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DIGEST 

The Proj e ct is about the development and the im­

provement of the economy of Nigeria so that Nigeria may 

be fairly self-sufficient in food production . The project 

is meant to suggest specifically what Nigeria needs to 

do as f ar as marketing is concerned , so that it may have 

a favourable balance of trade with its trading world 

nations. 

In the pursuit of these goals , I have attempted an 

extensive discussion on the whereabouts of Nigeria relative 

to the rest of the African countries , its climate and the 

climatic influences on the agricultural activiti es of man . 

Nigeria is an agrarian country because seventy- five percent 

of its working population is engaged in agricul ture. 

Contained in the background discussion of Nigeria 

is the division of Nigeria by subcultures and tribe s and 

their influences on the economy and marketing in Nigeria , 

the present marketing system and the products for markets 

which are chiefly food items. The background discussion 

includes the coloni al era and its influences on the present 

day marketing and e conomic system i n Nigeria. 

The marke ting system of Nigeria is affected by some 

envi ronmental forces . A few o f these forces include : 
. ' 
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demography, population growth , family ties , low income, 

occupation , education, political instability and t e ch­

nology. 

The development of the economy of Nige ria towards 

marketing improvement require s that the Federal Government 

draws up a five year deve lopment plan (1981-85) , with 

agricultural devel opment topping the priority list. Other 

areas of devel opment are : communication and telecommuni ­

cation , construction , petroleum and energy sources . These 

I indicate in the project a s the current government plans 

towards marketing development and improveme nt. Some of 

these plans do not sound workable owing to insufficient 

time a llocation and lack of funds. This led to my more 

workable plans and recommendations in the concluding chapter. 

My recommendations centre around such developments that 

will put Nigeria i n the position where it will at l east 

have a fairly favourable balance 0£ trade in the long run . 

These recommendations include workable programs in agri­

culture to enable Nige ria to attain self-sufficiency in 

food production, programs in oil refinery to enable 

Nigeria to reduce r efined oil importation, marketing 

education programs, programs to improve roads and rai l-

ways to make physical channels of distribution faster and 

easier. 
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PREFACE 

The Nigerian economy is still l argely dependent 

upon subsistence type agriculture. According to one 

source of information , at least seventy-five percent of 

the working population is engaged in subsistence agri ­

culture . 1 

Currentl y , Nigeria is experiencing great trade 

deficits with its trading nations as t he result of pur­

chases of food , its use of foreign technical assistance, 

its use of foreign construction firms , purchases of 

industrial and manufactu ring machinery , its inability to 

deve lop its natural resources to the fullest , and , in 

general, inability to develop and improve its domestic 

economy . 

Eve n though oil wells are to be f ound in Nigeria, 

still, Nigeria is experiencing a dramatic decline in its 

oil price income owing to oil price fluctuations . Oil 

production fell from 2 . 06 mill ion barrels per day in 1980 

to an ave rage of only 1 . 20 million barrels per day in 

1982 . The price of its oil fel l from $40.00 per barr el 

2 to $35 . 00 p e r barrel . 

Overall , the i mportation of manufactured goods , 

especial ly proce ssed foods such as canned tomatoes , soup, 

iii 
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and sardines has caused an expensive drain on Nigeria ' s 

currency which could be redirected toward domestic e conomy 

dive rsification and the attempt to attain self - sufficiency 

at least in f ood production. 

Thus , I have a renewed inte r e st in programs intended 

to improve or develop the domestic economy in Nigeria , 

programs and projects to increase exports to those worl d 

nations trading with Nigeria , and programs to reduce im­

portations where necessary so that its growing imbalance 

of trade may be corrected . 

This thesis is dedicated to this objective. 

Chapter One discusses the g e n e ral background of 

Nigeria , its whereabouts relative to other A£rican coun­

tries , its dependence on subsistence agricul ture as its 

mai n current economy , the geography of Nigeria and how 

c l imate control s the agricultural activities. The chapter 

discusses briefly the colonial era and some of its influ­

ences on the economic development of Nigeria today , as 

well as the influences o f the subcultures and the Ni gerian 

tribal syste ms on the economy o f the country . 

1 11 Nigeria ," A Survey of U. S. Export Oppor­
tunities . U. S . Dept . of Commerce , International 
Trade Administration , Washington , D.C . Nov . 
1981. p. 65. 

2 11 Nigeria ," Fore ign Economic Trends and Their 
Implications £or the U.S . U. S . Dept . of Commerce , 
Inte rnational Trade Administration, Washington , 
D. C. August 1 983 . p. 5 . 
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Chapter Two deals with the chief environmental forces 

that are affecting the marketing system in Nigeria. A 

few of these include : population growth , uneven income 

distribution , family ties, political instability, and tech­

nology. 

Chapter Three surveys the current Federal Government 

Programs toward business and marketing improvement. These 

programs are contained in the development plans drawn up 

by the Federal Government of Nigeria for a five- year period 

(l981- 1985). The aspects of the economy for development 

in these programs are on the basis of priority . On the 

top of the list is agriculture, as priority number one, 

followed by oil production, refineries, and chemicals . 

Priority number three involves energy sources for the in­

dustries , followed by communications, and then construction. 

Chapter Four, the concluding chapter , discusses my 

personal recommendations for marketing improvement in 

Nigeria and the summary . These recommendations center 

around those workable programs upon which Nigeria should 

embark to improve its domestic economy . These workable 

programs are also meant to enable Nigeria to maintain a 

favourab l e balance of trade with its world trading nati ons 

in the l ong run. Included in these recommendations 

according to priority are: 

l . Programs to develop agriculture--the main domestic 

economy; 
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2 . Programs to devel op or improve oil production and its 

related industries-- chemical production; 

3. Recommended programs to improve the physical channel 

of distribution; 

4 . I nclusion of marketi ng programs in higher education; 

and 

5. Programs to improve promotion through communication 

media improvements . 

Overall , no attempt is made to deal exhaustively 

with the marketing details of the nation as could be ex­

pected in the case of a f ully developed country which 

relies heavily on industrialization rather than subsis­

tence agriculture as the case in Nigeria. 

It was noted earlier that Nigeria depends on sub­

sistence agriculture . Nevertheless, it should be understood 

that there is availability of money , at least , in the urban 

areas as the result of the oil boom . The gross national 

3 
product per capita of $750 per annum is the resul t of 

the population growth. Thus, the low income people are 

those people who live in the r ural a r eas ; whi le the weal th 

is in the hands of the urbanized dwellers. As a result , 

there is high demand but less productivity . 

A few i nnovations are included in my recommendations 

in Chapt er Four . These innovations are meant to generate 

mor e productivity , especially in the agricultural sector , 

to give learners the sense of val ue , to develop domestic 
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economy , and i n the long run to e nable Nigeria to correct 

its trade imbalance. 

