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CHAPTER I 

INTRODUCTION 

I. STATEMENT OF PROiLEM 

In this era of increased automation and mechanized 

living, there has ieen a relative and companion increase ia 

the amount ot leisure time available to the average citizen. 

This latter increase bas prom_pted a greater cE>nsumption, i1 

the public, of the entertainment and/or educational fare ot­

tered iy the media of mass communication. Due to its added 

dimension of sight, plus greater versatility and immediacy, 

television has arr ived at a point of unquestionable dominaace 

in the mass media field. Support tor this statement is found 

in the tact that the average viewing tille per capita per day 

now stands at five hours and twenty minutes. 

In light of the growing comsumption of this natioully 

produced product, some question is continually r aised as to 

its Talue or detri.Eent to society. In an effort to entertaia, 

hence to sell the co11mereial product• which support the in­

dustry, so■e hyper-eager creators of the televisioa product 

have resorted ta methods of questionable feasi~ility, Talidity, 

legality, and morality. The methods-by•l'lhich and end results 

of such procedure are being irought to light in ways, the ex• 

am1nat1on of which, would require an additional study in itselt.1 

It must, of necessity,•• noted that the exposition et mal­

practiees in certain areas of the televi~ion industry has 
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arought question on the entire enterprise and pro■pted total 

cross-examinat ion of the business. Such cross-examination 

naturally includes evaluation of existing programs that enjoy 

the high esteem of critics and viewers alike, programs whicll 

see■ to perfor■ a desired service and can ie classed as in• 

stitutions of the industry. One such program type is the tel• 

evised news panel show. Within the past twelve years, the 

press confer ence of the air format has ••come a Sunday after• 

noon regular and a frequent Monday morning newspaper quote. 

The nature of such a progrut demands that it deal with the 

topics of politics, policy, economy, defense, and other areas 

vital to the life and well•Peing of a nation. It has, there­

fore been a h i ghly theoretical hut nonetheless press inc question 

that seeks to knew the nature and extent of influence on pui• 

lie thought and action pro■ot~d by sue• a free idea exchange 

on the nation's airways . 

II. STATEMENT OF RESEARCH OBJECTIVE 

To attempt te •ring illustrative aater1al tllat might 

provide the answer to the anove question, the careful scrutiny 

of a single suiject adhering to the general program type seems 

to ee the m6st logical plan. Followin1 a logical process, it 

would see■ in order to select for such analysis, the oldest 

program fo this type, National Broadcasting Company's MEET TBE 



PRESS. It is the objective of this study to illustrate 

through historical review, citation of newsmakinc examples, 

and audience evaluation, the position and prestige enjoyed 

•Y the progra■ and t o endeavor to determine its present and 

probable influence on public thought, op1n1on, ~and- act1oo. 

III. REVIEW OF EXISTING LITERATU3E AND 

APPROACHF.S TO THE STUDY 

3 

The guidelines for a study in this field are few and 

largely inaccessible. The ever-present factor of a silent, 

■assiYe, and inscrutable audience make thorough determination 

or the influence wielded upon it (the audience) impossible. 

This accounts for the fact that there are few existing works 

on the subject of television's role as aa opinion ■older. 

Such academic studies a s are ayailable sesm, for the mos t part, 

to have been written several years ago, prior to the rapid on­

slaught of television. ~That 1s, existing studies were co■-

piled when news~~pers, ■agazines,ana rad1J were the do■inant 

forces in the field of mass communications. Basie tenets 

espoused •Y preYious students of the importance and role of 

the ■ass ■edia in public lite, can, with adjustITent, •e applied 

to the television era. Acceptini this, mention must •e maee 

of the co■prehensiye study made •Y Jos~ph T. Klapper, "Tile Ef­

fects of the Mass .Media" •2 Making his study in 1950, at the 



request of tae Director of the Pu.tlic Li&rary Inquir1, 

Mr. Klapper draws fro■ extansiTe sources in the fields ot 

prepacanda, public opinion, and communications research. Bis 

report provides a valuable synthesis of existing thought on 

the suiject of the effects of mass media and their ihfluenee 

on taste and presuasion. Furthur reference to Klapper•s stud1 

will ie made in this pa,er. 

The contemporary author and editorial staff meaber of 

Reporter magazine, Douglass Cater, has produced a recent work, 

G 3 
The Fourth Branch of overn11ent, in which he deals wita the 

power, influence,ai.d expanding role of the press in the oper­

ation of the nation's goverI111.ent. MEET T1IE PRESS \eing a tel• 

ev1s1on progrU1 which depends on press personnel and press 

recocn1t1on of newsworthy figures for its weekly roster, eater's 

views in this new book are helpful in settinc ,a ~rruecof~ref• 

erence tor a study that examines a prograa televising a press 

situation. 

Continuing in the academic field, mention should be 

aade of graduate theses iased on the tele~1s1on indu~tr~. Tae 

press conference television format is given some attention •1 

Ro~ert Hammel Stewart in Us thesis "The Develop■ent of Ne~-
4 

work Program Types to January, 1953.tt 

The very nature of the television industry makes it one 

or popular interest and attention. This accounts for the deartk 
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of critical and evaluational material of a non-academic natnre 

that appears in the press and periodicals. The wr1t1ncs of 

most of the leading telev1s1en critics, aaong taea Harriet 

Van Horne, John Crosey-, Jack 1Gould, Jack O'Brien that appear 

in the nation's ■ajor newspapers, from time ta time carry Tiews 

on t~e present performance standard of proirams like .MEET THE 

PRESS. Reference to the att itudes and remarks of the altove 

writers was valuable as these corresponded to a particular 

topic aeing investigated. MEET THE PRESS has also aeen se­

lected repeatedly as the focal point for a television feature 

s~or7. In this connectien, little of academic value 1s oa­
tained, other than clues to the ■ore popular and remembered 

presentations of MEET THE PRESS. ProDaely the most sicnificant 

of such journalistic synopses was made recently and is, as 

yet, unpublished. The ar ticle, by free lance writer Josepk R. 

