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unities in U.3, Sxbibite st World Pairs, end U.3. Business Part-

icipstion in Trade Fairs Abroad, pamphnlets published by the Depart-
ment of Commerce, present briel ocutlines of the hietory of the

trede fair program, opinione of participants in trade feirs, and
facts about the program for interestsd industry and business,
"Design as s Politieal Force” is a reprint of an article appearing
in Industrisl Design which shows the participation of industrial
degigners in the trade fair program slong with an explenation of
the progrem. These pamphlets and the magasine article provided
the background of facts for further study. Other magazine art-
iecles and unpublighed material from the Office of International
Trede Fuirs supplemented the bmsic facts. Hest of the information
wag written for or by the Department of Commercge, therefors it
showed only governmental views snd ideams. "Design as e Politieal
Force" gave a few accounte of unsuccessful sxperiences at trade
Paire. The necessary interviews with government employses azain

gave favorsble impressions of the program.

Approach to the Gtudy

Ho one has yet published a2 full report on the total program
of the 0ffice of International Trade Pairs with an snalysis of
the tyade feir program. This is primarily due to the newness of
American partisipation. Only time will bring forth corrset con-
clupsions as to its effgetiveness and success. All that can be

dome at the present time is to atate the facts about the program



ineluding observations and then draw & few conclusions from the

infornetion.

limitations of the

This study is obviously not lismited by clsssified materieal,
but it s limited by & minimum of liternture written on the sub-
iect. Before 1954 the prograw wes non-existent and has not zained
true recognition until recently. BDecause of this lack of emphasis,
little inferest has produced little litersiure. Jovernuent inter-
views produced sdditionas to previously recesived facts, bdut few
people had a good over-all plcture of the orgsnizetion of the

prosrom,
IT¥. ORZENIZATION OF THE STUDY

The study is orgzaniszed into esix chapters inecluding the first
chepter which is the introduction.

The second chapter deals with the Office of Intermailonal
Trade Pairs, the initistion of the office including reasons for its
sstablishment and imerica's motives at the fairs, the functions
and organizotion of the office, and the growth of the office since
1954, It also includes the office's relationship to other arsas
of government, the Departwent of fommerce, the Department of ftate,
the United ftates Informetion Agency, the Dureau of Foreign Comm-

erce, ond others.

The third chapter is n case study of the United States ex-~
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hibit at the 20th Poznan International Trade Fair in Posnsn, FPoland,
June, 1959, showing the organization and production of the exhibit
as steted in the production seript for that fair.

The fourth chapter covers business participation in trade
fairs including the trade advantsges of the feairs and opinions of
business participants.

The £ifth chapter of the paper is an analysis of the trade
fair program's success Prom the viewpoint of the United States
govermment with references to foreizn observations; and a statement
of where trade fairs are going.

The sixth chapter concludes the paper with an snalysis of the

program including both objectivas, trade and good will,
IV, DEFINITION OF TERMB

Trede FPaij

Although this paper ig on & non-itechnieal sublect; there are
a few terms which need a closer undersianding. Iilost ilmportant
is en understanding of vwhat a trade fair is. By definition 1t is
"..ean event where the participant con transsct 2 =maximun amount
of busginess in 2 minipum asount of space and et & winimum expend-
iture of uoney, time, snd effort, and where, in a modern setting,
there is applied one of the oldest and most 2ffective methods of
merchandising lmown to men--display of pgoods; in an attractive

meymer for ready inape_etian.“é A trode feiy is attended primarily

6Ibides po %




by Jobbers, wholesalers, importers, and other volume buyera who

have a commercial intarest in the products displayed./ ¥e csn

not leave out the advantazes of the genera]l publiec attendance,
for how the public feels about the product will foretell the suce-
ean of the company in promoting sales in that area,® Trade fairs
have been arbitrarily divided into three classes. The general
fair displays all types of goods, raw, semi~-manufactured, and
mapufactured. A sample feir shows the expansion and development
of o country in specific arees such as general industry or the
the technical aspects of industry. The speecisl fair concentrates
on one particular asspect of the economy.? For exemple the Hong
Fong Agricultural Show obviously concentrates only upon agricult-
ural products,lO

Trade feire have e long history but it hae only been recently
that they have entered the international scene. International and
domestic trade fairs have no difference in their physical form,
but the aspect of propaganda enters into intemational trade fairs,
whereas it is kept out of domestic fairs. This paper will only be

& study of international itrede feirs held in other countries.

YIhidOf Ps &o

BUnited states Sureen of Foreign and Domestic Gommerce, Uepart-
went of Commerce, Internatiopal fairs and Sxpositions (Washington:
Jovsrnment P!iﬁtiﬁg Office, 192%), De 4.

QIbidog Ps Ha

10Pl’it0h&!'d, 22- @i&l’ p. 189



Yorld Fair

There is often e confusion between trads fairs and world fairs.
World fairs are "prestige expositions” with no real commercial value.
The pudblic sttends the falr with the idea of heing entertained or
educated about 1ife in other countriee, The Brussels World Feiy
is an sxample of this type of exposition. In epite of this culie-
ural aspect of the world fair, goods that are displayed often re-

ceive favorable publicity, but this is of secondary importemce,ll

Horizontal & it
A horizontal exhiblt dieplays 211 similar products together

regardless of the country from which they come.l2

Yer _Sxhibit
A vertical exhibit displays all the producte from one country
tagetha!.15

111&;6_., De 8.

127rom a statement Ly Harry Lyford, personal interview, October
29, 1959.

13%0 3



CHAPTER II
THE TRADE FAIR PROGRAN

Trede fairs are not a recent innovation, as previously men-
tioned. It is possible to trace their orizin back 4o ancient
Egypt, Babylonia, and Palestine where bazaars were the chief means
of buying and selling. Through the years these local bazaars have
expanded their limits to encompass foreign participation., The
United States being a relstively new country did not have the Bur=
opean and Asian tradition of faire, end therefore had not had an
interest in participation until about ten years sgo. In the early
'fifties the only United States participation was by individual
companies, such aa General lMotors, having no official government

sponsorship.l

I1. INITIATION OF THE TRADE PAIR PROGRAN IN THE UNITED STATEZS

Zeasons Jor the Fmbrance into the Program

It is no secret that Russia waa the prime mover in the

trade fair progrem.2 After World War II the Soviet launched a
large scale program of trade fair participation. Wheress other

countries had displeyed their products in horizontsl exhibits,

l¥yom a statement by Herry Lyford, personal interview,
Oetober 29, 1959.