A few of these innovations include : giving local 

farmers open lectures periodical l y on the use of insecti ­

cides and weed control chemicals; visits of the department 

of agriculture officials to the local farmers to see how 

well they are doing on their farms; and inclusion of 

marketing programs in the higher education institution. 

3 1Nigeria," A Survey of U.S . Export Oppor­
tunities . p. 66. 



CHAPTER l 

Nigeria, in full , Federal Republic of Nigeria , 

is the lar gest of the West African coastal states. Its 

population of about 100 million (1979) is the largest 

countr y in Africa . With an area of 356,699 square miles 

(923 , 773 square kilometers), it is the 13th l argest state 

on the continent of Africa . 1 Niger ia is located approxi ­

mately between 4° and 14 ° N. and 3° and 1 4° East , its 

territory extends 650 miles (1,050 kilometers) from 

north to south and 700 miles east to west . It is bor-

dered on the south by the Gulf of Guinea , on the west 

by the Republic of Dahomey , on the north by the Republic 

of Niger, and on the east by the Republics of Chad and 

Cameroon. Part of the eastern boundary runs along the 

crest of the Adamawa Plateau. 

The Landscape : 

Relief features. Nigeria i s on the lower part 

of the great African continental p l ateau , which slopes 

slowly downward from south and e ast to north and west . 

Nigeria i tself consists of several eroded surface s , 

occurring as plateaus , at elevati ons of 2 , 000 f eet , 3 ,000 

feet and 4,000 feet above sea level . The coastal areas , 

1 
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including the Niger Delta, are covered with young soft 

rocks , commonly found in the Lake Chad Basin and the 

western parts of the Sokoto region . Gently undulating 

p l ains , which become wate rlogged during the rainy season , 

are found in these areas. In most parts of the west ern 

states , and in the central part of the six northern 

states , the underl ying rocks are o l d and hard , and the 

characteri stic landforms consist of high plains with 

broad shal l ow valleys , dotted with nume rous hills or 

insel bergs . 

The Udi Hills , with their scarp faces turned to 

the east , are perhaps the country ' s most promine nt re­

l ief feature . Other prominent reli ef forms include t he 

Jos Plateau and the Biu Pl ateau, both of which are dotted 

with many extinct volcanic cones . The craters 0£ these 

volcani c hi l ls are well preserved; several of t hem con­

tain crater lake s. 

Drainage : 

There are t h ree major drainage areas--the Niger­

Benue Basin ; the Lake Chad Basin; and the coas tal , or 

Gulf o f Guinea , bas i n . The Niger River , after which 

the country is named , and the Benue , its l argest tribu­

tary , are the principa l river s . Both have their sour ces 

outside the country . The Niger has nume rous rapids and 

waterfalls , but the Benue (whose val ley , in i ts Nigerian 
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course, is cut through young sedimentary rocks) is not 

interrupted by waterfalls and is navigable throughout 

its length whenever the water level is high enough. 

All the rivers draining the area north of the Niger­

Benue trough rise on the Jos Plateau . These include 

the Sokoto , the Kaduna , and the Gongola as well as the 

rivers draining into Lake Chad . The coastal areas are 

drained by short rivers , which flow from north to south 

into the Gulf of Guinea. 

Navigation is restricted to river stretches un-

hampered by rapids or falls. During the months of the 

dry season , the low water level renders navigation 

impossible , even along the Benue , which is free of 

rapids . During this season , the smaller streams may 

dry up completely. 

Climate : 

Nigeria has a tropical climate with wet and dry 

seasons . It is warm and wet throughout the year in the 

southeast but markedly dry in the southwest and further 

inland . The duration of the seasons depends on the re-

lation of the area to the sea or to the Sahara desert. 

Three climatic patterns are distinguished: (1) A tropical 

wet climate in the southeast with uniformly high tempera­

tures and heavy rainfall distributed throughout the year. 

(2) A tropical wet and dry , or savanna , climate in the 
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north and west ; and (3) the dry, or steppe , climate in 

the far north. Two air masses , the equitorial maritime 

and the tropical continenta l, dom~nate the climate. The 

former is associated with the rain-bearing southwest 

monsoon , which blows from the ocean; the latter is asso­

ciated with the harmattan , a dry and dusty wind from 

the Sahara desert , which lie s towards the north. In 

general , the l ength of the rainy and dry seasons decreases 

from south to north. In the south, the rainy season 

lasts from March to November. In the far north, however , 

it lasts only from mid - May to Septembe r. This pattern 

is interrupted in the south, where rainfall reaches a 

peak twice a year and where there is a break in the rains 

in August. There are thus four seasons in the south: 

the long rainy season (March to early August), the short 

dry season (August) , the short rainy season (September 

to early November), and the long dry season (mid-November 

to February). 

Rainfal l is heavier and more reliable in the south , 

particularly in the southeast , which has more than 120 

inches (3 , 050 millimeters) a year , as compared with 70 

inches in the southwest. The annual rainfall decreases 

as one moves farther from the coast; in the far north 

it is not more than 20 inches. The rainy season is pre­

ceded by intense heat , after which the drought is broken 

by sharp thunde rstorms accompanied by lightning , during 
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which as much as one and a half inches of rains may fal l 

in less than one hour. 

Temperature and humidity remain relatively constant 

thr oughout the year in the south . In the north , however , 

cons i derable seasonal changes occur , and the daily tem­

pe rature range is wide during the dry season . On the 

coast , the mean monthly maximum temperatures are ste ady 

throughout the year , remaining , for example , constant 

at 95°F at Lagos and at about 85°F at Port Harcourt . 

The mean monthly minimum temperatures remain approxi­

mately at 70°F for Lagos and at 73°F for Port Harcourt. 

In the northeastern city of Mariduguri, on the other 

hand , the mean monthly maximum temperature may exceed 

100°F during the hot months of April and May , while in 

the same season , frosts can also occur at n i ght . In 

general, as one proceeds northward , mean maximum tem­

p e ratures increase , whi l e mean minimum temperatures 

decrease . Owing to the blanketing effect of clouds 

dur ing the rai ny season , and of dust haze during the 

harmattan , the heat of the sun is not as fierce as might 

be expected . 

The relative humidity falls considerabl y during 

the harrnattan , which blows for over three months i n the 

north but rarely for more t han two weeks along the coast. 

