School District 

approved Proposition R, 64 % in favor and 36% opposed. Despite not 

following many of the traditional campaign practices due to its s mall 

colunteer core, the campaign was successful. Again the principles of 

public relations - research, analysis , des ign and evaluation - proved 

effective practices. 

The Ritenour School Dis trict public relations department has 

earned numerous s tate and national awards over the years. The 

effective use of data for not o nly political campaigns, but other 

marketing and adminis trative projects has gained the approval of the 

National School Public Relation s Association and public relations 

practitioners including Dr. Wright. "When I go to school districts 

around the cou ntry , I alw ays refer to Ritenour 's PR program as a 

model. More than any other school district I know , Ritenour ' s 

opin io n research is translated into action steps, " stated Wright. "I've 

seen firs t hand the pos itive res ults the cutting edge campaign 

materials and s trategies have brought to the school dis trict and the 

community" (Wright) . 

Like many school districts, bond issues and tax referenda will 

continue to be a part of the Ritenour School District 's future. Not 



only in St. Louis . but across the country. public school building~ 

require bi l lion s and billions of renovation s and repairs. Finding 
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way to secure the needed vo ter approval and the additio nal fu nd ing 

wi ll cha llenge school leaders and concerned citizen s for years to 

come. School leaders who implement solid. co mprehen s ive. 

continuou s public relatio ns programs and techniques s imilar to ones 

found in the Ritenour Schoo l Dis trict will find s uccessfu l e lectio ns 

and the commu nity • s approval as the payoff. 



APPENDICES 

Throughout the 1990 Bond Iss ue and the 1998 P ropos iton R 

campaigns, both the Ritenour School District and the Citizens· F or 

Rite nour· s Future Committee created campaign materials designed to 

communicate the targeted mes sages to district voters. 

The 1990 B ond I ss ue campaign earned the highest award 

presented by the N atiooal School Public Re lations Association. a 

national Golden Achievement Award. Selected pages from the award­

wiooing presentation are included. 

The following pages also feature s amples of campaign 

materials from both elections discussed in previous chapters . 

Included are samples of pre-campaign research documents , a 

benchmark survey and a volunteer handbook. 

F ollowing the successful 1998 Proposition R campaign , the 

author of this paper was invited to present the campaign's unique 

s trategies at the Miss ouri School Public Relations annual spring 

conference. Since the MoSPRA conference in 1998, this workshop 

was presented to the Kansas City Chapter of Women in 

Communication s and several St. Louis Univers ity doctoral classes . 

The presentation ' s Powerpoin t s lides are included . 
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APPENDIX A 

Appendix A. Agains t All Odds . is a collect ion of materi als 

used during the 1990 bond issue election. Documents includ ed are 

fro m the researc h cond ucted prior to the campaig n and severa l 

letters. fl yers and advertisements used during the campaign. Also 

included are materials used in a presentation made to the Missouri 

School Boards Ass ociation in the spring of 1991 by the author and a 

team of other Ritenour administrators and board of education 

members. 

In 1991 , Again s t All Odds received the National School Public 

Relations Association 's Golden Achievement Award, one of the 

association's highes t honors. 
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1990 Bond Issue Campaign Activities 

SEPTEMBER 

September 9 

NOVEMBER 

Renovation Plan released 

November 14 Renovation schedule and contingency plan mailed 

November Obtain list of registered voters from county 
election offices 

DECEMBER 

December 

December 22 

December 

JANUARY 

January 

January 

January 

January 

FEBRUARY 

February 1 O 

February 

February 

February 

February 

February 15 

Professional community survey completed 

Individual School Packets to parents 
1. school now attending 
2. school(s) will attend 
3. cost breakdown for each 
4. safety code explanation 
5. month and annual cost charts 

School voter registration drives begin 

Phone calls asking for workers 
1 . 1 00 workers per elementary attendance area 

# per room. key parents. parent per route 

Divide elementary attendance areas into routes and select captains 

Fund Raising 

Prepare publicity. flyers and obtain printers 

Door-to-Door = Positive flyer 

Absentee ballot info postcard sent to alumni at college 

School Meetings - each school 
1. PM meetings 
2. Parents As Teachers group meeting 

Chamber of Commerce activities letter sent 

Voter registration postcard sent 

Open Forum meeting - St. John's Church 
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February 20 

February 

February 

February 

February 

MARCH 

March 

March 1 

March 1 

March 

March 10/17 

March 10 

March 

March 

March 

March 

March 26 

March 26-30 

March 31 

Meet with County Executive H.C. Milford/Airport Expansion 

School Newsletters begin 

Committee letter to business requesting support 

Business association packets delivered 
to businesses/Chamber of Commerce 

News releases and calls to media for Dept. of Elementary & 
Secondary Education presentation 

Publicity begins 
1. Buttons 
2. Yard Signs • March 24 
3. Endorsements Ads 
4. Car/Window Signs -also to businesses 
5. Orange ribbons tied throughout district 
6. T-shirts sold 

Press Tours - newspapers, television, radio 

DESE presentation to community 

Special interest group meetings 
churches. civic, senior citizens, parents etc. 

Door-to-Door • Lose AAA flyer 
1. Determine if household is yes, no or maybe 

Baseball card show and Sock Hop 

Flyer to businesses (pizza, florist, etc.) 

Board and letter from County Executive mailed to residents 

Superintendent's letter to businesses with signs 

NEA and other neighboring districts' letters 
to their employees living in Ritenour 

Commissioner of Education visits schools - media coverage 

Final Week Activities 
1. Postcard from Block Leaders or PTA • Urgent 

Remember to vote and hand addressed 
2. Principal's letters mailed 
3. Neighbor letter mailed 
4. Ritenour News mailed 
5. Board "truth" letter mailed 
6. Please Care signs in schools 

Parade and Rally 
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APRIL 

April 1 

April 1 

April 2 

April 2 

April 3 

April 3 

Watchdog Warning flyer door-to-door 

TV news special - area school elections 

Phone Calls - what time will you vote tomorrow? 

Remember to vote stickers 

Election Day Activities - Remind to Vote! 
1. Phone Calls 
2. Door-to-Door to yes houses, have you voted? 
3. Rides to Polls or babysitting 
4. Parents take vacation day to help 
5. Buses to pick-up voters 
6. Lunch with your child or grandchild at school 
7. Poll Handouts 
8. Deliver food to workers 

Victory Party at High School 

INDIVIDUAL BUILDING ELECTION ACTIVITIES 

1. Window contest - best decorated window saying ·Please care." 
2. Building newsletters to parents 
3. Parents lunch with musical presentation by students (election day) 
4. Student bake sale to raise money 
5. Festival of the Arts -to emphasis importance of bond issue 
6. "I CARE" logo displayed life slze by sidewalk residents used to enter voting place. 
7. Grandparents breakfast 
8. Garage sale to raise funds 
9. Shuttle buses to pick-up voters and bring to polling places. 

1 o. Classroom competition to see who registers most voters. Winner gets a pizza party. 
11 . Tasting party and recipe give-away to raise money. 
1 2 . Student letters to the newspapers. 
1 3 . Elementary pep rallies. 
1 4. Poster contest. Winner placed in local businesses. 
1 5 . "Voting ls as American as Apple Pie" - slices given to voters. 
1 6. Teacher/Parent volleyball game and chili supper to raise money. 
1 7. Singing telegrams to raise money. 
1 8. Middle school students created and performed a skit on the bond issue. 
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Arguments in Support of 
Bond Proposal 

Argument 
% Very and Moderately % Not Very & Not 

Persuasive At All Persuasive 
-------------------------------------- -- -----

Close five buildings 
and operate split 
sessions. 

Building inspector 
described buildings 
as extremely unsafe. 

All St. Louis County 
districts have 
Triple A rating 
loss would 
be blow to 
community. 

58.6% 38.1 % 

75.8% 20.9% 

75.2% 22 .2% 
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Ritenour 
Benchmark Survey Results 

Favor Bond Proposal 54. 7% 

Lean Favor 5 .0% 

Undecided 2.6% 

Lean Oppose 3. 6% 

Oppose Bond Proposal 34. 1 % 
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Get-Out-the-Vote Committee 

Obtains listings of voters, de­
vises plan for contacting unreg­
istered voters, recruits work­
ers, plans work schedule and Ji 
instructions }j 

.__,,,_~~"'~<· =.,,.,..,.=====·-""=-:•,·""'-····~·~~-~---. -~;-~ ~'.':"', --=-:=t•:=-~<~JJ 

BOND ISSUE ORGANIZATION CHART 

Board of Education ~ :II 
:;::::-:,*:•~,:.·:-i'.::::x:'.:::-.;:\:·: j 

Superintendent 
;, l<:~"'.;,2=:=:;::=·:~~.. -==:1-=.:~.;:.;;c::;.' <,: .. ~;- ~:;:-:>: 

\ 
-~<7 ~ 

Campaign Coordinator - Parent 
? 

Citizens For Ritenour's Future 
~x.. -- J;-::::!::: -· •• , • -;--.. ;:;:::~:-~ k · ::;;~ i i ~:;~~· .. ::·:::: ::::::::::.:::::::::::.::::h :::;::·:~::,:::-:ff.~ 

Fund-Raising & d 
Budget Committee j 

Solicits funds, prepares 
budget estimate 
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Public ity Committee 
-- -

Publishes Information bro­
chures, schedules newspaper 
ads and other special promo­
tions 
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Recruits speakers, prepares I 

Speakers Bureau Small Group Meetings 
Committee '::i 

visual aids, schedules speak- 1~ 
ers, gets endorsements 'i 
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Devises plan for block meet­
ings, recruits hostesses 
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The Campaign Must Fit 
Your Community 

Strategic vs. Shot Gun 
or 

Low Profile vs. High Profile 
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Citizens For Ritenour's Future 
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Information 

Name Doe, John 

Address Addie, 1234 

Overland, MO 63114 

Precinct & Township Mid 7 

Phone 429-3500 

Year of birth 40 

Elementary attendahce area 2 

Parent or NP P 

Voted No '88 1 (Yes) 

Voted April '89 0 (No) 

Voted April '90 1 (Yes) 

Yes X } 
No ______ _ 

Positive Canvass 

Yes X 

No ------- Voter Canvass 

Unde.c.\de.d _ _ _ _ 

Data Base 

Source of Information 

Election Commission 

Election Commission 

Election Commission 

Haines (Reverse Directory) 

Election Commission 

District Information 

District Information 

Election Commission 

Election Commission 

Election Commission 

Voter Canvass 

Voter Canvass 

® 



• . 

1. 

2. 

3. 

5. 

6. 

7 . 

a. 

9. 

10. 

25 HOUSEHOLD CANVASS 

Identify a person with these households. 

They will canvass, deliver information, get addi t i onal 
information, direct persons to someone for answers t o 
questions, send postcards or pie~ another neighbo r as s our c e 
of post cards, make two reminder calls, and drive t hem to 
polls if necessary. 

In general once YES household is identified "they wi ll adop t 
that household" for the rest of the campaign. 

Actually the 25 households become 15-18 with approximately 
40 voters. 

To help in doing this the workers need : 

a. directions and list of households 

b. list 
1. 
2. 
3. 
4. 
5. 

6. 
7. 
8. 
9. 

10. 
11. 

containing 
street alpha by number 
names of registered voters in households 
the elementary attendance area (for voting) 
phone number 
parent code (P) which helped to identify potential 
workers for the list if needed 
voting history (April 88) 1 for yes, o for no 
voting history 
space for current election 
year of birth 
visit with good news flyer - yes or not available 
canvass (yes, no, undecided) 

Canvass team had two copies of the list. They kept one and 
supplied captains with updated second copy. 

This information becomes basis for post cards and any 
"holes" that needed filled by someone else if they system 
breaks down. 

Packets were organized to contain: 
a. instructions, map and script 
b. materials for distribution 
c. questions forms 
d. volunteer forms 
e. 25 household list plus duplicate copy 

Packets organized by elementary attendance area. 
Approximately 100 per school x 25 = 2,500, 6 schools x 2,500 
= 15,000 households. 

Each captain had 10 workers. 



11. 

12. 

If person(s) were never reached, then literature was left 
and a follow-up phone call seeking to determine whether they 
were supporters . 

once a househol d said NO then they were not bothered or 
contacted again. The focus was to identify the YES voter 
and get them to the polls. 



2 . 

BUILDING LEADERS 

February 21 - Make reminder calls to captains and other 
leaders aski ng to recruit workers and make reminder 
calls to workers Friday evening, March 2 about the 
canvass. We will be going to our neighbors on the lists 
letting them know of our concern for the children's 
safety and the loss of the AAA rating . We will leave a 
flyer at each house (exc ept those who told us NO the 
l ast time) but we will o nly talk to houses o n our lists. 

March 3 - Meet at schools at 9:00 am . Make sure packets 
go out with the person assigned to it and that a record 
is kept. The captains will be communicating with and 
receiving updates from workers so team lists must be 
accurately kept. 

Get packets back but make sure the workers have thei r 
original list and brochures fom remaining houses on 
their l i st . They will need to make several more 
attempts to contact households before updating the 
captains lists. 

Use a PA to communicate!! Maybe even a portable 
chalkboard if available . 

3. You must be very o rganized for this activity. A record 
must be kept of who has each packet and to whom they 
will update this information. Workers will need to go 
back on several attempts to contact all households on 
their list. They should then either by phone or in 
person update the captains copy so that we have acc urate 
l ists for other activities. 

4. Go over the canvass instructions and script carefully. 
They need to know what to do but also understand th i s 
activity is the key to winning. With this information 
every future activity is directed at getting these "yes" 
households to the polls on April 3. That is why they 
have been asked to "adopt" this list of voters. If 
everyone refines the 25 down to 15 and gets all in those 
households to vote we will win. The election will be 
won by each of us getting our list to vote. We Can 
Win!! There were nearly 11,000 yes's in November 1988. 
Our job is to find them and get them to vote. 

Make sure people know why they are doing this! Go over 
the financial chart with workers also. 



5 _ Tell canvass workers not to be discourag ed if on ly 
around 50% of households respond "yes". We c an win if 
we find "our" 50% and see to it that "ours" vot e . We've 
got to be better organized and work harder tha n o ur 
opponents . 

6. Tell people how to use the lists. We eventually need a 
Y, N, or U next to every voter household profile . 

7 . Let people know th i s canvass is not the end but t he 
means to the end. This is the way the most successful 
political machines win: door to door, face to face, 
follow-up on electio n day. 

s. Tell workers to see i f they can find additional workers 
when people tel l them "yes". Especially people who 
would be willing to sign their name on a post card t o be 
sent to the " yes" people on your list--their neighbors. 

Would they put a sign in their yard? Help install 
signs? Work a poll? Make phone calls? 

9. Make sure you go over everything on the brochure with 
workers. Take a l : ttle extra time since we've been out 
pretty early on Saturdays. Make sure they know what AAA 
means, what happens if you loo~e it. Make sure they 
know who is cal ling our schools unsafe and unfit for 
kids--the state of Missouri . They need to have 
"concern" in their voice when they show this brochure to 
their neighbors. 

10 . This activity is not a literature drop - it is a canvass 
and a willingness to follow up later. If the few are 
willing to do more than one packet make sure they 
realize that this means more follow up for them . They 
must adopt a second list of "yes" households. 

11. Captains must be willing to recruit workers and remind 
them to be at school (Friday night reminder call). 
Captains must get updated information from their workers 
so the committee has accurate information. This means 
calling them and going over the lists to transfer new 
information or going to their houses and transferring it 
to the captains copy. 

12. Praise your captains and workers. Let them know they 
are saving this community and doing what is right for 
their children. 



13- Envelopes should contain: 

2 copies of list and enough brochures 
map - mark it so they know where to go 
1 canvass instruction sheet 
l script 
15 "Count o n Me" forms 
s "I have a question" forms 
1 frequently asked questions sheet 
5 "A class act" flyer (if you have them) Some NA (no t 
available) households may like to have this to if they 
are "yes". 
1 cost chart 

14. The workers should return packet but keep original list 
and enough of the AAA flyers to complete the list. 

15. All of this should be done again for March 10 if needed. 

16. Workers should return everything except their copy of 
list by March 12. 

17. Building leader must make sure that updated copies are 
completed and turned in, "question" and "count on me" 
forms. 
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Canvass #1 Packets 
1 . Positive Flyers 

2. How-to-Canvass Directions 

3. Script 

4. Map of Route 

5. 2 Copies of 25 Households Computer List 

6. Do You Have a Question Sheet 

© 



canvass #1 CANVASS INSTRUCTIONS 

Note: This door-to-door can_vass is an important _part of ~ur efforts to pass a critically needed bond 
proposal for our school district. Please fo llow the instructions carefully. If you have any questions. please 
as_k before you go out. Good luck, and thanks for your help! 

1) 

2) 

3) 

4) 

In your packets, you will find a computer list indicating the area in which you are to canvass. The 
list contains the names of reg istered voters. Also, the names of ·non-registered-to-vote· parents 
living in the area you are to canvass are printed on 3x5 cards. You will also find a map, 
brochures, and ·1 have a question· forms. 

we will canvass (talk to) registered voter households·and parents who are not registered. For 
other addresses (those that are not on the computer list or not listed on the 3x5 cards), we will 
simply place a brochure in the door and not canvass. For these households. remember to place the 
brochure in the door, and not in the mailbox. 

For parents who are not registered, we will deliver the canvass message. and then make an 
indirect mention of the need to register. You could say: "You know, a lot of our parents are not 
registered. so we're reminding everyone that the cutoff for the April election is March 14th-you 
have to be registered by then. Because we want to make sure that everyone can vote. we're 
having voter registration at the high school today: 

For the individual to whom you talked, record the outcome of each contact on the computer list with 
an "x" in the appropriate column. You either talked to someone (so indicate by placing an ·x· on 
the line under the "Y"), or no one was home (place an ·x· under the "NA"). In addition, if the person 
volunteers their feelings about the bond election. you can indicate that on the lines under the second 
"YM (yes in favor of the proposal}, the "N" (not in favor), or ·u· (undecided). Do not ask the 
person about the proposal, only record this information if it is volunteered. 

OTHER IMPORTANT REMINDERS: 

✓ Always be courteous--never argue. The more you argue, the more likely it is that argumentative 
people are likely to work against us. Don't waste your time. 

✓ Clearly introduce yourself and your partners. and explain your connection to the Ritenour School 
District (parent, where you live etc.). 

✓ Be familiar with the materials in your packet: brochure, ·1 have a question· form, etc. 

✓ Follow the messaoe closely. It's important that residents hear the points that are in bold in the 
sample message. These points are listed in the brochure. You can mark them in a brochure, and 
open the brochure and point them out while you are talking. 

✓ Leave a brochure with everyone to whom you talk. 

✓ Don't answer questions you're unsure of. Have the pe~on fill out a question form, and someone from 
the committee will contact them by phone or letter with an appropriate answer. 

✓ Irv to avoid talkino about the uocomino election. Explain that you are visiting people to talk about 
the quality of Ritenour's education program-not about the bond proposal. 

✓ Return your materials. Report on your day's results and congratulate yourself on a good day's work! 

Remember-the Sock Hop tonight, at 7:30, at the High School! 



Canvass Message-Ritenour School District 

Hi, my name is (full name). (Canvassers should introduce themselves and 

explain their connection to Ritenour School District.) 

With all the talk about ballot proposals, a lot of people have lost sight of our 

school district's excellent quality of education- what goes on inside the buildings-not 

the condition of the buildings themselves. For example (name of person), did you 

know that during the past five years, the amount of scholarship and grant money 

received by our students has gone up more than one-thousand three hundred 
percent-from $38,000 to one-half mill ion dollars? (Pause, let person responcf) . 

IF NOT: That's why we're going door-to-door today, to let people know about 

the quality of our school district's educational program. 
OR 

IF YES: Most people are not aware of th is, and that's why we're going door-to­
door today-to let people know about the quality of our district's 

educational program. 

(Name of Person), we've prepared a brochure about our district that we'd like to 

leave with you, but I'd like to take just a minute to highlight a few things that are in it. 

✓ For example, did you know that a higher percentage of Ritenour students go on 

to college than Pattonville students? (Pause). 

✓ Or that our test scores at every grade level are at or above the national average? 

✓ And that Ritenour was honored in 1989 by the having the Missouri State Math 

Champion? Our pre-school was named one of the top six In Missouri. And so 

was our Chapter 1 reading program-in fact, we were the only St. Louis area 

school district receiving this honor. 

In several weeks, we're going to come back and visit with you about the crisis 

our district is facing because of rundown and unsafe school buildings. But before we 

do that, we just wanted to take a minute and let our neighbors know that what goes on 

inside the buildings is something we should be proud of. 

(Name of Person)-thanks for talking with us today. We'll leave this brochure 

with you so you can read more about the quality of education in the Ritenour School 
District. 
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-~demic 
~evement 

D Test scores at EVERY grade level 
at or above national norms 

D College credit courses offered at 
high school 

D Nearly I 00 scholarships and grants 
awarded to Ritenour seniors 

D New high school honors diploma 
awarded for unique college prep 
currlculum 

D Ritenour students annually 
selected to prestigious Missouri 
Scholar's Academy 

D 1989 Missouri State Math 
Champion 

D Average ACT Score• 

United States 

Ritenour 

Missou, i 

11.7 

19.7 

19.0 

•s1. Louil Counly Stat Journal, M.ly 24. 1919 

© 

~ (. JPost 
- -_School 

Success 
Class of 1989 over $500,000 

scholarships and grants 

1985 
$38,000 

1989 
$500,000 

Students going on to higher 
education highest In over 20 years 

1982 
Ritenour 

1988 
Ritenour 

.eader 
Staff 

lop~.._..1 ..... nent 
D One of first districts in 

Missouri to have staff 
development program -
workshops, outside classes, 
continued college training and 
speakers 

D Experienced Professional Staff 
13 years average experience 

PhD • 
MA · 
IA 

1% 
55% 
44" 

D Total Programs & Opportunities 
1988-89 

253 
D Total Participants 

914 

D 75" staff participation In 
extensive re-tral_nlng programs 

II 
Ritenour School District 
Or. John W. DeArmiln 
Superintendent of Schools 
2◄20 Woodson Roild 
St. Louis, MO 6311 ◄ 
◄29·3500 

~ District 

AClassAct 
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D Preschool named one of top six In 
Missouri 

D Chapter One Reading program 
named one of top six In Missouri & 
only one in SI. Louis 

© 

D Pioneer In computer-assisted 
Instruction for students 

0 Compuler labs in every school 
-Some of the besl In SI. Louis 

D Flrsl In St. Louis lo Install 
satellll• learning-Provides 
college credit courses to high 
school students by television 
satelllle 

D Special Instruction for 
academically gifted and remedial 
students 

0 Radio station and television 
studio at high school 
(donated to district; external 
funding by St. John and 
County cable Commission) 

1 c11Joy """'"' ,om,,.,rus ••"" rllfy ,_,, ~ 
lc•r11 on com,ur,rs l11s11•d of wlrll • llooit, ,11,c 
of fHI,,., •nd 11 ,,.,,,H .• 

Cry1111I l«clcll. M•rlo11 Elcme11111ry, .ftll Cndc 

&~ 
□ Extracurricular activities 

AT ALL SCHOOLS 

□ Missouri 4-A State Track 
Champions 1989 

□ Annual Elementary Art Show at 
Northwest Plaza 

D Over 1,200 high school students 
participated In 71 2 after school 
activities 1989 

□ All-Conference, All-Metro and 
All-State athle1ic selections 

□ Student Leadership Retreat 
combines high school students, 
business leaders and 
professionals 
First In 51. Louis County 

□ Flag Corp, Band, Rhythmettes 
and Cheerleaders • State and 
National Awards 

~Lea\Di 

0 Over 3,000 citizens panlclpated 
In community education programs 
last year 

□ Programs for preschool 
through senior cillzens 

□ Senior Citizens Dining Center 

□ Adult Diploma and GED programs 

□ YMCA Latchkey program at all 
elementary schools 

□ Buildings and fields used 
extensively by the community 

□ Ritenour Welfare provides eye-
glasses and emergency relief to 
needy Ritenour famllles (funded 
lhrough communlly service 
organizations) 

·r,om rite S111dc111 Councll 10 rite Otku rc•m, 
from ou/lc111 , .. ,.,,, 10 c•rl"f r111dc1111. I feel 
Ri re11011r hos mor,r 1ho11 pr,rpand me for col/•11• 
ond for ll(c. • 

IC,rwn rorc, Ril•no11r Hlflh Scllool, ( jgu of 1990 
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Keep Ritenour Schools AAA 
VOTE YES ON APRIL 3 

I have a question for the Citizens For Ritenour's Future: 

Name: ________________________ _ 
Last First Middle 

Address _____________ Phone _______ _ 

Question: ______________________ _ 

Paid for by 
Citizens For Rltenour's Future 

Jack Burleson, Treasurer Canvasser ___________ _ 
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Canvass #2 Packets 
1. AAA Flyer 

2. Directions 

3. Script 

4. Computer List of 25 Households 

5. Telephone Follow Script 

(to complete packets) 

6. Telephone Script 

(Monday Night Calls to Yes Households) 
7. Telephone Script 

(Election Afternoon Remind Calls to Vote) 



p CANVASSINSTRUCTIONS Canvass #2 

This door to door canvass is an important part of our ettorts to pass the bond issue. Thank you for 
volunteering to make this list "your assignment and main contribution" in this campaign. Today we begin to 
Identify the "yes" households. It is important to contact each household on the list. If you don't contact a 
household today, please make every ettort to contact them by going back again. Please follow the instructions 
carefully. If you have any questions, please ask before you go out. Good luck and thanks for your help. 