Judge, is untitled at t~i s time as it is not scheduled for pui-

11cation until early i n 1960. t he signif1pance of it lies in 

the fact that Mr. Judge was commiss ioned by tne United States 

' Information Agency to do the story for Aaerica Illustrated. 

In order to complement the existing works on tae role 

of printed and spoJlzen worcl in public life, inferaation dealin1 

with the su•ject at hane was adv1s1ble trom a contemporary ani 

primary source. For references dealing with current printed 

commentary and record of MEET THE PRESS, the easily accessiale 
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wealth of aaterial fro■ commercial and trade newspapers and 

magazines, from personal memoranda and correspondence that 1s 

on file in the offices of MEET THE PR.Eii provided the souree 

for ■ore oascure facts and figures aaout the procraJI tha t 

were needed. 

!he interTiew teebni,ue was used to provide the afore• 

mentioned primary sources. Interviews with Bett7 C@le and 

Law.rence ip1Tak whe would have personal pertine~t inf'ormaticn 

on the program's history, progress, and prospects proTed ot in• . 

valuaile worth in filling in the gaps of information left by 

printed records. Discussion with pu■lie relations representa­

tives of both major political parties shed light on the opin-

ion of such groups on the news panel show and their attitu•es 

and behavior toward it. At Dem.ocrat ie headE1,aarters, inter~ • 

views were oatained with Richard Murphy and Jack Christie. 

A~ the offices of the Repualican National CGmm.ittee, an inter­

view wit~ Phil Watts was held. 

With the exclusion of straight news stories featurinc 

news made on MEET THE PRESS broadcasts, the above material 

foras the core of relevant work on the aubJect of the posi­

tion and influence of the televised news panel show. 



IV. SPECIFIC APPROACII OF THIS STUDY 

Tim iaediate and constantly cathartic nature ot a su~ 

ject like .MEET THE PREii calls tor a soaewhat anconYentional 

appraach to an academic study. The •uestion considered ~•inc 

theoretical, personal oiservation plays a creater role in tlle 

evidence collected than it would were the suajeet ■ore sta1• 

nant. The sue holds true in t 0nming eonclasions on the iasis 

of the data available. The appr&"ach of this study has had to 

ie to align the past with the present in the planning and exe­

cution of the show's designated objective. 

V. EXl?LANATION OF TllE STUDY'S LIMITAT! ONS 

The hU\'(lan element involved and the impossi■ility of ac­

curately or thoroughly polling it has already ieen mentioned 

as a limitation on the study presently undertaken. The aisence 

from the book world of expert work on the subject poses a fur­

thur proble■ in determining the originality and practicality 

of new data presented. 

The physical limitations on the study have to do with 

sheer numbers. The fact that MEET THE PRESS received Monday 

■orning mention in The New Yo.rk Times alone every week for three 

consecutive years is one that cannot ie sidestepped, nor can 

it be completely dealt with. This figure discounts possiile 
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mention in any of the other ma j or newspapersof the country. 

The New Yark Times _accounts were followed as they were the Qnly 

accounts readily access ible and were j~dged to be those mos t 

nearly accurate on the basis of the paper's reputation. 

A second physical 11.aitation was exist ent in view of ' 

t he fac t that the program files of MEET THE PRESS are not con­

centrated in one locale. There are magazine and "grass. ioieots" 

newspaper clipping service files in the New York office of 

MEET THE PRESS. Tjzne· and expense made it impossible for these 

additional :files to be drawn upon. What follows is then, a , 

~o■p.t:J.at1on of such print ed and personal data as could 'be o•­

tained from libraries, files, and person~ located in Washin.gton. 

The conclusions presented must ~e regarded more as in­

terpretations based on i llus trati ons and oeservati0ns because 

of any student's inability to get a broad and valid reaction 

fro• the audience involTed. 

VI. STAIIJEMENT OF METHOIX)LOGY 

In orcanizing a research plan for the study, the •asie 

areas to be explored wer e first determined. In studying these 

areas the following proeedure was usedt 

1. Existing newspaper, periodical, and thesis liter­
ature was examined for s pec~ic facts and ~ackgroun4 
material. 

2. Interviews with relevant members of the progra■ staff, 
interest groups, and the press were sought as comments 



from such persons became necessary for enlarging 
printed fact. 

9 

3. "On-the-spot" obseTvations of smow planning and 
office prodedure were placed s poradically throuih­
out the study, usually on a ones a week •asis. 

4. In keeping with the plan to ali~n past history with 
present practice, visits to the studiG for the pro• 
duction of MEET THE PRESS were ~ade, whenever the 
opportunity was afforded. 

VII. ORGANIZATION OF THE STUDY 

A rather chronological fora was followed in the organ• 

izat ion of the study for presentation. In compliance with this 

plan, the section immediately follQwing deals with an histor­

ical overview of MEET THE PRESS 1 s1gnal raurteen year history. 

In dealing with this, the factors of progr~m purpose, staff, 

ownership, and sponsorship will be given attention. 

Just prior to the examinati n of ME~T THE PRESS• news­

makinc programs and resultant publicity in the fields ot d•• 

mestic and foreign affairs, an analysis will be made of the 

pro'blems 1nvo1Ted in selecting the "stars" of the sh·ew, 1-. e., 

the panel and interTiewee. 

Having presented the programs and ideas for which MEET 

THE PRESS had achieved fame and report, so:ne eff or t to illus­

trate the effects and worth of these programs will be made b7 

a look at the audience itself: its size, complexion, and reac• 

tion. 

From these analyses, the con~ludin~ interpret&,tion will 

ae drawn. 