2Jane Fiake Hiterechi, Design as s Political Force, pamph=
let reprinted from Industriel Deasisn, February, 1957, (Whitney
Puhlimﬁm, Inc;, i | His Poe Ze
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Ruseia used the vertical plan which gave & etrong emphasis on the
propaganda espect of fairs.” In four years Russia hed participated
in 135 trade fairs when officially the United States had stayed at:
naae.t e Seviet wis qukak 40 sastialiss sn Abe sdveubises <2
trade faire as a medium of propagenda and o place for the order
of Russian goods. The abeence of the United Stetes emabled Ruseia
to say that Amerieca was a war-interested nation only concerned with
the warnufacturing of arsaments.>

Another reason for United States growing intereat in trade
faira wes the fact thet America was Ffinding it neceesary to leave
its isolationist past, Frevious to World War II the United Stetes
had little need for a large trading progrem. As marufacturing waas
speeded up it was realized that the U.Z. needed foreipgn marketis
for surplus ur,;aod.a.ﬁ Ae the years progresaed after vorld War II
the rehabilitated countries of western Hurope began competing with
hmerican goods.! The United Stetes could feel this competition

and decided to step up ell aspects of foreign irade,

ﬁLyfﬁfd, _1‘9_50 c&&.
Mdtarachi, loc. cit.
Jihe lew York Times, Pebruary 12, 1954, p. 35.

CProm statement by George !, Bassnetl; personal interview,
HNovember 1“"]" 1958,

Trhe New York Times, loc. cit.



In the early part of 1954 President Pisenhower supported
by Secretary of Commerce, Sinclair Weecks, docided to ask Congress
for emergency funds Lo promete a U.8. program of trade falr part-
jeipation,® Secretery Weeks' reguest foy $100,000 was granted
and the U,5., launched o countaers-atteck on the Soviet Union.? To
orgenize the U.8, program of building up trade and good will,
Secretary Weeks ennounced on February 4, 1995 the creation of the

Office of Internstional Trade Fairs within the Departument of Comm~

erce,10

From its incepiion the Internation Trade Fair Program was
designed "to tell adeguately the story of our free enterprise sys-
tem and to provide effective trade prowotion cooperation."ll De-
spite the commercisl cover-up; the first objective of the program

is political,l2 Citizens of other countries desire the same things

Suni ted “tates Congress, Sanata, Cammittae on Foreign Re-
letions, Intsrnations] 3 K ATINE %, :
tion Act, Report 1.64 aubzi tted Lo 'bhe .mmto, "hth Congress, 2n
Zession, on 5, 35116, ¥March 16, 1956 (Washington: Governmment Printing
O'tice, 19%)3 Pe 2.

lw February 4, 1955, p. 22.
lpepartment of Commerce, Industry's Opportunities in U.S.

Sxhibite at World Trade Fairs (Washington: Government Printing Of-
fice, n. do}’ Pe 1ls

lﬂyitnmchig 5D _c_ii'I Pe Do
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Americana do, and for this reason it is our job to help them re-
alize their gosls. Only through demonstrations can these people
realize the "hard won" American skilles in production snd distrib-
ution. The Office of International Trade Faire hopes, through its
program, to mnke a "contribution to human progress,” and with its

new emphasis, help to sliminete the possibilities of war.l3
11, THE GROWTH OF THE PROGRAM SINCE 1954

In December, 1994 the first Washington sponscred exhibit
wes held in Bangkok and resulted in o huge success for imerica.l?
In the first year of the program more than twelve millien visitors
in fifteen ecountries saw the U,S, exhibits along with more than
twenty~-rive thousand trade inquiries from foreign businesz.l? In
spite of this definite inerease in U.5. exhibits, America was still

far behind Russia in its program.

The program continued on a temporary basis under the Pres=-
ident's Tmergency Fund for Intemational Affairs.}6 In the Pres-

ident's message to Congress on Foreign Sconomic Policy, Jamuary 10,

13ielter 5. Shafer, "Intemmotionsl Trade Pairs Present and Mut-
ure," Address to the Export Mansmgers' Club of 5t. Louis, Missouri.

hyaiter ¥illiams, "It's Pair Westher," Rotarism, LIXAVII
(Decémber, 1955), p. 15.

1Jkitarachi, loc. oit.
l%United tates Senate report 1664, op. eit., p. l.
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1955, President Hisenhower paid:

Internationel irade Fairs have been of major importence
to foreign countriea for many years, and most of the trad-
ing natione have strengthened the promotional aspects of
their industrial displaye in many fairs with a2 central
exhibit designed to emphasize the industrial progress and
achievement of the nation.

Soviet and satellite exhibits, for exeample, have been
costly, well-planned, and housed in expensive structures
designed Lo convey the impression that the U.5.5.R. is
producing on a large scale for peace, and is creating o
paradige for workers.

The United States . . . until recently has been con~
spicuous in its absence at these trade fairs. Ameriocan
visitors and participants have pointed out the failure
of their Zovernment to tell adequately the story of our
free~enterprise system,17

In the months following the President's speech the Executive

made 1t kmown that they felt the trade fair program could no longer
be left on an ad hoe or temporary basis, and that the program nesded
statuatory permenence.l®

On Februery 2, 1956 a bill was introduced in the Senate by

Jenator Mumphrey, Chairman of the Uommittse on Foreizn Relations,
to provide for the permanence of the internationsl trade fair pro-
grem. The bill wes approved on July 27, 19%5€ and became Publie

Lew 860,19 The law states that:

1?I§;dt’ P 8.
187bid., pe 1s
19nited States Congress, Uonzregsional Record, B4th Congress,

2nd Session, February 2, 1956 through July 27, 195€ (Washington:
Government Printing Office, 1956).
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The purpose of this act ie to strengthen the ties which
unite us with other nations by demonstrating the cultural
intereste, developuents, and achievements of the people
of the United “tates, and the contributions being made by
the United States economic end social system towsrds a
peaceful and more fruitful life for its owm people and
other people throughout the world, and thus to assist in
the development of friendly, sympathetic, and peaceful
relations betwsen the United “tates mnd the other countries
of the world.20