During the harmattan period , the climate is invigorating, 

dust is pervasive , and the climate i s e xcessively dry , 

causing l ips to split and furniture to crack . 
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Vegetation : 

Vegetation in Nigeria is governed by the south 

to north decrease i n rainfall , and the main vegetation 

belts run, therefore , in broad east to west belts parallel 

to the Equator. Mangrove and fresh water swamps occur 

along the coast and in the Nige r Delta . A few miles 

inland , swamps give way to dense tropical rain forests, 

in which the most important economic species of tree 

include such hardwoods as mahogany , iroko , and olseche, 

which has whi tish wood . The oil palm tree , which is 

economically valuabl e, g rows wild in the forest and i s 

usually preserved when the forest is cleared for culti ­

vation . In the more densel y populated parts of Iboland 

(southeastern part) and Ibibioland-areas , the original 

forest has consequently been completely replaced by open 

palm bush . Ln the western and the midwest ern states , 

l arge areas of forest have a l so been replaced by cocoa 

and rubber farms . 

Tree- studded savanna (tropical grassland) occupies 

more than half the area north of the forest b e lt. Trees 

characteristic of this a rea are the baobab, the tamarind, 

and the l ocust bean. The savanna landscape becomes more 

open in the far north and i s characterized by scattered 

stunted t rees and shor t grass. Semidesert conditions 

appear in the Lake Chad region, where common trees include 

various species of acacia (of which one is the source 
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of gum arabic) and the down species of palm . Gallery 

forests (nar row forest zones occurring a l ong r ivers) 

are also characteristic of the open type of savanna 

l andscape encountered in the nort h . 

Soil s : 

The four main soil groups correspond closel y with 

the main climatic and vegetation zones , which comprise 

the coastal swamp and alluvial soil s , the rainforest 

soi l s , the lateritic soi ls (red soils , leached of silica 

and containing iron and aluminum hydroxi des) and the 

sandy soils of the north . 

Along the coast , the soils are either sandy or 

swampy and , like t he soi l s of the forest belt , are 

heavily leached . In the rain forest belt , soils derived 

from o l d hard rocks, comple x in structure , which pre ­

date the sedimentary rock s found elsewhere , support cocoa 

trees , while those derived from sandstones do not. Under 

cultivation , forest soils soon lose thei r fertility , 

which is concentrated i n a thin top layer. Lateritic 

soi l s , which form along gentle slopes in areas with a 

markedl y dry season , are widespread. Ri ch in iron com­

pounds , and some times so hard as to appear to b e rocks , 

they are diffi cult to cul tivate. 

Soil erosion is most obvious in those densely 

populated areas of northern and eastern Nigeria in whi ch 
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cultivation and overgrazing have exposed the soil to 

erosion by wind and running water. The areas most 

affected include the scarplands of Iboland in the east , 

where the threat posed by advancing gullies has resulted 

in the abandonment of some villages; the Jos Plateau 

in the centre ; and the Kano-Katsina region and parts 

of Sokoto region , in the north. In the extreme north , 

wind erosion is particularly noticeable toward the end 

of the dry season, when the storms preceding the onset 

of the rains blow away much soil. 

The Landscape Under Human Settlement : 

Marked differences exist between north and south 

not only in physical landscape, climate and vegetation 

but also with respect to social organization, religion , 

literacy, and a gricultural practices. These differences , 

due in part to the fact that the north is landlocked 

and the south is not , and in part to historical ante­

cedents, form the basis of the division of Nigeria unde r 

human settlement into three main regions--the south, 

the middle belt, and the north. 

The south is the most developed part of Nigeria. 

Its forest resources are intensely exploited , and its 

tree crops harvested on peasant farms as well as in 

commercial plantations. 
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The south at the same time , also consists of 

several cultur al r egions , o f whi ch the most important 

are the Yoruba areas in the west, the Benin areas in 

the central part , and the Ibo-Ibibio area in the east. 

The middle belt stretching across the centr e of 

the country , is the most sparsely settled and least 

developed of Nigeria . The peopl e inhabiting it are 

divided into more than 180 linguistic groups . 

Historically and culturally , the Nigerian Sudan 

is a region of great interest . Unti l the beginning of 

the 20th century , when a new economic pattern was created 

by the construction of the railroad to the coastal parts , 

the regi on mai ntained regular trans - Sa har a contacts with 

the Mediterranean and the Middle East . Islam is the 

predominant rel igion. I t is a cattle zone , inhabited 

by the nomadic cattle- owning Fulani p eop l e and by the 

Hausas , who are settled cul tivat ors . Except in the Lake 

Chad Basin , the effect of the climate prevalent in 

Nigeria is the resul t of the uniqu e agricul tural pro­

ducts cult ivat ed by the three main regions which make 

up the countr y . In the east , the soil is purely of 

swamp . Major crop cultivation affordable by the soil 

type and climate include : Palm tree for the production 

o f palm oil and palm kerne l. Also, from palm tree is 

obtained palm wine for local consumption . Rubber culti­

vation is also made possible by both the climate and 

the soil type . 
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kind. 
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In the west , most of the soil type is of the loamy 

It is well drained and naturally abl e to support 

the cul tivation of cocoa--the major crop produced . Food 

crops cultivated include: 

casava and cocoyam . 

corn , rice , yam , p l antain, 

In the nor th , the soil is of sandy type as the 

resul t of l ittle annual rainf a l l (30 ins . ) . The main 

crop cul tivated is the groundnuts . Food crops incl ude : 

potatoes , beans , millet , maize and rice . 

Ni ger ia has a warm climati c condition throughout 

the year . The effect of this on labor is t r emendous . 

Seventy-f ive percent o f the Nigerian labor force is 

engaged in peasant agr iculture , most of them using crude 

hand tool~ such as hoe s and cutlasses for cultivati on 

and production purposes . Thus , not much could be pro­

duced by these peasant farme r s for exports or even to 

meet domes t ic demands because of the warm c l imate . The 

use of unski lled man-power is wides p r ead among most of 

these farmers . This results in reduced production of 

agricul tural goods to meet any demands e ither domesti c 

or export . 

1 11 Nigeria" Ency clopaedia Bri tanica , U. S . A. , 
1 979 ed . , pp. 85 - 96 . 

Di v i s i on o f Nig e r ia by Subcultures: 

About ninety percent of the Nigerian peopl e live 

in rural settlements consisting mainl y of small hamlets 
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and villages. In parts of Iboland and the Anang region 

in the southeast and of Tiuland in the central region, 

rural settlements consist of dispersed homesteads , called 

compounds . Each compound houses a man , his immediate 

family, and some rel atives . The compound is enclosed 

by a fence of matting and sticks or by a wall of mud 

or concrete . I t is usually surrounded by a small garden 

area , called compound land, which is cropped every year 

with corn , v egetables , a nd yams. A number of compounds 

make up the hamlet or village, which is inhabited by 

people c l aiming a common ancestor--often the founder 

of the village , after whom the settlement may be named . 