CHAPTER II 

OVERVIEW OF THE HISTORY AND PRODUCER'S CONCEPT OF 

MEET THE PRESS 

MEET THE PRESS now occupies a position among the oldest 

continuously broadcast weekly television shows second only to 

the "Gillette Ca"t:alcade of Sports". Coming to television on 

the National Broadcasting "'ompany network in 1948, MEET THE 

PRESS is in its eleventh telecast yea.r and its fourteenth 

broadcast year, having ha• three years as a radio program on 

the Pllltual network. The program has existed for reasons as 

various as the sources of their expression. These sources 

have be .. n persons both affiliated with and subjected tc .MEET 

THE PRESS. The show ' s executive producer and permanent panel 

member, ~awrenae. E. Spivak, has been with M3ET THE PRESi 

since its conception. For this reason he is the logical tar• 

get for inquirers who want to know why the program has enjoyed 

such long life in a sudden death industry. In a ■emorandua t• 

The New York Daily News on the question of the MEET THE PRESS 

success formula, Mr. Spivak wrote: 

The program's success is entirely dependent on having 
the right ■an interviewed at the right time, ay a ial­
ance~ and informed panel who ask the right questions 
in the right way.l 

The exact definition of "right" man, panel, questions, and man­

ner are
2
unknown to the show's producer, but he is "happy to 

guess. 11
• 



To b!s t unders tand and analy2e a pr ogram of such long 

endurance and present sta tus, it would seem wise to examine 

11 

the historical view of MEET THE PRESS and place the past a­

l ongside the present. Such an examination should make conclu­

sion on the curr ent position and fu t ure possibility sf MEET 

THE PRESS have a more concrete basis in fact. In this chap­

ter, the history, both past and present, of the program fraae­

work will be discussed in terms of par.pose, staff, ownership, 

and sponsorsb.ip. 

I. PURPOSE 

The switch in media from r adio to television forced 

some mi nor changes in t he production technique of MEET THE 

PRESS, as is the case for all programs makinc a similar trans­

fer. These changes, in the transfer of this particular pro­

graa, included no alteration in the concept and purpose of the 

show. The ptll!pose of MEET THE PRESS, as it was and is, can 

De best described by the se who originally conceived t he idea. 

The t wo people responsible for the format were Martha Rountree 

and Lawr en.ee E. Spivak. The story of how these two equal ly 

energetic , but diametrically opposite personalities joined 

forces is something of a legend i n the broadcasting world. Tae 

union took place in 1944 when Mr. 0 pivak was the editer of 

American MercurY_magazine. Miss Rountree had done so■e work 
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for the pue!ication and received sound criticism from its ee-
1tor for her work. During this conference, Miss Rountree, who 

was active in the radio field, was asked by Mr.Spivak for coa­

■ent on a radio forWI. he hoped to initiate. His idea receive• 

remarks from Martha Rountree to equal the criticism he ha• pre­

Tiously offered her wort. The two then collaborated on the 

idea of putting i mportant figures in the news on the air for 

thirty minutes to be qu~s tioned on any suej ect deemed worth~·. 

while by a panel of topflight newsmen. The entire iroadcast 

was to be an unrehearsed, spontaneous presentation, thus giv• 

ing it the aura of a live news conference. With the help of 

the persuasive vivacity of Miss uountre~, Mutual Broadcastinc 

System was sold on the idea or MEET THE PRESS, and its four­

teen year history saw its beginning in 1945. I t was durinc 

the show's first years of production, when Martha Rountree•s 

inimitable charm often aided in securing adequate guests, that 

she, perhaps unknowingly., first phrased the purpose of MEET 

THE PRESS. It was her habit to make this statement in per­

suasion of prospective guests: "Here's a chance f or you to 

tell your s t ory to the American people. If you are honest, 
3 

and believe what you say, there is nothing to fear." 

This purpose of presenting a real s tory of a vital i ssue 

to the listening, and now viewing, public has, in the estima­

tion of Mr. Spivak, reaained unchanged. In a statement recorded 



13 
in 1956, when MEET THE PRESS was eleven years ola, Spivak was 

quoted as saying tha t the prupose of MEET THE PRESS iras "ts 

bring the people closer to the Government and th.e Government 
4 

closer to the peo ple." 

The ohly noticeable change in prupose from 1945 to the 

present, must be labeled as more of an enlargement than a 

change. To the original aims of reportint and clarifying the 

~ig issues in the news, television has given greater fulfill­

ment t o MEET THE PRESS ' aill t o "entertain by effective use of 
5 

the techniques of the meciiium &elevisioiif . " The added enter-

taillllent value ot MEET THE PRESS was immediately recoenized 

when the show made the transition from sound , to sound and 

sight. Variety's editors com~ented af ter the first telecast 

in Septemr,er of 1948 that the "current TV presentation of 

'Press• makes a great improvement .. . . tele's added sight factor 
6 

heightens greatly the dramatic impact." 

In SUllmary, it can be said that the present and contin­

uin1 prupose of MEET THE PRESS 1s reported and stated iy its 

"parents" to 'be that of reporting and clarifying the news 

through the use of technology, name, i ssues, and faces in a 

manner that will bot h entetain, inform, and perhaps ar ouse the 

audience. 



II. STAFF 

The implementation of the purpose or o~j ect1ve of MEET 

THE PRESS has required coordinati c-n and cooperation f r om a 

relatively small pr ogr am s t aff . The proaucer's position has 

been surprisingly cons t ant . I n a changing, rluctuatinc field, 

as .. i s television, t his continua t i on of staff is something of 

a novel ty. Mr. Spivak, as was poi nt ~d cut, has ieen producer 

ef the show from the outset. During the time that be and 

Martha R-ountree wer e eo-()Wners of ME'!:T THE PRESS , a co-pro-

ducer ship wa s also i n pr ac tic e. Mr. SpiYak served then, as now, 

as a peraanent panelist, and Miss Rountree was the pr ogram's 

moderator, a joe now handl ed by Ned • r ooks. After Mis s Rountree 

s~ld her half of the program to Mr. 3pivak for an undi sclosed -sum, he t ook over as full producer. Since artha Rountree 1s 

depar ture, the femi ni ne executives of MEET THE PRESS have had 

no "on camera" duties , but rather have openated as associate 

pr oduc·ers, handlinc schedul es, arran~ement s , and, t o a certain 
7 

extent, public rel a t i ons. 