Although this law deals mostly with cultural exchange it does pro=-
vide for a permenent trade fair program. In thie act the President
is given the over-all supervision with the power to delegete work

to several officials.2l

III. ORGANIZATICH OF THE TRADE PAIR PROGRAM

Cperations Coordinating Bosrd, Trads Feir Subcommittes
The President set up the 0CB as a directing body of the

international trade feir program consisting of three men, each from
the Otate Department, the United States Informstion Agency, and the
Departument of Commserce. The board decides in which fairs the gove
ernment should participate officially, taking into consideration
the strategic adventeges of particuler fairs. Ffor example, it is
not necessary to sell the "American Way" to such countries as
France or Sweden, Consideratiosn is mnde on the megnitude of the

UsB8, oxhibit after deciding to participate. lLastly, the OCE ie

20pyupiie Law 860, Zighty-fourth Jongress, Second Jession,
Purpose of the law,

2l1bid.
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given the job of deeciding on a2 broad theme which is lster narrowed
down by the State Deparbment and the Cffice of International Trade

Faira.22

United State ormati
The USIk takes the offieisl leadership eof the program, the
Director of the agency also being the Director of the 0CB, the

reason being that the purpose of the Administration of Cultural

s Public Law 860, is a

function of the USIA. Management of funds allocated by Congress

to the President for this program is the chief function of the
agency in regard to the trade fair program. Omall points in the
setting up of exhibits are clarified by USIA, such as "don't use
yellow in such a country because it is considered an evil eolor,*

or "put up = gign here explaining this point more fully." Pinally
USIA is reeponsible for the publieity for the faire, press releasss,

posters, and follow-up publicity.2D

te De 4
The State Depertment has no working function in the program
of international irade fairs. Its wain Punetion is advieing in

which countriss the U.8. ghould have an exhibit according to State

22inited tates ‘enate report 1664, op. cit.; p. 03 Prom state-
ment by Harry Lyford, personal interview, November 10, 1959; From
statement by Robert Hickock, personsl interview, November 25, 1959.

23Hickock, 108+ citb.
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Department policy. Inregard to the theme of en exhibit the State
Department advises on some particuler aspect of foreign policy needed

in the country where the fair is held.'-"h

i 4 Co: ce

The Departuent of Commerce hne in its responsibility ess part
of the OCB the right to administer Tunctions relating to internstion-
al fairs and expositions including trade faira, industrisl Pfairs,

and other public or private demonstrations of U.S. accomplishments.25
IV, OFPICE OF INTERIATICHAL TRAIE PAIRS

The Cffice of Intermational Trade Fairs is directly under the
administration of the Assistant Secretary for International Affairs,
Departument of Comserce.26 It must be made clesr that OITP is only
concerned with offieiacl U.5. participation in trade fairs abroad and

does not concern itself with trade fairs in the United States.27

The offfice ig divided into six parts, with s ataff of a Pew

2h1psa.

230wight D. Eisenhower, "Administration of Cultural Exzchange
and Trade Pair Participation Aet," U.0. Stete Department Sulletin,
AKZXVII (July 22, 1957), p. 150, :

26inited States Departuent of Commerce, The United “tates De-
partment of Commerce (Washington: Governmeni Printing Cffice, 1959),
Pe 2o

27Lyf°rd, Cetaber 29, 0D ai..'ta
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more then ons hundred employees including those overseas.28 The

Theme levelopment division is mainly concerned with producing the

production seript which includes the content of the exhibit. Defore
the production seript is made, research ia done in many areas to
determine specific peinte of the theme development. The Exhibit
division coordinates the ideas statsd in the script into one central
design and makes arangements for the housing of the sxhibit. The
Procurement divieion is responsidble for getiing the products to be
displayed which are donated or loanad by private business and for
shipping these products to the fair site. The Adminigtrative divis=
ion is responsible for over-all aduministration of the program,. The
Zublic Information division gives out information tc both the public
and %o industry.29

The sixth and perhaps one of the most important divisions of
CITF ia the Managers Staff. There are eighteen experienced Exhibit
Henagers and their assistents who are sbroad most of the vear. Their
job is to organize the exhibit in the country in which the particular
feir is located., This organization includes setting up and operating
exhibits, lisison with governmental and fair hosts, representing the
UsBe government in ceremonial, administrative, and operating dutiss,

hiring and paying of help which is primarily netive, and closing the

28uynited States Txhibite Pact Sheet," 0ffice of Internstional
Trode Fairs, Department of Commerce. (Mimsographed.)

29%yford, November 18, 1959, op. cit.
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exhibit by the dismantling and dispersing of 14,30

Desigzn
Special emphapis must be placed on the disgn of the exhibits

since the United States is in competition with other countries to
attract attention to the exhibit. Ameriecs haas always been success-
ful in animetion and showmenship and therefore these two qualities
have been emphnsized in U.3. exhibits in the form of a very refined
eireus technique.>l

FProfeasional designars have long been associated with the
Office of Intermational Trade Fairs. In the first stage of American
participation in trade fairs, at the end of 1954 and during 1955,
the exhibits vere designed and/or supervised by the 0ffice of Desimn
and Production in Paris, which was maintained by the OITF, In the
second year the program gained momentum end Harrison T. MeClung, a
former edvertising executive, became the new director. At this time
the Paris office was closed and bids were circulated among private
designers and architects. The Amerieen Jociety of Industrial De-
signere became a guide for the CITF and therefore entersd the field
of propaganda design.gz Today a large percentage of the design is

done in the Office of International Trade Pairs, bul some projects

0%inited States Uxhibite Pact Oheet," 1os. oit.

717rom statewent by Welter Pennino, personal interview, November
18, 1959.

%Atﬂm&h’., oD, _{'oﬁo, De Je
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are still allocated out to privete designers.’’