Each village has a chief, or a headman , who usually 

is one of the oldest men in the community, and who usually 

rul es by the consent of the people . This is particularly 

true in the eastern states , in the Yoruba land-- the 

western states and in most parts of the northern states . 

Over al l, the chief is usua lly more powerful and is held 

in high e steem. 

It is to be understood that the uniqueness of tribal 

categorization of Nigeria (the Ibo tribe in the east , 

the Yoruba tribe in the west and the Hausa tribe in the 

north) has great impact on the nation ' s e conomy. The 

Yor uba tribe , in the west, as a subculture tends to be 

most influential . This part of the country comprises 

peopl e with very clos e family tie s , people who very 
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strongly believe in tradition, self worth and education 

for progress and development . There are to be found 

people of high calibre who are Federal Government offi­

cials. The result of this is the more development (the 

diversification of the nation ' s economy) of the west 

than the other two main regions of the country . Followed 

by the west is the east , and next, the north as far as 

the use of the nation ' s economy towards developing the 

country. 

The effect of the cultural tribal system on mar­

keting in Nigeria is a serious one . As known, concepts, 

values, and tangible items such as tools, buildings and 

food make up culture. Culture is the blue print for 

acceptable behavior in a given society. Thus, tribal 

population distribution will be considered as a force 

here a ffect ing marketing in Nigeria. People belonging 

to the same tribe , say Yomba tribe for instance , tend 

to live close together as much as possible because of 

family ties . To make close living together continuous, 

internal marriage with the tribe is made imperative by 

tribal tradition. The inf luences of this on marketing , 

culturally and customarily, are: inchanged set of buying 

behavior patterns, the same set of value perceptions 

in products and their use- systems, and the same taste 

patterns. As a result, new product introduction is highly 

difficult to gain market acceptance . 
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The political system in Nigeria today , is the re­

sult of the effect of the tribal system. Nigeria was 

grante d full independence on October 1, 1960 as a Federa­

tion of three regions--Northern , Western and Eastern. 

This division was on the basis of the country ' s three 

main tri bes- - Hausa tribe in the north , I bo tribe in the 

east and the Yoruba tribe in the west under a consti­

tution provided for a parliamentary form of government. 

Sir Abubakan Tafawa Balewa , a Hausa man from the North , 

was elected the first prime minister . On October 1 , 

1963 , Nigeria altered its relationship with the United 

Kingdom by proclaiming itself a federal republic and 

1 . t· . 2 promu gating a new cons 1tut1on . On January 1 5 , 1966 , 

a small group of army officers mostly Ibos overthrew 

the government and assassinated the prime minister and 

the premiers of the North ern and Western Regions and 

the military government took over until 1979 . The over­

throwing of the government in 1966 was due to the regional 

and tribal tension that has been existing in the country. 

On October 1 , 1979 , another Northerner , Alhaji She hu 

Shagari was elected president . Thus , the election of 

northerners as prime minister and president was due to 

the tribal tie of the northern region people who make 

up the two- thirds of t he country ' s population . The recent 

general election in Nigeria held in August 1983 , according 

to worl d news broadcast , resulted in the re-election of 

Alhaji She hu Shagari as the president. 
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MARKETING SYSTEM IN OPERATION TODAY IN NIGERIA 

Nigeria markets focus attention on the kinds of 

goods or services provided in the markets; e . g ., (1) 

personal service markets , (2) perishable product markets, 

(3) agricultural stapl es markets, (4) manufactured con­

sumer goods markets a nd (5) capital goods markets. 

Further classification 0£ the Nigerian markets shows 

(1) market locations in rural or urban areas and (2) 

their periodicity . This classification distinguishes 

five types of markets : (1) The urban daily markets, 

characteristic of only the large towns and cities , (2) 

the urban nightly market , commencing at dusk and con­

tinuing till about ten p.m., (3) the r ural dai ly market 

which is commonly only for fresh meat , fresh greens , 

and fresh fish , (4) the rural periodic night market and 

(5) the rural periodic day market . 

Daily Markets. The essence of the daily market 

is that it is continuous as distinct from the period 

type which is held every five days. The daily market 

may in some areas , last throughout the entire day or 

only through the early morning . No general map of the 

distribution of daily markets in Nigeria is possible 

because they are numerous and are concentrated in small 

3 
areas . 
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2 " . . Reams, Joane . Nigeria , " Background Notes, 
U.S. Dept. of States, Bureau of Public Affairs , 
Washington, D.C. August 1982 , pp. 1-7. 

3Hodde and Ukwu . Markets in West Africa . 
Ibadan University Press, Ibadan. 1972 , pp. 85-96 . 

Morning markets are perhaps the most widely spread 

and varied kind of daily market. They occur both in 

rural areas and in towns--from the small morning market 

in a village, town ' s quarter or way side junction to 

small "morning feeder" markets around the edge of a town . 

Morning markets usually begin around 7:00 a . m. and may 

continue till 11:00 a . m. Products marketed consist of 

fresh food items like tomatoes , greens , meat, fish, plan-

tain , banana. 

Periodic Markets . The p e riodic markets take place 

every 4 days. At a specific designated place, marketers 

bring their goods to sell to the local consumers . Most 

of these people, both marketers and consumers , come within 

walking distances. The periodic marke ting activities, 

just selling and buying involve directly producers and 

buyers- -(consumers). Products marketed are locally pro­

duced subsistence crops . Each market day commences at 

about 9 : 00 a.m. and lasts till about 3 :00 p.m . There 

is no intermediary or any middleman as channel of dis-

tribution. Prices of articles are negotiable. Marke t 

4 
is not segmented. 
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Product Development, Processing and Assembling. 

Nigeria needs to develop its own product processing 

for end products in as many areas as possible. Specifi­

cally, ther e shoul d be processing industries for canned 

food like yam chips, corn chips , and flour . Also , there 

should be processing industries for such end products like 

cocoa drinks , chocolate and coffee. 

The following reasons ar e advanced to support my 

claim as to why Nigeria should do its own processing: 

1 . Product processing for end consumer products for 

domestic consumptions seems necessary so that imports 

of such end products will be reduced to the minimum. 

This should al so help to develop the economy. 

2 . A favourable balance of trade wil l be maintained when 

there are less imports than exports. 

3 . Foreign markets coul d be sought for such surplus end 

products with a view to maintaining more favourable 

balance of trade with foreign countries to which such 

end products are exported. 

4 . An additi onal reason for spurring the manufacturi ng 

industries in the area of product processing concerns 

the need to offer employment to the vast number of 

people who have left vi llage life for the cities. 

Recommendations. Nigeria should capitalize on local 

processing of the country' s natural resources which were 

already noted at the begi nning of this chapter, and also 

on the development of export-oriented industries. 
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As a matter of fact , processing of local minerals 

should be understood to be a lucrative endeavor as this 

may facilitate the dispersal of industries throughout the 

country . 