The central office of the pr ogram is located i n Washi ngton, 

D.c., adjacent to the apar tment home of Mr. and Mrs. Spivak in 

• the Shera ton- ark Hotel. As often a s is pos s i ble, the prograa 

origina tes from the NBC studios in Washington (WRC , WRC-TV). 

Circumstances occasionally make i t necessary f or the show te 
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go to its guest. For such situat ions, ~nich most often require 

a move to New York, and of f ice is maintained in that city, 

again adjacent o the Spivak's home at the Hotel Barclay. De­

spite the distance invloved, the personnel of the t v. o offices 

work c losely together via NBC's direct telephone 11.ne to ~ew 

York. The affairs of theWash!1ngt on office and the majority of 

production detai l s are handled by the associate producer for 

MEET THE PRESS, Betty Cole. Mi s s ~ole joined the staff of 

MEET THE PRESS in 1956 as a succeseor to Helen Keller, who hai 

been in charge of the Washington office after Martaa Rountree 

left the program. In New York, Helen Johnson acted as girl 

Friday and prcduction as s istant, with the j ob title of assoc­

iate producer, until 1958. At present, New York publicity, 

promotion, and production work is handled by Betty Smi th. 

Also in the .1.~ew York office is Esther Rausch, who performs 
~ 7 

secretarial duties of a personal nature for the ~pivaks. 

Timlng and pacing are two elements vital to the sue• 

cessful production of any television pr~gra~ ,MEET THE PIIBSS 

being no exception. The unrehearsed nature of KEET THE PRESS 

makes any as surance of accurate pacing uncertain. There is no 

way to check on the excel lence, length, or volume of questions 

brought to the s tuddo by guest panel ists. In view of this un­

avoiiable reality, it becowes the res ponsibility of Mr. Spivak, 

as regular panelist, to come equipped with enough material to 
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sustain and coordd.nate the interview. Working anywhere from 

four to fifteen hours per day on these questions, which usu­

ally number around one hunderd per guest, Spivak requires the 

services of Betty Smith. Miss Smith is employed in New Yerk 

by .MEET THE PRESS to do research, ·' in atlldi tion to the duties 

mentioned above. This research work entails providing back­

ground material on the week's guest fr$m the program's vol­

uminous vertical files, or from whatever sources are necessary. 

The ve~tical files :mel1l,ti oned above are compiled by all 

ndesk rid«aen" staff members and consist of clippings frem all 

the major New York and Washington area papers, and the major­

ity cf national magazines. The Remcke Company provides clip­

pings from television columni sts appearing in papers in other 

parts of the country. 

When the plans and research for a week's breadcast reacla 

the point of readiness for production, the technical staff as­

sumes respensit ility. ~he crew required to put a single pro­

ductiion on the air . inlludes from twenty to twenty-five perso ns~ 

The ~eneral, functional breakdown of .the staff could ee in· 

this manner: two network control panel men, handling audio 

and video in the station's technical control center; two men 

in the film projection room to set up the commercial film; 

three camera men; a boom man for the overhead microphone; a 

driver or "doJ.ly" man fe r the mounted dolly camera that 1s 
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usual l y us ed; one man on the cr edit crawl ; stage hands of a 

number required by a par t i cular si tua tion; one s til l photo­

grapher; a network announcer; an audio director; a technical 

director; a floor direc t or; the pr cgr'.:Ul'l direc t or; asso icate 

prodUcer; and producer. 

The production i dea of MEET TH~ PRESS has •een, currently 

is, and , accor ding to the pr oducer, w111 be s i mpl i city. The 

pr ogram has a s i mple ques tion-answer f ormat and all aspects of 

pr oduction are geared t o maint ain this simplicity . ..iespite 

unique ideas f or technical i nnovations or gimmicks in camera 

work, the simple head-on , close-up , facial s t udy has been re­

t a ined as the core of the show' s visual aspect. Most of the 

changes tha t a r e conceived from til!le to time are at the sug­

gestion of pr oducer Spivak. Any that might be the inspirati on 

of ot hers on t he s t af f ~us t be reviewed and appr oved by 

.Mr. lpivak eefore they can be empl oyed in actual product i on. 

Approximatel y an hour before air time, act i ve s tudio 

preparation for the tel ecast begins. This activity is under 
u Ml. 

the super vis ion of the director, Frank l i ngl and. r. Slinc-

land has been t he direc t or of MEET THE PR~SS f or the past t wo 

years. There i s no rehearsal of the pr ogram. In fact, at the 

request of Mr. ~pivak, the pr e -braodc.st conversati on in the 

studio as paneJ ists and gw,st ~•ther, i s steered away from 

subject s tha t may follow in the int erview. Tb.is reques t was 
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made for two reas0ns. First, a light, pleasant moo·d relieves 

tension, and second, pre-s.ir discussion of the issues would 

spoil the freshness and spontanaeity necessary for a vigorous 

show. The absence of rehearsal, then, calls for some su•sti­

tution on the di~ector's part to check and make ready the 

necessary technical facilities. The check is done in a cuinea 

pig fashion. 1he production staff members "sit in" for duamy 

shots of the guest, moderator, and panel so that camera posi­

tions and lighting arrangements can be determined. Ab@ut five 

to ten minutes before air time the "real" participants are 

positioned and a voice level .and dry run shot is taken for 

each. The studio audience 1s relatively small, from five to 

twent• persons on the average, and t hose attending are present 

on the basis of an invitation. The audience is not used in any 
7 

way in tae program's production. 

The MEET THE PRESS format has achieved wide popularity 

as evidenced by the s i ze of its audience (se~ Chapter V~. Ad­

ditienal proof of popularity is provided by imitation. The 

simple, live interview for.mat has been copied and televiseti, 

with relative success, by all +he maj or networks. The appear­

ance on the braodcast scene of progra~s quite similar to MEET 

THE PRESS was welcomed, rather than deplored, by its producer. 