Prom the inception of the program wuch time has been apent
studying the techmiques of showmanship and to what dezree showmane-
ghip should be &pplied.?“ There ere no sample set of rules Tor all
countries to guide designers in planning exhibits, Bach country
presents a special problem. The problems in designing an exhibit
for a so-called "under-developed country” are quite different from
the problems of western countries vho are slready well aquainted
with the United itates and heve formed emphatic feelings towards us.>D
Fiptakes have been wade in design but there are many chences ahead
for the government and designers to perfect their effectiveness in

winning friends and customers Tor the United States.’®

Budget

The funde for the trade fair program ere appropriated to the
President by Congress, =nd then turned over to the Director of the
United Stetes Information Agency. He sllocates the money to the
Department of Commerce and from there it ie given to the 0ffice of
International Trade Fairs.’! The current 1960 appropristion to the

OITF for exhibits, includinsz fourteen for the year, is §3,411,500

FPLyford, loc. cit.
5451@&:!‘31’, loe. cit.
35?"3.“!'&61’1, Dhe m.' De 1&

%1bid., p. 16.

STuyford, loc. site
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which is less than the requested amount of 4,225,000, The genersl
range of the cost of a single exhibit is from under §100,000 to near
$300,000.78 In 1956, the Damescus Pair cost $124,000 which included
the exhibition building; the Bari fair cost $110,000; the Bangkok
fair cost §340,000 including & new pevilion. For the sake of comp-
arigon, the U.S8, Zxhibit at the Brussels Verld Feir in 1958 cost
915,000,000 and the U.S5. TIxhibit at the Moscow Exhibition in 1959
cost §3,500,000.39 Neither of these exhibits were part of the OITP
program.

The lack of funds hes been a great problem in U,8. participe=
tion in trade fairs., The OITF is "hobbled by 2 shoestring budget!
but it has learned to stretch dollare by using privete business to
ite limits. OCoviet Rumsie and her satellites apend much more on their
exhibite than does the U.8s For example at the Bota, Columbis faiy
in 1956, the U5, exhibit cost 500,000, wheress the Czech~-Zest

Germany exhibit cost 11,500,000.40

Ve RELATICHSHIP OF OITF TO OTHER ARZAS OF THE GOVERENENT

The Bureau's chief role in comnection with trede foirs is to

encourage private enterprise to participate in non~government spon~

Bunited States Txhibits Fact Sheet," loc. cit.

———

5Puitarachi, loc. cit.

404 7pa de Paire; How to Win Friends and Customers Abroad," Time,
LXX (July 1, 1957)s p. T2.
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sored fairs abroad and small domeptic fairs. The Buresu also spon-
sors en important addition to the government sponsored exhibite at
trade fairs, the Trade Missions Program, The mission is headed by
one zovernsent officiel and the remaining four or five members are
businesomen, usually presidents or vice-presidente of large comp-
entes, The purvose of the mission is to open up an informsiion office
at an exhibit, where the men will answer questions and supply lit-
erature to interested bueinsesmen abroad., The success of such &

program Trom the American viewpoint seems quite evident from the en~

thusiaen of participating ‘buain&aamen.zﬂ

The 0ffice of International Treade Fairs has occasionally
worlted with the departments of Labor and Agriculture at specific
fairs. The Depertment of Labor has sent teams of experts on Americen
monagement affairs to exhibits to demonstrate American interest in
working people and to show the economice-sccial progreas made in the
U.s.42 The Devartment of Agriculture works with OITF on some agrie
cultural fairs such as that in New Delhi, India.3 O0ITF has liftle
relationghip with Congress except throush the Sub-commitiee on fmall

Business, the hearings for the Appropriestions Committee, and occasion-

Myrom stetement by the Secretary of Harold Allenm, personal
interview, November 20, 1957,

%Fraaidant's Speecial Interrnational Report, Bixth Semi-Annual
Report, January 1, 1950 through Juns %0, 1959,

43pennine, loc. cite



al hearings on specisl subjects S

SUMIEARY
The history of trade fairs is 2 long one but has only affecte-
ed the United States in recent years. For this reason few people
have any Imowledge of trade fairs, either behind the scenea or the
ezxhibit itself, This chapter has surmed up the "behind the scenes"

process of trade fair partiecipation by the U.S. government.

Miyeord, loe. cit.



CHAPTER III
STUDY OF THE ORGARIZATIOR OF AN EXHIBIT

In thie chapter the other sspect of trade fairs is discussed,
the exhibit itself. Hach part of the work "behind the scenes" is
integrated into the final product. Although all exhibite are differ-
ent, one example can serve as represenititive of the total group. The
example in this chapter is the U.3. Exhibit at the 20th Poznan Inter-

national Trade Fair, Poznan, Poland, June 7-21, 1959,
14 THEME

"Industry in the Service of the Consumer! is the theme title
of this exhibit end is illustrated by a series of shops from "Nain
Street," U.5.A. The exhibit stresses design ss vital force in the
production and distribution of imericen goods by showing how design

is applied to attract the consumer.l
I7I; ORGANIZATIOR AND ARANGENENT

The Exhibit is divided into five categories consisting of
(1) the introduction and theme explanation, (2) the Agricultural

Dxhibit, (3) the Industrial Zx:ibit, (4) the Retail Exhibit, and

lofPice of Exhibii Menazer, "Content and Theme of U.8. Ex-
hibit," Poznen, Polend, 1959, np. 1~-3; United “tates Uepartment of
Commerce, (ffice of Intermational Trade Fairs,".3, at Poznan Fair
¥ill Gite Industry's Service to Consumer; Desizn “iressed," Release
for A. Ms's meﬂdﬂy’ June 2, 1959’ TPe 1-5.
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(5) tourism.

At the entrance of the rectangular exhibit building is a
phetograph of President Eisenhower with appropriste greetings to
the visitors. Thie is followed by a series of zraphic illustrations
of the theme.