1) 

2) 

3) 

4) 

5) 

6) 

In your packets, is a computer list indicating the area you are to canvass. The list contains names 
of registered voters. You will also find a map, brochures, "I Have A Question" and "Count On Me·· 
forms, an estimated monthly cost chart, and frequently asked questions and responses for your 
information. 

We will canvass (talk to) registered voter households only. At other addresses (not on 
your computer list) simply place a brochure in the door. DO NOT TALK TO THEM. For these house­
holds, remember to place the brochure in the door, and NOT IN THE MAILBOX!! 

After talking to a household, record the outcome of each contact on the computer list. If the 
person indicates that they are in favor "YES", mark a "Y" under the "Y" column. If they say "NO", 
mark an "N" under the "N" column. If they are "UNDECIDED, mark a "U" under the "U" column. 

You are NOT expected to answer everyone's questions. If you feel you must respond look to see if 
this question is on the tact sheet. If they have a question encourage them to fill out the "I Have A 
Question" form (peach) and someone will get back to them. Return forms at school's check-in location. 

If they are a "YES" and want to help in some way, have them fill in the "Count On Me" form 
(white). Return forms at school's check-in location. 

If they ask about the cost, show them the chart. Find the market value of their house and let them see 
how "little it will cosl" Tell them this chart will be in the March Ritenour News. 

OTHER IMPORTANT REMINDERS 

Always be courteous-never argue. The more you argue, the more likely it Is that argumenta­
tive people are likely to work against us. Don't waste your time. 

Clearly Introduce yourself and your partner. Explain your connection to the Ritenour School 
District (parent. teacher, employee, where you live, etc.). 

Be familiar with matertals in your packet: brochure, forms, etc. Read over carefully. 

FOLLOW THE MESSAGE CLOSEL YI It's Important residents hear the bold points in the sample 
message. These points are listed in the brochure. You can mark them in a brochure, and open 
the brochure and point them out while you are talking. 

Leave a brochure with everyone to whom you talk. 

Don't answer questions you're unsure of. Have the person fill out a question form, and some­
one from the committee will contact them by phone or letter with an answer. 

Return your materials. Report on your results and congratulate yourself on a good day's work! 

Keep your orlglnal 11st and enough brochures to contact people on your list who were not home 
today. Your completed list will be used by you for reminder calls and election day activities. 
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CANVASS MESSAGE 

"HI I My name Is (full name)." Canvassers should introduce themselves and explain their connection to 
the Ritenour School District. 

,,1 vvant to discuss with you two problems regarding the Ritenour School District." 

Did you know that our schools are unsafe and our bulldlngs have been called "The worst In St. 
Louis County," by the Missouri Department of Education. 

The state says our buildings are beginning to hurt our educational program. If we lose the bond Issue 
they wlll recommend we lose our AAA rating. 

Realtors tell us losing AAA wlll cost you an Immediate loss of 10% on your house. Our community 
can't afford not to support this. 

The kids can't vote. We must provide for them and ourselves as a community. Please take the time to 
read this very important message in this brochure. 

can the children count on your support April 3? 

ff Yes: 

If No: 

If U: 

Would you be willing to put a sign in your yard or work a poll? (Fill out form.) 
Thanks for the support and I'll be talking with you later. 

Thanks for your time. 

Do you have any questions which I can tum in and have someone call with the answer? We want you 
to make an informed decision. 



"Ritenour's buildings are the worst in 
St. Louis County." ClairrH.ntV!Hy•lll<Oocuan,Sta1«Su~rv~or, 

Miuouri D«par1~n1 of Ek~ntary and Secondary Education 

State To Recommend Pulling of AAA Rating 

Richard Phillips, Coordinator of Supervision of Instruction for the Missouri Department 
of Elementary and Secondary Education answers questions about Ritenour's bond issue. 

If the bond issue fails, will 
the State recommend 
pulling our AAA rating? 
MAbeolutely. I have alerted the Commis­
sioner of Education about the condition11 in 
the Ritenour School Di11trict and we are in 
agreement to recommend pulling Ritenour'& 
AM rating if improvement& are nol made. 
The Slate Board 1bare11 the ea.me ooncem11 
aboul UDllafe building,.• 

How important are building 
conditions and safety? 
MAllhough there are many 1tandarda to 
judge a di1trict, 1afety i11 a district's tint 
obligation to etudenla and 1tatr. It doesn't 
do any good to have quality program• if 
your buildinp are not safe." 

Do building conditions really 
affect education? 
"Yee. Facilitie1 have a direct bearing on the 
learning climate and the quality of the 
learning proceu: 

Are Ritenour's buildings 
unsafe? 
"Yes. Conditiona are not 11afe or healthy. 
Plaster falling i.n school buildinp is not 
eafe. Building1 don't have proper ventilation 
or lightinc. The wiring and plumbing are in• 
adequate. Your buildings are not healthy 
places for kida to learn. Transportation is a 
aafety ooncern. I have a real ooncern about 
the unloading and loadinc of youopters 
from buaee." 

THIS IS THE ONLY ISSUE! 

© 

Ritenour is going to lose its AAA rating if we don't 
do something about our unsafe buildings. 

The only way we can correct buildlng •afety problems 
i• by approving the bond iNuel 

IT'S THE 
LAW! 

Bond issue funds 
can ONLY be used 

for construction, 
renovation, repairs, 

equipment and 
purchase of land. 

NOT SALARIES 
OR SUPPLIES! 

I Care 

Ritenour Bond Issue 

April 3, 1990 

OUR 
SCHOOLS 
ARE 
UNSAFE! 

If You Care 
VOTE YES 
April 3, 1990 
Ritenour Bond Issue 

1"-111 C.., lior l'\U- ,- Ill . ._..,;, J" tiu, J,, 111 ,..u,- , n-...,.,, 



OUR KIDS DESERVE 
Vote YES To Keep Ritenour AAA 

What is the AAA rating? 
The AAA rating ia the highest classification given to a acbool district by the State of Miaaouri, 

What makes a district AAA7 
The Miaeouri Department of Elementary and Secondary Educatio.n gives a AAA rating to 
district& •hicb have achieved an outataoding level of eervice in numerous areu. 

Some of the itema measured by the State of MillllOtlri: 

• aafe achool &ilea and buildinp designed for learning 

• curriculum 

• high school graduation requirementa 
• librariee 

• pupil-teacher ratio 

• teacher-administrator ratio 

• couneelon and special education 
• student activities 

• tranlportation 

Ritenour received a warning this year 
from the State. 
Aoconfini to the State of Missouri, school buildinp 
should provide a healthy, aafe, attractive, clean and 
comfortable environ.ment and be adequate in eize and 
arrangement for the number of student& and tbeeduca­
liooal program. Ritenour'a buildinp do not meet any 
current ataod.arda or building codes. 

Why is our AAA rating in jeopardy? 
Ritenour buildings are not safe. The primary 1tandard 
oo the State's checklist i1 aafe school 1ite1 and build­
inp. Safe buildinp are critical to a 1uaie■aful acbool 
district and have a tremendous impact on all other 
items on the State'■ check.liat. The State know■ uoaaf'e 
buildings have a negative effect on other 1tandard■ . 

® 
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SAFE BUILDINGS!l 
Downgrade To AA Affects Everyone 

• Ritenour would be the only district in the entire St. Louil area without the AAA rating. 

• An immediate drop of 10% in housing valuee would oocur according to realt.oni. All 
property values continue to drop, homes will berome harder to aeU. 

• Our 1tudenta would be placed al a disadvantage when competing 
for schol81"11hipa and admittance to collegea. 

• The community and school district will be perceived aa low quality. 

• Buaineae growth would be 11lowed if oot ■topped completely. 

• A oommunity with a negative image does not attract younger ramilie11. 

• Local rovemmenta and churches would be alTected ir ramiliea leave tb.e district. 

Show You Care & Keep Ritenour AAA• Vote Yet1 April S 

How Much Will It Cost? 
The bond Issue wlll cost the owner of a S so,ooo• house 

less than 20( per day 
The tu rate will increaae annually until 1993 to ao estimated peak of 69 cenL1 per 
$100 IUIN8&ed valuation and then berin to decline. 

For the average tallpayer, payment the firBt year would be $1 . 74 a month. Payment 
in the peak year, 1993, the tu would be $5.46 a month. All.er 1993, the rate will 
begin to decline. 

Estimated Monthly Costs Above 1989 Level 

Value of House 1990 1991 1992 1993 1994 1995 

$50,ooo• St.74 $3.48 ss.22 $5.46 ss.22 $4.99 

DO NOT ADO COLUMNS TOGETHER 
"-ala ln Heh column ~-nl tho \ncnUII paid""' rorn,nt...,.. 

--n., ._. .. houoo In Ritenour io worth ■bou1 160,000. 
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Keep Ritenour Schools AAA 
VOTE YES ON APRIL 3 

You can COUNT ON ME to help keep our district's AAA rating! 

Name: ________________________ _ 
Last First Middle 

Address _____________ Phone _______ _ 

Other voters at this address: _____________ __ _ 

I WILL: 
O Vote YES on April 3 □ Volunteer to work as a canvasser 

O Put up a yard sign □ Volunteer to work on election day 

□ Donate S _ _ _ to help keep our district's AAA rating 

Signature ______ _ ______ _ 

Paid for by Citizens For Ritenour's Future • Jack Burleson, Treasurer 



► 
TELEPHONE CANVASS TO FINISH UP ALL PACKETS 

May I please speak to _______ or 

Mr. or Mrs. ___ _____ this is _______ and I'm 
working with other volunteers from _____ school on the 
upcoming Ritenour Bond Issue. 

In the past few weeks we've distributed literature to your 
house about the unsafe conditions in our schools and the loss 
of AAA and its effects on property values. 

Have you had a chance to read that information? There has 
also been a lot on the television news. 

can the children count on your support on the April 3rd Bond 
Issue? 

If Yes : 

If No: 

Thanks so much for your supper~ . Every vote is 
important . Would you like a yard sign? Again, 
thanks and we'll be in touch later. 

Thanks for your time. 



TELEPHONE SCRIPTS 

MONDAY EVENING SCRIPT 

Directions: Please make these calls between 6:00 pm and 9 : 00 
pm on Monday, April 2, 1990. These calls are an essential 
part of the campaign. Please try to -call back periodically. 
The calls are to "yes" and "undecided" households . Thanks!! 

Hello, may I please speak to-,------- or---,----? 
Mr . (Mrs.) _______ this is_, ______ calling to 
remind you that tomorrow is election day. Tomorrow will 
decide whether Ritenour kids continue to go to school in 
unsafe buildings and whether the loss of 'AAA will lower your 
property values by 10%. can the kids count on your support? 

The election is going to be close and every vote is 
important . Thanks for your time. 

** If respondant indicates in any way that they are not a yes 
at this time do not include them in your Tuesday (election 
day) reminder calls. 

TUESDAY AFTERNOON AND EARLY EVENING 
APRIL 3, 1990 

ELECTION DAY SCRIPT 

Directions: Please begin making these calls any time after 
3 : 00 pm on Tuesday, April 3, 1990. Continue attempting to 
reach everyone until 6:30 pm. The election will be won or 
lost on voter turnout. We must get every "yes" household to 
vote. Thanks! ! 

Hello, may I please speak to _______ or _______ ? 
Mr . (Mrs .) -,---,--------,- this is _________ calling. 
We're just doing last minute reminder calls to everyone that 
the polls close in ___ hours (minutes). Remember the 
kids--they need everyone to vote today to save our schools 
and community. 

(If they say they've voted already, remind them to get all 
voters in their house to go vote.) 

Thanks for your time. 
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RITENOUR SCHOOL DISTRICT 

contingency Plan For Use of School Facilities 
The following plan was approved by the Board of Education September 28, 1989 

to be implemented September, 1990 should the bond issue tail. to win approval April 3, 1990. 

Close Armbruster, Home Heights, Marion. Marvin and Ritenour Middle schools. 
1. 

Move Marion and Marvin students to Hoech. 2. 

Move all Ritenour Middle and Hoech Middle students to the High School. 3. 

Using the high school building, operate high school classes from 6:00 a.m. until 12:00 noon. with 4
• middle school students housed at high school from 12:00 noon to 6:30 p.m. 

s. Place community education offices in the administrative center or the high school. Offer all 
community education programs in the evening only at regular school sites. 

6. Move all special programs from closed buildings to Buder, Kratz, lveland and Wyland Elementary 
schools. This will require the use of 10-12 classrooms and bring enrollments in these schools to 
above capacity. 

7. Board up vacated schools and use the money saved to maintain the remaining buildings as well 
as possible. 

Proposed Ritenour Renovation Schedule* 
should bond Issue win approval April 3, 1990 

1990 •• 1992' 

l~land90K• Roo~~~-\Y .... ir)d~---~ ; doora~,~~de wa!!!t~~-:. te wc,,k at Buder, Aug 92 
,.. ratz. mcariun· Marvin, • ' •• RMS; HMS):AHS & Admin. ctr. 
Alie 90 • Marion .. • . 91 •-

JUiie 9.1. • Marvin Au 92 
June· 91 • Rltenoor. Middl& .Au 92 

Janu 91 • lveland June 92 
Janua 92 • Buder 

June 92 • Kratt 
June 92 • land 

~90 to Aug O • RHS 
June 92 • Hoech 93 

June 93 to Aug 93 • AHS 

•Please note dates do not reflect construction delays or weather delays 



r ESTIMATED 

MONTHLY COSTS 

ABOVE 1989 LEVELS FOR YEARS 1990-2010 

GRADUAL 
Value of REDUCTION 
House 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000-2010 

$ 30,000 1.04 2.09 3.13 3.28 3.13 2.99 2.85 2.75 2.61 2.52 0 

$ 40,000 1.39 2.79 4.1 8 4.37 4.18 3.99 3.80 3.67 3.48 3.36 0 

$ 50,000* 1.74 3.48 5.22 5.46 5.22 4.99 4.75 4.59 4.35 4.20 0 

$ 60,000 2.10 4.18 6.27 6.55 6.27 5.99 5.70 5.51 5.22 5.03 0 

$ 70,000 2.44 4.88 7.31 7.65 7.31 6.98 6.65 6.43 6.10 5.87 0 

$ 80,000 2.79 5.57 8.36 8.74 8.36 7.98 7.60 7.35 6.97 6 .71 0 

$ 90,000 3.13 6.27 9.40 9.83 9.40 8.98 8.55 8.26 7.84 7.55 0 

$100,000 3.48 6.97 10.45 10.92 10.45 9.97 9.50 9.18 8.71 8.39 0 

DO NOT ADD COLUMNS TOGETHER 

•The average house in Ritenour is worth about $50,000. For the These estimates do not include Proposition C or reassessment roll-
average taxpayer, payment the first year would be $20.90, or $1 .74 a 
month. Payment in the peak year, 1993, the tax would be $65.55, or 

backs. 

$5.46 a month. The actual value of the average Ritenour house is $49. 746. 

Amounts in each column represent the increase paid over current taxes. 
(~; 

J 
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Media Credibility 

Nationally 
TV 52% 

Newspaper 25% 

Radio 9% 

Locally 
District Newspaper 3 7% 

Community Newspaper 34% 

City Newspaper 16% 
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URGENT! 
Election Day Is 

Tuesday, April 3 
This Is The Day To Say 

• YES To Safe Schools 

• YES To Saving AAA Rating 

■ YES To The Future Of 
The Ritenour Community 

PLEASE VOTE YES 
RITENOUR BOND ISSUE 
Thank you! 

Citizens For Ritenour's Future 

A-{_~~ 

~~ 
Paid lor by lht Clllztnl fo, Rllenou(s fUIUlt, 

Jack lu1itson, Trt11ure1 

EVERY VOTE 
COUNTS! 

To vote on the Ritenour Bond Issue 
April 3, you must be registered at your 
present address by March 14. 

According to the Election Board 
Commission you are not registered at 
this address. Please register at your 
local school or library. 

YOUR VOTE IS IMPORTANT 
TO RITENOUR KIDS 

SHOW YOU CARE! 

Thank you! 

Citizens For Ritenour's Future 

Paid For ly 1h, c,1, u ns For R11enou(1 fu1u11, 
Juk l urluon, T1u1urtr 
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Ritenour Bond Issue 

Gail S chafZuetzel 
Ethtl Endsuiort.h 

Co-Chairpersons 
Jock .Burleson 

Teasurer 
Milu .Rohman 
Walter Branneky 

Business-Co- Chairpersons 

Plld for 1... c· . 
.,., llU.ens for Ri1enour'1 Funn~ 
Jacit Burleson, Tr9.sun:r 

CITIZENS FOR RITENOUR'S FUTURE 

March 27, 1990 

Dear Neighbor, 

APRIL 3 IS A VERY IMPORTANT DAY FOR OUR COMlITTJNITY 
AND OUR SCHOOL DISTRICT. On this day, voters will be asked to 
approve the Ritenour bond issue. Passage of the bond issue is a must; 
without it, we lose our AAA rating. 

State officials have gone on record: if we don't fix our buildings, they will 
downgrade the district to a AA rating. A downgrade to AA will be a 
disaster because it affects everyone. 

• Ritenour would be only district in St. Louis area without a AAA rating. 

• An immediate drop ofl0% in housing values. 

• Graduates will be at a disadvantage when competing for scholarships 
and admittance to colleges. 

• Our community and school district perceived as low quality. 

• Business growth would be slowed if not stopped completely. 

• Negative image would not attract younger families and homes would 
become harder to sell. 

• Local governments and churches affected when families leave the area. 

The bond issue requires a four-sevenths majority to win and a low voter 
turnout is expected on election day. Your YES vote is needed on April 3! 
Please encourage your family and friends to join you. We'll need every vote 
we can get. If just a few of our supporters forget to vote, the results could 
be devastating for our children and community. 

Show you care and keep Ritenour AAA 
Vote YES Ritenour bond issue. 

Sincerely, 

10029 Northfi.eld • St. Louis 63 114 • 423-1830 
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TED SMITH REAL TY 
TI:D Sllrnt, PWESIDlNT 
196◄ SL Chari.1 Rock Ro&d 

St. john, MO 61114 
◄11· 1100 

LARRY MAY REAL ESTATE 
106S6 SI. C11Arlt1 Rock Road 

SI. Ann. MO 63074 
423·9602 

SUNRISE REAL TY 
11111 CMTU, ,_lllDINT 

◄◄◄◄ Wood1on RDAd 
Woochon Terr.ct, MO O IH 

421-5600 

GUNDAkERS REA.LTORS 
■ETTER HOMES a GARDENS 

(D AANEY, HANOI IIANM.la 
llJIO Nlllurll l rldge Road 

l rldgeton, MO 61044 
291•1 l11 

ROIERT C. PECK 
AND ASSOCIATES REALTY 

96-42 Midland lllld. 
Ovullnd, MO 63 11 ◄ 

427•1200 

CENTURY ZI 
CLIFFORD HINDMAN 

REAL ESTATE CO. 
I I ◄29 St. Chart.I Roe k !load 

l rldgtlOn, 110 63044 

CENTURY 21 
■ETTY VAUGHN 
A ASSOCIATES 

l◄S9 Ashby Road 
St. Ann, 110 U074 

◄2!1·5252 

Realtors Say 

ES 
To 

Ritenour 
Bond Issue 

As realtors, we know the reno­
vation of Ritenour's buildings 
is vital if we are to maintain 
the desirability of our area to 
home owners and new buyers. 

The loss of the AAA rating 
would have a serious negative 
impact on the property values 
of our neighborhood homes. 

Please protect your investment 
and vote YES for the Ritenour 
bond issue. 