Mr. Spivak felt that there was ample room for two or more pro­

grams of t he type he prodneeg, there being more than enough 
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news to go around. Tke existence of several televised panel 

shows also, in his estimation, kept all on their toes in an 
a 

effort to present a good show with/guest of importance to equal 
7 

that of guests on kindred programs. 

III. OWN~RSHIP 

The ownership of MEET THE PRESS has been t ouched on 

enough in preceeding material that a brief chronological ac­

count will serve here. The show, as originally conceived for 

radio, was the possess ion of its co-p~oducers, Martha ~ou.ntree 

and Law~ence ~ Spivak. Tb.is set up prevailed until 1953 when 

Miss Rountree sold her share of MEET THE PRESS to Mr. Spivak 

and he became sole owner. The program acain came into new 

ownership in 1955, when it was purchased from Mr. Spivak DY 
~ the National Broadcas ting ompany for a SW!l rumored to te 

around $1,000 , 000.00. That state of ownership exists at pres­

ent. 

IV. SPONSORSHIP 

The network's ownership of MEET THE PRESS relieves it 

of the burden of r equiring a sponsor for production. This has 

prompted some measure of sponsorship on a local basis. The net­

work can sustain the pr ogram without a sponsor, therefore, na­

tionwide sponsor ship is not necessary for nationwide broad­

casting. 
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As of ~ecember 20 ,1959, the pr ogr am is sponsored by 

"Sano" cigarettes on a "major-minor" oa s i s . In l ay terms t hi s 

means tha t one week "Sano" will sponsor two-thi r ds of MEET THE 

PRESS and on alternate weeks will sponsor one-thir d. The un­

s ponsored segments of the pr ogram are open t o local sponsor­

ship on the "co-"p" basis. I f l ocal sponsorshi p is no t fort h­

coming~ this por tion of t he program i s carried on a sus taining 

basis. Present sponsor sip s t a tus having be8n es tablished , a 

l ook a t the record of previous years i s i n ,)r der. 

General Foods ' "Maxwell Honse Cof f ee" took on sponsor­

ship of MEET THE PRESS in i ts f irst siY months as a televisi on 
J.' pr ogram. The per iod of sponsor ship by Gener al oods was f ollowed 

9 -
by f ourteen months of sus t a i ni ng br oa dcasti ng . 

The advent of the cooper ative and a l t ernating sponsor shi p 

pl ans make clear explanation of the progr am 's sponsor ship f ro• 

.May,1950, t o t he present somewhat compl icat9d. This out line 

f orm constructed by th e show 's associate pr oducer , Be t ty Cole, 

from pr ogram f iles should pr ovi de the needed i nfor ma t ion in the 

clearest form . 

Pan American Airways - s ponsored MEET THE PRESS effective 
Ja.nuar yJ,-1954 , on an alter nate week bas i s until Decemlter 
12, 1956 , sponsor shi p by Pan nm was resumed on January 
5,1958 , on a weekly basi s throu~h Jinuar y 29,1958 , Pan 
Am ret urned a s a sponsor on October 5, 1958 , on a weekl y 
bas i s through December 21,1958. 

Revere Copper vompany - sponsored alt er nate weeks from 
October l R, 1953 unti l De~ember 26 ,1954. 
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Johns .Manville Products - s ponsored a5ternat ely from 
January 9,1955 through June 23~1957. 

The mood and kind of broadcast that is MEET THE PRESS 

has demanded for its maintenance sponsorship by products of 

only such dignity as w@uld fit in the news and big issues 

set ting. 

In order to maintain a high level of guest personnel for 

MEET THE PRESS which will 'be apace with the bi g news of the day, 

it 1s of vital importance f or the staff of MEET THE PRESS, under 

the direction of Mr. Spivak, to be able to act quickly and im­

mediately upon a big news break or iasue. If this is to &e 

aceemplished eff ectively, a chain of command consisting of as 

fewlinks as possible is essentiam. For MEET THE PRESS the mat-

ter has beem happily expedited in that both the network and 

sponsor refrain almost totally from interf er.ring i n the arrange­

ments for and techniques of the program. Only in r are cases, 

reports producer Spivak, does the networ~ inject into program 
5 

plans s ome of its views. 
8 

understanding of no intervemtion as to pro~ram format or policy. 

The sponsor agreement includes an 



CH.APTER III 

.ANALYSIS OF PANEL AND INTER1TIEWEE 

SELECTION PROCEDURE 

The statements concerning the position of the network 

and sponsor or s ponsors in relation to .MEET THE PRESS saoula 

have made it evident that the actual selection of who will 

appear on MEET THE PRESS, hence, the central discussion topie 

from week to week, and the members of the panel of newsaen 1.s 

a matter left al.most entirely to the discretion @f tb.e pr"-
1 

gram staff. The final authority rests, of course, with 

Lawir.ence Spivak, producer and permanent pane11st. The deci­

sions are his, the ~ccumulation of valuable contacts are his, 

aut continual renewal of these contacts for purposes of se­

curing· a guest or panelist is a joi shared by his staff. The 

bringing together of a suitable panel and a "good" guest for 

the interview session is no small problem when presented on a 

weekly basis, fifty-two weeks a year. Through the years, the 

problems have been recognized, coped with, and, in some cases, 

removed. Throu~h trial and error the most feasible procedure 

has •ee■ adopted. It should be inserted that in tile fluctuat­

in~ business of televisien, dealing with the even more fluct• 

uous • subject of front pa~e news, no cut and dried methodolog­

ical procedure can ever be continuously followed. The remainder 

of this chapter, then, in endeavoring to enumerate some of the 
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proilems faced and to present the procedure currently fol­

lowed, will have to risk the use of some generalizations. 

I. PROBLEMS 

The question of which factor is most :fa.portant in the 

. porduct1on Gf a good MEET THE PRESS progra.1t, the panel er the 

guest, is a •oot one. The ut0pian ideal would •e to secure 

each week, a guest of renown and value to be questi oned ey a 

panel of expert and articulate newsmen who would complement 

the guest and issues related to him in perfect manner. The 

na ture of the subject at hand, news, coupied with the iaportance 

and consequently heavy schedules of the guests selected make 

advance planning of this magnitude both impossimle and imprae­

ticaele. Thus, the problem of which selection to make first 

is eliminated, since the decisien must be made on the basis ~t 

the state of affairs at a given time. 

