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FASHION SHOW

Each year, Lindenwood fashion design students submit
their designs to the Annual Student Fashion Show.
Criiiqued by a jury of indualry professionoh. the lop
designs are showcased in the Annual Spring Fashion
Show for industry leaders, comnmunity officials, the

media and press, and friends and family. The show is dlso
televised by our very own LUTV high-definition television

station.
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BEGINNING COSTUME:
Paris Brooks

Megan Opich

lenna Miller

Aliena Mutter

Aleah Rosenau

PATTERNMAKING & DRAPING
Ciara Adams

Ashley Albert

Meghan Alexander

Cody Floyd

Amer@ MU.S{O{G

Emily Tiehes

Kayla Jones

INTERMEDIATE COSTUME &
DESIGN STUDIO

Barbara Bultman
Shermonda Green
Miho Honda
Carolina Mantovani

Nicole Yanko

MINI COLLECTION
Ciara Adams
Paula Bernal
Briltaiy-Rader
/Krlble v Felker
lsaiah | |ew\m<

E|||o
Kiya Qagbr\o
Radle

DOF‘\IE‘ |e QC)HO

Delisha Smith
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L"* Q. What is your hometown?
A. | was born on Scott Air force Base but was raised in St

Charles, Mo.

Q. What is your professional experience?

A My professiond experience could use a little work. |
have done a few fashions shows, but my favorite was
Missouri Fashion Week. | would probably consider it my first
professional show.

Q. When did you decide to pursue a career in fashion?

A. When | was younger | never really knew what | wanted
to do. |t wasn't until | got my first job and | started making
my own money and was able to buy my own dothes that |
realized that | was into fashion.

S

Q. What inspires you creatively? Professionally?

A. Music has a heavy influence on my creativity. | have no
musical skills whatsoever, so | am so impressed with musicians
and music in general. Professionaly, | am inspired by Rhianna.
She is 26 and has done more in seven years than | have in

22 There is no better motivation than that.

Q. What are some of the most pressing issues facing today's
{ fashion designers? Models? Accessory designers?

A | am only spedking from my opinion, but the most
pressing issue for today's fashion designers is the amount
of people who are trying to get into the industry. Fashion
design schools are becoming more and more popuar, so
there is a lot of competition.

Q. Where do you see yourseff five years from now?

A. On a yacht in the south of France. Anyone is welcome
to join me. | will need help paying for it. In all seriousness, | see
myself working in the fashion industry making a solid living.
Also, | need to be somewhere warm. This is non negotiable.

Q Do you have any advice for future Lindenwood University
fashion designers or those who are preparing to enter the
industry?

A. My advice would be to always make sure you edi.
Being an artist is amazing, because you get to create things
that only your mind comes up with; however, getting an
opinion from someone you trust could turn your creation into
sornething amazing.

Q. How would you categorize your aesthetic?
A. | would describe my aesthetic as dean and simple.

Q Who would be your dream designer to work
dlongside?
A. Elie Saadb creates such beautiful things, and | would give

my left arm to work with him.

Q. When you think about the future of fashion, what do
you see?

A. | see many more independent designers becoming the
focus of fashion instead of a few brands commanding all of
the attention.




KRISTEN FELKER | EXPOSED

MODEL: ANASTASA TALALAVA
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SATURDAY, MAY 3

8 PM

THE EMERSON BLACK BOX THEATER
SAINT CHARLES, MISSOURI

COVER AWARD

The program cover award is given to the senior
student who produced the most photogenic look
from all garments submitted for the fashion show.
The suitability of the garment(s) for the cover award
was deterﬂ"lined by popuior Vote Ffom the Grt Qr'ld
design faculty, and the winning design is featured on
the front cover of the Lindenwood Annudl Fashion
Show program booklet.