VOTE YES 
APRIL3 

- ~-- -

[

1.M.~OMPANY REALTORS 
GALLERY OF HOMES 

JEANNE l . INC(IUOU 
9SJ9A l • ckland Ro&d 
SL l ou11. MO 631 l 4 

423 4146 

---- -= 
IRANSTnTER REAL ESTATE 

STEVE BRANSTETTER, 
PRESIDENT 

l 0 521 SL Chulu Rock Road 
SI Ann, MO 63074 

429-5266 

-
PIONEER REAL ESTATE l 

SERVICES, INC. 
RICKEY A. HAUIS, DAH IUESCHH 

IM.V( KAS,_Q\'ll 
9519 lKkland Ro&d 
SL Louil , MO 631 14 

426·227◄ 
-

IERRY COMPANY REALTORS 
PAULL HUY, PlllllOENT 

2319 wooct,on ~o.wl 
St lou11, MO 63 114 

◄27 IS00 

CHARLESF.VATTEROTTJ 
FAMILY OF COMPANIES 

10449 St. Cha,lu flock lload 
SI. Ann, MO 6)074 

427 4000 

McKEE REAL TY 
JIii WEST 

4000 Woodson Road 
SI. l ou11. MO 61 I 34 

-

RE·MAX METRO REAL ESTATE 
HANll SOL TIIUIANN 

I 2S01 lu, hor 
St l ou11, "40 61 1 )8 

411 Jl41 

PAID fOR IY THE CITIZENS fOR RITENOUR'S fUTURE. J.ACK IURl ESON, 



Fund Raising 
■ Business & Individuals 

■ PTA Activities 

■ T-Shirts 

■ Buttons 

■ Printing 

■ $1 0 on the 10th 

■ Soc Hop 

■ Baseball Card Show 

■ School Group Activities 

® 



$10 ON THE 10TH 
The results of the January phone survey are complete. A large majority of residents 
surveyed indicated they wanted the bond issue resubmined. The Board has voted to 
place the issue on the April 4th ballot. We all need to work together to pass the bond 
issue. You can volunteer your services in more than one way: 

1. Telephone calls - reminder calls to supporters. 

2. Saturday flyer drops - especially April 1st. 

3. Post cards and mailings - subsidize the campaign by mailing postcards to parents 
of your students. 

4. $10 on February 10th to be used for printing, postage, flyers, yard signs, election 
day literature, etc. We will take contributions anytime you can give. This cam­
paign will be a grassroots eff on so every dollar is very helpful. 

Sign up sheets will be in the buildings at a later date. If you choose to donate money, 
make checks payable to Citizens for Ritenour's Future. A collection envelope will be 
in the principal' s office. 

We came very close in November. Through your efforts you can help pass the bond issue 
to provide better learning conditions for students and working conditions for teachers and 
other staff members. 

~5??r7Ae~ 
lnell McMillon, RNEA President 

Helen l .tMeredith, RFT President 

ely,RCT esident 
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POSTCARDS 
Sent ly Committee 

LETTERS 
Know the truth 
Prlncipal's 
Dear Neighbor 
Airport/SI. Louis County Exec:utlve 

PUBLIC 
FORUM 

DISTRICT 
NEWSPAPER 

ADS 

9 Contacts With Voters 
PHONE CALLS 
(election dily 

reminder) 

TV NEWS 
CONFERENCE 

DOOR 
TO DOOR 

<:.inv.as 

SCHOOL 
ACTIVITIES 

PIZZA 
DELIVERY 

Flyer 

MEDIA 
TV, Newspilper, 

Rildlo, Ci1ble 

FLYER 
DROP 

YARD,CAR 
a. DOOR 
SIGNS 

PARADE 

CAMPAIGN 
BUTTONS & 

T-SHIRTS 

STUDENT 
REMEMBER 

TO VOTE 
STICKERS 



. -
[ March 1990 ] 

Sunday Monday Tuesday Wednesday Thursday Friday Saturday 
16th Thank You Letter Board's Grandparent's Day District Newspaper Airport Letter To Community "Know The Truth" In Schools Mailed To All Mailed Gov'ts Mailed Letter Mailed Res idents 

17th - 18th 
Yard Signs Go Up 

18 19 20 21 22 23 24 
TV News "Dear Neighbor" Endorsement Ads in Principal's Letters Parade 
Conference With Letter Mailed Local Paper Mailed To Parents 
Commissioner 

Principal's Letter 
NUrgent" Postcards Mailed To Parents 
Mailed 

25 26 27 28 29 30 31 

[ April 1990 ] 
Sunday Monday Tuesday Wednesday Thursday Friday Saturday 

"Did You Know" Ads I CARE Day ELECTION DAY CELEBRATE 
in Paper VICTORY!! 

Stickers Sent Home Remember to Vote 
Flyer In Response With Students Activities Begin Thank You 
To Opposition Activities 
Distributed 
Door-To-Door 1 ? 3 4 5 6 7 

Volunteer Telephone Calls 

® 8 9 10 11 12 13 14 



JCare 

Ritenour Bond Issue 

Gail Schaf1uetzel 
Ethel Endsworth 

Co-Chairpersons 
Jack Burleson 

Teasurer 
J{ike Rohman 
W(l/ter Branneky 

Business-Co- Chairpersons 

plld for by Citu.ens for R.iLenoUr's Fuw~ 
Jac1t Burleson, Treasum-

CITIZENS FOR RITENOUR'S FUTURE 

NOW IS THE TIME TO RALLY FOR RITENOUR'S KIDS! 

The buildings of the Ritenour School District are in need of major 
repair and renovation for the safety of our children, as was evidenced by 
the collapse of a section of ceiling at Ritenour Middle School in Decem­
ber. In addition to the safety issue, the community is at risk from the loss 
of the district's AAA rating. It will take passage of the Ritenour Bond Is­
sue on April 3, 1990 to provide the funds necessary to do the work to 
bring the schools up to Building Officials & Code Administrators 
(BOCA) codes and Department ofElementary and Secondary Education 
facility requirements. 

Enclosed is a letter from the Ritenour Board of Education, sent to 
all district residents outlining what will happen ifit fails, loss of the AAA 
rating, boarding up of schools, etc. Loss of AAA rating will have far­
reaching effects (see attachment), curtailing business growth and affect­
ing our jobs and economy. 

1967 was the last time Ritenour voters approved a bond issue. 1990 
will be a year of significant change and your help is needed to support 
and pass the Ritenour Bond Issue. 

Thank you for your support! 

MichaelS.Rohman 
Business Co-Chairperson 
427-0510 

r---------------------------7 
I YES! I WILL SUPPORT THE RITENOUR BOND ISSUE 
I 

EncJosed is my tax-deductible donation. 
This helps pay for flyers, yard signs, postage and newspaper ads. 

You may place a sign in my business. 

You have my permission to use the name of my business endorsing 
the bond issue. 

Name of Business _______________ _ 

Signature __________________ _ 

Send donations to: Citizens for Ritenour's Future 
clo Jack Burleson, Treasurer 
8725 Burton Avenue 
St. Louis, MO 63114 

L---------------------------~ 
10029 Northfield • St. Louis 63114 • 423-1830 @ 

I 
I 

I 
I 

I 
I 

I 



gow CAN THE CHAMBER AND BUSINESSES HELP THE RITENOUR BOND CAMPAIGN? 

suggested Activities: 

Display literature in stores - drop in bags, place on counters 

Place signs in windows 

Di splay volunteer campai gn worker cards on counter 

Make copies of the renovation plan available to employees and 
customers (discuss at staff meetings so employees understand the 
information) 

Participate in the speakers' bureau 

Wear campaign buttons and make them available to customers 

Help with fund raising - an estimated $10,000 is needed to run the 
campaign 

Purchase ads in newspapers 

Make office and store telephones available for use for follow-up 
calls 

Donate supplies - paper, sign posts, postcards, food for poll 
workers, etc. 

Sponsor poll shifts or sites - release employees to work the polls 

Participate in the door-to-door campaign - sign-up block workers, be 
responsible for contacting 25 homes 

Display "Vote Yes Ritenour Bond Issue" on store marquees 

Send letters to members of the community describing the effect a 
loss would have on the area and on businesses. 

If you can help, please call Cindy Gibson -- 426-9513 
or 

429-3500 



March 16, 1990 

Dear Ritenour Resident: 

Attached is a copy of a letter from Mr . H. c. Milford, County 
Executive, dealing with the expansion of Lambert Field. 

As you know, school district personnel have spoken out strongly 
against airport expansion, which would take away homes and bus i ­
nesses in the district. Many of you have expressed the fear 
that the airport would move south of I-70, perhaps as far as St. 
Charles Rock Road . 

In an effort to clarify this issue, board members and adminis­
trators met with Mr . Milford, who has been involved in airport 
expansion discussions. We are very pleased with the information 
received from the County Executive. As his letter states,~ 
port expansion south of I-70 in our community has been rejected 
as too costly and disruptive. This is good news for all of us. 
We can go ahead with our plans knowing our homes and businesses 
will not be destroyed and our community will remain intact. 

This is truly good news for all of us and we are pleased to 
share it with you. 

Sincerely, 

RITENOUR BOARD OF EDUCATION 

c~)~ 
President 

~ <Jt. lJ:L, ..... < " :..J 
~- nnewein 

Vice Pr9sident 

~I?. ~_1ZC 
George R. Albin III 
Director 

c.(),~ a· ,h~ 
Carol J, Gaines 
Director 

/\r-4Eff-% 
~nee T. H. Kw 
Director 

2420 W00dso0 Road • St. Louis, MO 13114 • (314) 421-3500 



OFFICE OF THE COUNTI EXECuTIVE 
SAINT LOUIS COUNTY 

CLAYTON, MISSOURI 63105 

H. C. MILFORD 
CouNTY Extcvnvt 

February 22, 1990 

or. John w. DeArman 
Superintendent o f Schools 
Ritenour School District 
2420 Woodson Road 
St. Louis, Missouri 63114 

Dear or. DeArman: 

I appreciated the opportunity to meet with you 
yesterday and to discuss the concerns in your area about 
Lambert Airport's expansion plans. 

I have participated in a number of meetings with the 
Airport personnel and City officials and the plan that has 
always been discussed as the preferred option is the plan 
that expands the Airport north of Interstate 70 and 
westward into Bridgeton. An earlier alternative that 
would have expanded the Airport south of I-70 was rejected 
as being far too costly and disruptive . 

It is important for all of us to remember that a 
public environmental impact ~nalysis process must be 
completed before any plan is finalized, and that the 
Federal Aviation Administration must approve the ultimate 
plan before · federal funding will be made available to 
implement it. 

As I indicated to you yesterday, the County Executive 
is not the decision maker in this case so that I can only 
report to you what information has been provided to me and 
the assurances I have been given. I do believe it will be 
helpful to County residents now that we have five stong 
members sitting on the AirpoE.9t Commission who can ensure 
the lines of communication remain open and that County 
interests will be heard. 

Sincerely, 

H. C. 

HCM:dj 
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Ritenour Bond Issue 

Gail Schaf1uetzel 
Ethel Endsworth 

Cc-Chairpersons 

Jack Burleson 
Te asurer 

Mike Rohman 
Walter Branneky 

Business-Co- Chairpersons 

Pa,d for by C llizens for Ritenour's Fut~ 
Jack Burleson. Trea.s=r 

CITIZENS FOR RITENOUR'S FUTURE 

March 19. 1990 

I would like to personally thank each and every community in the 

Ritenour School District for supporting our children and our schools in 

maintaining a AAA school rating. 

We as "Citizens for Ritenour's Future" understand the concerns of the 

leaders of our communities for keeping Ritenour a AAA district. 

We understand the direct impact on our property values. We 

understand the downgrade to a AA rating's effect on the communities' 

standards of living and it is not confined to just one neighborhood. We 

understand it is impossible to hide from the inevitable, and we must now 

stand together for the good of us all. 

Having the support of the leaders of each and every community in the 

Ritenour School District sends a strong message to all concerned. 

Again, I would like to thank the leadership of our communities for 

taking the time and initiative to join in our effort. 

Everyone remember to vote on April 3, 1990. It is QJlB Future. 

"Citizens for Ritenour's Future" 

Political Contact Chairman 

Timothy A. Corry 

10029 Northfield• St. Louis 63114 • 423-1830 



AN OPEN LETTER FROM THE BOARD OF EDUCATION TO THE 

CITIZENS OF THE RITENOUR SCHOOL DISTRICT 

You Have the Right to Know the Truth! 

~1arch 22. 1990 

In order to attempt to defeat the bond issue, opponents have made a number of deliberately false and 
misleading statements about the school district. We will answer each of the following of their charges with 
the truth. Our responses are as follows: 

1. The Charge-Taxes are always going up in the school district. 

The TRUTH-There has been only one tax increase in the school district in the past twenty-three years. 

2. The Charge-The district has wasted money. 

The TRUTH-The Ritenour District is one of the most financially conservatively managed districts in 
the area. Over the past five years, the school mstrict budget has increased an average of only 1.77%. 
During this period, the Consumer Price Index has increased an average of 4.0% per year. During the 
past five years, the school district has w a total of $5 329 415 00 from the budget. In the current year 
alone, expenditures have been w $746,196 00. 

3. The Charge-The buildings can be renovated for $10 million to $15 million.. 

The TRUTH-Uninformed individuals are pulling figures from the air. They have produced no plan. 
They have done no studies. They have had no inspections of our buildings by qualified architects and 
engineers. The school district, on the other hand, employed a team of architects and engineers who 
examined every building from basement to roof. The fact is, if all needed work was done, the bond 

issue would cost over $38 million. The Board of Education, however, has set a limit of $30 million. 

4. The Cha.rge-The buildings should not have been allowed to get in their present state of disnpair. 

The TRUTH-We 8gl"ee. However, there has been insufficient money available to make major repairs. 
Our buildings range in age to over 80 years old and regular repairs are no longer sufficienL The last 
bond money available for building use was voted 23 years ago. Since then every bond issue has been 
defeated and there has never been enough money in the regular budget for major repairs our old 
buildings demand. However, you should know that $4,380,685.25 has been spent on building 
maintenance since 1984. 

5. The Charge-The district spent $1 million on thl! high school traclc. 

The TRUTH-The track cost $50,800.00 and all repairs to the track have been made at the contractor's 
expense. Most of the money spent on the athletic fields went to repair the electrical system as well as the 
drainage system which had collapsed, making the fields virtually unusable for physical education classes. 
Remember, the athletic fields are a physical education classroom for 2,000 high school students. 

6. The Charge-The money from the sale of DeHart School has been wasted. 

The TRUTH-A total of$450,000.00 was received from the sale ofDeHart School. This was more than 
the appraised value of the property. The money is now in the bank and it will be used to make the first 
payment on the bonds. 

2420 Woodson Road • St . louia, MO 63114 • (314) 429-3500 



8. 

TM Charge-The bond issue has too many frills. 
The TRUTH-This charge is absolutely untrue. The construction plan is a lean, basic renovation 
program. Of the amount proposed: 

• $24,450,000 is for roofs, electrical systems, plumbing systems, floors, walls, windows, doors, asbestos 
removal, tuckpointing and fire safety systems . 

• $5,550,000 is for additional classrooms and building equipment . 

• Thjs is a basic, no frills reasonable proposal. 

TM Charge-The administrative center has been remodeled while the school buildings haue been 
allowed to run down. 
The TRUTH-This is another example of efforts by the opposition to deliberately mislead the public. 
The major ity of the admfoistration building has been untouched for almost 30 years. The roof leaks; 
many of the windows are rotten ; plaster has fallen from the ceiling; paint is peeling from the walls; the 
basement floods and the plumbing system is over 80 years old. Less than one-third of the building has 
had some renovation. Le81 than two-tenths of one percent of the bud~et has been spent on the 
administrative center. It is the oldest school building in St. Louis County still being used today. We 
strongly urge you to visit the admjnistrative center to see fo r yourself. 

The Charge-If the district didn't spend so much to bus desegregation students into the district, we could 9. 
fix the buildings. 
1'be TRUI'H-This charge is also absolutely false. No district money is used for desegregation. 
Jtitenour is required by federal cou_rt order to participate in the desegregation program. All money for 
desegregation comes from the State of Missouri. The State pays the following: 

• Basic aid equal to that paid for each resident student. 

• All aid necessary for books and supplies. 

• All transportation expenses. 

• An incentive of $2,389 is paid to the district for each city student enrolled. 

10. The Charge- They are planning to giue the money to the teachers. 
The TRUTH-State law (RS.Mo 164.131) requires bond money be spent only for the following: 

New construction 
Renovation 
Repairs 
Purchase of property/land 
Purchase of equipment 

The law specifically forbids the expenditure of bond money for any other purpose. 

1. The Charge-They'll just allow the buildings to run down again. 
The TRUTH-A special fund bas been approved to provide necessary monies to keep the buildings on 
a set preventative maintenance schedule so they will never again fall into their present state of 
deterioration. 

\2. The Charge-Administrators in Ritenour are paid too much. 

The TRUTH-Two-thirds of Ritenour admjnistrators are paid salaries below the average paid by other 
county schools for the same jobs. 

DON'T BE MISLED BY THE FALSE AND MISLEADING STATEMENTS OF THE OPPOSmON! 

RITENOUR BOARD OF EDUCATION 

IJ. Vorst Rosemary K Jennewein George R. Albin III Carol J . Gaines Lawrence T. H. Kuo 
sident 

Jkd:::::/;~ ;;:,f. ~ ~(J~z:t:~ TJf-~ 
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March 28, 1990 

Mr, and Mrs. J. Abbott 
1207 #2 Oxford Hill Court 
saint Louis, Missouri 63146 

oear Mr. and Mrs . Abbott: 

Apart from what you have read in the newspapers or heard from other 
sources, I feel I need to share with you my thoughts about the 
Ritenour bond issue. 

Last week, I had a quick meal at a local McDonald's in the area. The 
facility has been there less than 5 years, and is showing signs of 
wear. A set of plans was displayed for the renovation of this 
restaurant ..... McDonald's knows that unpleasant surroundings will 
drive customers away . 

Wyland School has served the children and the community of the 
Ritenour School District for 32 years. Most of its furnishings are 
original. our library has been inadequate for years. The classrooms 
are overcrowded. The roof leaks, and the list goes on and on. 

Property values in the Ritenour School District depend on the quality 
of our school programs and conditions of the buildings. If we fail to 
provide a quality building for our students, it affects their 
learning. Residents with children will move and potential residents 
will not come to live in our community. 

McDonald's understands that I will not return to their restaurant to 
purchase a meal if the building is rundown. For the cost of my meal 
at McDonald's each month, you can build a quality school and preserve 
this community's future. 

Remember the purchase of your next "Happy Meal", is more than the 
monthly property tax increase for the average homeowner in Ritenour 
for 1990. Two "Happy Meals" will cover the monthly cost for the next 
10 years. 

Wyland kids need every parent's support on April 3rd. Please take the 
time to vote. It is very important. Please vote YES. 

Sincerely, 

Barry o. Weston, Ed.D. 
Principal, Wyland School 

Paid For By: Citizens for Ritenour's Future, Jack Burleson, Treasurer 
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Marble Finishers 

Painters 

Pipe Fitten 

Plasterers 

Plumbers 
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Waterproofers & Allied Workers 

Sheet Metal Workers -
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Sheet Metal Workers -
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About - The Safety of Our School Buildings 
The Loss of AAA Rating 
The Future of Our Community 

VOTE YES APRIL 3 
® RITENOUR BOND ISSUE 

PAID FOR BY CITIZENS FOR RITENOUR'S FUTURE.JACK BURLESON, TREASURER 
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About - The Safety of Our School Buildings 
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The Future of Our Community 

VOTE YES APRIL 3 
@ RITENOUR BOND ISSUE 

PAID FOR BY CITIZENS FOR RITENOUR'S FUTURE, JACK BURLESON, TREASURER 



DID YOU KNOW ... 
In the Ritenour School District there are 60,000 citizens. Only 27,500 
are registered to vote and less than 4496 decided the outcome of the 
bond issue election in 1989. Protect your investment. 

VOTE YES April 3 
RITENOUR 

BOND ISSUE 
?aid for by th• Ct111tns far ~itanour's Futu,., )M:k lurlt,o", Tre&>uru 

DID YOU KNOW ... 
The Citizens for Ritenour's Future has received over S l 7,000 in dona­
tions from parents, businesses, friends and neighbors of the Ritenour 
community. 

VOTE YES April 3 
RITENOUR 

BOND ISSUE 
Paid for by the Citi,ien1 l'vr litanour's futu,., J11:ll luriHon, Trauu,., 

DID YOU KNOW ... 
The Ritenour School District HAS spent over $4 million on 
building repairs in the past few years. 

VOTE YES April 3 
RITENOUR 

BOND ISSUE 
Pul for by the Clttzens rv, R1t11nour's Futu,., Jack luneson, Trusuror 
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March 1990 

unsafe Schools Threaten Ritenour's AAA Rating 
State officials have issued a warning to the Ritenour 

School District. If district voters do not.. pass the proposed 
$30 rniJJjon bond issue in April, the state will recommend 
pulling the district's AAA rating. 

Richard Phillips, Coordinator for the Missouri Depart• 
znent of Elementary and Secondary Education, told school 
officials, parents and staff members if Ritenour's unsafe 
building conditions are not repaired, he will recommend to 
the Commissioner of Education Robert Bartman and the 
State Board of Education the district be downgraded to AA. 

Phillips made rus comments at a special Rit..enour­
Board of Education meeting March 1. Over 125 people 
listened as Phillips explained the DepartmentofEducation's 
crowing concern about the condition of Ritenour's build­
ings and the reasons why the district's AAA rating is in 
jeopardy. PhillipssaidRit..enour's buildings are not just the 
vont in SL Louis County, they are the worst in the state. 

•Every di~trict's first obligation is to the safety of it's 
students and staff. I have a real concern about the unsafe 
and unhealthy conditions I observed in this district," said 
Phillips. "Kids are telling us they don't feel safe in their 
mvironmenl They feel uneasy about ceilings falling down 

d hot water spewing out from radiators. I was appalled 
the conditions in which your kids are going to school." 

lf the rating is reduced to AA. Ritenour would be the 
Y district in St. Louis and St. Louis County rated less 

AAA. 

'"I'he state feels strongly that your kids, your teachers 
~ ~her employees of the district deserve better," said 

hillips, 'The quality of education is being adversely af. 
th d because of the housing issue. What is at stake here 
~ quality of educational services for your kids. Nothing 

d be more important than that." 

i;;:e information about the loH of AAA rating 
effect• on the community, ,ee inside. 
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A lorKe ,ection of pl(Jllter at Ritenour Middle School Lu, crumbled 
on tlu hallway floor after falling from tM ceiling. The 5-foot by 8-
foot section caught on one aide, before falling nail-sick down fiue 
minutes before tlu dismu.,al of school. 

Inside 
D What is AAA Rating? 
D Loss of AAA Rating Effects 
D Business Community Concerns 
□ Boar d Candidate Profiles 



RITENOUR 
NEWS 

R1ieoour School District.. 2420 Woodson Road, St. Louis. MO 63114 • 429-3S00 March 1990 

Loss of AAA Affects Whole Community 
Th• loH or ,i AM m,ng by ii 

icnool d1stnCI nas a devas1a11ng 
fftCI on lht ,nurt commun11y. 

~ccorC11ng to R,cnard Pntllros. Coo•• 
o,nato• for lht Masoun Oepan• 
"'' "' of Education, Rnenour's loss 
of II s AAA rating will nave several 
, fleets on tn• 01s1nc1 and the 

commun11Y ·en, of tnt first efft cn Is tht 
perttelllOn outsldt teachers and 
,idmin1S'1raton oevelop about your 
a,smct. When vou go through tht 

process of emoIovIng ,,, .., PtOPlt 
tht ptrceouon would be that tht 
Quillny of services ,n Ritenour have 
OtM reouced . wnIcn In fact they 
hav, because of lht serv,cu af, 
ftcttd by the loss of AAA: sa,d 
Ph1lltos. • Many of your oua1t1v 
tuchtn would look for emptov• 
ment somewhere else because 
they don't want 10 worlc for a dis• 
lrtCI lhill m1gh1 be lnltnor • 

11.henour's loss of 1ht 11 AM 
rating would also nave a s,r,ous 

Downgrade To AA Affects Everyone 
• Rlteoour would be t.he onl1 dist.net iD t.he entire SL Lolli& 

area without the MA ratinr. 