Currentl y in Nigeria , despite a twelve percent annual 

growth rate of the manufacturing sector , the low overall 

contributi on to the gross national product has kept Nigeria 

at a relative ly lower l evel of manufacturing output corn-

pared to other developing countries. One-half of the 

manufacturing sector ' s output is comprised of food , bev­

erages , tobacco , textiles and clothing. Manufacturing 

and processing in these areas, food processing in parti­

cular , should be more technol ogically developed and 

expanded to meet domestic demand and a l so for export . 

Industri es centre d around agriculturally related 

enterprises should also be e xpanded and should be more 

technologically oriented to meet domestic demand. Expan­

sion of such industries should take the for m of increasing 

the number of manufacturing and processing houses of such 

related industries , and of training more Nigerians tech­

nologicall y to supply manpower to handle all operations , 

provide repair for upkeep of all the machinery used. These 

related industries include : Cotton gins , palm oil mills , 

canneries , rice mill s , tanneries and saw mills, rubbe r 

processing and cocoa proce ssing. 
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Manufacturing and Assembling Industries . 

The manufacturing of various batteries, tire produc­

tion, nail making , glass manufacturing, boat building, 

television sets , paper mills , refrigerators , smelting, 

light bulbs, beds and mattresses , radios , paints and 

electrical meters is done by private local firms .
3 

3 ' . I f 'Nigeria , A Survey o U. S. Export Oppor-
tunities. 1981. p. 61. 

Recommendations . Expansion in the related areas 

is strongly recommended. This will take the form of in­

creasing productions on a daily basis to completely meet 

domestic demand and greatly reduce the need for imports . 

Vehicle Industry . 

The Federal Government of Nigeria exerts an influence 

on automobile sales through import restrictions, while 

it sponsors car loans through commercial banks . 

Demand for automobiles is estimated at 125,000 

annually . In 1978 , according to an estimate , Nigeria 

accounted for 394 , 000 vehicles annually . 

Volkswagen Corporation has been assembling the 

Beetle, Passat and Audi model s at Lagos since 1975. This 

facility is a joint venture among Volkswagen and German 

banks ( fifty - one percent) , the Nige rian Federal Govern­

ment (thirty- five percent), the dealers (ten percent), 

and the Lagos State Government (four percent) . Production 

has reached 1 40 per day. 
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Pengeot assembly started in 1975 with demand pushing 

e arly projections of 80 cars per day to 160 . Several 

plant expansions are planned to raise production rates 

to 240 per day. The facility is a joint v e nture operated 

by the Federal Government of Nigeria which owns thirty­

five percent , and the Pengeot Corporation of France , 

forty percent . 

The truck fie l d is dominated by the British Leyland 

Corporation with 30 , 000 trucks sold in 1977 . This faci­

lity is at Ibadan with a capacity of 12,000 trucks , 

tractors , buses and Land Rovers annually. The facility 

is also a joint venture owned by the Federal Government 

who has sixty percent of the shares , Leyland with thirty 

percent and the state government, ten percent. 

Mercedes - Benz is to start operations in Enugu with 

the largest Mercedes truck assembly plant outside of 

Germany . The facility will be a joint venture among the 

Federal Government of Nigeria , Mercedes- Benz Corporation 

of Ge rmany and German banks and the local state govern-

4 
ment. 

4 I • ' I Nigeria , 
tuni ties. 1981. 

Recommendations . 

A Survey of U. S. Export Oppor­
p . 62 . 

It is to be understood that there 

is demand for automobiles in Ni geria especially among the 

urban dwellers. These are the people who control the 

wealth of the nation. Since the mone y is available and 

demand is present , but with insufficie nt production, it 
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is recommended that production be expanded at least to 

solve the issue of domestic demand. This will reduce 

imports of these automobiles and trucks i n question. 

These facilities will also contribute to unemployment 

reduction in the urban areas where population is growing 

rapidly. Also , the domestic economy is consequently 

be ing developed. Thus , Nigeria will be enabled , in the 

long run , to have a favourable balance of trade. 

Promotion and Communication Improvements . 

Advert i sing is becoming more and more important in 

Nigeria , although it is not as widely used as i n the United 

States. 

Because of differences in languages , culture, and 

religion, it i s recommended that advertising campaigns 

be specifically created for the Nige rian market with the 

needs, desires and lifestyle of the Nigerian consume r in 

mind . 

Nigeria has one of the most highl y developed media 

systems in developing Africa, and coverage is available 

through the press , billboards, radio and television . How­

ever , most of the se services a re concentrated in urban 

areas. 

Printed Material . 

There are fourteen major daily newspapers , approxi ­

mately 20 weekly newspapers , i ncluding Sunday editions 

I 
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of the dailies, and about 25 magazines published in Nigeria . 

Al l of the dailies are printed in English as are most of 

the weeklies and periodicals. 

There are six vernacular weeklies , three in Lagos 

and two in Ibadan in Yoruba , and one in Kaduna in Hausa. 

Total circul ation of the newspapers is between l . 5 and 

1 .8 milli o n . 

Recommendation . Adve rtising in these newspapers 

and magazines is worthwhile and recommended . It is recom­

mended that some of the dail y papers , especia l ly Daily 

Times , based in Lagos but d i str ibuted over most of Nigeria 

(400 , 000 circulation) , are made avail abl e in the rural 

areas; and that most of them are printed in more l anguages 

other than English . This is to enable the rural area 

dwellers to be famil iar with the advertisemen ts in such 

papers . 

Radio and Tel evision . Radio broadcasting i s the 

most reliabl e way of reaching the Nigerian people . The 

Federal Radio Corporation of Nigeria (FRC) is sol ely re­

sponsible for broadcasting to a l l parts of Nigeria from 

its main base in Lagos and through its zonal stations in 

Enugu , Ibadan , and Kaduna. All FRC programs are trans ­

mitted in English , concentrating on Nige rian domestic 

news . The Voice of Nigeria , the FRC external service , 

broadcasts to other African countries , Europe , and the 

Middle East in English, French , Hausa and Arabic . Howe v e r , 
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none of these zonal stations is allowed to carry commercial 

advertisements. 

Each of the nineteen states has autonomous radio 

stations, broadcasting in local languages as well as 

English. These state-owned stations accept net work news 

and policy guidance from FRC Lagos . They can carry out 

commercial advertising. 

It is thus recommended that as much commercializa­

tion as possible should be done through the state-owned 

radio stations as such advertising will reach the rural 

dwellers as well as the urban people even in their native 

language. 

Television is a rapidly expanding medium , but its 

audience is still mainly limited to the urban elite. In 

most of rural areas , there is no electricity , as a result, 

there is no power source for the TV functioning . 