After entering the Exhibit, the first display is an operating
thermoplastic machine which stamps out plastic rulers, followed by
a paries of shops including = hardware store, a barber shop, end &
shoe repair shop. The row of shops are ended by & cigarette~unking
and peckeging machine which operates at a fast rate of speed,

At the southern end of the pavilion, 2 larpe curved panel
depiects the design and development of e piece of eapitol equipment
and o consumer item. The consumer item ie the steenm iron, therefore
at the end of the psmel is o demonstretion of the iron. To the right
of the indusirial panel is a machine that packages tea, coffee, and
other food stuffs,

Near the exit another row of shops depicts "lMain Street" and
includes a drug store, stork shop, shirtpressing shop, an automatic
laundry, and a flower and sead shop. Across from the shops a series
of photomurals explain ". ., . thet only beceuse of basie industry is
the production of the consumer items in the shope possible." Approx-
imptely two thousand boolis furnished by the U.8. Informetion Service
are displayed below the photomursals. A modern hotel room and bath

end the indoor U.S5. Exhibit,
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¥ilk and meel producing cettle are featured in the outdoor
area to demonstrate scientific feedins methods.2
The whole U.S. indoor exhibit is housed in a large rectang-
ular building which is entered at the north entrance. Visitors are
conducted along a U sheped path, going to the south end of the build~
ing and returning back to a north exit. The east wall of the builde

ing is glass to enable the passerby to sce the displays on that side.3
111, CoNTENTd

trance
Ouiside the sntrence to the exhibit is 2 picture of President
Bigsenhower with a message reading:

To those attending the Poznan Intemationsl Tyade Fair,
I send greetings,

The theme of the United “tates NMxhibit ie "Induetry in
the Servies of' the Consumer." This is in keeping with the
goale of American industry which works constently to serve
the consumer better. These exhibits illustrate the wide
rangs of activities undertaken for this bread purpose.

I am sure they will be interesting to =11,

Introductory Arsa
Thie nrea sels the scene for the following displaye by ex-

2007308 of Exhibit Menszer, loe. eite

Zintted States Depariment of Commerce, 0ffice of Tnteynational
Trade Fairs; "United States Sxhibit, 28th Poznan Internationsl Trede
Fair, Posnan, Poland," June 7-21, 1959, p. 1. (Production Seript.)

4Ibid., ppe 451, (The rest of the inforuation in this chapter
is consecutively from this source, and thersfore will not be footnoted.)
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plaininz the role of desigm in production and distribution. The
basic information on design in general are plece on five panels,

1. American design is = vital part of the manulacture
and sele of products. (Good desi n spells the difference
between stagnetion ond advence.

2, The American comsumer decides wheil iz produced=--a
menufacturer must compete sgzainst other manmufacturers, and
%o be successful he must design his product to neet con-
sumer wants and needs.

3. Industry is the backbone of a socisty's economic
development. It builds roads, reilrouds, sirplanes and ships
to ply the arteries of commerce. To build them there has
to be large, inbriceto, voordinsted effort. Such effert
must be desizned.

1 18%TY : ONGUING T . In America
there ig a saying that Fi7 & men 'bu.llda a better wousetrap
the world will weke a path Yo his door." The answer to to=-
dey's consumer demend for better mousetiraps, betier air-
plenss or better Trozen foonds lies larsely in good snd con-
tinually better design.

5. (The following is = stetement that is repested at
intervals throughout the exhibit.) Between two coupeting
producta priced indentiecally consumers will choose the
one with the better deaign,

sanel for shops. This panel serves as an

introduction Tor all the shepe in the exhibit.

exi 1ops. liow you will see a seéries ol shops
typical of eny Americen compmunity. The volume of business
done in these shops depends on their attrastiveness to the
consumer. This comsumer appeal liea not enly in the kind
and quality of the products and services which these stores
offer but aulso in the convenience and appearance of the
shope themselves. The appsal of all three Tmctors--sroducts,
services and shops=-is buased on good design.

The store is stocked by Caurson, Pirie, Scott & Company of
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Chicago, Illinois, and includes a demonstration of formula preparation
and & demonstration of bathing 2 baby, both done with the latest.
equipment.

the demonstrator first explains how the American mother tekes
care of her baby end how the equipment displayed helps her, B3Some of
the products brought to the particular atientlon of the visitors are
a oollapeible play-pen, & stroller, a baby car seat, diaper bag,
plastic bottles, disposable diapers.

The demonstration on formula preparation showe how easy it is
for the Americen mother to prepare the rizht formula Tor her child
as prescribed by the pedietricien, The preparation ineludes washing
and sterilizing the bottles, sterilizing of the formula, storing
the formule in the refrigerator, and finally the warming of the
formula when the baby needs to be fed,

The third demonstration shows the advantages of a bathinette

in bathing the baby.

Hardware Store

Ihis display, furnished by Grossman's of New Znzland, shows
the modern \meriean hardware store to the lmat detail., Included in
the display are several demonstrations of "do-it-yourself" use of
building materials. Some of the items used in the display are the
following:

Yorkbown [itchen consisting of built-in oven and range,

counter top sink with single lever Taucet and spray, Cab-

inets sbove oven and range are equippéd with an exhaust
hood and Tan,
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Oraft display of do-it-yourself materials conaisting
of decorative wright iron and wooden leps for tables, cheire
and couches. )

Heplay of DuPont paints and enamels for every indoor
and out door purpose.

Pree standing display of window with venstien blind.

Free standing dieplay of Reynolds Aluminum moldings,
tubing, flat sheets, perforated sheets, ste., for the do=-
it-yosurselier,

Display of portable hand power tools consisting of
Porter cable saws and sanders, disc sanders, jigsaw, router,
jig, sander plane and saw attachments end various hand
drills.

Heplay of garden tools for trimming and relking lawns.

Display of hand tools (hemmers, chesels, saws, etc.)
for trade or hobby werk shop.

Displey of Westinghouse electriecsl appliances consisting
of percolators, steap iron, toaster, portable mixer, fana,
heating pad, grille and waffle, frying pens, immersible
cooker, roaster and slectric zrill.

General hardware display of brass and chroms pulls,
catches, lmobs, trins, latches snd hinges--some 7€ items
in a2ll,
These displeys are explained by panels near the individual
products. Some of these explenations reed as follows:

These psinte and enamels, made by DuPont, can be used
for every indoor and ocutdoor purpose.

These materiels made by the Reynolds Aluminum Company
for n variety of purposes are used by professional builders
&8 well as homeowners who wish to improve their homes with
their own materials and equipnent.

These portable hand power tools can be plugred in where-
ever there is an electricsl connection.

These home appliances are made by Westinghouse and
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distributed in New England by Grosaman's. Grossman's carry
a2 couplete line of Westinghouse consumer products.

The items of herdware above are used in replacement and
repair as well as in new construction.

This Yorktown ldtchen is the type kitchen which Amer-
leans in the middle income bracket are installing in their
homes today.