• ArJ immediai. drop of 1~ u, hou.tinr valua would occur 
aa,ordinr t.o n alt.an. The loDru RilenOUr ia AA the 
more prvperty valuee will continue to drop and the harde.r 
il will beanne to ..U homu. 

• Our 11tUdent.a would be placed a t a daadvant.ap when 
o;impetinf (or ,cholanhipa and admitwiae to colleps. 

• The community and school diltrict will be pwceivwd u law 
quality. 

• Busints• crowt.h would be slowed if not ■topped completely. 

• A mmmlllllty wit.h a a.eptive ima,e don not attract. 
)'OUllPr f.unili es. 

• Local roveru.menlll and churc:hu would be afJ'ectecl when 
families lH ve the diatrict. 

State To Recommend Pulling of 
AAA Rating 

Ridulrd Phillips. Coordinator of Supem s,..., of l nnructi"" (or tht 
lla110Un Dtpal'tment or Elunentary and Secondary Educ.tion 

an.-wera q,121uon1 about Ritenow'a bond, .. ..._ 

If Ille boflCI iuu1 falls, wlll 
Illa State re<-metlCI 
11111111119 our MA rath197 
0

Alleol1&1e)y. I havo aler\td tht 
COlll1111n 1011u a( Educ:auon about 
111• <ondluons "' the Ru,,.nour 
SchoolD11tnctandwt art In am•· 
,.,nt to rtcoa,mend pull,ni: 
IL1tno11r'1 AAA raunc If imp"'ve­
-.1s ■r-, not m■-de Tht Stai. 
Board r.n.ru I.he same canctm• 
.i.... unqJ, bu1ldtni:s • 

::. NIIIJO~nt are bulldin1 
'Ahl, III011s •IHI Hfery7 
._,.•"Ch thero •u many 11&11• 

..,,: iud,e a dmnct. ufety i£ a 

1114 
16™obbp1:1onto1ll.Ldent.1 

lia lltllt ltcioun·tdo any g,,od to 
~-'lll&uty PTorra.m, if your 
..._. an not ll&fe.' 

Do build Int colMI ltlcNls 
rully afflKt eduutlon7 

1 ~e&. F■-cilir»t have a d11'ffl 

burinr on tht lum,nc climau 
and tht quality or tho l11mu1c 
proce:u. • 

Are llltenour's bulklln91 
unHfe7 
"Yea. Condiuons are not wo or 
hHlthy. Plaaur(alhn,inschool 
bu1ldm,:s II not Mft. Bwldinrs 
don't hav. proper ventilauon or 
hghunc. The Winn, and plumb-
1ne are 1nad,quai.. Your build• 
mp ■re not htallhy places for 
lud1 to lum Tr-a1upo,ulion 11 

• Mfoty con~rTL I have a rul 
can com about the unloadinr and 
load.lnr o( younr,i.re from 
11u--· 

effect on the futu" of tht commu• dtttnora1td scnools art having 
nItv, Phillips st.11,0 he has wit• and w ill have on ll.11tnour s1uoenu 
nessed rirst•hand the retucunce of "The k,ds do not perceive them 
the bus1nt_s_s commun,1y ano home selvu as go,ng to a school o,sir,o 
Duyers 10 come 11110 an area De· uh19n 1n0ualltVasothtn You a" 
cause a o,smct Is rated lower than In an aru where all schools arouno 
AAA. · 1 Ciln usu re vou there will be vou ar, AM rated. tn a comoe1111v• 
a nega1,ve Impac1 on en, markeung stMe, you would not bt regaroeo 
ab,Jny of prooenv In this aru Ot · as having the nm« auahw tduca­
caus• of the rating o f 1ne d,smct: 1,anal programs u other Khool 

~spite unfavorable effects on dlsmcu 111 the Immed1aie .irti.. 
the district i.nd community, Phillips Th,s w fll very dtfin,tely h.ivt a 
expressed concern i.bout the effect nega11vt affect on your children: 

Local Businessmen Agree -
Loss of AAA Affects Community 

F,..alt lflllllCII, Ow,.,,,1"' -~ 
"l (eel very •t.ronrly that if we lo•...,. MA,.linrourproportyval!lff 

will at.art lo declino.• 

ltoa Sdllc. ONldr·A---.U 
"I am very conctffltd. It ii lmponant ta have a MA .....t ■dieol 

diariett.ca.ue it bu a directbearircon the ,aapof'lhe diatricuncl tht 
,ma,e of tho whole community. It ia imponut lo the .. If-of lhe 
rwidonta and ,mall bu■ine ... on lilu! ayaol(. • 

TU Slllltll, TU S111/rlt "-Iron 
• M a past pru,dent or th• Chamber of Comm-. I ununlalld the 

apeciaJ nlationlhip betwftll the buam.111 cin111n&nity u,c1 our achoo I,. At, 
arealtor,lknowhomepr-rtyval1M1and lhepublie'1~ofrood 
achoola ro hand-in-hand.· 

<ior4" c-. Co,,.111-hy F..,._I 
'Thare ia • vefY 11:ronr relationalup bKwwn the hulth of local 

bullin■u, home valun, attra<IUIJ new ruidaftu with Khool ap children 
and an overall quality of life for all COtt.cemtd. l(Rilenour ,_ th• MA 
retinc, tho mtin buinn, mmmwnty ..;n lhll!'er. Loaaof'thoAM ,.u.nc 
will be atr•.mely dttna,ental lo all of u.a. • 

Wllat Is tbl MA ratlnt7 
The AM ,.un, 11 the hirtiHt clanifiaiuon ri...., to a achoo\ cllmict b, the 
Sta ta or Mi11ouri. 

Wllat maku a district AM7 
'!'be Miu ollri Deparunffll or Eltmentary and Secondary Educal.ion rives a 
MA .. unr to dlslricu which 'have achieved an ouuiandinf level ol oefV'lce 
1n numerou1 •"•' 
Some or tho 11em1 measured by th• State ofMiuouri: 

• saf• ochool 11tes and buildlnp de1tcned ror luminc 
• cumculum 
• h,et, school rn,duauon n,quil"lmenll 
• libranu 
• pupil -t eachtt rauo 

i.a.chrr,1.clrn1n1Strator rauo 
• coun11lou and special tducauon 

stadent acU\/lties 
• t ransponatJon 

lllttnour r1c1lved a warnlnt lhll yur f- tll1 SlAtL 
Accordtnr lo the Stai. ofMi1101tn, ochool build111c 1 should pn,Vlde • healthy, 
safe, attra<t1vt , clean and comronable en\/1,.,..mffll and~ adequata 1n SI%• 
and arTanpment for the number of atudtnla and tht tduc.uonal pncTam. 

Ritanoula buildinp clo not meet any cuntnl 1tandards or buildinr codes . 

WIiy Is our AM rallnt l11 jeo~rdy7 
Ritet1ow- bwlcbnp are not w e. The pruna.ry atandard on the State'■ checli­
Ju,t ia aafe achool Iii. and bw!Ulp. Salo buildinp an, cnt>cal to a•-· 
fw tchool diatnct and have a u-.mo.nclom impact on all otha i tema on Ult 
Stale'• chedlliaL Tht State kno,,. WLaale buildinp have a nepti"' effec\on 
0th"' 1tand&rda. 



p Renovation Plans 
on Tuesday. April 3 voters will be asked to decide on a S30 mllhon 

renova11on plan that wil l authorize the school d1str1ct to sell bonds over a 
four-year period for the purpose of constructton. renovation, repairs, and 
the purchase of land and eQuIpment. Unlike a ta11 levy, by law a bond 
issue does not allow for the purchHe of books or supplies or 
payment of Hlaries. 

included In the plan Is replacement of plumbing, electrical and heating 
systems. windows. doors. roofs, tuckpoIn1Ing, walls. energy-saving Im• 
provements and general repairs. Life threatening problems sucn as electn· 
cal hazards, fire hazards, asbestos and falling ceilings would be correeted. 

Below Is a list of repairs and renovations Included In the plan. 

new construction 
roofi ng/ln su lation 
doors/ frames 
window replacement 
demolition 
remodeling 
site work/utillt1es 
exterior concrete/ asphalt 
masonry/ tuckpo1nting 
walls/ce1hngs/ floors 
painting 
lockers/ chalkboards 

restroom improvements 
door hardware/ handral ls/ etc. 
carpentry 
inte rcoms/c locils/ ala rm s 
bleachers 
cafeteria/ classroom equipment 
sprinklers-fire safety 
plumbing 
hea11ng/ventllation 
asbestos removal 
elevator (high school) 
legal fees/ bonds 

IT'S THE LAW! 
Bond issue funds can ONLY be used for construction. renovation, 

repairs, equipment and purchase of land. 

NOT SALARIES OR SUPPLIES! 

Life Safety Code 
Modifications 

The foIIow,n9 hie sa~tv ,,,o,11flca11on, are 
,ncludeo ,n gIan, for e.ch Ritenour ou,I0 
Ing scneauIed far renova110n 

• Prov,or f,rr,ratrd swrwav rnC10,urrs 

• lnSt• II ~utomat1C sor1niuers In storage 
ano mrcnan,caI rooms ano otntr 
huarcous spaces 

• install f1re•ratto ooors ,n all stairs anc 
corr1aors 

Remove asDUtos 1nsula1100 

tnstaJI fire-,rated cornao, oart1t1ons 

• In11a11 0 11 s,gns ano r mrrgencv 
ilgn1,ng w,111 battery oaci.uo. 

Ptov1dr adraua1r fire ex1Ingu,sners 

• Prov,o, lire al.arm svs1em 

• Prov,o, oroper vrn11Ia1Ion of 
rutrooms, spec,altv classrooms and 
s1ora9,1mrchan1~1 rooms. 

• Provide interior f1n1shf 5 wh ich m~u 
agproved name-rr11nan1 raungs 

• Install fore noos In an,c spaces 

• Install add111onal ha.ndrall5 and rega,r 
exI111ng nanotalls. 

• Eilm1nate ouo end comdors. 

• ln>tall wort 9lan In !'fQulred open,n9s. 

How Much Will It Cost? 
The bond issue will cost the owner of a sso,ooo• house 

$1. 74 per month in 1990 

The tax rate will increase gradually until 1993, and then begin to decline. 

For the average taXpayer, payment the first year would be $1 .74 a month. Payment in the peak year, 
1993, would be $5.46 a month. After 1993, the rate will begin to decline. 

ESTIMATED 

MONTHLY COSTS 
ABOVE 1989 LEVELS FOR YEARS 1990-2010 

GRADUAL 
Value o1 REDUCTION 
House 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000-2010 

s 30,000 1.04 2.09 3.13 3.2B 3.13 2.99 2.85 2.75 2.61 2.52 0 

$ 40.000 1.39 2.79 4.18 4.37 4.18 3.99 3.80 3.67 3.48 3.36 0 

$ 50,000' 1.74 3.48 5.22 5.46 5.22 4.99 4.75 4.59 4.35 4.20 0 

$ 60,000 2.10 4.18 6.27 6.55 6.27 5.99 5.70 5.51 5.22 5.03 0 

$ 70,000 2.44 4.88 7.31 7.65 7.31 6.98 6.65 6.43 6.10 5.87 0 

s B0.000 2.79 5.57 8.36 8.74 8.36 7.98 7.60 7.35 6.97 6.71 0 
$ 90.000 3.13 6.27 9.40 983 9.40 8.98 8.55 B.26 7.84 7.55 0 

$100,000 3.48 6.97 10.45 10.92 10.45 9.97 9.50 9.18 8.71 8.39 0 

DO NOT ADD COLUMNS TOGETHER 
A.aal-. 1a eteb ONum.D ,..,..._.. WC IAO"NM ,... ..., ew.nal ~ 

--n.,. eVffqw bol.. a ..... ~ i.--"" .._, IID,000 
@ 
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''Ritenour's 
buildings are 
the worst in 
St. Louis 
County." 

Claire Henn.euy-McGowa11, State SuperuiJor, 
Mi,.ouri Depa~nt of Elefflellary and Secondary Education 

-

Complete 
Bond Issue Information 

Inside This Issue 

NON-PROFIT ORG. 
U.S. POSTAGE 

PAID 
Permit No. 2200 

SL Louis, MO 

Tax Credit Available To 
Senior Citizens 
Under the Missouri Department ofRevenue's 
Senior Citizens Circuit Breaker Plan, per­
sons age 65 or older may qualify for a tax 
r~fund. Single taxpayers with an annual 
income less than $13,500 ($15,500 per 
couple), are eligible for a tax refund of up to 
$750. Income is the gross income, including 
social security, pensions and savings inter­
est. If you own your home, the refund is 
based on your property tax. If you are a 
renter, the refund is based on a percentage 
of your rent. 

For more information or assistance in com­
pleting application forms, call The Mideast 
Area Agency on Aging at 962-0808 or Mis­
souri Department of Revenue at 968-4 7 40. 

II RITENOUR SCHOOL DISTRICT 
2420 Woodson Road 
St. Louis, MO 63114 
429 - 3500 

Board of Education 

Carl J. Vorst 
Rosemary K. Jennewein 
Or. George A. Albin, Ill 
Carol J. Gaines 
Lawrence T. H. Kuo 
Fay Pemberton 
Chris L. Wright 
Dr. John W. DeArman 

President 
Vice President 

Director 
Director 
Director 

Secretary 
Treasurer 

Superintendent 

Pubttshed by the Ritenour Public Relations Office 
in the interest of better communication 

between school and community. 

Cindy L Gibson, Direc:tof of Public Relation• 
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About-
The Safety of Our School Buildings 
The Loss of AAA Rating 
The Future of Our Community 

THE RITENOUR BOND ISSUE 
The bond issue will cost 
the owner of a $50,000* house 

LESS THAN 20(: PER DAY 
• The average house in Ritenour is worth about $50,000. @ 



® 

PLEASE CARE 
The Missouri Taxpayer's Watchdog Association 

• 

• 

is a group based outside the Ritenour area 
.tMUd to defeat our Bond Issue 
helped defeat the Kansas City School Bond Issue 
resulting in: 

• Nearly doubling the tax rate 
• Federal Court intervention and the loss of local 
control 

Missouri Taxpayer's Association says: ·Return the schools 
to the people." What people? Only 11. of their members 
m_in the Ritenour District. 

Chris Acker, their paid office manager, is running for our 
school board. Who will she represent? 

REMEMBER THIS: 
Citizens for Ritenour's Future is a Ritenour-based volunteer 
organization with over a 1000 active members. 

We are your neighbors ... 

WE CARE 
Vote YES Tuesday, April 3 

For the Ritenour Bond Issue 

I 

........... ~ .. ......,.,...., .......... ,,...,,.. 

I ® ,.. ~~ Q""•·~~-.,. ,,_, .. ·-· -· 

The so•ulled Watchdogs .are dt1ermln1d to defut the bond lnue i nd keep our kld1 In unnfe bulldl"9s Tht1t 
••• their paid emploVfft , 

So-called Watchdog Employees 
Living In The Ritenour District 

Chrl• Adter Pamela Co11rt Ro nlle u ne 

Olborlh Adkinson Jtrtld Hanks Patrick 0 . Moeckel 

Margiartt lrtnner hrb1rll HlyfS Scon A. Moeck• I 

Oanny lroclt Shell.a Ho91n Tlnll Moeckel 

Patricia J. Cawthon Wllll1m Kelly David P1ruch 

P1mtl1 Coptland JoAnn UJolt 

So-called Watchdog Employees 
From Other States 

Ann Kenntdy 
C1hokl1, Illinois 

lonltl KUtMdy 
Cahokia, llllnols 

Sh1nnon M. S11w1rt 
Cahokia, llllnols 

S1man1ha McCoy 
Shawnu Minion, ICAn,as 

Rodney Payne 
Overland ,uk, kanus 

llanHH Tinkltp1u9h 
Shawrwc Minion, Kanus 

llobtr1 A. Ron 
Clarksvillt, h nneuu 

So-called Watchdog Employees 
From Outstate Missouric-

K1nsH Cl1y, Missouri 
29 tmploytts 

Sprln9fitld, Missouri 
I 7 tmploytts 

Joplin, Missouri 
◄ 1mploye11 

lndtpendtnet, Missouri 
2 tmployeu 

Jtfftf'lOn City, Missouri 
I tmployu 

ltlton, Mluo url 
2 employees 

llay'lown, Mlnourl 
I tmploye1 

AND 

Cowu. Mluou,1 
I employu 

Oldtvlllt , Ml n ourl 
I t mploytt 

Ironton, Ml n ourl 
I , mployee 

71 So-called Watchdog Employees 
From St. Louis County Outside Ritenour• 

•1t11•: .... tt ... Ill• .......... lllle• fr,- t"ic:"1 , , .. ,,...., fM ,u....,,,, ~ A...-c:it,._ It lft O llw111, '1..-,.u,v •I \t.111 , . ........ 

.. ..,.. ... , 0,.. .. 1. ,.., ....... c-.... WO 
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AAA 
I Care 

VOTE YES 
#120 
Ritenour 

Bond Issue 
© r •. w S.r ~ Cltl•na F•r RJ..._uf, f\llure, J•ck Burt .. n. n...urer 

,..-i t i;=:=:=:&:==~~:#:.~~zgWiii~~K--=:·=-:::=:=::~:=:=;;;;. 
ROCX ROAD AJlL\ MEJlCHANTS AND BUSINESS ASSOCIATION 

~ • • •••h• U • ~ d ••• • • • • 

Cares 

-
VOTE YES APRIL 3 

Ritenour Bond Issue 
PAID FOR IV ROCK ROAD AREA MERCHANTS & BUSINESS ASSOCIATION 

Don't Forget To 

VOTE 
~y::•sn·1· 



SENI OR CITIZEN I ~C) Mf. T.--L'< CkE.DIT t::: I RCUI T BR. EAK..=R ) 

R.E~U IREMENTS: 

1. Resident of Misso ur i fo r all of 1989 

2 . Age o5 or over ti f married , o ne spouse must b e 6j o r o ver ) 

3. Income cannot exceed 15,500 if ma rried or 1 3 ,500 if sing le 
Income includes ALL o f the following: 

a. wa ges, s a lary, ti ps 
b. Social Security 
c. interest income 
d. dividend income 
e. pensi on o r annuity 
f. railroad retir ement 
g. veterans benefits e tc. 

4. Must have a copy of pa id keal Estate Bill OR 

5. Renters must have a paid rent receipt. t Senior 
Citizens who rent are also eligible if the meet 
the other requirements. 20n of gross rent is 
c onsidered property taxes paid 

Refund of this tax are based o n a sliding scale determined 
by income and am·ount of Real Estate Tax paid. 

Some restrictions may apply. 

This refund is retro-active for three years. If you think 
you are eligible for this vear 1 98 9 or any of the (:a.St three 
years, please call me. I will fill out the necessary papers 
for you free of charge for those of you willing to help the 
children of the future in the Ritenour School District. 

Judith Morris 
Tax Practitioner 
423-2825 
3410 Charlack 
St. John, Mo. 63114 

If you are.unable to l eave your home, I will be glad to 
c ome to you. 



APPENDIX B 

Appendix B is the l 998 Props ition R Volunteer Campaign 

Handbook created by the author who served as the publicity chair of 

the Citizens For Ritenour 2000 citizens committee. 

This handbook was designed to help in the recruitment of 

volunteers and the solicitation of money by outling chairpersons · 

responsibilities and making public the anticipated budget. 

Many of the ideas in the handbook were shared by the Parkway 

School Dis trict' s citizen's committee and the district' s Public 

Relations Office. 

132 
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Ritenour School District 
Prop C Rollback Waiver Election 

November 3, 1998 

, 

Volunteer Campaign Handbook 
Citizens For Ritenour 2000 



Section 1 

• \,.Cfi3'fEt?: Introduction: Letter from Comnuttee Co-Chairs ''\~~ 

Committee Structure 

~ 

Budget 

• 'o Suggested Committee & District Projects 

Prop R: YES For Kids Sake 
Paid for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 



Dear Friend of the Ritenour School D1s tr1c l. 

Thank you for joining our campaign committee 's effons to pass Proposit10n R nn 'o,·cmbcr 3 
Proposition R supports the Ritenour School D istrict and supports our children . As cu-chairs ol 
the Committee For Ritenour 2000, we sincerely appreciate your commitment to work 
throughout the fa ll to assure victory on election day. On behalf of the committee, the school 
district and Ritenour kids, your help is warmly received and greatly appreciated. 

This is an exciting time in the Ritenour School District. We have "come a long way. baby!"" as 
the saying goes. In only a few short years, our school buildings have gone from the wors t in St 
Louis County to some of the best. Everyday our kids attend great schools where Ritenour 
employees work together to provide an educational experience that allows all children lo 
achieve their best. And achieve lhey do ! Last year more high school students took the SAT test 
than ever before. And their scores were the highest since in many years and above the state 
average. Academic achievement continues to steadily rise thanks to dedicated teachers, 
excellent management from district administration and strong community support of district 
improvement plans. 

As we face a new century, the challenges our children will encounter are many. It is vitally 
important that we have a school district that can prepare our children for success. We know the 
Ritenour School District can do the job fo r our kids, but we a lso know the distric t needs our 
help. For the past several years, district revenues have not kept pace with inflation. Solid 
financial management of district funds has stre tched every dollar to its fullest use. But funds are 
running out and we have only a short time until the quality of education in Ritenour schools will 
decline. We can' t affo rd to go backwards . Our community and our kids must keep improving. 

Ritenour residents believe in good schools. In a s urvey conduc ted last spring, over 95% said it 
is vitall y important to property values to maintain the quality of our schools. We need your help 
to keep Ritenour schools on track . Thank you for becoming an active member of the Citizens 
For Ritenour 2000's campaign Lo pass Proposition R. We need your enthusiasm and support, and 
most imponantly, we need your YES vote on November 3! 

Sincerely, 

Linda Cox 
Co-Chair 
Citizens For Ri tenour 2000 

Prop R : YES For Kids Sake 

Diana Fisher 
Co-Chair 
Citizens For Ritenour 2000 

Paid for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 



Budget Estimates 
Prop R Tax Levy Campaign 

"YES For Kids Sake" 

Literature ----------------- --------------------------------------------- $8,400 
Graphic design & production N/C 
Printing (3 drops @ $394) 1,200 
Paper (11 cases @ $90/case) 990 
Postcards (3,000 @ .20 each) 600 
YES Brochure (25/M; 2-color) 

Printing 
Mailing 

Letter to Frequent Voters 
Labels 
Postage 

Misc. supplies 

2,200 
2,400 

70 
840 
100 

Promotional Materials ------------------------------------ $2,065 
Yard Signs (1 ,500) 1,000 
Yard sign sticks (500 l x2x8 @. 79) N/C 
Staple guns & staples 50 
T-Shirts (100 @ $6/each) 600 
Buttons (1,000 @ .40/each) 
Volunteer cards (ream card stock) 

400 
15 

Thank you notes (use extra stock from drops) 
Committee stationary (use extra stock from drops) 

Advertisements ------------------------------------------------------- $810 
Localite (2 ads @ $189/each) 378 
Journal (2 ads, @ $216/each) 432 

Misc. Expenses ----------------------------------------------------- $1 ,540 
Postage 960 
Refreshments 500 
Envelopes 80 

TOTAL ESTIMATED EXPENSES --------------------- $12,815 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman, Treasurer 
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Committee Structure 

Citizens For Ritenour 2000 

V 
Co-Chairs 

Treasurer/Finance Linda Cox & Diana Fisher 

" 
RSD Informational 

Russell Rohman/ 
Campaign Chairs 

Jack Burleson l Board & Supt. 