Recommendation. The distribution of electricity 

to those rural areas , where there is no electricity, should 

b e done by the Federal Government. With the availability 

of electricity in these rural areas , the use of the tele ­

vision sets will be a possibility for the rural dwellers. 

Commercialization and advertisement will be viewed by 

these rural area dwellers. This will make learning cost 

for both product value and use -system of such products 

low . Thus product market acceptance will be fast and 

marketing gene rally will become more mode rnized. With 
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the knowledge of product value , understanding of the use­

system of products there will be willingness to buy on 

the part of the consumer. Ability and willingness to buy 

will be the result of the increase in the GNP per capita. 

As earlier noted , annual per capita is about $750.00. 

With improvement in National domestic economy , per capita 

will rise to induce willingness to buy which will lead 

to more productivity. Consequently , more production to 

meet the domestic demand and generate surplus for exports 

will result in more exports and less import . Thus less 

import will , in the long run, put Nigeria in such a posi­

tion where it will maintain a favourable balance of trade 

with its trading world nations. 

Summary of Recommendations. 

In summary, my recommendations center, specifical l y, 

around how Nigeria could develop and improve its domestic 

demand. As a matter of fact , agriculture tops the l ists 

of the priorities I set forth . It is very important , as 

I recommend , that Nigeria develops its domestic economy 

to meet domestic demand in food production and consumption , 

in easy physical channels of distribution through good 

roads in rura l areas to connect targeted areas of periodic 

markets and link them with the two Nigerian main rai l roads 

which are now undergoing conversion. 
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My recommendations deal with how Nigeria should 

strive at reducing imports of end products such as foods 

to the minimum in order that it may have a favourable 

balance of trade with its world trading nations. 

Towards this possibility , I have recommended that 

Nigeria expands its food processing facilities to include 

canned food , end products from cocoa such as cocoa drinks 

and chocolate. 

The possibility towards self- sufficiency in food 

production agriculturally has been recommended. The 

accomplishment of this should take the form of demonstra­

tion farms set up by the Federal Government at convenient 

locations all over Nigeria where local farmers could go 

at will to see , examine, touch and participate in irri ­

gation , erosion control , applications of insecticides , 

and ferti l izer techniques . Open lectures to the local 

farmers by the Department of Agriculture officials at 

regular intervals during which time fertilizers and im­

proved seeds distribution should take place . 

Increase of oil capacity and addi tional oil refin­

eries have been recommended to enable Nigeria to refine 

its crude oil for domesti c consumption instead of e xporting 

crude oil and importing refined oil . 

Local assembling of radio and television sets as 

a way to curtail the importation of these products was 

included in my recommendations . 
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Inclusion of marketing education programs in colleges 

and universities should be a priority . With the marketing 

education taught to students at school, there should be 

lower costs for learning a product use- system; also pro­

duct value will be easily perceived so that products 

gaining market acceptance will be relatively easy . Mar­

keting education programs will enabl e the students , and 

in the long r un , the gen eral public to appreciate and 

cherish the locally manufactured goods , and even prefer 

them to the imported ones . 

recommendations . 

These were incl uded in my 

Communication systems made up of radio , television , 

telephone and postal s e rvices are recommended . These 

should be improved since through them the general public 

is made to know which products are avai lable and at what 

prices . 

It is to be understood that with these recomme nda­

tions i mplemente d , Nigeria as a nation wil l not only develop 

its economy , but it wil l have enough of everything to meet 

the domestic demand . Also , there wi ll be surplus for 

e xports , thereby there will b e less import than e xpor t 

a nd a more favourabl e balance o f trade will result . This 

being the cor e of this thesis . 
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SCHED ULES 1, 2 2_rid 3 OF ~ IGEIUJ\N F~TERPRISES PROi\lOTION 
DECREE, 1977 

E>!TERPRJSES EXCLUSIVELY RFSEl~VED FOR NIGERI.Al\"S 

1. Ad,·crtising and public rcfations business. 
2. All aspc.cts of pool betting busincs.; 2nd lottcri5 . 
.J. As~.c::n blyof r:idios, radiograms, record cl1angersL tclc\·ision sets, l2pc rccordc~ and 

oihcr electric doml·stic appliances not combined with manufact ure of components. 
4. Dlcn.:li.-:g and bottling of alcoholic ruin.ks. · 
5. Blocks and ordinary tib manufacture for building and construction works. 
6. Bre:!d and cake ma.1ung. ; 
7. Candle manufacture. 
8. Casinos and gaming centres. 
9. Cinemas and other places of entertainment. 

10. Commercial tr=sportation (wet and dry c?.rgo and fuel). 
11. Commission agents. 
12. Dep:lrtmcntal stores anrl s11pcm1arkcts h:n·ing an :mnual turnover of lc:;s than 

N2,000,000. 
13. Distribution iigeocics excluding motor \·chicles, machinery and equipment and spare 

parts. 
14. Electrical repair shops other than repair shops associated with distrihution of electrical 

goods. 
15. Establishments speciaEsing in the repair of w;:tches, clocks and jewellery, including 

imitation jewellery for the general public. 
16. Ectate :igency. 
17. Film distribution (including cinema films). 
1S. Garment manufacture. 
19. H airdressing. 
20. Ice-cream making when not associated with the manufacture of other dairy products. 
21. Indenting and confirming .. 
22. Laundry and dry-cleaning. 
23. Manufacturers' representatives. 
24. Manufacture of jewellery and related artick s, including imitation jcv:cllery. 
25. J\'lanufocture of suitcases, brief cases, hand-bags, purses, wallets, portfolios and 

shoppi,7g bags. 
26. J\luniciµal bus scf\iC<:S and taxis. 
27. Newsp::iper publishing and printing. 
28. Office cleaning. 
29. Passenger bus services of a~y kind. 
30. P oultry farming. . .. _ 
31. Printing of stationery (when not associated with printing of books). 
32. Protective agencies. 
33. Radio and television broadcasting. 
34. Retail trade (except by or within dcpartmenlal stores and supermarkets). 
35. Rice milling. 
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Name 
Adja Were 
Ado 
Aiycde-Elciri 
Ajcgunle 
Aladc 
Badagry 
Ejidongari 
Erekesin 
Eruwa 
l bcfun 
Jjurin 
lloro-Elciri 
Ire 
Maya 
Oj1do 
Oko 
Olla 
Osasa 
Sakere 
Sh."lgamu 

Tabk l/ 
A:-.ALYSI~ Of SELECTED PERIODIC MARKETS 

(BY SELLERS) 