Decorative reilings like these can be installed by any
homgowners.

A large sign by the exhibit gives & brief hiatory of Gross-
man's. The sign is black with orange letters, and reads:

1890 Louwis Grossman lesves Russia for U.S.A.
Jells houaehold iteme for back-pack.

1892 First properiy bought--home and clothing
businesas,

1900 Hore store space added. Louis enters junk
business. Two sons join £irm.

1507 1Hew yard purshased, building materials
now sold.

1914 Pipst employee hired (Truck Driver Stenley
Daren). TIwo other sons join firm,

1918 Zales of surplus government property.
Reclamation camps and factoriea,

1923 Present main store property aequired.
Company now has 4 trucks.

1928 Louis retired; fimm of L. Grossman Sons,
Inc., set up.

1929 Piret branch store opened at Billerics.
1958 232d branch store oped at Marshfield.
1959 24th branch opened at Framingham,

The two active parts of the hardware store display include
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a demonstration of ceiling tile application and Grossite install-

ation, Grossite is a plastic covering for table and counter %tops.

rb 3
The berber shop is fully equipped with the lstest equipment
including chaire, mirrors, barberpole, clippers, toniecs, lotions,
end sundries. & demonstration of the barber chair gives animetion

1o the displey,

This display consisbe aluost solely of demonstrations of the
shoe repsirinc wschines. These mschines include a soler for men's
shoss, 2 goler for women's shoes, = tap trimmer, a stock fitting mache
ine, a2 machine for removing old taps and putting on new onss, a gole

attaching press, a stitchey, a Goodyear Choe Fepalr Outfit, and a

Jinger sewing machine.

Employing one operator, this machine can form; fill, and
geal thirty pillow-paclimges a minute, The unit cen samsily change
package sizes and package materials depending on whet is needed.
Solids, liquids, and powders can sll be packaged in not only bags
but also cartons, omhs, jars and other containers. DBoth panels and
and a demenstration explain the use of this machine and how it

works.
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Industriel Design
This large penel display shows the development of the design

of capitol goods using the Diesel-slectric locomotive and the design

of consumer producis using the Gensral Electiric iron.

Diesel-electric locomotive. A demonstrator explaina the pro-
duct with the help of pmnels ag Pollows:

Twenty-five years ago when the first American Diesel
electric locomotives began meidng thelr high speed long
distance runs, this new type of motive power mede demands
on material and parts never belore sncountered.

As you look at that powerful locomotive up there give
a thought to the many thousands of hours spent in design
anéd research to meke such a thing possible. There are
70,000 finished pieces (8,000 different shaped pieces) in
such n locomotive thet must it and work well together.

To help you out let's teake & oloser look at just a few
of the compoments of & Dissel-electric locomotive. Ve
have here a wheel, electric contactors and pistons from

The first steel wheels (points to wheel) on the early
Diegel-electric locouotives lasted only 2 Tew hundred miles
before cracking, because metels never before hed Leen
subjected to such high speed stresses Ffor such long un-
interrupted periods. Reacarch developed an entirely new
type of steel and now this locomotive vheel lasts for well
over three hundred thousand miles.

Barly slectrical control apparatus (points o big old
contactor) was bullgy, hard teo repair, costly to replace
and lasted s very short time.

Degign enginesrs came up with this new contactor which
is not only ecasier and chesper to build, but is built teo
operate six years without atbention.

The pistons inside this particular diesel engine pump
up and down about 14 times every second--800 times a minute.
The pisten always rubbed on the cylinder wall at the same
place causing wear snd early failure--so the engineers




developed a full floating piston, the Pirst for 2 bi
Diesel. It revolves around like this (twirls piston
thus the piston wears cvenly on a2ll sides and often these
pistons will operate in a locomotive for o million miles
befars replacement,

The point to remember-—engineers and designers are

worlting this very nminute continuing to improve every one
of the 8,000 different parts that make up the locomotive.

Jengral Blgctric Irems, This part of the display is made
primarily of pansls explaining the history of ths iron in regard %o

desizn, A ghort demonstration ghows the audiencs the uae and ad-

vantazes of the stean iron.

A General Eleciric technician with the help of photomurals
demonstrates the Jenoral Electric portadble X-ray Unit used to test

metalg for imperfections.

Cigarstte Mnking fachine
This display consists of four AMF machines, the first meking

cigerettes, the second inserting the filter tip, the third packeging
the cigarettes, and the fourth wraps the package in cellophsne.

The description of the machinea is done in 2 series of panels
explaining how the machines work ielling something sbout the company

that manmufrctueres then, American lMachine & Feundry of New York.

This press stamps out six inch rulers bearing 2 staup stating
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that they were made at the U.S. Exhibit. A panel expleins the pro-

cess of manufecturins these rulers.

) Pres

A battery of five Forse shirt preasing machinee operated by
one girl is the active pert of this displey. Backed up by a series
of penels the visitors cre show now the machines are operated by only

ONE pPerEoN.

Launder Center

The Launder Center givee the visitors a look at & popular
methed of Americen laundering by = display of sutometic coine
operated washers and dryers., A demonsirater tells of the pepularity

of this 24 hour convenience and ehow the whole process.

This shop is fully stocked with all types of seeda snd flowers
for the gerden, The demonstirator shows many new methods of planting
seeds and also shows some of the new chemicals that help the growth

of ouldoor and indcer plante and of cuttings.

This is a mock hotel room and bath demonsirated by a meid
who shows the ease of cleaning such roouws. The demonstrator's seript
reade as follows:

Americans are mobile and travel o great deal. On holi-

day trips they usually go by car and spend the night at
motels which are roadside hotels, not necessarily neer a



oity, and designed to mset the needs of the motordst.

On business trips Americens usually fly or teke trains
from city to eity. And in the eitles they stay at hotels.
Hotels are often full, so firms in ona city which do a
good deal of business in other towne often reserve notel
rooms in these towns on & permsnent basis for their travela-
ing persomnsl,

Here is such a hotel room, If you came by air you
might have had bdrealfest in lLeos Angeles end are now In
Uhicego Tor dimmer.