I 
Publicity/Special Events 

School Bldg. Cindy Gibson RSD Informational 

Campaign Liasons/Mgrs. l Campaign Coordinator 

TBA Cindy Gibson 
Voter Registration 

TBA 

RSD Informational l Campaign School Mgrs. 

Speakers/Endorsements Principals 

Randall Schilling 

1 RSD Informational 

Ryer Drops 
Campaign Task Workers 

TBA 
John Crowell 

I 

Telephone Contacts 
TBA 

I 

Yard Signs 
Russell Rohmann 

I 

Polling Places 
John Crowell 

Prop R: YES For Kids Sake 
Paict for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 



YES for Kids Sake 

Prop R Campaign Projects • November 3, 1998 

Comminee Campaign Projecrs 
• Yard signs 
• Car signs 
• Buttons 
• Newspaper endorsements - Chamber, realtors, ministers, businesses, civic groups 
• Thank you victory ad, notes to volunteers 
• Voter registration postcards 
• Teacher postcards to parents 
• Volunteer postcards to neighbors 
• Door-to-door flyers 
• Polling site handouts 
• PTNCommittee phone calls 
• Billboards (if donated) 
• Large signs for strategic placement in community (4' x 8') 
• Homecoming float or participation in parade 
• YES brochure to residents 
• YES letter to frequent voters 

District & School Building Election Projects 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

Voter registration identification 
Flyers for conferences 
Posters for each school 
Q & A sheet for parents, staff, school volunteers 
Ritenour News 
Articles and ads for school newspapers 
Letters from principals to parents 
Informational activities for parents 
Employee newsletter information 
Speaker tour 
Homecoming float or participation in parade 
Election day activities 
Identification & recruitment of key building reps for committee service 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman, Treasurer 
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Section 2 

Key Campaign Points 

Voter Information 

Question & Answer Sheet 

Prop R: YES For Kids Sake 
Paid for by Citizens For Rilenour 2000. Russell Rohman, Treasurer 



p QLJestions & Answers About Proposition R 
gl!YAA·1·i·iMiM,W . . 

Proposiuon R is a proposal to ~llow the dis1nct to 
rccei vc full benefit of the state s one-cem r.ax for 
cducauon. Proposition R is asking voters for a waiver 
of !he rollback which is reqwred each year under state 
proposiuon C gwdelines. 

lf.if.Q,,/,f§,iul•1•Mi¼ilaiij•'·19*111M,•: ~ 
It will raise about $1.8 rrullion in the year 2000. 
according to this year 's estimates. 

Dt•iflfoiiiw;&ut•l®.■W·S,il ~ 
According 10 Supenntendent Paul Doerrer - ~} 
and the Board of Education's plan, the ~ ,.~ 
money will be targeted to those areas most ~ ~~ 
in need. For the first three years, the plan 

1 :;::::-:::.1 
calls for: 

Technology 
• new computers for all schools 
• new classroom computers 

connected to network 
• instructional software for students 
• staff technology training 
• maintenance and operation of computers 

Staffing 
• maintain low class sizes 
• additional teachers to reduce class sizes 

where needed 
• full-time librarians at all schools 
• additional suppon sr.aff as needed including 

secretaries, maintenance staff and 
computer technici an 

• meet state standards for personnel requirements 

Program Maintenance 
• keep instructional materials current 
• up-to-date textbooks for all srudents 
• cover increasing costs of transportation. 

utilities, supplies and other purchased goods 
• elinunate budget deficit 
• maintain financial stabiJity of district 

Will rnone!:I go towards employee salaries? 
The Board has established a goal to 
keep all Ritenour employee salaries 
ranked 8th in St. Louis County. Toe 
goal is designed to have a competi­
tive salary plan in order to anract and 
retain good staff, yet one that falls 
within a reasonable financial struc­
ture. Money from Proposition R 
would help to maintain the salary 
structure. 

Why does the district need the money< 
The district's operating fund tax rate has no1 changed 
since voter's gave approval in 1987. Revenue ill 
simply no1 keeping pace with school needs Like the 
expenses in your home. the disuict's expenses conunui.: 
to increase. Everything assoc1a1cd with our schools cost 
more each year. Items such as textbooks. computers. 
buses. electricity, food. telephones. cleaning supplies 
and bwldings/grounds maintenance all cost more. 

Will passage of Proposition R raise my taxes< 
The rollback of proposition funds would allow the 
district to set its tax rate at the level previously ap­
proved by voters. Because the district would no longer 
have to "rollback" the levy. the December 1999 
property tax bills would 

increase by 46 cents according rt • t 
to current calculations. Passage • • • r' 
of Proposition R would • 
amount co about a $52 increase • , ; ,- • i 
per year for residents who own 
a home valued at $60,000. 

What happens ,f Propos1t1on R fails? 
Without the additional operating funds, many cutbacks 
would occur in our schools. The current academic and 
co-curricular programs would not be able to be main­
tained. Class sizes would increase. The district would 
not add staff or keep our students competitive in 
technology. 

What ,s req.wred for passage of Propos1t1on R? 
A simple majority is needed to pass Proposition R. 

Wh!:J should I support Propos1t1on R? 
The Ritenour School District and its students desper­
ately need the revenue Proposition R will provide. 
Passage of Proposition R will keep Ritenour schools 
among the best in the area. IL is important the quality of 
our schools measmes up to neighboring districts so our 
students have the same opponunlties as other students. 

~ '""- Suppo~ng Proposition R is 
?i a good mvestrnent for 

~;;:...-.fi:- .... everyone! Investing in a 
quality school district is a 
good return on your invest-

. ment. Proposition R wi ll 
~ l assure that your property 

does not decrease in value 
and that quality education 

• remains a vita) pan of our 
community. 
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Key Campaign Points 

The Ritenour Board of Education has placed Proposilion Ron lhe November 3 hal lm tO 

provide more technology for students and keep Lhe educational quality of the schools from ialhng 

behind. Proposition R 1s a proposition C rollback waiver proposal. 

lf approved by voters, Proposition R would allow the district to receive the full benefit of the 

state ·s one-cent sales tax for education which would otherwise be •·rolled back·· under a state law 

known as proposition C. 

Did You Know ..... 

V It's only about $1.00 per week! The rollback amount of 46 cents would apply to the Decem­

ber 1999 propeny tax bills and wouldbe about a $52 increase per year for residents who own a home 
valued at $60,000. That's less than the cost of one new hii:h school textbook! 

V Prop R would raise $1.8 million! Passage of Proposition R would result in an additional $1.8 

million for the district operating budget according to current calculations. 

V 16 out of 23 County school districts have already approved their rollback. Only 

Brentwood, Clayton, Hancock, Ladue, Lindbergh, Pattonville and Ritenour have not approved the 
rollback. 

V Ritenour has soUd financial management The average increase in Ritenour's operating 

budget for the past eight years has been 3.0% annually, slightly less the the Consumer Price index 
and the Cost of Living Adjustment annual increase. 

V Class sizes are good. The average class size has been quite favorable in recent years, averag­

ing 23.5 at this time. In a recent survey, RSD teachers listed low class sizes as one of the keys to 
academic improvement. We must pass Prop R to keep our class sizes low, and to lower where 
needed. 

V Last tax increase for operating levy was in 1987. It's imponant to remember lhat bond 

issue moneys can only be used for items likebuilding repairs and renovations--not operating ex­
penses like tranportationm, utilities, new staff members, textbooks or suppliles. 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman, Treasurer 



Voter Information 

When is the election? 
Tuesday, November 3, 1998. Polls are open from 6 a.rn. to 7 p.m. 

Who may vote? 
Any Ritenour resident, 18 years or older, who is a registered voter may vote in this election. 

How do I register? 
Anyone needing to register may do so at any of the Ritenour School District schools, at any St. Louis 
County Library, or at the St. Louis County Board of Election Commissioners office located at 12 
Sunnen Drive in Brentwood. Registering is easy and can also be done by mail. For more 
infonnation, contact 951-0133. 

Where can I vote? 

Just prior to the November 3 election, each registered voter will receive a postcard from the Board of 
Electon office designating the pollling place for the voter. 

Can I vote absentee? 
Yes. Absentee voting begins September 22 and can be done in person or by mail. Residents can also 
vote absentee in person on Saturday, October 17, 24 or 31 at the Board of Election offices. Absentee 
voting by mail ends October 28. To have an absentee ballot mailed to you, call 951-0133. 

How many votes are required for passage of Prop R? 
A simple majority (one half of all votes plus one) is needed for passage. 

How will Proposition R appear on the ballot? 
The Proposition will read: 

"Shall the Board of Education of the Ritenour School District be authorized each year to 
eliminate the reduction in the operating levy for school purposes as provided under Section 164.013 
R.S.Mo? (Approval of this proposition would permit the Ritenour School District to receive the full 
benefit of the state's one-cent sales tax for education without reducing its operating levy.)" 

YES 177 
NO 178 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 



Section 3 

Campaign Strategy 

Committee Responsibilities 

Flyers, Informational Sheets, Calendars 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 
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Campaign Strategy 

ti' Broaden the base of informed voters. The district will do a good job of informing parents 

about the election and the advantages if Prop R is approved. As a committee, we must work lO 

infonn the over 75% of residents who do not have children in school. 

ti' We need a simple majority to win. Unlike previous elections, we need a simple majority to 

win. EVERY VOTE COUNTS! We must find our "yes" votes, then make sure they get to the polls 
and vote! 

a/ Personal touch will make or break us. Personal phone calls, postcards, leners, visics, and 

endorsement ads will communicate one-on-one the need for Prop RI 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 
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School Building Campaign Liasons/Managers 

School Building Campaign Managers are vital members of the Citizens For Ritenour 2000 commit­
tee. You are the liason between the committee and your school. You will need to work closely wi lh 
your principal, your PTA and the commiuee to coordinate campaign activities and your schoors 
acti vities. 

Contact Citizens For Ritenour 2000 chairs if you need assistance, information or supplies. We arc 
here to help you! 

Your responsibilities include: 
• 

• 
• 
• 
• 
• 

recruit volunteers from your school community for each campaign activity. 
meet with your school principal and committe as needed. 
encourage ideas to tailor campaign to your school community . 
keep list of volunteers to make thank you not.e writing easier . 
promote sign-up for yard signs . 
coordinate efforts with other committee groups . 
report all of your school's campaign ideas/activities to committee . 

lt is probably a good idea to meet with your principal regularly to update him or her on campaign 
activities. This will help keep everyone focused on our task and allow for frequent opportunities to 
troubleshoot and add creati ve touches that you ' ll want to include in your school's activities. 

Thanks for taking on this important job! 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman, Treasurer 
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Publicity/Special Events 

Successful campaigns are the ones that have effectively communicated information and the need lO 

voters. Successful campaigns in Ritenour have historically been very visible, high energy and 
strategic. Your job will be to coordinate and publicize all areas of the campaign. You will need to 

work closely with school officials and the committee to coordinate campaign messages and projects. 

Comact Citizens For Ritenour 2000 chairs if you need assistance, information or supplies. We are 
here to help you ! 

Your responsibilities include: 
• know what's happening at schools and be aware of events that could be tied into campaign. 
• meet with your school principal and comrnitte as needed. 
• develop promotional and informational materials. 
• keep list of volunteers to make thank you note writing easier. 
• coordinate efforts with other committee and school groups. 
• report all of your school's campaign ideas/activities to committee. 

Campaigns should be creative, strategic, truthful, exciting and fun ! Your job is to coordinate projects 
for the greatest impact on voters. Take every opportunity to promote Prop R! Get voters excited 
about helping kids and helping our community! 

Thanks for taking on this important job! 

Prop R: YES For Kids Sake 
Paid for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 
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Voter Registration/ Absentee Ballot Coordinator 

Registering residents to vote is the beginning of the campaign process and requires meeting specific 
deadl ines established by the St. Louis County Board of Election Commissioners. Your responsibi li ty 
is really two-pan. One, to encourage all Ritenour parents and eligible students to become registe red 
voters. And two, to provide absentee ballot applications to voters who will be unable lO ge l tu the 
polls on November 3. 

Contact Citizens For Ritenour 2000 chairs if you need assistance, information or supplies. We are 
here to help you! 

Your responsibilities include: 
• make sure schools have ample supply of necessary registration materials. 
• meet with your school principal to target special events where we can register parents. 
• post registration signs at school entrances. 
• work with high school principals to target recent alumni to register and have vote absemee. 
• make sure all eligible high school 18 years olds are registered. 
• KNOW REGISTRATION AND ABSENTEE DEADLINES! 

October 7 is last day to register to vote in November election 
Absemee voting begins September 22. 
Vote absentee in person on Saturdays, too - October 17, 24 or 31. 

Voter registration is critical to the campaign! We need every YES vote possible. 

Thanks for ta.king on this imponant job! 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman, Treasurer 



Speaker/ Endorsements Coordinator 

Successful campaigns in Rilenour are grass roots, honesl, high exposure and cenlered around small 
informalion meetings throughout lhe communily. As coordinator of speakers and endorsements . you 
will work with lhe community to develop outreach activities and opportunities for district officials or 
campaign chairs to speak. Getting the word out about the imponance of Prop R is exlremely impor­
tant to Lhe outcome on November 3. As you work Lhroughout the community, it is also important LhaL 
we gather a list of names of individuals, business, civic leaders, etc. LO use as endorsements in 
campaign literature. 

Contact Citizens For Ritenour 2000 chairs if you need assistance, infonnation or supplies. We are 
here to help you! 

Your responsibilities include: 
• organize inf onnational meetings. 
• identify groups (civic, church, etc.) for informational presentations. 
• coordinate speaking schedule with superintendent and committee chairs. 
• work with district officials to develop "talking points" sheet for speakers. 
• solicit/obtain endorsements. 
• identify key groups to solicit leuer of suppon - retirees, AARP, Ministerial Alliance, realtors. 
• keep list of volunteers to make thank you note writing easier. 
• work with publicity coordinator to develop endorsement ads. 

Thanks for taking on this important job! 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman, Treasurer 



Flyer Drop Coordinator 

Flyer drops are one of the mosL importam elements of a successful RiLenour campaign. Flyer drops 
allow every single home in the Ritenour community to receive information about Prop Rat a mini­
mum cost. The key to a successfuJ flyer drop activity is recruiting plenty of volunteers to complele 
the drop in abouL 1 LO 2 hours. Flyer drops are a lot of work, but serve many purposes. Obviously. 
!!etling information lo residents is the main goal, but the event also serves to pull parents, students, 
Leachers, administrators and residents LOgether. It is important for school groups to see all volun­
teers. Saturday morning flyer drops are fun and help to ' 'rally the troops" going into election day. 

Comact Citizens For Ritenour 2000 chairs if you need assistance, information or supplies. We are 
here to help you! 

Your responsibilities include: 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• . 
• 

working closely with principals to recruit staff . 
recruiting volunteers for flyer drops . 
working closely with committee chairs to assign volunteers to routes . 
purchase refreshments . 
assemble all packets and materials for use at each flyer drop . 
purchase all materials for packets . 
prepare maps, rubber bands, flyers, directions, etc . 
keep list of volunteers to make thank you note writing easier. 
make sure RHS foyer is available and reserved . 
contact district facilities director to make sure custodians are available for set-up . 
create signs for each school table, volunteer directions . 
make sure someone is available to help volunteers who are not assigned to school. 
have a help table available for explaining maps, process, etc . 
collecl all packets as volunteers return from distribution of flyers . 

Many people want to help, but can not actually walk a route. These individuals are perfect for 
stapling yard signs, folding or stuffing letters, signing postcards, etc. Recruit volunteers for these 
activities, too. 

Thanks for taking on this importanl job! 

Prop R: YES For Kids Sake 
Paid for by Citizens For Ritenour 2000, RusseU Rohman, Treasurer 



Telephone Contacts 

Contacting registered voters with a personal phone call a few days prior to the election is an impor­
Lant strategy of the campaign . Phone calls can also be made the night before and on eleCLion day as 
reminders to vote. Phone calls are scripted to save time and assure the correct message is given w 
the person being called. 

Contact Citizens For Ritenour 2000 chairs if you need assistance, information or supplies. We arc 
here to help you! 

Your responsibilities include: . 
• . 
• 
• 

• 
• 

set the dates and times for phone calls . 
ask local businesses to make phones available after hours . 
recruit volunteers for phone calling . 
conduct training session on how to make calls . 
you' ll be given a list of voters, their phone numbers, and a script. Make sure enough copies 

are available for volunteers and record yes voters if they indicate. 
purchase refreshments for volunteers if needed . 
keep a list of volunteers so you can send thank you notes . 

Thanks for taking on this important job! 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman, Treasurer 



Yard Signs 

In Ritenour. yard signs are critical lo the success of the campaign. Yard signs show support and ar~ 
constant reminders to residents to VOTE YES! Yard signs show visible support and arc conlag1ous ' 

Contact Citizens For Rilenour 2000 chairs if you need assistance. information or supplies. We are 
here lo help you ! 

Your responsibilities include: 
• recruit home owners and businesses for yard signs 
• work with publicity coordinator lo develop card to help solicit. 
• recruit volunteers for dislribution and pick-up. 
• coordiante volunteers to put yard signs up. 
• confirm you have plenty of sticks, staples, staple guns, etc. 
• make sure majority of signs go up on one weekend. 
• keep list of volunteers to make thank you note writing easier. 

Thanks for taking on this imponant job! 

Prop R : YES For Kids Sake 
Paid for by Citizens For Ritenour 2000. Russell Rohman. Treasurer 



Polling Place Coordinator 

Every polling place in Ritenour will need to be staffed with Citizens For Ritenour 2000 volunteers. 
With lolS of issues on the ballot, a high voter turnout is expected and this is our last opponunity to 
remind voters to VOTE YES for Prop R. A complete listing of polling sites in Ritenour will be 
provided co you. 

Comact Citizens For Ritenour 2000 chairs if you need assistance, infonnation or supplies. We arc 
here to help you! 

Your responsibilities include: 
• recruit poll workers for each site and time slot. Key times are 6-10 a.m. & 3-7 p.m. 
• work with publicity coordinator to develop polling place materials. 
• put up yard signs at each polling site prior to polls opening. 
• assemble packets for poll workers • flyers, directions, schedules, buttons, e tc. 
• remind workers all electioneering must be at least 25 feet from entrance. 
• work with committee chairs on schedule for visiting workers and providing refreshments. 
• keep list of volunteers to make thank you note writing easier. 

Than.ks for taking on this irnportamjob! 

Prop R: YES For Kids Sake 
Paid for by Citizens For Ritenour 2000, Russell Rohman, Treasurer 



f Prop R Benefits Ritenour Students 
Help Keep Quality Education in Our Schools 

VOTE NOVEMBER 3 ! 
The Ritenour Board of Education will commit Proposition R moneys 

to areas that benefit student learning the most. For the next three years. 
technology, staffing and program maintenance will each receive one third of 

Proposition R revenue, about $600,000 a year. 

Technology 

• new computers for all schools 

• new classroom computers connected to network 

• instructional software for students 

• staff technology training 

• maintenance and operation of computers 

Current Programs 

• keep textbook and classroom supplies up-to-date , ,fC;,;a-i 
• cover increasing costs of transportation, utilities, 

supplies and other purchased goods 
,.,,~ ....... 

L __________ _J • eliminate budget deficit 

• maintain financial stability of district 

Staffing 

• maintain low class sizes 

• additional teachers to reduce class sizes where needed 

• full-time librarians 

• additional support staff as needed - secretaries, 

maintenance staff, computer technician 

lbid]Ritenour 
ffl~ School District 
~~ £tll1£auo,u1I ~,,11, ,..-, S,,.,t: I fft. ... 



[October 1998[ 
Sunday Monday Tuesday Wednesday Thursday Friday Saturdav 

1 2 3 
Last day to Flyer drop 
register to vote 

4 5 6 7 8 9 10 
Yard signs up 

11 12 13 14 15 16 17 
Flyer drop 

18 19 20 21 22 23 24 
Ad in Journal Ritenour ews Postcards Last day for Neighbor Remember to Flyer drop or 

drops mailed absentee voting letters mailed vote stickers mail 
home with 

Principals' students 
letter mailed 

Ad in Journal 

25 26 27 28 29 30 31 



!November 1998j 
Sunday Monday Tuesday Wednesday Thursday Friday Saturday 

Phone calls Phone calls Phone calls John Crowell is 
"officially" 

PoU Workers Poll activities rehred! He's 
confirmed free to go! 

CELEBRATE 
OVR 
VICTORY! 

1 2 3 4 5 6 7 

8 9 10 11 12 13 14 

15 16 17 18 19 20 21 

22 23 24 25 26 27 28 

29 30 





Proposition R 
Helps Kids & Home Owners 

YES for Ritenour Kids 

YES for Secure Property Values 

Vote November 3 

You can get 
a tax credit 

and still 
support our 

kids! 

The Missouri Department of Revenue's Senior Citizen Circuit Breaker 

Plan can make taxes easier on older adults' budgets. 

Single taxpayers with annual incomes less than $25,000 a year ($27,000 per 

couple), are eligible for a tax refund. If seniors own their own home, the refund is 

based on their property tax. If seniors are renters, the refund is based on a 

percentage of their rent. See the Missouri Department of Revenue form MOPTC. 

For more information, call the Mideast Area Agency on Aging at 962-0808 

or Missouri Department of Revenue at 301-1660. The agency also offers 

assistance in completing the application forms each year from January to April. 



APPE DIX C 

Fo llowin g the 1998 s ucces fu l Propo ition R electio n . the 

author wa as ked to present the campaig n at the Mi ss o ur i School 

Public Relation~ Ass oc iation 's 1999 Sprin g Conference at Lake o f 

the Ozarks , Missouri . 

Appendix C , Fo r K id • Sake, is the presenter 's notebook u~ed 

during the works hop. 

The For Kids' Sake works hop was also presented to the 

Kansas City Chapter of Wome n in Communications in April 2000 and 

to several St. Louis area school dis trict Public Relations s taffs . 
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FOR KIDS' SAKE 

<·t~~ ) .~ 
~~->< 

c:' _ 2, __ j 
- • .,.,,~ .. . .JI -

Ritenour School District 
Proposition R Campaign 
November 1998 

ii~t.~~-~~!~~~ 



• 

-

Honest Assessment 

• community, volunteers 
& staff "election 
weary" 

• greatly-needed $$$$ 
• many issues on ballot 

• debate over items 

• teacher salary issue 

~---~ .,.,.,.,-- ---

ISTORY11 

;z,':--;-~ R-,EAD I NO I f 
' ' J 



Pre-Election Survey 
Says ... 