Cover award winner. Alexis Cook




101 LU FASHION SHOW 2014

OLIVIA RADLE
Lilith

KIYA RAGLAND

ES{_F‘-E"EJCE

ISAIAH JENKINS

vriven

PAULA BERNAL

Deepness

ROSE BIPPEN

h/‘| A
| Amore

BRITTANY RADER

Srikigad b e
Jubject to \_.hor"ge

DELISHA LASHA

Introspection

KRISTEN FELKER







OLIVIA RAD

LILTTH

KIYA RAGLAND
ESTHETICS

| want | want people to

be ofraid of the women | dress” This quote by
Alexander McQueen sums up my ideal worman.
| was raised to be a strong, independent woman
with the mindset that you get what you take, and
my senior collection Liith embodies this mindset. My
lingerie is more than just sexy; its a statement for
women to hold with them: “Tm confident, elegant,

to empower women;

'ﬂnd | EDVE my body.“ T|~‘I5 15 WF‘G{ | WGH{ women |:O
feel when they wear this lingerie. My collection wil
show that lingerie is not only sexy but can be worn
in an elegant fashion whie stil leaving enough to
the imagination, not as if they are an object, but
as if they are a powerful force ready to dominate
anything the 'world throws ot them. Confidence
reigns from within,“and from a fashion sense, that
would mean the undergarments you have on urder
your clothes. By dressing powerfu underneath it wil
radiate out through everything youdo. My designs
~gre not for the weak and timid, but | hope to open
up™el_women's eyes to their beauty and.sexudl
power MHat, eoch and every one possesses |

As a child, | was always |creative dndT knew | was
going to be in the field of the”arts. Grawing dp, |
began to do my own hair'énd design various 5&1&—.\3 in
my sisters hair and others as well | dlso found myselt
admiring seams, different stitches, and finishing

in garments. In saying this, the idea for my seniop"

collection comes from a combination of my passrs.
for hair and fashion. | would like to transfer the beauty ™
and artistry of hair into fashion. In doing so, | took
fabrics that represented the specific hairstyles that
| have chosen to re-create and form an eccentric
but ready-to-wear look within fashion. Confidence,
sex appedal, and comfort are what | desire to portray
as an evolving designer in the name of Kjonce.
Everything | do is for you. Forever and always in my
heart, RIP Kiara Jance Flowers.



QOSE BIDPEN
MI AMORE

PAULA BERNAL
DEEPNESS

“i\/h AF‘F“.OFE‘," Lﬁ&‘ E’HE‘ O?r my senior CO”@C“OH, LFOQS|O£e§
to mean My Love.” | was greatly inspired by own
love story. My collection is designed for the young
woman in love. Whether she has found the love
of her life or she has falen in love with her career,
she lives her life with passion. When designing my
collection, | looked to old photos of Crace Kell, c:|ong
with personal images of my grandma and great
grandma. Polished and pomed ™i Armore” woman
puts her whole heart into her path of life

Pauld Andrea Bernal was born in Colombia in 1993.

She jgrew up in an artistic environment, since her
mother is a talented painter. She discovered her

“pgssipn for fashion when she was a little girl, and

fell Yhe need to make changes to the dothes she
had in her closet. She thinks fashion is the best way
for people to express themselves without having to
tak; she sees it as a statement of who you are every
time you go outside your house. Her senior collection
was inspired by the ocean and how she responds
to it. She is portraying her taste for both simple
ines and minimalistic slhouettes combined with
different textures. The designs are a representation
of @ worman who lives underwater in a mystic world,
but it gets away from stereotypical fish shapes. She
is looking forward to dressing a very modern and
strong worman who has a sixth sense for art.

“You can either be a work of art or wear one.” -

Oscar Wilde.

LU FASHION SHOW 2014 |13



[SATAH JENKINS

DRIVEN

BRITTANY RADER

SUBJE

T TO CHANGE

CGFJ Dr\:i a FJ""NCIF\ CO”E‘C |Or| are [WO *h Dqs hﬂ
YPLJ“ d_, ='_ :13 1:9‘:‘ }‘n h(.’v".r'ﬁ\t"‘:‘r as a JC“Q“.PI’
both of these inspired my collection entitled “Turbo
Charged.” | like finding inspiration in unconventional
places and wanted to play on the old saying,
“women are bod drivers.” With the dﬂslgr s | wanted
to represent a feminine sihouette with a masculine
touch, using lines to create shapes and forms that
resembled a car in some way, even if it was using
pieces of the car itself. | designed this colection for
women Who |<DOW‘ E"\E‘IF WOFH"\ Gr‘-d are r\D{ G{FQIO {O
do anything a man can do, but ten times better. The
underhrung thought behind this collection is “Women