The furniture you seée hare is the same os thut which
is installed in the newly completed forty story "Executive
HMouse®" in Chicege. When you come in there is & rack for
your lugszese and ample space to hang your clothes during
your visit. A privete bath and sliower ennble you te "fresh--
en up" before luncheon or dimmer, During the day thease
beds are couches and at night the couches become bLeds.
The units are on rollerss The bedding and pillows sre
stored here (maid 1ifts up bolster unit).

"Ixecutive Heuse" was built with businessuen end their
families in mind., Like other hotels,; it has weny conven=
iences. You can order your mesls on the phone and have them
gserved in your room. You cen have your leundry attended
to or your suit cleaned overnight. The hotel will meoke
your iravel reservations or oblein your tickeis for the
thenter, cpera or some aporting event. HNoel Americen
hotel rooms have television--ss you see here. For other
enterteinment here is a beok telling of the many events
going on in Chlesgo, theater, concerts, movies; sports,
restaCirants. Practically every Americen evails himself
of the convenience of hotel service when he iravels.

This display includes demonstrations of equipment for the
care and feeding of lmwme. Six types of graes szed czre displayed
along with fertilizer and chemiocnl weed killer. The equipment dis-
played for keeping the lawr in gshspe is the following: a seed or
Pertilizer spreader, = lawnovator which placeg the seed well in the

ground away from wind, rain, and birds, a cart aprayer for fertil-
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izer or weed killer, lawnmower, lawnaswseper, grass shears, hedge

trimer, and & sprayer for killing the stubborn weeds,

Wlkine Parlor snd ¥ilk Room

The sutdeor display of Amerfcan Dairies showsn the visitors
the clean procsss of millinr cows with sutopetic milkere In clean
surroundinge, and then transfarrins the milk through pipes to the
milk room where the nmill is stored umtil piclked up by refrigerated
trucke.

Panels exnlain the bsst care and fesding of milk produeing
eattle for the bhest resulis. These are followed by panels showing
the best dairy seniteiion methods.

An area of the display is set aside for information on meat-
producing cattle. DPerticular emphagis is placed on the correct
rizbrition for thegs sattle. Panels tell the visitor cbout the ap-
peersnce of meat, the principles of »reparing meat, and vhat cerrect-

ly prepared ment does for man.

rican Indust
This consists of n series of photographic panels depieting
industrial subjecis. The following is the key penel:

American industriss are continenlly worldne together
40 produce wore and batter producbes for move pecple.
Their rmtual interdependence has been the key to their
dymanic successs The needs of some have meant the growth
of othors snd the development of some have brought new ones
into existence.

Below this board is o displey of hooks supplied by USIA,
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The content of the U,5, Bxhibit et the 28th Poznan Inter-
nations]l Trade Pair serves os a representitive of all other official
U8, exhibits, Tha individual displeys are designed to appeal 1o
both the businesaman and the peosple who will eventuazlly he the
consumerg of the products. In the gquoted exmuples of panels snd
demonstrators' scripts, one should note the use of propaganda

materials to show the Polish peopls how Amorieans really live.



OHAPTER IV
BUSINESS PARTICIPATION IN IKTSREATIONAL TRADE FAIRS

In past years there has besn reletively little participestion
in internstional trade fairs by American business, Ilany wanufect—
urers who vere not familiey with the trade foir program and its
values did not want to participate because they did not wish to
creste a demand for products which could not be fulfilled due to
the countries' import restrictions.l Some firms overcame the probe
lem through the use of their foreign agents, subsidiaries, and
branches.?2

Ameriecan business is now beginning to realize the great op-
portunity to establish commercisl relationships in foreign countries
through the program of international irade fair participation.

The American participants meet businessmen Trom all over the world
whe are intereated in American menufacturing and technolegical
developnents.

Hundreds of American products have been displayed abroad
but there are many thousands of products that have yet to be intro-

duces to the U.S. international trade fair prozram.>

leobert L. Pritechard, U.3, Business Participation in T
Pairs Abroad (Washington: Govermment Printing OFfFfice, 1957)s De 3

21bid., pe 4.

3Ihidt 3 Te 5!



I. ALVANTAGES OF PARTICIPATICN

A business concern can only consider the trade fair program
as one medium of sales prowotion and can not hope to zcquire suc-
cessful sales solely from this one area. Other mediwe of sales
promotion zust be used.

In deciding to expand its market, & company must take into
consideration the advantares of using 2 particular medium. An
Amerdcan manufecturer says the following in regerd to participation
in trade feirs:

it is most important for manufacturers to be selective
as to the feir they will exhibit in. Inmsmuch as there
ars a tremendous mumber of fairs going on, e marufacturer
could very well zo broke in attempiing to partiecipeate in
all of them. It is advisable; therefore, that a manufact-
urer study a particular forthecoming trades fair, determine
who the exhibitors are poinz to be, the purpose of the
Pair, ite loeation, his means of gtaffing his exhibit area
with personnel sufficisntly ascouainted with the preducts
to be of value, the cost of space, the cost of maintaining
the exhibit, end many other factors, all of which should
be totaled up and used as the base Tor a final conclusion
and decision.?

lon-gzovernment Sponsored Individuml Sxhibite
In the non-govermment sponsored exhibite the company part-

ieipating is entirely on ite own in deciding what products should

be displayed and how they should be displayed,é These exhibits

#Ibidc; T 5.
5Ibido, Da 6.

Efrom statement by Harry Lyford, personal interview, October
29, 1259,
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(1) create awareness of the products, {(2) offer adventages atiract-

ive to buyers, end (3) permit comparison shopping.

Creates swareness roducts, 4An adeqguate knoulédga of the
United States is definitely lacking in many aress of the world,
particularly in the "under-developed" countries of Asis and Africa,
The trade fairs provide a place where the people of these countries
can leayn more sbout the indusiry of the United States end what {this
industry produces.(

The fair is two-way road of information. The people of the
country where the fair is held can show U.,Z., business what products
will be well-raceived in thai country, and Americsn business can tell

them whet producte can be sold in the Ue8.0

Offers advantages stiractive to buyers. Both the United States

and foreign businsesman, as buyera, ars atiracted to the three elements
of trading provided by the international itrade fair.

ls A great veriety of products can be examined, tested,
and compared one with another in terms of appearance,
price, and guality:

2, Physically present ars menufacturers or thsir dele~
gates with whom technicsl points and assles conditions can
be discussed;

5+ Officisl informetion on customs tariffs, exchange
regulatione, snd other data necessary for the transfer

7Pr§.t(}hﬁrﬂ-, S8 _O‘i&_o, Pe 6-

Swalter Williams, "It's Fair Weather," Rotarian, LIXXVIII
{B:ecﬁmbsi", 1955), De 14,



of gogda and payments from one country to snother is st
hand.

fermita comparison shopping. Many of the fairs held in large

business centers such as Milan, Lyon, and lannover are "horizontal"
in their organization providing easy comparisons of products from

different countries and from different companies.lO

ibite

The edvanteges of individual exhibite =t tvade fairs are
great,; but there are many advantezes to being a part of the official
United Ctetes Exhibit.