For purposes of clarification, it will be best to con­

sieer the problems rela ted to panel selection and te guest se• 

lection separately. The interrelation of the two is a! no 

noticeaDle consequence, except for the fact that some effort 

is ■ade to place at least one reporter on the pail.el who, because 

of special assignments, is especially familiar with the field 

or issue to which the guest is related. 

Turning first to the choice of newsmen to do the actual 



interviewing, the mention of some facts concerning the ease 

with which these persons are decided upon and secured is in 

order. Over the years, MEET THE PRESS bas achieved an enviaale 

position among news panel sho••• This positien includes a rep­

uta tion for interviews with top figures in the news ay the 

top reporters in the business. This reputation aakes an a1-

pearance on MEET THE PRESS a worthwhile and enhancing exper­

ience for any re:Porter. For an half an hour's "on camera" 

work, and a few additional hours review and thought about the 

issues likely to be discussec;J, a newsman can recieve $125.00 

and his name upon the ears, and face upon the eyes of some 

tive m.illion or more people (see Chapter V). This makes the 

aceeptance end or panel procurement of negl1~1•le bother, with 

the exception of a problem faced on the matter of schedule 

conflicts. Many of the newsme·n invited to appear &n MEET TRE 

PRESS are ilso. requi:n~d t o de, a certain amount of traveling 

f0r the particular news organization to which they are attaclled. 

In this way, a conflict sometimes arises between the date of 

a scheduled special appearance on ,JEET THE PRESS, and the re­

porter ' s normal assi~nment. 2 

MEET THE PRESS can ae rather certain that those newsmen 

invited to appear will accept, \mt the pr oblem of who■ to in­

vite is still a difficult one. Given any su•jeet of national 

er internati~nal interest and importance, there can be feund 
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many newsmen who are competent writers on the subject and 

avid followers of its development. Tb.is is to say nothinl of 

the great number o:f excellent general newsmen and reporters 

assigned to special points a~ which news usually breaks, fer 

example, Capitol Hill, White House, United Nations, etc. The 

dilemma faced ey MEET THE PRESS is not presented by the great 

number o( good journalists, but rather by the relatively s■all 

numDer who are likewise good televisi0n panelists. The ele• 

ment necessary to make a good panel member is the aiility, 

on the part of the newsman, to phrase questions succinctly, 

vividly, and generall7 1n a ~anner 11.ke unto oral co■munica­

tion as opposed to the more i nvolved written word. The e.eplor­

aDle f act that such J,ournalists are somewhat :few and far be­

tween accounts for the fact that MEET TJIE PRESS panels have 

developed several familiar and favorite faces, like t h0s• or 
-

Jack Bell of Associated Press, John Steele of Time-Ljfe, 

Marquis Childs of The Saint Louis Post-Dispatcll, May Craic ot 

The Portlani (Maine) Times-Herald, -~nd Ro~coe Drummond of 

The New York Herald Tribune. 

The general tone of MEET THE PRESS, known tG those who 

view it and those who pa.rtici·pate in it, makes ridiculous the 

pro§apility that the composition of t he panel depends in any 

way an the views, likes, dislikes, or political leanings of 

the guest. According to Eetty Cole, associate producer, the 
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occasions when i dentification of the panel is requested by a 

prospective guest ~efore his committment to the show are almost 

nonexistent. Should a s ituation arise in v,aich a gues t found 

a panelist so offensive that his presence on the panel would 

force the guest to decline to appear, program policy has Deen 

to accept the decision of the invited guest to refuse to appear. 

In summary, it can be said that the problems connected with 

selection of panelists can be luaped into the large and ill­

posing sin~ular diff iculty of obtaining newsmen who are both 

competent and clear and personable to the viewing public. 

Guest selection presents pr obl ems in greater nu.alter . 

The outstanding and go·verning factor in the selection 

of a guest for MEET THE PRESS is the big issue of tae day. 

The issue governs the identificati on of the man who will be 

invited to discuss it. Tae erfort is to o•tain for MEET THE 

PRESS the biggest man connected with the aiggest issue. Here 

is the source of all the proilems connected with guest procure­

ment. 

3 

Perhaps the earli est problem encountered by MEET THE PRESS 

in this connection was t he proble■ of reputation. During the 

period when the back lig of MEET THE PRESS history had to•• 

recounted in terms of weeks instead of years, a certain amount 

of understandabl e, though lamentable, hesitancy on the part ot 

prominent figures was displayed. It was necessary in the early 
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years of the program for the production staff to be equipped 

with some sales ability in making MEET THE PRESS appearances 

desirable activity for a big issue personality. 

Producer Spivak recounts an instance occuring in 1951+. 

It was the desire of MEET THE PRESS to schedule French Prem.i&r 

Menaes-France for an unprecedented appearance on an American 

televised press conference. In order to secure his acceptance 

and willing cooperation, and to insure pleasant memories of the 

experience for ha, it was necessary for representatives or 

MEET THE PRESS to "sell11
, as it were, the associates of the 

Premier on the excellence, importance , and prominence of 

MEET THE PRESS. In aoing this, Mr. Spivak and others conneetee 

with the program made an eff ort to contact and convince those 

people that Mendes-France would be likely to consult aiout the 

appearance: his aides, the French delegatdlon to the United 

Natiens, Frenc}l embassy and c,onsulate officials, and American 
1 

associates. The job was apparently well done, as the Premier 

made a noted and valuable appearance (see Chapter IV). 

Happil y, the continuing performance of MEET THE PRESS 

and its growing inter national scope have made persuasive teca­

niques largely unnecessary at the present time. 