• believe area moving in right 
direction 

• 61 % oppose Proposition C rollback 

- • 54% approve on reconsideration 

• sense good parent support 

◄-iIT~& 



• Other Survey Trends 

"'· 
r 1 rr''I ,- // 
1' J , 

---✓ L ~~ 

Superintendent and 
Board have 

high credibility 

Technology is very 
strong "want" 

Pride issue is critical 
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Find HOT Buttons & 
Use Them! 

• 95% - maintain property values 
• 93% - up-to-date technology 

• 93% - basics plus skills are needed 

• 65% - quality of my school measures 
up to neighboring schools 
(up from 57% in 1996) 
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Elections 101-
• The Details 

■ 

-

• Identify "YES" voters 
• Direct mail 
• Advertising 

• Maps 
• Scripts & Copy 

• Telephone list 
• Fund raising 
• Supplies 

• •. . the list never ends 
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It's OK To Be Sneaky! 

I Care -
(~fE_:~ ~"\ 

~ 

• Logo - use kidsJ 

• Color - readability & "viewability" 

• Alternate Ads -T-shirts, pins, stickers 
• Ballot Language - push attorneys! 



And then there was 
• one ... 

'"\""°'l''l'.'l':-,,_, 
,
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ill 

Combine committee 
& school efforts 

9+ Theo~ 
Use same logo, 

same words, 
same messages 
on everything 

I" 
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Haall 
W!.fi!:-A"I 

-

POiTCAJIDS 
S..t .,. c.-.-it ... 

L£TTERS 
Know tit. tr■ lil 
Prladpal's 
l>MrNeitlltbor 
Airport/SC. Loida CM•IY b.c•lfv• 

PU8UC 
FOIIUM 

DISTltlCT 
NEWSPA.K■ 

ADS 

9 Contacts With Voters 
l"HON( CALLS 
ielKtla■ ur ,_, .... ,, 

TVNOfl 
CONn•E:NCE 

DOOII 
TODOoa 
C.vu 

SC-HOOL 
Amvmu 

PIZZA 
OELIVEIIY ,.,., 

MEDIA 
TV, NMUPA,er, 

U41o. Ubla 

FLYf.lt 
DROP 

YAltD,CA,r 
& DOOR 
Slc;Na 

PARADE: 

CAMPAIGN 
BUTTONS & 

T-SHIRT5 

ITUDENT 
ll(MlMBlH 

TO VOTE 
STICIUIU 
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Pro1> R Benefits Ritenour Students 
Help Keep Qualicy Educa_tion in Our Sd1uuls 

VOTE NOVEMBER 3 ! 
11u~ R itt".no11r fin.m i of P,l11r.itinn will r.ommit l'mpo~itfon H moocys 

10 areas that bcnclit ttudc nt toarniog th~ mo&I. I7or the oe:tt three yean, 
1.-,:l111nlney, ,1ciffi11e .,n,I prner,1111 mAintrn,,,,.-,, ,,ill c-~ich receive one third of 

Propo~lllon R rnvcnue. :ibou1 $Ci00,000 :i year. 

Technology 

• n~~ compukr.t for ~II ~chool~ 

• new cl~stroom computer, conne,.:-ted 10 rwtworl: 

• lnm11crton..1l m fr:w;ue for ~tud~nt,, 

• ,tAff In l11>trllle)' h,1i11 i11t 

• nuintrru,ncc nnd opc:rnUo" ol romputcn 

Current Progra1ns 

• l,·,•p l<',llh·,n). 41ld d,1M11~ 1111 •uppllo•R rrp•111-.l,1h• 

• ,.,,·er lncrc,,jJni; ro~lj ul tr~nJporlnlion, utihlic.,, 

supplil!.5 .ind other pun:lw~d goodr. 

• eliminate budgtit deficit 

m,,inl.ilrr linanci.il ~l,1hilil)' n( .li.,llil'I 

Staffing 

• 111ninL1iu low .-1,l"-\ N1t~ 

• oddihoMI l~nchcr.t lo reduce cln~, ,ircJ when: nccdnJ 

• lull-nme llbrnl'l,,nr. 

• additioruil suppun suit as needed - secreta.rles, 

1n1li1lh1 11,11,, 1• !-.lrllf. u nupuh·I lt•fhoid,111 

f.DRitenour 
-~

0.! .. P1,!!~~J 

Posters 
& Flyers 
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Qdestions & Answers About Proposii"ion R 
\Vl1!1I i3 Pr•0p0:s1lico/t? 

~~OIIIJoll R is 1 !"CfO<OI l<l >JI01t' U'le <llSlrlCI 10 
,c,cln; l'ull la: ,:-fil ufllu! \.11111! 1

.\ 111 , · •1 ""'11 LU nir 

cJu~otlo1L l'fl'(')lii1inn R l.111.,hlm: \ \."4Cn rl,r II w.1.ha 
" ' ,11,, 11,111,u.. t Whh1\ Ii ,cqulr~ t'•th ~c:,r \11):l~f ltaJ: 

f"'(lt>J illon C l!llldcliocs. 

How tl'UCh 11l0neu will Pro oe,t ::Jll R ro10c< 
ii ;,;11 rolr.o obMSi~ milrlon'ln ~,: TT1lt lllO:I. 
.., ,,mllil!J 11, Ihle )'nr't C''11 111111<",. 

How will ti-.!! m=~!I 1,., ~ ent? 
Ao.:NJJo, lo Su;-10 iulc1•h.~,1 r aul n.,,m:r 
1.".d 1h<l Ua:inl ~r Edu'111ion·J plun, lh: 
mnnr y wlU h'"' 1,urnnl t n 1ht1\l" mru m >1t 
In n.:.:d. l\1r 11>:: n, 11 tl,rc~ YC,lfA, 1hc ~•n 
n lll Cu r: 

rc~l,ucl:u:.l\ 
now COrrJIUll:r.; for ,JI ~:'OU 

• 111",1· 1·1 al'1'1:Vlm com(J\IU'R 

o.11,11tttcJ4u oclw111k 
• umruruorul ru1e~, ·.1,o Jnr uwlcnln 

~IJJI tu.Jua;l11l!J hnlulu!,! 
• 111al111e=.A: on~ t,pcr.uJ01> o l oomplllcr:, 

SL11Ilnc 
• 10llh1u 1n h) \V <:IJ..u , 1:1, ("fj 

t,.hll1l11n.d Lai..a •l • •1, Ill 11,l1a. r I l,1•0 \IJt•~ 

whc,r o.:c-JcLI 
• lllll•Um• llbrOJlDllll :II l.11 r.:hl(II; 

ad:liu~rul JU(l]OII ,u,( ( .IS ui:cJru i 11dmli11r 
sccrrt.•uo.!.. 01.J.Jt'llL'..,Oo:t ~•.tCT UZ11I 
u111,1rJ10 lrit,nh:tun 

• ll!Ct'I U1.utc ~.u&J1111l:1 Ii• J\.,..,.>JVlrr,,;l ,.:,111ln:111ct1b 

Cw=1L hhurumm:c 
• ~eep IIU'.n:dlonJI mJl~nm CWT~nl 
• up-10"1.u.c lc.ltb,uls f111 ;,It '°"~111, 

• ,'Ill'« lncruilo~ 00:113 ~( cnru,:-1noll11a , 
llllllllr<. l \Jl"!'ll r l ooj OU>:t fUCll:11~'(( (tOl'<ll 

• cll:itl11.1u l,11i~ct ,lc(u..lt 

• UIWIIUIJO IIIWltlll Gl~bill1y or 1lfalric1 

W,11 nu•~• o low.'.ll"ll'S enplouee salarl6S< 
1l>t l\o>rtl 11:U C'll>bli.tncLI U n1111I lo 

~p >1 111 llcu,,w u:ui;luycc ,1,11111 k, 
11lll..C<I HUI In Sl. l<7JU l \lUlllY, '11,e 
tu.a.Ii, 1l~uc,111•J1 m lu-»r: n n11n(l:'l1· 
th-e 3aJ..c.ry r.Jno In cn!.:r II) Wlr~I :.nd 
m11n ~ood iwr, )'Nooe ~1•1 Mis 
" l!No ,1, ICOMlllbhlt li1u. .. lJI alluv 
IW-0. M<111oy 1111111 l-'IU111:11llhm Jt 
u~td 'holr 1,, mt..ll'J~ft lhl Dttluy 
11.!JU.Ul!JC:: 

Wt\!:j do~:i ttie d1::itri~t need r~e mol\ew? 
.TIIC duain'J Oi:'<J~liot fllD~ IU rnlo lw 0)1 rn:i,~cl 
Ill~ ,,:,1,i, G"',:i IIJll'fQ\'ll In Jyij I, KDVOIIU< 11 
,l1t1pl)' ••• ~"'J'40J! fllll'n whit ,1 f11•1I lll'n l~ I Or rhc 
~rcmtl ,. ) (,ir Jll)lllC, lh: lkluk\'10~1,-;n,;.i oodm,: 
Ill IJ1crt=. E>'C1>1hlog il$0Cllled 1\'llll<lla tmMll ,'1!:: 
1111..) tC ca:.li JC1l. hclJIS s.uUJ .c lcdJ11a1k.\, u1mrcu•n: 

bll~o,, do.."1riciJ1·, fuo,J, lclcrbo=, clconluF Sll,pli., 
und ,blllldl11Sll'i10UOOK IJWIJll:lllJJCC :all ccm m:,c. 

W,11 1m!lui1~ uF P,tJ 1u)1t,u11 ihui)~ rny tau:,P 
·n., 111llhrl 111°('11'1'"'"'"" r•nd1 .. UtlJ~ hll0'1' 1M 

dls1.tlcc 10 ..:1 lu w tLle •1 lb.: b ·cl r,n: ,iov.1~· 2f>' 
('lUWC!d by \'C<fn:. OOCIIUJt th! dutrlct ~,,uhJ DJ :::ig<r 
hnYc lu "11~1~"'-l " the lc,y. Ila: Ot~t111k1 19v) 

Flyers 
& 

pwpNIY IU. bllll ,,x,ull1 
l 111·1 r :11i.," ht .at\ l't'tlllt :tn, 1111let 

10 CWICIII u kulllllons. l'Wi#C 
Of I'l.:Jj'ltJUOO R v.•oulll 
JJ11ou1~ 10 .JJouc a .SS2 Iliac.a..: 
par ~•ci,r h• " llllh?nht Wl>J ~"'" 
11 111111,• u~,nl UI Jllll,lfl l 

tt'tl Newspaper 
'U~at r.::ippe11:, ,r l'rop:i:,it,oc, n fall:,~ 

WllhoU1 1k ~tlonal ~r fwul.s, mllll) wcbackl 
would ~ccui 1n our t1tt>Joli. ·1 hi currt'fll .:.c:,lc,n!: .i.iil 
u1•u111hutu ,,ui111111, "''"''41 r.11 h.: 11h11' 111 hr rr.1h, 
111l11e1I, Cl1111 oi1c1 w,1111~ lnrt(•w. 111c dl•lnrl -.,,ulJ 
n<K :lll!l 11.1.11 01 t <."~[I our (IUll)nl1 COOl~ll~v• ,n 

1cdmolcn-. 

1(tt\Ul1;,n 

~ '!J ~ •uula J ~pr;o r• ?~opo,i llcnm 
Tllo RJcrOOUJ SCDOOI Olilflct 111<1 illl CIUdtlXt 1)<.Jr:r• 

wcly o.::::d 1h: ICYCtlllCJ f'mJu\.Utm1 R wlll 1n1vu\• 

r ,in,ai c of "1',r,;111Uo1L n wih bcp ru1crour ,,.._.,,.,h 
111u:1n~ 11,: t-t..H~IJ1d meu. 11 lllior,1:.u.11111,c 11,.:.:i ,o( 

(IW ( Ci>>.>1111>:0IUld up l<I n:,g11,11<1n11~ (IIWICIC ro de( 
.,1111, -:,1l\:l1n1"1hr.u11 ~ 01 'J•l' ruc.111,-, :1~ c,J:,:r Lrul'.J:o:t 

~t, Svfl)('rllr._s l'l'Opo!.lli~~ R i~ 
,. ~ I 5'- ~11 l l1H'C' \llltr t11 l1n 

U ever,<1ne! J1wc:~l11x '" l 

,

• l jUlllly Wl:l~I (lltutn !I , 

ri • , ,.-~J-=.~l::; £"00d'"'nun on youru:i,c.tt· 
~ : m~. l'n.',<>1111.;i~ 1: .. ,,: 

:;:•::;. ,Q.:•_v,ir• i aaar.lfoll YI IIU JI IIJC ~) 

U ' tbc:; not dc..:rca., c 10, 1..u~ 
' ( JUl,J ant 1111:,llly Nt>:-11:·,n 
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,YES 
PROP R 

#177 
~ FOR -- ~ ~ ~ 

Kios· 
SAKE 

Ritenour School District 

0 Please put a sign fn my yard or businesJ. 

0 Use my nome in ony p\Jblica1ion/od 

endor$in9 Proposl1 ion R. 

0 I wont t o hclpl Here Is my check for 
$ ____ (pa,,sble •• Ciliuns f w AIIMCur 1000) 

Name ---- -­

Address 

City 

Day Phone 

Zip ---

Evening Phone ----------

0 Parent U Non-Parent U B\Jsinessperson 

Child(ren)'s School --- --- - -
l ' ol '• l<r I·•~·· · I I h•4UJ••· , .-u •1 ,, ... ... 1111•-11, , ••• , .. ◄1 

Volunteer 
Cards 
& 
Donation 
Cards 
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Personal Postcards 

. 

,-(.ll t !:::,; ~ i t :: ~ <! :;,\. •ph 
:Hi ·,11 
.. . I ' '> (ih )n, 
·:H~ ~H 
:it n· 
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YESNov.3 -
PROP R #177 

It's good ror kids & for Otlr cornrnunit!Jl 
♦ VOTE YES so your chi Id has 

t11O sam 0 opportu11 ltlos 
as other chlldrell 

♦ VOTE YES lo koap 
our schools among tt,e best 

{if,', 

f' ~ ♦ VOTE YES to keep 
r u J For 3)' C 11a,,. For Al.b•o.r 21.'0), 

Rllllh'ln;hnn•, Trmow property values slrong 
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Newspaper Ads 
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Families look for homes in good school districts. 
Without Prop R, Ritenour School District will not attract 
families looking for quality education. Property values 

will decrease - you could lose thousands of 
dollars in the value of your home. 

Costs are going up ... 
For the average Ritenour homeowner. 

Prop R is $52 a year - tha t's not 
enoa9h to boy one high school 

hisi ory boo I~! 

b'? 

~l 
If 
I: 

Pi\1'1 lnr hy C:ilizcn~ lor R 11<•11n11, 2fltlfl R11•.•nll Hnhm:,n T,,,."'" ''' i; 
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Rllmour lJouJ ot P.Juutlon 
front Row: ~cbll SdlilllaS, Director. t.wj.MCt C-,ctt. Dtm:t0r. 
Cuol G:1incs.. Ditcctor. Mlcmcl RohNn.. ~l\1col. Bad: Row: 
P.11\1.1 Doc:ncr, SuflC"i.oLCollcnt; Anbur C. Kcllum. l!lq., DircctOf; 
Dr. Ooorgc Albin IU, Dlrc.aor. :Jlld Rulll Groco.. Vice Prc.sldtnL 

1:r ;(Jori hi" MM 
al(I hi" O«J<' e(J/1(/1(«.l(/t,/ 

&,Ritenour 
School District ~., ,.,,... ...... "-• , .. , 

Newspaper 
Ad 
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Local Leaders Help 

Community Leaders Agree • • • 
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Our elected officials know quality schools are a big part 
of good neighborhoods. Proposition R will keep 

Ritenour strong and keep your properly values high. 

Atchi. Ledbellor, Mayor 
lh<Mmct)oHlh 

Ptg;y Tin1ley, Mayor 
Chlll•:J< 

Adolph WHlrlch. Mayor 
e-"'"" 

Bob Dody, M1yor 
Ovoc!.v-.d 

Claudt Bucht>tll, Mayor 
SL.\"t'I 

Gu• Otgardln, Mayor 
St.Jotn 

Marti Arnold, Chalrpan.on 
Src:,f"nCto f tin 

Virginia Blra, Mayor 
V•\lt.aPJir\. 

Willi.Im Railchford. 11,yor 
Wnrw+-.m To,11(:fl 

~Quality 
schools 

~Stable 
neighborhoods 

~ High property 
values 

~,._;,,_; 
·.u CllJJ,j,en & ov, 

'""'~""P<:11• 
YEs 1•0:e 1 

•..n!'.7-: 
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1;*~~,~-, VOTE YES • PROIP 
1w~,1'~ 

[• I~~\ •· . FOR KIDS' SAKE 

De.ir I lncch Pa,cn t, 

Cltizons Nir Ritenour 2000 
1·125 Vi,.,,,., • OvM•M. MO 6-l li.l • ◄27-ll-lll 

01:mJ F l"'cr • Lhla Coic 
C.O,C,uu,p011cn1 

O ~1<1b~r 16, 199!1 

Au:s!.oell Acf1T1an 
fra;u;:uror 

R 

In recent wee ks you have been hcJring nncl rc,,d lni; ~bout Ritcnouc's l'roposition H 
wluch will be voted on dunng the );01·cmbcr 3 clt<ction. I would like lo shotl! some lhD\Jght,; ds 
10 how rou, suppprt w ill benefit Ritenour chll<ll'C)n. 

The bond issu,~s or 1990, 199,1, ,ind 1998 bruu~ht m,,jur lrnpmvemc1us lo lh.c lc,1ml11g 
~,1virnnm~ nt .ind conllm1e lo l:e.!p our school!. ,1t ~ lcvd flrnt brint,;~ pride ,\t\d ,t~bllily to our 
rnn1111u11 i1y. TI,~nk you for your support. 

Unlik,! the l)l)nd i~ ... Ut'S, ho1w,·1!r, Proposition [{ will fcx:u~ cJirc,·1ly on the d ,l$.<-rou111 ,1ml 
rn•>;r;,111~ that :!t1pporl in.!.t1uction. Two ,, rc:,n th~t p,1rc nt~ h~vc cxp rt:$!<:d concern will be 
d ircclly 1mprn1·L-d by lhc succcsslul pass~gc o/ Propmi1ion II: 

• ~.'1.u.~irw d~s:; sjzc wilf be J m~jor priorily towJ rd meeting minimum s lJlc 
st~ndard.s .ind c xp;mdlng C!Xisting pmsrnm,. 

• IccJuwJm:r ipr Jbr da,,n;.pm wlll bi? .idJr~r.~cd to provide incre:islng o pportunitlf> 
for stnde11I$ tu ce>mpelc In the 21s1 Cl'l\lury. 

Your child nL·l-<ls rc,ur support on November J . l'ropnbilion R is lmport~nt tu yum chilJ 
Jn{I lhc oonCimJL-d. qua lit)' of program$ in the !Ule nour School Disuict. 

l'lcasC! VOTE YES on l'ropo~ition R 11177 - /or our lods' sJ kc! 

Sincerely, 

--:;{-- , - :1/ .. ]) L 
~- / ld::Lf'-v-- __..I L , ~ \ c t.::_ ~I:(· 

!\ls. Karen Br~dlcr '--' 
Princip,11, f·locch Middle Schou! 

~ f )I o,· C. 11.vi, Ftt Oli.nom z,:o:i, :::.URI CchTJn, f : 1, 1.,. l . .. l 

Parent 
Letter 
From 
Principals 



Local Endorsements 

Cruise to the polls to help oar kids 

':t ~ $' 

& our commanit~l 
,J.:;; --~ • . . <.:: 

::._ .. , 

Ritenour School District • Nov. 3 
l'.li.J Jlur By Ci1lir.11, for l?lu,nnur 2000, Ru1siell R.<ihrwn. Tr"'1Wl'cc ·• ~ ,!lC! ·:.....-

1
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Proposition R 
Helps Kids & Honie Oivners 

YES for Ritenour Kids 

YES for Secure Property Values 

=---@~ n' 
~ 

1
gTRM\' ~e~llle11 

'" \ Good NeWS 
1 for older ~dulls ,1 

--== ==-: ~ , ,., ~ ~ ~ ~ ~~~~-
=--""' ~ ~ ~ ~~~~ 

Vote November 3 

You can get 
a tax credit 

and still 
support our 

kids! 

Thi! Missouri Deparlmt•nt of Revenue's Senior Cltizl!n Circuit Breaker 

r l,rn can make taxes easier on oldi.,r adults' budget~. 

Single 1:ixpoycH with annual incomes less thnn $25,000 a yc.ir (:J,'27,000 per 

couple), arc eligibl!! for ~ ta~ refund . If senior.i own their own lwlrll!, the refund is 

IJ,,scd on their propertr l,,x. If ,;..,niurs arl! nmters, tlw rdun<l Ls ba~d on .l 

percentage of their rent. Sec the Mis~ouri Dcpn1lmcnt tlf Revenue form MOPTC. 

For more informntitln, cnll th<? .\fidc,1~t Arca /\i;cncy on Aging at 962·080S 

or Missouri Dep~rtment of Revenue ,1t301-l660. The agency also offers 
.1~slst.:ince ln ~ompll!ting tJ1e .ippl ic,11lon formj ~~ch rca, from J,111unry to April. 

Circuit 
Breaker 
Flyer 
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,,:,~.it• 
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~~~e~ 
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O'oer ~~~ • II,' ~~: :;-- ~- ;.. or ---=- -=----=:_, ,_;:.,. ~,;- • 
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Older 
adults can 
get a tax 

credit and 
support 
our kids! 

The Missouri Department of Rcvcnuc':1 Swlor Clllzcn Circuit 
Breaker Plan c.in make taxes easier on older adults' budgets.. 

Single t;i>tpaycr.i with ll.J\JlU;il Incomes ICM tlun $25,000 a yc.1r 
($27,000 per couple), are eligible for :i I.ix refw,d. If seniors own 
their own home, the refund is based on lhclr properly tax. U seniors 
arc rcnlern, the refund is based on a pcrccnlar,c of their rcnl. Sec the 
Missouri Dcparlmenl of Revenue fonn MOPTC 

For more informnllon, CJll lhe Mideast Area Agency on Aging at 
962--0808 or MiMouri Department of Revenue at 301-1660. The 
.1gcncy .1lso offers as.sisunce In completing the application forms 
cilch year from J.\nu:uy to April. 

Prop R is Good for Kids 
and You. Vote Nov. 31 

Newspaper 
Ad 
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YES 
Prop R 
#177 
Help Our Kids & 

Help Oar Community/ 

Vote 
YES for 

) 
~ ~ Qualltyschools 

I!'.{" Stablo 
neighborhoods 

l!f High property 
valuos 

Ritenour School District 
r,.;J l'Df n) C:hl "'"' ,,,,. IUloNour 2000 

lh1tNll llc,u11D11, Tccu 111u 

Poll 
Handouts 
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Two Weeks Until Victory 

Quick, overnight 300 count survey to 
finalize campaign actions 

And the survey says .... 
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There Must Be Some 
Mistake ... 

ProRR 

42°10 Yes 

52°10 No 

Go To Plan B ... 
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Plan B 

• deep breaths, restore heartbeat 
• continue planned activities 

• increase personal contacts 
♦phone cal Is 

♦post cards 

• stress the hot buttons 

• take a risk! 