Nw11buof ~; of "I.of %of 
SLJlllS foodstuffs non-f oodswffs European goods 

333 80.5 19.5 10.9 

206 62.6 37.4 29.2 
397 62.0 38.0 12.3 

414 71.5 28.5 22.4 

690 62.1 37.9 17.8 

1462 51.S 42.5 12. l 

284 84.5 15.S 9.3 

1786 59.0 41.0 29.3 

3 13 54.3 45.7 20.7 

204 59.J 40.7 21 .5 

397 72.3 27.7 5.9 
11 39 59.4 40.6 9.7 

272 71.3 28.7 27.3 

540 57.8 42.2 19.0 
2)7 8 1.8 18.2 8.0 
927 56.6 43.4 18.3 

594 57.4 42.6 21.S 

123 68.3 31.7 15.S 
662 69.3 30.7 18.3 

9 12 60.7 39.3 30.6 

\ 

' 



Africa 

30 

c;;.pe 
VERDE 

WEST 
SA 

DakorTi.. 
THt; 

GAMBIA _ _,.,.,.._,_ 
1 

GUINf 
BISSA 

Jn 

Coot k 
Fre1t1w 

SIERRA LE 

M on 
ti 

l !J 

lo 
M1l1 

E0. GUIN 

·- \-r 
SAO T OME 

A NO PRINCIPE 

A T L A NTIC 

OCEAN ' 

500 lDOOMilH 

I 
' I 
I 
I 

\ 0 

n 500 1000 K 1tt'ltNIIII,_ \ 

15 

Alimu1h.al Equal•Noa Projection 

\ 
0 

lu1nd1il 

\ 
/· 

.. 
-~• MIB'I 
,..,., SW Af. . 

W A LVIS BAY~ e • _" 
ts A, 1 \ Wi _ 

... ·t 
PIii 

I 

15 
I 

JO 

\ 
I 

...,.;.=:.:i;:.;;..= - -· -·-15 

t 
O M A LIA 

18· 
Ma1 11discio 

,-- - D 

COMOROS 

"'· 9!11ra■i 
,,• 

' r 
I -;:"- - - 15 

/

_..8 ~ n1n11iH 

' I 
,' I tT)GASCAR 

IND/A N 

O C EA N - .JO 

I 

I 
45 

I 
60 



University Enrollments and Projedions, 1980/ 81-1984/ 85 

Maidu- Porl AU 
Year lbdan Lagos Nsukka 2.ari• 1ft Benin Jo, Cafadar Kano gu:ri Sokoto llonn Harcour1 Univ. 

Arts and 
Social Science . 1980 81 2500 2400 1500 1900 2150 900 I 150 1100 1250 1250 700 11 00 900 19200 

1981 / 82 2500 2400 1500 2000 2250 1000 1300 1300 1400 1350 900 1200 11 00 20200 
1982/ 83 2500 2400 1500 2100 2300 1100 1500 1500 1600 1400 1100 1450 1250 21700 
1983/ 84 2500 2400 1500 2200 2300 1150 1800 1800 1900 1500 1250 1750 1500 23550 
19fW85 2500 2400 1500 2200 2300 1200 11100 1800 1900 1500 1250 1750 1600 23700 

Science 1980/ 81 1550 1000 1500 J200 1300 750 650 700 650 750 400 550 650 11650 
1981/ 82 1600 1100 1600 1300 1350 800 800 750 700 850 500 600 750 12700 
1982/ 83 1600 1200 1600 1400 1400 900 950 850 800 950 500 700 800 13650 
1983 ' 84 1600 1200 1600 1400 1400 950 1000 1000 900 1100 500 800 1000 14450 
1984/85 1600 1200 1600 1500 1400 1000 IO00 IO0O IO00 1100 600 800 1000 14800 

Medicine 1980/ 81 1750 1200 1050 1000 950 800 500 300 200 350 100 400 150 8750 
1981/82 1750 1350 1100 llOO 1100 900 650 400 300 500 200 550 250 10150 
1982/ 83 1800 1400 1150 1250 1200 1000 800 550 450 650 300 700 400 11650 
1983/ 84 1800 1500 1200 1400 1300 1050 900 750 600 800 450 800 550 13100 
1984/85 1800 1600 1250 1500 1400 I 100 1000 800 750 800 600 800 700 14100 

Engineering and 
Technology . .. 1980/ 81 550 650 900 800 900 550 350 250 JOO 5050 

1981/ 82 650 800 IOOO 850 900 650 500 400 200 5950 
1982183 700 950 1000 950 950 700 650 550 300 6650 
1983/ 84 800 1000 1000 1000 1000 800 650 600 450 7300 
19!34/ 85 900 1000 1000 1000 1000 900 700 750 600 7850 

Environmental 
Dc~ign ··•-•-•· J9XO' RJ 350 900 700 150 2100 

1981 / 82 500 1000 750 200 2450 
1982/ 83 650 I 100 850 350 2850 
1983/ 84 800 1150 900 300 3150 
1984/ 85 900 1200 900 400 3400 

Agriculture .. 1980181 1000 700 500 700 150 300 100 3450 
1981 / 82 1100 750 600 800 200 450 200 4150 
1982 ' 83 11 00 800 700 900 400 600 JOO 4ROO 
l983/ k4 I JOO 850 800 1000 650 700 450 5550 
1984/ 1!5 1100 1150 900 l000 800 ROO 600 6050 

Veterinary 
Medicine ...... I 980/R I 550 300 600 150 100 1700 

1981 IR2 600 400 650 250 200 2 100 
1982/ RJ 650 500 700 350 300 2500 
198J/ R4 700 600 750 450 400 3000 
1984/ 85 750 700 800 600 550 3400 

Pharmacy 1980/ 81 750 300 1050 
1981/ 82 850 350 1200 
1982/ 83 900 400 1300 
1983/ 84 1000 450 1450 
19!Ml 85 1000 500 1500 

Administration I 9ROl 8 l 1000 650 800 400 2850 
1981 / 82 1000 700 800 500 3000 
1982/ 83 1000 750 R50 550 3150 
19113/ 84 1000 750 900 650 3300 
1984185 1000 800 900 800 3500 

Law 1980 81 600 550 950 600 300 100 300 200 400 4000 
1981 H2 650 600 950 650 400 150 400 300 500 4600 
1982183 700 650 10()0 750 500 250 500 400 500 5250 
19!0 R4 750 750 1000 800 550 400 500 500 500 .5700 
1983/ 84 750 700 1000 800 600 500 500 500 500 5900 

T otal : A ll 
Faculties 1980 181 9600 8500 9300 10100 9000 4150 3350 3000 3350 4000 2400 3000 2450 72200 