First of all the official exhibit is widely heralded in the
country where the fair is held giving a great prestige to items
displayed. It is & group showing, and in this dey of national comp-
etition to displey advances in science and technology, such compet-
ition generates public interest., The United 7tates has esitablished
a reputation for progrese and showmanship and people come to see
for theuselves whel they have already Leard., It is o cheallenge for
Americens in any line of production.

On many occasions manufacturers have received interesti in
thelr product that previously has gone nowhere. The Trade Inform-
ation Center sei up by the Trade Mission has proved valuable in de-

veloping two~way trade since the members spend months studying mar-

9fritchard, op. cit.y po 7o

101]3; d.' P 8.
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keting conditions in the particular country. In the official exhibit
there is no direct selling, no sales pitch, as is possible in the
individual exhibit., leny exhibitors find it benefieinl to have an
individual exhibit aleng with the officiel one. Any inguiries =t
the Trade Informetion Center can be referred to the private exhibit,
where the company representitive can give direet information on the

produet.t1
II, SXHIBITORS' REPORTS ON TRADE FPAIR IXPERIZRCES

The fellowing section will inelude a series of reporis from
ell arees of industry and business on their particular success or
failure at the trade fairas., The first pert desls with szmall business,
the infurmation all coming from a mimlographed paper distributed by
the 0ffice of International Trade Fairs contelning copies of the
letters Cfrom perticipating business. The seeond part deals with
larger industry the information ceming from two pemphlets, U.5 Bus-

iness Particivation in Tvade Peirs Abroed and

in U.3, Fxhibite st HYorld Trade Feirs.

Small ﬁuaigggglz
Letter from imory Cook, GOOE LABORATORIZS, INC., Stamferd, Connecticut,

1lVelter 5. Shafsr, "Internetional Trede Fairs Present and Put-
ure;" Address to the Zxport Managers' Club of 5t. Louis, Kisaouri.

12"5mall Business Participants in United States Sxhibite at Inter-
national Trade Mairs Uxpress CGood Will in Lelters to Department of
Commerce Office,” received from OFffice of Internationel Trade Teirs.
(¥imiographed. )



Cetober 9, lgﬁ:

I wish to express appreciation on behalf of all of us
for the opportunity to display our Microfusion equipment
in Viemna. The diligent and aggressive wmansgement of the
Pair was a pleamurs to watch, and we can only hope that ocur
exhibit may have contributed sowething extra to what is
already sn impressive program.

Letter from Hareld Breckett, H. C. CHRISTIANS OC,, Chicage, Illinois,

December 31, 1958:

It was indeed a thrill to receive your letiter with the
enclosed reports on the U.5. Sole exhibit in New Delhi,
India., It is apparent that the exhibit was well received
and you can rest assured that we are pleased to have been
& part in the prepearation of this show. Work such as this
that brings our twe nations together more ¢lomely and
mekes known the products that are not only available in thise
country but acceptable over there, is going to do a lot
of zood in time to come.

Letter from William C. Martinez, Export lanager, SUNNGN PRODUCTS
COMPANY, 8t. Louis, Missouri, February &, 195%:
de certainly eppreciete your letter of Jamuary 26,
together with ths very nice photographs of the exhibit
in Tew Delhi. We would like to be placed on the record
as vholeheartedly supporting these exhibits and place any
producte in our line at your disposal for future affairs,
Letter from Sdwin E. Hemsmer,; President, AMSCC PACEAGING HACH-
IN#RY, INO., Long Island City, New York, Hovember 24, 1958:
It was a pleasure participating in the Zagreb Fair.
I feel the American exhibit wes succegeful from my point
of view and believe it accomplished the purpose intended
by the Departwent of Commerce. Ye sincerely hope you
will have equal success in your future exhibita.
Letter from J. V. Blevins, President, BLEVINS POPCORN COMPANY, Fashe-
ville, Tennessee, December 1, 155&:

It is certainly gretifying to kmow the Popcorn Ixhibit
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wes popular at the Exhibit., Ve want to be on call when-
ever popcern can be wtilized in these exhibits again,

Letter from Irwin I. Steinberg, Fublic Relations Mansger, GULTOR
IRDUSIRIES, INC., Netuchen, Yew Jersey:

Or. dlkowitz has recently returned from the Vienna
Fair and hae advised me of the favorable reaction thet
he encountered with regerd to our ultrasonic squipment.
Cn behalf of Gulton Industries, I would like to thank
you for givinz us the opportunity to =ssist the govern
ment in these very worthwhile venturee and offer to you
for the future, any additional help that way be required.

La Indust
Report from sn Agrieculturel Mechinsry Coumpany:

Our company has never participated direectly in foreign
trade falirs; however, our products have heen, in the past,
exhibited through our local dietributors. Specific re-
sulte of such participation are diffiocult to evaluate,
but our distributors have felt, in zeneral, that the re-
sulte justify their expenditures.

It is nol pressently in our thinking to participete in
international trade falrs where cur jobbers may decline
to do se. It is not our belief that increased esles may
be more succesafully acquired by direect selling efforts
of our own field representatives in cooperation with our
distributors' aslesmen,l>

Report from a CUamera company:

dg are pleaged to inform you thatl our line of movie
camerag and projectors has been exhibited at many Poreign
trade falrs throughout the world,

In most ocmses, the exhibits in these foreign tmade
fairs were arranged in conjunction with our distributors
in the area. For instrance, the largest exhibit we had
during 1956 was at the Photokina in Cologne, Germeny.

The year previous, it was at the Photo Biennale in Paris,

-y
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