YOU 
DON'T 

HAVE TO 
LOOK 
FAR au 

Final Prop R 
Brochure 
Cover 

Strate~ 

• pride 
• property values 

• fear 



et¥t-;-~••• 
t~.-,.;._1:(·:• t4·'·' ~s;WJ.•. f+,t~\r't 

11111 

''The'' Brochure 

to see what happens 
when we don't support 
our schools. 
,. ~""I"""'~~- • 
. ~ :~ i.'{),"a,, . '.l~ lf,'<J!r. ~-"""-:-_ ,· 

, .. a-~,.~-:.-->. l.[lifl -· .. . ~.,/. 
~;.?. •. ~.:: ~-::::.- -~.;':...:~~";.-~· 
,t_h":';•;:-,':'- •S~---•"':' ~~~W--..::: 
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iv;. ,_. ~ l t, ... ~ ... ..... ~-.... - r· ... 
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Don't let your 
neighborhood 
be next! 

-=---. CO:\~:,,~, .... - -- . 
• • • • • • • .. :- - .,.,_ £.n,,A,,, Older 

·cood l\lel'r-·s 
-~•r f?ldi!r ,4d11Jts • 

·.\ i/·.·.:::..:.: .. :, :'.): ';_ ·:i) > 
adults 

can get a 
_ tax credit 

and still support kids 
1:-.-~.,.~ .... ,·, l •1,,.Jc , 11, 1t·1,-:• ·J,,. "\.•, .,.r •·•· 1CL'- •n 

tfrc:lcr r 1:n r .an IT.lil o' ,.a , .. ... ....... .... , . , •.-'o.',-J ••. i ,1,,· :v-~!{'. I 
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l ;'"''l'f\ i i'l.' 11,,f , ,,l,,l , ·· ~ l v : ,q11C h,Cf • .J/: 14 tt.:11°."I <.. , , •_, 
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Impact of Proposition R 
~/..&..-.rt \',1\..C 
(l . .. . I ll•J•w: t, ),,•,.•,.,,., 
-~~ ,cp K C:1! 

~
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It's Your 
Choice. 

It's yo1.1r home. 

Your property values 
are linked to stable 
communities and 
good schools. 

Vote YES Prop. R #177 
~ FLt ly CJlla t11 F'Nlhn '"" :,))l, A1ac,1Wuau. t u 1..n 

"The" Ad 



■ 

■ 

■ 

,n -
I. 
G) 
C 
C ·-3: 
G) 
.c 
'4-1 

■a 

C 
<C 

-■ 
-■ 
-■ z -;: 
w 
;: 

ti) 0 Q) 

>- z 
~ ~ 
0 

0 

~ CD 
CD M 



APPENDIX D 

Appendix D is a collection of material s used by the Ritenour 

School District during and after the 1998 Proposition R campaign. 

Samples of news releases, flyers and scripts demon strate the 

district's techniques of informing the voters of key points of the 

Proposition R issue. 

Also included are samples of post-election reports. 

188 
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I JJIRitenour 
.~] * School District ~ E,., ••••••• lonlt,•n s,.,, U61 

Dear Ritenour Friends, 

Thanks to your overwhelming support of the no-tax 
increase bond issue last April, our students and our community 
are benefiting from the many projects already completed or 
underway in the schools. I am happy to report that the Ritenour 
School District's 1998 bond issue projects are on schedule and 
are expected to be fully completed in the next two years. 

You'll remember t_he 1998 bond issue projects address 
health and security issues, facility improvements and mainte­
nance and will complete the next step of our district technology 
pian - improved telecommunications systems and increased 
Internet connections for the schools. 

As we have done in the past, it is our goal to keep you 
well informed about the progress of our bond issue projects, as 
well as student achievement, school improvement efforts and 
district issues. This is an exciting time in the Ritenour School 
District._l invite you to visit our schools, spend time with our 
students and share in our success. . 
Sincerely, 

,i}iuf lJ D~ 
Paul W. Doerrer 
Superintendent of Schools 

April 1998 
Vorers approve 110-iax irrcrease bond 
issue- 689[ vore in favor. 

May 1998 
Preliminary work 10 sell bonds 
comp/eled. 

Board of Educarion approve.~ lhc .~;1lc of bonds. 

IJislric1 keep.~ ~I\I\ fin.u1c:ial ra1i11g -
importan1 for bes1 ratings for hond sales. 
199R bonds sold. 

June 1998 
• Board aurhorized bid requesr o( 

asbesro.~ removal and demo/irion or 
Home Heighrs School. 

• Boarc1 aurhoril.ed bid requesr for 

general improvemenrs ar high Schoo/. 
• Board aurho,il.Cd bid reques1 for 

hearing and air condirioning improve. 
menrs ar Buder, Wyl.u1d, I loc<:11 
Middle, Rirenour Middle and Riis . 

August 1998 
• Site survey of high school 

property complered. 

General facili1y improverncnts 
complelcd :11 RIIS including 
security fencing arou11<1 air 
cor1ditio11ing urrir s. 111,11 kcr hoard 
ir1.~tal/ation in "T" section. ,1ir 
conditioning in techrroloi;y 
eq11ip111cnr room, no111i gyrn 
rcsurfoccd. 

Fir~t order o/ furniture Pfoccd ir1 
s<:11001.~ tah/cs fi,, all ,choo/~. 
RI IS ~ludcr11 <lc.~ks. rcp/accmcr11 
stuclcnr dc.~ks /or al/ .~chools. 
teacher and secretarial furniture 
for se/ccrccJ rooms. 

Rirenour Middle main gym floor 
resurfaced. 

• Boarcf approved first fumi1ure order. 

Projects In Progress 1998-99* 
• Com;,.,m;oo ofr,.m;'"" "Placcmeor " n0eu, u ar all sclro,.I, (osr co,np/etion Augusr '99). 

A sbc,ro, "mo " I ar II" " re lid g Irr, Sd,. ">/ I csr " ""Pl er; on Ocr nhe, '98 J. 
lloorc u , ;,1rr, s,.,,.,,, ,;,, '""'J' (c.<r. """Pier;,,,, Ocrol,c, ·••i 
J/occlr M;,ldlc School ., ; re , ,,,., y lc.<r "'" 'Pier;,,., Ocrobc, '98) 

R 11S " " '' <eplocco,c,,r o,c, p,u,I ar,u '"" rl, gy,,, ,,, c,s I csr C<ooplcr ;,,,, , Dccemhcr ' 9R ). 

Wylarhl iolco,cm,,y " "'' <cpl,ccmc,rr o,c, COier,,;,, I '"'';'1,<oti;r ~ ,,, k (est. co111p/erio11 Dcccmhcr '9RJ 

Tcc/mology ;"'"'" " " "'" "P<rndc, """Plcre,I m all " hool., ( csr cnrnplc1i1111 Scrrcrr,her '99) 

80;,u;"• .sen,,;, r ' "" """ " "'""" " , 11 ,c1,,,,,1, , '". cuu,,,1cr;,,,, Augu.~, ' IJ9J. 

•Mdu,;,,,,,I pnycn., r,,, MR 99 u·,111,, nd,t,,,t ,1,,,,,,,,,,,,,, ,1,, ,.,,,,, 
1999.2000 /lrojecr.r II'/// l,p added a.r .r, l/f'du/,.,1 



~--~---------------~-------....... roi, c~oll6 acl< Waiver information 

St. Louis County 
-Affton 
- Bayless 

---Brentwood~N O 
-~laytorr ,l, 

.,-Ferguson Fl9rrisant 
---.....JHancock-,-lb 

-Hazelwood 
- Jennings 
- Kirkwood R-11 

Ladue- rJ, 
Lindbergh R-VIII 

- Maplewood Richmond Hts 
- Mehlville R-IX 
-Normandy 
-Parkway C-2 

---- Pattonville R-111-Nt 
--Riverview Gardens 
-Rockwood R-VI 

---- Special School District 

\~ 

~ 

....University City 
-Valley Park 
, webster Groves 
- Wellston 

St. Charles County 
-Fort Zumwalt 
-Francis Howell 

Orchard Farm---.._ 
St. Charles Co. R-\1 

- St. Charles R-VI 
WeAt,z,.,ille ~ 1¥ 

-Wentzville R-IV 

D 
{) 

13 

) 

pa.sseJ 

f"-SSeJ 

Na Attempt 
No attempt 

No attempt 

Year f(l.''1'Fd 

Apr-94 

Type of Waiver 

Full Waiver 

Full Waiver Feb-97 
1992-1993 Full Waiver - Approved by Bd 

No attempt 
No attempt 
11,lg .itte"'TJ)t 
No attempt 
No attempt 

No attempt 

Na Attempt 

No attempt 

'Iv(\< 4.i 

1997 
Aug-86 

1991 
Nov-95 

Apr-94 
1995 

Aug-96 
1995 

Jun-94 
Aug-97 

Year Approved 
1996-1997 

Apr-95 

1995-1996 
Aug-94 
Apr-97 

S-J.. L o c' i <; 0J,Jt, l) 

S\ • Cl\c~ les &un ~ 
Maxprpc2 / 

Full Waiver 

Full Waiver 

Full Waiver 

Full Waiver 

Type of Waiver 

Partial (3 year) 
Partial (3 year) 

Full Waiver 

Notes 

Financially Distressed 
Submitted 1n November 

Financially Distressed 

l ' ;iur 1 



Prop R Telephone Scripts 

Monday Night Calls 

These calls are an essential part of the campaign. Make sure you are talking 
to a parent or and adult in the household. Please make these calls between 
6:00 and 9:00 p.m. on Monday, November 1. This script may be used "live" or 
modified to leave on an answering machine. 

"Hello, my name is _______ . I am a Ritenour teacher (or Ritenour 
parent or Ritenour volunteer) calling to remind you that tomorrow is an 
important election day for children in the Ritenour School District and our 
community. I hope you and other registered voters in your home are planning 
to vote yes for Proposition R. Can the kids count on your support?" 

If you receive a POSmVE response: 

"Great! I'm glad I called. The election is going to be really close and 
every YES vote is really important. Thank you." 

If you receive a NEGATIVE response: 

"Thank you for your time." 

Tuesday Night Cal Is 

Please begin making these calls any time after 3:00 p.m on Tuesday, 
November 2. Continue attempting to reach everyone until 6:30 p.m. The 
election will be won or lost on voter turnout. We must get every YES 
household to vote. Thanks! 

"Hello, my name is _______ . I am a Ritenour teacher (or Ritenour 
parent or Ritenour volunteer) and we're making last minute reminder calls to 
everyone that the polls close in ___ hours (minutes). I hope you 
remember the kids - they need everyone to vote YES for Proposition R." 

If they say they have voted already, remind them to get all voters in their 
household to go vote YES, too. 



_., "h.Jvv~r·s f\bOLJt Proposition R 
: 5 11 

' ... -,sition Ri 
I I I 

sition R is a proposal to allow the district to 
. e full benefit of the state's m~e-cent tax for 

ceivuon. Proposition R is asking voters for a waiver 
; rollback w~c~ is required each year under state 
pasition C gwdelines. 

. -
ill raise about $1.8 million· in the year 2000, 
rding to this year's estimates. 

,nling.10 ;u~rin::nd;n; Paul Doerrer ~ 
Board of Education's plan, the .,..~~ 

,. will be targeted to those areas most "Jr::::. =:_pt::.> 
• . for the first three years, the plan =:: :::::'., 

or: 
~noJogy 

• new computers for all schools 
• new classroom computers 

connected to network 
• instructional software for students 
• staff technology training 
• maintenan~e and operation of computers 

maintain low class sizes 
additional teachers to reduce class sizes 

where needed 
full-time librarians at all schools 
additional support staff as needed including 

secretaries, maintenance staff and 
computer technician 

t state standards for personnel requirements 

m Maintenance 
p instructional materials current 

p-to-date textbooks for all students 
~ver increasing costs of transportation, 

tilities, supplies and other purchased goods 
minate budget deficit 
·ntain financial stability of district 

6 .s•@ii11l·Ml!lii·li·i?i+ti 
The Board has established a goal to 
keep all Ritenour employee salaries 
ranked 8th in St. Louis County. The 
goal is designed to have a competi­
tive salary plan in order to attract and 
retain goo~ staff, yet one that falls 
Within a reasonable financial struc-

, ture. Money from Proposition R 
would help to maintain the salary 
structure. 

Why does the district need the money? 
The district 's operating fund tax rate has not changed 
since voter's gave approval in I 987. Revenue is 
simply not keeping pace with school needs. Like the 
expenses in your home. the district 's expenses continue 
to increase. Everything associated with our schools cost 
more each year. Items such as textbooks, computers. 
buses, electricity, food, telephones, cleaning supplies 
and buildings/grounds maintenance all cost more. 

Will passage of Proposition R raise my taxes? 
The rollback of proposition funds would allow the 
district to set its tax rate at the level previous! y ap­
proved by voters. Because the district would no longer 
have to "rollback" the levy, the December 1999 
propeny tax bills would 
increase by 46 cents according 
to current calculations. Passage 
of Proposition R would 
amount to about a $52 increase 
per year for residents who own 
a home valued at $60,000. 

What happens 1f Proposition R fails? 
Without the additional operating funds, many cutbacks 
would occur in our schools. The current academic and 
co-curricular programs would not be able to be main­
tained. Class sizes would increase. The district would 
not add staff or keep our students competitive in 
technology. 

What is required for passage of Proposition R7 
A simple majority is needed to pass Proposition R. 

Why should I support Proposition R? 
The Ritenour School District and its students desper­
ately need the revenue Proposition R will provide. 
Passage of Proposition R will keep Ritenour schools 
among the best in the area. It is important the quality of 
our schools measures up to neighboring districts so our 
students have the same opportunities as other students. 

Supporting Proposition R is 
a good investment for 
everyone! Investing in a 
quality school district is a 

. good return on your invest­
ment. Proposition R will 
assure that your property 
does not decrease in value 
and that quality education 
remains a vital part of our 
community. 
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For more information contact Cindy L. Gibson. 
Director of Community Services 314-426-951 3 

10/8/98 

Board Targets Key Areas For Prop R Money 

Technolgy, Staffing, Program Maintenance Are Most In Need 

The Ritenour Board of Education has earmarked three key areas to receive 

Proposition R moneys for the next three years. The areas of technology, staffing, 

and program maintenance will each receive one third of Proposition R revenue, 

about $600,000 a year according to the plan presented by the Board at its October 8 

business meeting. The money is targeted to those areas most in need for student 

achievement and district improvement. 

According to Board of Education president Michael Rohman, the plan 

addresses those areas where the district is falling behind. "fechnology is one of our 

highest priorities for improvement," said Rohman. ''Ritenour was one of the first 

districts to have computer-assisted instruction for its students, but we simply have 

not have been able to keep pace with the technology our students' need." 

'We have a desperate need for additional secretaries in our schools, for full­

time librarians, and maintenance support staff. If we are to keep our low class sizes 

at all grades," he continued, "we need to hire some additional teachers to reduce 

class sizes in a few rooms." 

'We are making good educational improvements for our children and our 

community," said Rohman. "A school district is one of our community's most 

important assets. If voters approve Proposition R, they will assure our schools will 

remain a source of pride for everyone ." 

### 
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School District 
£duca11onal Excellenc e Since 1867 

pear Ritenour Residents : 

October 1998 

8 0 . .\RD OF EDL"C.\ TI O ' 
MrCHAE:. S RoHw,, ?-t.es: ::: , ­

RtTH GRECO. \ "ra: P.:E;:: ,:,­

GEORGE R ALB!.'\ . ID. :) !:' s 
MARGAR.E-:- L G::::-:: 

SUPERI :-TE:--1>D,7' OF SCHOOLS 
PAL.._ w 0CERR!:F. ? ;.. : 

Toe Ritenour Board of Education has placed Proposition R on the November 3 ballot because we belie\'e 
proposition R is good for kids and good for ~e Ritenour community. 

Proposition R isa proposal to allow Ritenour to receive full benefit of the state's one-cent sales tax for educ:iuon If 
appro\'ed. Proposition R would pr~vide ~ 5% increase to Ritenour's overall budget. Titis action was not taken lightly 
You·\'e told us in the past not to watt unul a problem is so monumental it poses a crisis for the school distnct. The placinf ~,:· 

roposition R on the ballot is a solid plan to head off financial problems and provide much needed educational 
mprovements for our students. 

f or Ritenour children to stay competitive with students from other districts. additional funding is desperately needed. 
·e have targeted the money to areas that will most effect student achievement and district improvements: 

• meet state standards for class sizes 
• increase technology, including computers, in classrooms 
• provide full-time librarians 
• cover increasing costs of textbooks, transportation, utilities. supplies 
• maintain financial stability of district 

Like you. we also vote and pay taxes. We know how important it is to use tax money carefully, and we do. We ha,·e :i 
rd of only asking for increases when truly needed and using the money just as we promised. 

In 1990 voters approved a tax increase bond issue that permitted the district to borrow money to renovate our 
dings. Two no-tax-increase bond issues followed. Soon our buildings went from among the worst to sources of pride . 
ember. though, bond issue funds can only be spent to improve buildings. 

Now. we must address educational issues inside our buildings. Only money in the operating fund can be used for 
ks. utilities, -supplies, transportation, technology and keeping class sizes low. The last time the district received :in 

ase to the operating fund was in 1987, over IO years ago ! In fact. in the last 28 years, the district has only increased the 
ting fund twice: once in I 970 and then in I 987. 
If Proposition R fails. needed things will not occur. Over time, the loss of Proposition R revenue will have a 

ng effect on our children's education, our staff and finally, our community. 
Together. we build our future. Proposition R is the best way to meet Ritenour's financial need. It is affordable. It is 

to continue the proud traditions of success and progress. 

Yours truly, 

') ~ 
·chael S. Rohman 
President 

Mrs. Ruth Bell Greco Dr. George Albin. III 
Director 

'-1>1~t £ .J~ 
Mrs. Margaret Getz 

Director 

Vice President 

~k 
Mr. Anhur C. Kellum, Esq. 

Director 

Mrs. Carol Gaines 
Director 

Mr. Randall Schilling 
Director 

420 WOODSON ROAD• ST. LOUIS. MO 63114-5499 • FAX (314) 426-7144 • (314) 426-9504 • h1tp:llinfo.csd.orgl r11enour.h1111/ 
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Dear Ritenour Voter, 

October 1998 

SUPERll",TE~l)E:\'T OF SCH OOL.' 
PAL:. \\' D uEME, :: . :-

we have a fine school district in Ritenour--one we can all be very proud of, and with good reason. We 
have excellent neighborhood schools with a caring, and well trained staff. Ritenour rigorously prepares 
our children for the challenges that lie ahead of them. As a group, the academic achievements of Ritenour 
students have steadily risen, and their test scores are often better than others in the area. Our students are 
active members of our community and they need our help. Today, on behalf of our students and school 
district, I want to share with you information regarding a very important issue - Proposition R. 

Proposition R is a proposal to allow Ritenour to receive full benefit of the state's one-cent tax for 
education. Proposition R will generate an estimated $ 1.8 million for the district's operating fund. 
However, the district will not receive any of the new revenue until January of 2000. Proposition R is 
good for Ritenour s~dents and for our community. 

Ritenour schools continue to get better and better. Because of these improvements, our students, the 
community, and you have benefitted from a higher quality school district Passage of Proposition Ron 
November 3 allows Ritenour to maintain the many gains its had over the years, and continue the progress 
to even higher levels. 

In the last 28 years. Ritenour has increased the operating tax levy only two times; once in 1970 and the 
latest in 1987. Of course, since then our costs have increased just like yours in your home. Ritenour is 
known for its strong financial management and over the years, we have been able to "wring every drop 
from every dollar" as they say. However, the Ritenour School District now is at a point where more 
operating fund money is desperately needed if we are to continue the same quality programs for our 
students: your children, grandchildren and neighbors' children. 

Your continued support of Ritenour is very much appreciated. If you have any questions about 
Proposition R, please call me at 429-3500. I will be happy to discuss this important matter with you 
personally. 

Sincerely, 

Paul W. Doerrer 
Superintendent of Schools 

2420 WOODSON ROAD • ST. LOUIS. MO 631 14-5499 • FAX (3 14) 426-7144 • (314) 426-9504 • hnp://www.info.csd.org/ rirenour:html 



f -rown? 
out o sti\\ Vo"re 

'/OU Can \ 

vote 
Absentee 

sa\\o't 

ti 

ti 

ti 
Vote on 

too1 
Saturdays • 

October 17 . 
2.4 or 31 

9 a.m. - 1 ?-m­
St. Louis 

Count)' Soard 
of E.\ections 

12. sunnen t)r . 
Ma?\ewood 

ca\\ 
951-0133 
to get ba\\ot 
sent to you\ 

tfs easv 
THE ST. LOUIS COUNTY BOARD OF ELECTION COMMISSIONERS 

MAIL APPLICATION FOR OFFICIAL ABSENTEE BAUOT 

RETURN TO: 
Board of Election Commissioners, 12 Sunnen Dr., St. Louis, MO 63143 

IMPORTANT NOTICE; Stat • l•w reouirH tl'Ms 100itC,loon to be maO• 1n penon by tne voter. a, bv t he vot~r s gu.arc:1n 
or ,etauve wttl"un the second oe,gr•• of con.ungu,nf1'V or 1tt1nny. Tht1 10011c1t1on mu1t oe m aoa no later tnan S:CO 
o.m. on tne Weoneaaav ,mmed1■1■1v pnor to the etee11on. Any parson wno llnow•nglv m u .as • f ra""au11nt 1oun1u 
apphcatton snall be gw1ty o f I ctau one e.1eet10n otfarue. 

Voter's Name _____________ Binhdate _______ Eleet1on Date ____ _ 

County Adclreu ________________ City ---------~p 

Pl.EASE CHECK ONE OF THE BOXES IN EJTMER SECTION 1 OR SECTION 2 BELOW TO INOICA T£ THE 
REASON YOU WISH TO VOTE BY ABSENTEE BALLOT. 

I s.cuon , 

□ 
□ 
□ 

□ 
□ 

I So""°" 2 

□ 

□ 

□ 

□ 

I ex0eet to be 0reventecl from going to the DOiis on eleet1on day cue to: Jeheck one1 

Absence from St. Louis County on election day 

lnc.101c1tv or confinement aue to illness or pnys,c 

Em01ovment by the Eleet1on AutllOtrtV at a I 

Religious Dehef or 0ract1ea 

A member of the U.S. armed forces ,n active serv,ce 
An active member of the U .S. Merchant Marine 

1sab1hty. (Notary 1s not reouiredl 

trier than my polhng 011ce 

0u1hhc1t10ns for vottng 

A c:,v1h1n em010yee of the U.S. government working outside the United S~ates 

Honorablv d1scnargeo or service terminated ,n one of the grouos menuonea above 

w1th1n sixty 1601 aavs of this e1ec11on 

D A cle0ene1ent or s0ousa of one of trio al)Ove 
0 A registered voter ,n ________ County, Missouri. •nd moved from that 

countv to St. Lou,s Countv after the tounh W eonesdav prior t o this election 

0 A former resident of M1s5ouri ano autnorizeo to vote for feaeral offices by feoeral law 

Aooress to wn,cn b allot 1s 10 De m111ea: 

__________ _________ C11y __________ ZIP ____ _ 

( ) 
S,9n11u1e 01 M e,. f A m ar t. mu11 0 • w,cneuecu Phone numoer w nere vou can 01 r11cn10 



On 'fhe 10th 
The Ritenour Board of Education has placed Proposition Ron the November 3 

ballot in order to provide more technology for students, hire additional staff and keep 
the educational quality of our schools from falling behind. Proposition R is a 
proposition C rollback waiver proposal. 