The big issues of the day are easily identified, and, 

by and large, the iig men connected with them are likewise 

easily identifiable. bheer identification of the top figures 
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in the news 1s only the f irst step for Mr. Spivak and Miss Cole 

i n selecting guests . Securing said figure is s tep nwnher two, 

and the problem move. It a ppear s t o go hana in hand tha t the 

central figures in the news are the busiest figures. Tije 

problem for .MEET THE PRESS, then ,is to work the Sunday after­

noon half-hour neatly into the schedule of the desired guest. 

This must be done before the issue is old news. O•v1ously, 

this involves great degrees of perception and calculation on 

the part of the MEET THE PRESS program staff. 

Not only do the men seem t o be the busiest men on the 

cur rent events scene, but more often than not, they are the 

most pressured men involvec in an issue. The present s tate 

of the world dictates that practica lly the total news picture 

is a two-sided affair, both sides being equally explosive. It 

is not infrequent f or the prime figure i n a curr ent tG>pic t e 

be f0rced to refuse the opportunity to appear on national 

television incorder ~to protec t the program or group he heads 

or represents. Cons iderat ion of prestige and palitics alse 

come under this heading of pressures for refuS.al. It is for 

reasons of prestige t hat such newsworthy figures as the 

Pres i dent of the United States do not appear on programs like 
1+ 

MEET THE PRESS. Political strategy l i kewise governs the times 

wnen eoncressional and/or party leaders will accept i nvitations 
5 

to be ~uest s on televised i nterviews. 
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In addition to the iss ue at stake and the figures in-

volved in it, cons idera t i on mus t also be given to the fact 

that the ■editl.ll 1s primar ily OM of entertainnent, in the pop­

ular concept. 8hould tne public go so far as to accept the 

fact that a progra• such as MEET THE PRESS is not solely an 

entertainment vehicle, nevertheless, if it is to perter■ its 

purpose adequately, the fact would still remain that it must 

attract and hold an audience. This introduces a third proi­

lem where guest selecticn is concerned. The physical, visual 

effectiveness of the per son interviewed mus t be reasonably 

hich. Wit h the addea d1mens1en of sight , such physical as­

pects as facial mobility, directness of presentati on, force­

fulness ef personality are valuable and must, whenever poss­

iale,be attributes of the guests. As is the case with newsmen, 

a MEET THE PRESS interviewee must be articulate and alert t• 

kaep the program from bogging down in the technicalities of 

an issue. 

In view of the existing pr oblems, something of a pattern 

can be discerned in the selection of guests and panel9 A dis­

cuss i on of this procedure follows. 

II. PREVAILING PRACTICE 

As was mentioned in the preceeding section, there is a 

definite and a ctive eff ort on the part of MEET THE PRESS te 



75 
9 

I bid. , p . 2 o 

7 
Harr i et Van Hor ne, " Talmadge Parries Reporters ' Arrows" , 

The New Wor21::d , reme&r am and Sun, August 5,1946 (fr om clipped 
f i l es of 11EET 'f'HE PRESS, no page ng.mber gi ven). 

8 
Robert W. Sarnoff , " The Net work Televi sion Service", 

Tent h Aru1i versary i,iEET THE PRESS Banquet address, Sheraton­
Par k Hotel, April 28,1956. 

9 
Dougl ass Cater, The Fourth Branch of Gov ernment (Boston : 

Houghton Mif f lin Oompany, 1959) . 

10 
David 'R. Ebbi t , 11Teievi sion 11 , _i ew Re Public , Jannary 23, 1956 , 

( from clipped f i les of }.:EJ:T '.l'h.!5 PRESS' no page n11.t-nber given). 

11 
Vru;iety , February 1,1956 (f rom cl i pped f i les of MEET 

THE PRJ:SS no page number gi ven) o· 

12 
Laur ence Laurent, "Behind 'Meet the Press 1 : A Doubt i ng 

Hjnd 't, The Washington Post and Ti mes \1erald, Apri l 30,1956 
( from dl i pped f il es of M ET THE PRESS no page nu.nber, gi ven). 

13 
John Crosby, " 'OU t in the Gr ass Roots Peopl e A e Concerned rr, 

The :•Jashington Post and Times Her ald, Ocotber 26,1959 , p . 22. 

14 
Stat ement by Jack Christie, loc. cito 



BI BLIOGRAPHY 

A. Br' QKS 

Ca t er , Dougl ass . The Fonrth Br anch of Government . Boston : 
Hou ghton Ei fi'lin Company , 19 59 . 194pp . 

Ford , Shermanj r . Tne McCarthg l•~enace . 
Frederick Press , 19 5'4. 5pp . 

New York : Willi2m 

B . PERIODI CALS 

Ebbit , David R. ·" Te1evision, 11 New nepublic ( January 23 , 1956 ) . 

Judge , J oseph R. 1-..r ticle on L.t!.""'ET TEE PRESS< Anerica Illustr ated , 
United Sta tes I nforma t i on Agen ~y ,(1960 ; , to be publi shed. 

Ros s , I r ,ri n . "Meet the Pre ss, " Coronet , 38 :- ½-0- ¼ , June , 1 9550 
____ . "Meet t he Press, " 'Phe Reader ' s Di ges t, 59 : 18 - 21, 

September , 1 9 51 . 

11Fr e s s . 11 Time , February 2 ,19 59 . 

St ahl , Bob. TV Guide , !·larch 17 ,1956 . 

" Tel evision . it Ne·wsweek , Janua.ry 16 , 1956 . 

C. UlfPUBLI SJDD 1-iAT:IBilillS 

Klapper , ~oseph T. " The Effects of the Mas s l•iedia . 11 Renort 
to the Dire ctor of t he Public Library Ibquiry, New York: 
Colu.I!lbi a Uni versity Bur e au of Applied Soci al Research , 
October , 1 950 . 

Fammel , Stewart Rober t . " The D6 vel opi;1ent of Eewwor k Progr am 
fype s to .January ,1953 . 11 Unyiublis hed 1-Iaster ' s Thesis , 
.Q~1i o StG1_te un

9
i ~ersity , Ann .Arbor , Nich i ga.ri : Univers ity 

r1icrof1.uns, .l ::,::, . 