198 1/82 9900 9100 10050 10650 9700 4650 4000 3550 4000 4700 3250 3550 3150 80250 
1982183 10050 9700 10450 11450 10300 5150 4750 4350 4800 5350 3900 4300 3600 88150 
1983 ' 84 10200 10050 10850 12000 I 0850 5550 5450 5600 5450 6050 4550 4950 4500 96050 
1984/ 85 10350 10250 l l 150 12750 I llOO 5850 5800 5850 6300 5200 5100 5100 4900 100450 

SOURCE: Federal Ministry of Education 
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U.S. A,:ricull11rc F.s port.~ lo Nil!cria 

1977 1978 1977 1978 

Commodity J .OOfl l\lctric Tons Millions of D ollars 

Ric<' 
Com 
Wheal and Whea t Flour 
T allow 
Poultry 
Tobacco 
O thers 

Toia ls 

SOURCE: U.S. Department of Agriculture 

Estimated Food Conswnption 
(In _percentages) 

87 
7 
3 
3 

F ood C rops 
Livestock 
Fish 
Imported Foods 

SOURCE : Central Rank of Nigeria 

157 
5 1 

667 
33 

8 

1"iJ!cria's l'vlajor A2ricultural Exports 

llcnni~ecd 
Castorseed 
Cocoa 
Copra 
Cotton-lint 
Ginger 

Groundnut oil 
Gro undnuts 
Palm kernels 
Palm o il 
Rubber 
Soybeans 

SOURC E : Cent ral Bank of Nigeria 

256 
67 

900 
35 

7 

Agriculture 
Live.~tock 
Forestry 
Fisheries 

82 
5 

84 
13 
6 
I 

21 

2 12 

Capital Expenditures 
1978/79 

$1 29,832,000 
45,864,000 
20.607,000 

4.003,000 

River Ba.5in Development Schemes 

I . Sokoto-Rima B:is in 
2. Hadejia-Jamarc 8a5in 
3. La ke C had Basin 
4. Upper Bcnue Basin 
5. Lower Benue B~sin 
6. C ross Ilasin 
7. A n;1n1bra-Tn10 Dasi n 
8. N iger Basin 
9. O;:un-Oshun u ~sin 

I 0. Benin-Basin 
11 . N iger Delta Ba~in 

Areas Under Cul!i,•arion for Food Crops 
(1000 Hectare~) 

Year Cassava Cocoyams Yams Maize Millet 

1959/ 60 73() 166 876 1345 4329 
70/71 920 250 1222 143 1 4905 
71 / 72 899 200 11 97 1197 478!< 
72/ 73 844 266 788 1050 3691 
73174 861 167 855 113U .5651 
74175 815 10!( 671 579 4787 

SOURCF. : Centr.:d llank of Nigeria. Federal omcc of Sta tistics 

Year 

1972 73 
1973174 
1974 175 
1975 76 
1976 77 
1977 ' 78 
1978 79 
197 1 72 

SOURCE: Federal Oflice oi Stali~tics 

So rghum Rice Cowpeas 

4585 11 9 11 96 
56•l ~ ::!.4'1 3772 
531.17 200 3791 
3792 237 2466 
55 16 373 3256 
4653 269 2937 

Percentage Area 
U nder C ultivation 

Over Total Land Area 
O f 98.3 M illion Hectares 

15.9 
20.7 
17.2 
15.47 
14.3 
13 .99 
14 .9 
17.7 

Whent 

9 
10 
Ill 
7 
7 
8 

137 
8 

116 
15 
6 
8 

10 

300 

1979180 

$304,.548,000 
29,484,000 
26,058,000 

4,565,000 

G roundnuts 

I IIJ2 
18411 
1796 
2032 
2076 
1796 
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Tractor, 
Dbc harrow~ 
Disc p lows 
Riclgcr, 
Trailer, 
Th reshers 
Rotary , la~hcr~ 

1aize and sorghum pla nter~ 
C.roundnur rluntcr~ 
Rice planters 
l(ol:1ry wccdcr--
Srr:1yer 
Trucks, vans. station wagon< 

Domestic Production of Agricullural Commodities 
( In Cilcnuar Years) 

( In thousantl~ of Metric T ons) 

Commotlity 1976 1977 

Rice paddy 611 620 
Com 1.440 1.500 
Milici ~865 2.950 
Sorghum 3.680 3.700 
Pulses 555 365 
Wheal 7 7 
Cassava 13.900 14,000 
Yam~ 18.000 18.000 
Cocoyams 1,680 1.700 
Tobacco 10 8 
Cotton 81 36. 
Cotlonseed 130 70 
Soybeans . 1 3 
Pcanuh 10 14 
Scs., mcsecd 6 (i 

B.i nana~ and plantains 1,450 1,400 
Other fruit 53 5J 
ColTcc 3 4 
Rubber 56 60 
Cocoa beans 170 205 
Kola nul5 150 152 
Sugar. refined 40 36 1 

Palm oil 500 510 
Palm kernels 29~ 340 
1\leats 590 550 
Milk 370 370 

1 Rclinctl 

SOURCE: U.S. Dep:1r1mcn1 of Agricul11.1re 
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1979 Jmport l'rohibilion Order 

Ranncd Hems: 
Fre<h milk 
Vegctahles. rooL~ and 111bers 
Flavored or colored beet sugar 
Macaroni ;rnd spaghelli 
Beer and s tou t 
i\lal t cxtr.ict drinks 
Eggs 
Frcm•n :ind li\"e potiltry 
Fresh a nd preserved frui1s 
N111s 
Pa,1ry 

11:onnc,1 l' ,p\1r1~: 

~I i i ~ 
Sugar 
Flour 
All o ther i,nponed food items 
H ides and skins 

1978 

700 
1.600 
3.100 
3.800 

4-0 
8 

14.150 
18.100 

1,710 
8 

42 
RO 
3 

50 
6 

1,425 
r,5 

4 
65 

165 
160 
35 

515 
345 
550 
370 

Year 

1975 
1976 

Nigeria n Imports of Agriculllll'al Machinery 
::tnd Jmplcm cnls 

(In M illions of Dolla rs) 

Total U.S. Gcmiany 

!13 .R I 
92. 19 

41.34 
24.65 

21.48 
27.8 1 

5.76 
6.37 

SOURCE: Fctlcral Office of Statistics 

Year 

1975 
1976 

Major Fish Production in N igeria 

Ci ch I ides 
Catfish 
Elephant fish 
Snake heads fish 
Mullets 
Croaker 

Snapper 
Pompano 
Stingrays 
T hread fish 
D ogfish 
Araiaina 

Imports of Food Machinery 
( In Mill ions of D ollars) 

Total U.S. U.K. G ermany 

5.06 0.2 1 0.68 0.97 
13.35 0.63 .5.02 4 .99 

SOURCE: Federal Office of Statist ics 
------------------- - - ---
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