If approved, Proposition R would allow Ritenour to receive the full benefit of the 
state's one-cent sales tax for education which would otherwise be "rolled back" under a 
state law known as proposition C. Passage of Proposition R would result in an 
additional $1.8 million annually for the district operating budget. 

Approval of Proposition R is good for students and for us! The election is 
extremely close and very important so we need your help to assure passage of 
Proposition R on November 3! You can help by doing these things: 

1. Saturday flyer drops / neighborhood canvas in October. 

2. Postcards - subsidize the campaign by mailing postcards to 
parents of your students who are registered to vote. 

3. $10 on October 10th to be used for printing, postage, flyers, 
yard signs, election day literature, etc. Your contribution is 
greatly needed - every dollar is helpful! 

Please make checks payable to Citizens For Ritenour 2000, the residents'committee. A 
collection envelope will be in the principal's office. Let's give our students, colleagues 
and community our best support. With your help, we can pass Pro osition R ! 

Jon Webster, Support Staff Advisory 
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For mor£. information contact Cindy L Gibson, 
Director of Community Services 314-426-9513 

10/8/98 
Prop R Will Bring More Te.chnology Into Schools, 
Keep Quality Education 

District Must Maintain Good Programs, Highest Rating 

The Ritenour Board of Education has placed Proposition R on the November 3 ballot 

to provide more technology for students and keep the educational quality of the schools 

from falling behind. Proposition R is a proposition C rollback waiver proposal 

If approved by voters, Proposition R would allow the district to receive the full 

benefit of the state's one-cent sales tax for education which would otherwise be "rolled 

back" under a state law known as proposition C. Passage of Proposition R would result in 

an additional $1.8 million for the district operating budget according to current 

cakulations. 

The rollback amount of 46 cents would apply to the December 1999 property tax bills 

and would amount to about a $52 increase per year for residents who own a home valued 

at $60,000. 

"Keeping pace with technology is so important for our students," said Paul Doerrer, 

Superintendent of Schools. 'With today's job market and future job markets, we must 

provide up-to-date technology so our children can compete." 

Passage of Proposition R would also allow the district to continue its high quality 

education and keep improving in those areas still in need. "Ritenour is committed to 

keeping its high standards of education for all of our students," said Doerrer. 

'We have the highest accreditation awarded by the state and it is vital for our 

community and homeowners' property values that we maintain this high standard. 

Proposition R will provide the means to assure our students have up-to-date 

instructional materials and textbooks, that we have adequate staff to meet the needs of 

our schools and to meet state standards, and we can continue to handle increasing cost of 

utilities, transportation and supplies without deficit spending." 

### 
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MEMORANDUM 

TO: Administrators 

FROM: 

RE: 

Max Wolfruny\~ REC~~~-,.rcc; 
• cn~Hf' ,. 

Election Critique DEC l l \'j'JS 

DATE: December 11, 1998 

Being interested in the significance of data, I pondered the November 3 
election returns and concluded the attached observations. 

The general conclusion, as you already knew, is that it was a consistently 
gratifying show of support throughout the District. One rather inconspicuous 
item I notice is that there were 924 fewer registered voters in November than 
there were just six months earlier for the April election. That's almost 4•/0. 
Don' t know whether or not that's significant or what the explanation is?? 



I. The "yes" vote was 68.3%. 

2. Among the seven winning elections since 1970, the 04/07/98 vote compared as follows to the average: 

a. Total vote 
b. % of total voting 
c. Total yes vote 
d. % yes vote 

Average 04/07/98 
9,574 7,172 

36 7 28.0 
6,232 
67.91 

4,898 
68.29 

3. All previous successful elections were won on either exceptionally heavy or exceptionally light votes. Th.is one was a little different with a 
"low average" turnout. 

4. It's rather impressive that the issue passed at every one of the 28 polling places with the range of yes voters from a low of 57.1 o/o at Indian Trails 
Library 2 where only 21 people voted to a high of 88.2 at St. Patrick's where only 17 persons voted. Excluding these two, since hardly enough people 
voted to be representative, the range was from a low of61.5o/o al Iveland lo a high of79.4 at Marvin, a remarkable consistency throughout the 
district. A further breakdown by the 48 precinct combinations shows that four of them did not get 4/7; however, only 10, 21 , 22 and 8 I total votes 
were cast in those 4 precincts. 

5. Nineteen of the 28 polling places got a 2/3 majority: 
Hoech - St. Patricks - High School - Woodson Terrace - Marion - Overland VFW - Edmundson - West Side Baptist - Ritenour Middle - St. Gregory's 
Buder - Overland Community Center - Marvin - Overland Baptist - St. John City Hall - Rock Road Library - First Baptist, St. John-
Indian Trails Library_2 - Hope Lutheran. 

6. The 9 sites passing but not achieving a 2/3 majority were: 
Kratz - Iveland - St. Louis Chinese Baptist - St. Ann Civic Center - Overland Presbyterian Church - Community Fire House 2 - Wyland 
Presentation School - Indian Trails Library 2 

7. The pattern of this election in comparison to the last one is somewhat different. The southern portion of the district, particularly the southwestern, 
did better last time than the north did. This time it's almost the opposite, possibly a function of the higher % of Overland area turnout. While the 
north half of the district clearly did better this time, everyone did well. 

8. The Wyland polling place produced the highest number of yes votes - 481, with lveland the highest number of no's - 294, as well as the second 
highest yes of 469. lveland had the highest total vote of 763. It also has the largest number of registered voters - 1,933. 

9. Four polling places had a voter turnout of over 40%; five more over 35%: 

Wyland Elementary School 49.7 66.5 
Overland Community Center 42.0 67.7 
Overland Baptist Church 41 .5 68.8 
Buder Elementary School 41 .3 70.7 

68.3 

lveland Elementary School 39.5 61 .5 
St. Louis Chinese Baptist 39.0 65.0 

Marion Elementary School 
Overland Presbyterian 
Indian Trails Library 1 

Total 

The above figures indicate the highest voter turnout in Overland where there were other high profile issues. 

Maxeleob 

38.6 
38.2 
36.5 

41 .2 

70.2 
64 3 
72.3 
64.5 

66.2 

Paoe 1 



Ritenour High School 14.6 70.8 Marvin Elementary School 16.8 74.4 
Rock Road library 15.6 73.9 Hope Lutheran 18.2 67.9 
Woodson Terrace City Hall 16.0 70.6 St. John City Hall 18.3 68.9 

71 .5 First Baptist St. John 18.7 76.8 
73.5 

West S ide Baptist Church 16.7 72.8 
Overland VFW 16.B 72.1 Total 16.7 72.8 

These results show that the vote was highly supportive and gratifying in both high and low turnout areas: however, it was 6 .6% higher (72.8%) in 
the 9 polling places with the lowest% of turnout (16. 7%) than In the 9 with the highest% of turnout (41.2% with 66.2% passage). 

11 . The chart below shows the clear but not exact correlation between higher% of favorable vote and lower % of turnout versus lower favorable vote 
and higher turnout. While some elections have been won with very low vote totals, It should be noted that the 1994 Prop C Election lost on a low 
vote total of 4,578. 

•;. Favorable •;. Turnout 

High To Low High To l,.()w 

Marvin Elementary School 79.4 Wyland Elementary School 49.7 
First Baptist, St. John 76.8 Overland Community Center 42.0 
Hoech Middle School 74.6 Overland Baptist Church 41.S 
Edmundson City Han 74.1 Buder Elementary School 41.3 
Rock Road Library 73.9 Iveland Elementary School 39.5 
Ritenour Middle School 72.8 St. Louis Chinese Baptist 39.0 
West Side Baptist 72.8 Marion Elementary School 38.6 
Indian Trails Library l 72.3 Overland Presbyterian Church 38.2 
Overland VFW 72.1 Indian Trails Library I 36.5 
Ritenour High School 70.8 Edmundson City Hall 34.2 
Buder Elementary School 70.7 Presentation School 33.5 
Woodson Terrace 70.6 Community Fire House 2 33.4 
Marion Elementary School 70.2 Indian Trails Library 2 31.3 
St Gregory's 69.5 Ritenour Middle School 30.0 
St. John City Hall 68.9 St. Gregory's 20.9 

. Overland Baptist Church 68.8 Hoech Middle School 20.6 
Hope Lutheran 67.9 Kratz Elementary School 18.8 
Overland Community Center 67.7 First Baptist St. John IR.7 
Wyland Elementary School 66.5 St John City Hall 18 3 
Presentation Schqol 65 .5 Hope Lutheran 18 2 
St. Louis Chinese Baptist 65.0 Marvin Elementary School 16 8 
Community Fire House 64.8 Overland VFW 16.8 
Overland Presbyterian 64.3 Westside Baptist 16 7 
Kratz Elementary School 62.1 Woodson Terrace 16 0 
Iveland Elementary School 61.5 Rock Road Library 15.6 
Indian Trails Library 2 57.1 Ritenour High School 14 6 

Maxeleob Page 2 



e;. Favorable % Turnout 

HJgb To Low High To Low 

Marvin Elementary School 79. yland Elementary School 49.7 
First Baptist, St. John 76. Overland Community Center 42.0 
Hoech Middle School 74. Overland Baptist Church 41.5 
Edmundson City Hall 74. Buder Elementary School 4 1.3 
Rock Road Library 73. veland Elementary School 39.5 
Ritenour Middle School St. Louis Chinese Baptist 39.0 
West Side Baptist Marion Elementary School 38.6 
Indian Trails Library 1 verland Presbyterian Church 38.2 
Overland VFW 72.l Indian Trails Library 1 36.5 
Ritenour High School 70.8 undson City Hall 34.2 
Buder Elementary School 70.7 Presentation School 33.5 
Woodson Terrace 70.6 ommunity Fire House 2 33.4 
Marion Elementary School 70.2 dian Trails Library 2 31.3 
St. Gregory's 69.5 Ritenour Middle School 30.0 
St. John City Hall 68.9 Gregory's 20.9 

. Overland Baptist Church 68.8 h Middle School 20.6 
Hope Lutheran atz Elementary School 18.8 
Overland Community Center irst Baptist St. John 18.7 
Wyland Elementary School St. John City Hall 18.3 
Presentation Schqol Hope Lutheran 18.2 
St. Louis Chinese Baptist arvin Elementary School 16.8 
Corrummity Fire House Overland VFW 16.8 
Overland Presbyterian Westside Baptist 16 7 
Kratz Elementary School Woodson Terrace 16.0 
Iveland Elementary School ock Road Library 15.6 
Indian Trails Library 2 Ritenour High School 14.6 



e lection Results 
April 7, 1998 

REGISTERED 

POLLING PLACE ALBIN SCHILLING YES % YES NO TOTAL VOTERS '!,VOTING 

Buder Elementary School 340 210 394 70.7 163 557 1,350 41.3 
Community Fire House #2 117 81 153 64.8 83 236 706 33.4 
Edmundson City Hall 86 49 123 74.1 43 166 486 34.2 
First Baptist Church St. John 106 85 126 76.8 38 164 879 18.7 
Hoech Middle School 122 95 176 74.6 60 236 1,148 20.6 
Hope Lutheran Church 67 54 89 67.9 42 131 719 18.2 
Indian Trails Library 1 43 20 47 72.3 18 65 178 36.5 
Indian Trails Library 2 5 8 12 57.1 9 21 67 31.3 
lveland Elementary School 381 329 469 61 .5 294 763 1,933 39.5 
Kratz Elementary School 118 88 123 62.1 75 198 1,079 18.4 
Marion Elementary School 149 83 186 70.2 79 265 686 38.6 
Marvin Elementary School 154 125 197 79.4 51 248 1,480 16.8 
Overland Baptist Church 179 100 207 68.8 Q4 301 725 41 .5 
Overland Community Center 125 78 159 67.7 76 235 559 42.0 
Overland Presbyterian Church 308 200 346 64.3 192 538 1,407 38.2 
Overland VFW Hall 28 26 44 72.1 17 61 364 16.8 
Presentation School 118 63 133 65.5 70 203 606 33.5 
Ritenour High School 104 70 121 70.8 50 171 1,1 73 14.6 
Ritenour Middle School 172 124 187 72.8 70 257 856 30.0 
Rock Road Library 78 50 102 73.9 36 138 883 15.6 
St. Ann Civic Center 7 6 8 61 .5 5 13 147 8.8* 
St. Gregory's Gym 143 88 164 69.5 72 236 1,128 20.9 
St. John City Hall 146 87 157 68.9 71 228 1,247 18.3 
St. Louis Chinese Baptist Church 323 211 372 65.0 200 572 1,468 39.0 
St. Patrick's School 8 5 15 88.2 2 17 247 6.9* 
West Side Baptist Church 92 48 134 72.8 50 184 1,102 16.7 
Woodson Terrace City Hall 145 104 173 70.6 72 245 1,534 16.0 
Wyland Elementary School 440 253 481 66.5 242 723 1,454 49.7 
Totals 4,114 2,740 4,898 68.3 2,274 7,172 25,611 28.0 

• These extremely low% turnouts suggest some kind of discrepancy. Perhaps many St. Ann Civic Center (AP30) voters near the airport no longer live there 
The St. Patrick's School (CC25) Elmwood area has also been torn down and rebuilt. Thus, many voters who registered at these addresses probably no 
longer live there. 

Maxele98 Page 1 



Polling Place 
Precincts 

Buder 
Mid 9 
Mid 27 
Mid 30 

community Fire House 
Mid4 

Edmundson City Hall 
AP7 
AP 52 

First Baptist St. John 
Mid 17, 52 

Hoech Middle School 
AP11 , 40, Mid 46 

Hope Lutheran Church 
AP54 

Indian Trails Library 1 
Nor 23, Mid 29 

Indian Trials Library 2 
Nor65 
Nor66 
Nor26 
Nor 19 

lveland Elementary School 
Mid 5, 53,54 
Mid 8, 26, CC 26,48 

K ratz Elementary School 
AP 1, 3 
AP 2, 51 
AP48 

M arion Elementary School 
Mid 6, 11 , 25 

M arvin Elementary School 
AP 9, 13, 20 

0 verland Baptist Church 
Mid 14 

,._,c;"uu11 ne::~u"s oy ro11mg /Jtace ana Precinct 
April 7, 1998 

Registered 
Voters % Voting 

1,350 - 41 .3 

908 53.4 336 
332 20.2 48 

110 19.1 10 

706 34.7 

486 34.2 
261 34.1 66 

225 34.7 57 

879 18.7 

1,148 20.6 

719 18.2 

178 36.5 

67 31 .3 

36 30.6 4 

17 41 .2 4 

9 33.3 3 

5 20.0 1 

1,933 39.5 
1,002 39.6 242 

931 41 .1 227 

1,079 18.4 

580 17.8 69 

393 21 .4 44 
106 15.1 10 

686 38.6 

1,480 16.8 

725 41 .5 

Maxelec98A 

Yes Votes 
394 70 7 

71 .5 
72 7 

E 7i\ 

153 64.8 

123 74.1 
75.0 
73.1 

126 76.8 

176 74.6 

89 67.9 

47 72.3 

12 57.1 

[4olu 
57.1 
100.0 
100.0 

469 61.5 
62.4 
60.5 

123 62.1 
67.6 

[54.31 
66.7 

186 70.2 

197 79.4 

207 68.8 
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Polling Place 
Precincts 

-overland Community Center 

Mid 48 

overland Presbyterian Church 
Mid 12 

overland VFW Hall 
Mid 33 

Presentation School 
Mid 13 
Mid40 

Ritenour High School 
Mid 47 
Mid 21 , 41 

Ritenour Middle School 
Mid 16, 20, 51, Nor 27 
Mid 15, 36 

Rock Road library 
AP 24 
AP 25 

St. Ann Civic Center 
AP 30 

St. Gregory's Gym 
AP 8, 12, Mid 23, 32 

St. John City Hall 
Mid 34, 38, AP 15 
Mid 19, AP 14 

Election Results by Polling Place and Precinct 
April 7, 1998 

Registered 
Voters ¾ Voting 

-

559 42.0 

1,407 38.2 

364 16.8 

606 33.5 
521 35.3 122 
85 25.9 11 

1,173 14.6 

630 15.7 68 

543 13.6 53 

856 30.0 
420 31 .4 98 

436 29.6 89 

883 15.6 

444 16.4 48 
439 17.1 54 

147 8.8 8 

1,128 20.9 164 

1,247 18.3 
827 18.7 108 

420 17.9 49 

St. Louis Chinese Baptist Church 1,468 39.0 

Mid43 1,226 43.8 340 

Mid44 242 19.4 32 

St. Patrick's School 
CC25 247 6.9 

West Side Baptist Church 1,102 16.7 

Mid22 668 20.5 100 

Mid 7, 37, AP 22 434 11.1 34 

Maxelec98A 

Yes Votes 

159 67 7 

346 64.3 

44 72.1 

133 65.5 
67.4 

j5o]1 

121 70.8 
70.1 
71 .6 

187 72.8 
74.8 
70.6 

102 73.9 
72.7 
75.0 

61 .5 

69.5 

157 68.9 
70.1 
66.2 

372 65 
64.8 
68.1 

17 88.2 

134 72.B 
73.5 
70.8 
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Polling Place 
Precincts 

Woodson Terrance City Hall 
AP 5, 6. 46, 59 
AP 39, 57 
AP18 
AP21, 63 

Wyland Elementary School 
Mid 2, 45 
Mid 3, CC 27, Nor 28 

1=Iect1on Results by Polling Place and Precinct 
April 7, 1998 

Registered 
Voters % Voting 

1,534 - 16.0 
651 16.1 76 
540 17.8 66 
258 15.5 25 
85 9.4 6 

1,454 49.7 
1,048 51 .7 340 
406 49.3 141 

Maxelec98A 

Yes Votes 
173 70 6 

73.8 
69.5 
64 1 
75.0 

481 66.5 
64 4 
72.3 
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•• RlT8NOUR SCHOOL 01S7R.ICT (29 POLLING PLI\CES) -•••• 
1 Registered Voter&• 

PROP R -F:T,IHJAATE REDUCTION IJf OPERATING LEVY- 61.MPLE 
4 YES 

2 BallotB Caet - 5 MO 
3 Percent of Registered Voters 

11 AP 1,2,3,6,20,48,51 
12 AP 11,40, HID 32,46 
IS AP 5 , 18,21,39,46,57,59,63 
l {j AP 7, 52 
•7 AP 8, 12 
19 AP 9, 13 
0 AP 211,25 
S· AP 30·· • • 
6 .f\P ~4 . . . .. . . . 

l 2 ..... :3 4 . . ... . 5 
1,11( 5(7 ~9 . 10 31.2 206 
l,226 731 59 . 62 (32 251 
1,476 732 ~9 . 59 469 - 222 

465 259 55 , 70 165 84 
563 298 52 . 93 181 102 

1,39' 730 .. 52 , 29 us . .... 253 
809 385 t7 . S9 239 121 
127 53 •1.13 32 l? 

R£c£1v£o 
SlJprOFF1ct 

Nov 12 1998 
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16 cc 25 
-I MID 2,3,45 
s cc '27 
6 KID 5, 8, 53 
7 MID 26,54 
8 cc 26 

•o f\fID 6 , 11 
' l MID 25 
' 2 HID 7 , 22 
: 3 AP 2:2 
•( MID l7 
• 5 HID 9 , 23 , 3 0 
' 6 HID 1.2 
• 7 MID 1.3, 4 :> 
:8 MID 14 
' 9 MID 17, 52 
0 AP 1.4 , 15 
3 HID 21,41,47 

16 MID 33 
, 7 HID 43 
1B HID 27,44 
0 HID 1.5,16,36,Sl 
1 MID 20,29 
J MID 48 

•4 MID 19,34,38 
5 MID 4 

, B NOR 2 3 , 2 7 , 2 8 

Fax1 

258 90 3i.88 56 18 
1,3Gt 795 .. 58.28 t80 .... 283 

36 9 25.00 9 0 
1,249 675 s,.04 ;,, 2s2 

576 260 45.14 144 101· 
27 1 25.9J 6 l · 

• 11561 • 357 st. 01 215 ns 
3 l .100.00 2 .. . . . . l 

8S8 420 48.95 269 127 
126 •4 34.92 33 9 

53 22 41.51 9 12 
1,399 832 59 .11 SOJ 299 
1,311 663 50.51 371 264 

586 296 .. 50 . 51 188 ..... 98 
105 164 .s1 .n 2J2 122 
862 469 s~.41 312 144 
t7, 218 S0.21 156 74 

1 , 121 504 4t . 96 292 168 
3S7 170 47.62 106 44 

1,176 651 . . S5.87 379 ,, .. 25:Z 
57S 314 5t.61 206 96 
72? 399 54.88 260 126 

55 23 41 . 92 17 S 
551 288 52.21 179 97 
726 356 49 . 04 224 116 
679 336 .. 49 . 48 210 .... 114 
230 1.29 56 . 09 80 43 
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FIXI 



OFPICIAL RESULTS 
- · ·····- · ·- -- ·· · · • - - --·· - - -·RI-TEMC>Ua-.SCHOOL--01~~1~---- •• 

ST. LOUIS COUNTY , MISSOURI 
TUESDAY , NOVEMBD. l, l.998 

PAGE~ OF l 

• • • RI T8NOU.R SCHOOL DISTRICT (:.19 POLT,[NG 'PLACBS) 0 ••• 

1 Registered Voters -
PROP R - ELIMINATJI RSOUCUON IN OPBRATlNG LBVY- SIMPI,B 

2 B~llots Cast -
l Percent of Regia~ered Voters 

10 NOR 65, 66 
14 NOR 19·, 26 
rAL 

4 YHS 
5 NO 

1 2 . .. . . . 3 <t •. . .. . s 
47 l4 51 . 06 13 8 
17 11 6t . 7l 5 S 

24 , 687 12, 898 52.25 7 ,874 ~,403 

. . 
THE BOARD OF ELECTION ~USSIONERS OF ST. LOUIS COUNTY, MISSOURI, ACTING AS THE VERIFICATION BOARD PURSUANT TO llS . 5 07, R . S . Mo 

1 11 ,--H-BR-BBY--CERTIPY THE FOREGOING ·ro 8~ A TRUE AND CORRECT ABSTRACT OP' VOTES CAST FOR TIIEl CANDIDATES AND OR PROPOSITIONS , ,.T TIIE 
lBRAL _ ELE_CT~O~ HJ:,~D. IJ!. ~'!' . . LO\!~~ COUNTY 1 . MISSOURI., ON NOV~~R 3., . l?98 • 
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TBSTIMONY NHERBOF, WE HAVE HEREUNTO SET OUR HAND AT OUR OFPICB IN MAP[iEWOOO, ST. LOUIS COUNT'{, HO, THIS 12TH DAY OF NOVlfflBER, 1998 . 
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