\ 



) 

77 

T1:i@ :Jew York Times . l:onday eG.i tions , JEnunry 1 951- Decenber ,1 )550 

The Phi l adel uhi c.. Inauirer o January 20 ,1959 . 

Adams , Val . " GGl .aour Girls .snci. Heuspaper Hen ," T~e NoT•r Yark 
T;mes , Srptember 30 ,1950 , Secti on II , n. 7. 

Bracker , Mi lton. "Rail ::live.l s Discuss I ssues a s Tes t on 
Central rears ," The Neu York Times , 1-iay 24 ,1954, P ol . 

Cont:l i n , Wi lli am G. "France ' s Premier Sees Wider Unity Based 
on Arms Ti e ," The ITe1·1 York TL~es , Hovember 22 , 1954, p . l . 

Crosby , John. " Out i n the Grc.ss Roots People Are Concerned rt 

The Wgshi ngton Post and Ti!:les Herald , October 26 ,1959 ,' 
p . 22 . 

Dales , Dougl a s . "Deuey B::, 9k s :::::i seriJlouer ir_ 1 52, 11 

York Ti ~es , October l 6 , 195u , p . lo 
The Hew 

Gould , J a ck . The r ew York Ti:nes , April 26 , 1953 , Section II , 
p . 11 . 

_ ___ 0 "Review o_ the S
8

oson , 11 The Ne,1 York '.::'i mes , Decem­
ber l , 1952 , Section II , p . 13 . 

"TV ' s Role in 1-Iobilizing Public Opi nion ," The Ne·w 
Yoj k Til.,es , J anucry 1 0 , 1958 , p . L1-7 . 

Knm:les , Cl a~ton. " Cohn Again Denies :i]e Asked Favors and 
Ac cuses Army ," The :Hew York Ti mes , March 1 5 ,1954 , p . l . 

. "Ferguson Is Cool to 1:c~arthy Aid , 11 The Hew York 
__ __,,,,T..,...ilt1es , l•lay 1 7 , 1954, p . 1 . 

"Flanders Blates .:arl y Shoudovm oh l-:cC8 rthY P0 sts , rt 

The Hew Yo:tk Ti mes , June 14, 1954 , p . l . 

111<.nowland :unts Co::.mi ttee Study on Censure Eove ," 
The • i-e w York Times , August 2 , 1 95t1- , p . l . 

"Koslov Bid Ac ..::ents ' Meet the Pres s ·: ys . ' F'i' ~e ~he Hsit i : n ' 
Rivalr y for Nenes II Vari ei:;:x, .Jul.y 8 , .1.':;159 , p . 2o . 

' 



78 

LaCamera , J\..nthony c Bos ton Journa l American , February 2 , 1959 .. 

Mills, Joe . Ohi o St ate Jou:.:nal , January 20,1959 c 

O' Br i en , Jacko "All t his and May Cr a i g , Too, " New York 
JournGl ~..merican , May 11 ,1959 c 

R"'ston, James c " Gov 1=rnor 8ays 'No 1 , 11 The F eu Yor k Ti mes , 
- May 31 , 1952, pp . 1 &.. 10 . 

Schmidt , Dana Adamso " George Proposes Bi e Four Parley to 
Prevent \'ia r ,rr The New Yor k Times , 1-;arch 21,1955 , p . l. 

Sokomsky , George . " These Days , !! New York Journal A"'erican, 
January 8,1956 . 

--.....,,.,,~• "These Days ," The H;ashington Post and '..!.' i mes Herald , 
November 16,1959 . 

Tu,rner , Terry. C,n i ca go News, Ja.D.n ary 19 ,1959 , p .l. 

Van Horne__,. 1:tar .r i e t . " Ta ;i,madge Parri es 1. eporters I Arr ows , 11 

The 1~·ew '.;tonk World l'elegram and Sun , Au gust 5,1946. 

Vari~tyc February 1 , 1 956 . 

Wal z , Jay . "McArthur I n 0u i ry to Hear Air Chi e f , 11 The Hew York 
Times , l-iay 28 ,1 951, -p . 3 . 

E o I1-:JTERVI E1:JS 

Christi e , Jack,.. Di rec t or of Ra di o and Television , Denocra t ic 
Hat i on a l 1..,ommi ttee , October 29 ,1959 . 

C01e , 1J~~t .ty.;- • Associ.ate Er@dullei., lf~T-:..:-T1..m PRESS?- pe!.>iocl±ea:Ue1· 29 , 
i ntervieW , l OcfGber - December,1959 . 

Mur phy , Richard o National Chai rman , Young Democrats , 
October 29 , 1 959 . 

Spivak, Lawrence E . Exe cutive Pr oducer , MEET Th'"E PRESS , 
November 21,1959. 

Watts , Phil. Public Relations Dep rtme.mt, rlepublican La tional 
Committee , October 29 ,19590 



F. MISCELLAiC OUS 

MEET TH2 PRESS gponsor shi p Records 1954-1960. 

R .,_ • F_; l es . - ·a 1 .• i ng 

., Scrapbook of January 19 ,1959 intervie1•r u i t h Soviet 
DGnutY Premier , Anastas 1-~ikoyan. 

____ o Scrapbooks of Progr am History . 

. MEET THE PRESS roduct i on obvcrsa t i on , October -
l:lecember , 1959 , sel eB i.,ed interviews . 

"Notables i n Va.,,,ied Fi el ds Join in Tr i but e to Lawrence E. Spivak; 
NBC Pres iaent R0 -i--n r t W Sarnoff' Prese1- ts Vo11..1 . .me of Con­
fratulatory L~tt ers a t . Di ru:.e r II Press ReJ..ease ' Nat i onal 
Broadcas ting ompa11y , April 2~ ,1956 . 

Sarnoff , Rober t w. 11 The Fetwork T8 1ev i sion Ser vice ," Tenth 
.9..nnive r sary KtEET Till: PRESS Banquet addres s , April 28 ,19560 