r"'WOI(E‘ it ]OOI( eosy NOW mut up Oﬁd drIVE‘l

The inspiration for my collection, “Subject to Change,”
comes from stereotypes about gender and sexudlity.
Men and women are often subjected to sexudl
typecasts solely based on the gender roles society
places on them. Due to this, men and wormen may
be judged if they do not act accordingly. Because |
am interested in what it would be lke to redefine
these st ereotypes and stop some of the judgment,
| decided to focus on the sexudlty of people in
general instead of a spedific peraons gender. In this
m”echor\ | used masculine cuts and sihouettes, then
juxtaposed them in order to highlight traditiondl
ferninine erotic zones to obtain this exploration of the
androgynous sexuality. These ideas are enhanced by
rmy usage of color - al black - because it is a gender
neutrd color. The use of sheer and leather fabrics
- typically associated with sex - paired with gender-
neutrdl sihouettes enhances the sensud nature of
an ambiguous person. My overal godl is to show
that neither male nor femdle needs to succumb to
gender or sexual stereotypes society casts on them.



KIVARAGLAND | ESTHETIS ™
MODEL: SHAYANA. JORES



DELISHA LASHA
INTROSPECTION

AVANT GARDEN

| used to think | wanted to be a designer, until |

realized what that meant (_inside joke) Meanwhile
| knew | had a connection to fashion. Later, | realized
it was the 5Ey|ih? aspect that | admired the most
With a “stylist” state of mind, | created my senior
collection, INTRO-SPEC-TION. It's about how the
cothes you wear affect your mood and the mood of
others around you. Everyone should know that what
you wear try does matter. Using color and texture,
| was able to capture the inhibitions of o woman;
finding love, feeling beautiful, being spiritudl, havin

confidence, and oiievmg success. | hese feelings will
ricochet from the clothing, to the model, and then
onto the viewer. This concept came from how [m
often asked why | take so long to get ready in the
morning. My reply, 1 don't do it for me; | do it for
everyone else. People lke my style because | give
them something they can take home. It's all about
the image. The concept. The lock. How do you feel
when you see me wak into a room? If you havent
heard, fashion is about body language. And quite
frankly, what you put out is what you receive.” My

question to you is, "What message are you sending
today?”

Alexis found her niche and love for designing at a
very young age. Motivated by her grandmother's
love for floral and feminismn, her senior collection

Avant = Garden” is inspired by the Royal Garden

_Rartyf with influences from designer Betsey Johnson

and [photographer Ruven Afanador. Her love for
detall and design is shown throughout her whimsicdl,
{emir;uine touch. This collection is over the fop with
playfll sihouettes, daring British-inspired hats and
flashy colors.



RIGGED

EN FELKER
EXPOSED

KRIS

Danielle’s fashion career started when her grandma
taught her how to sew at age Il This lesson began
with sewing pilows in the basement and quickly
progressed to making ful garments. Her love of
sewing transitioned into a love of fashion which has,
for full cliche, turned into her focus and passion. No
chdlenge is too big to undertake in the name of
her personal design aesthetic, which could be seen
with her first attempt ot making a resin dress. After
the less than desirable results, most would throw in _
the towel, but ofter some reflection, she was able
to create six successful garmients from this atypical
material Danielle gets her inspiration-from geometric
and architectural figures, dong with contemporary
epts, such as Transhumanism: the enhancepgent
an body-by means of technolo ich
in_her senior showcase:

My collection, "Exposed,” comes from within. Instesd
of hiding the seams and how the garments are put™
together, | am showcasing them. My inspiration comes
from the beauty underneath. Beauty can easiy be
overlooked and not seen, especidlly when hidden. My
concept is to take the unseen beauty and expose it
in an elegant way. | wil be inccrporchng this theme
by placing the boning on the outside, having raw
seams, showing decorative stitches, using methods
that give volume to dresses seen to the eye, ond
using a chiffon sheer fabric to see beneath. While
incorporating the above, | will carefully embelish the
gowns to keep them elegant while not taking away
attention from the exposed beauty.

LU FASHION SHOW 2014 | 17




PRESIDENT

SCHOOL OF FINE &
PERFORMING ARTS

DEPARTMENT OF ART & DESIGN
FASHION DESIGN PROGRAM

FASHION DESIGN FACULTY

PAULA BERNAL | DEEPNESS
MODEL: SHAYANA JONES




STAGE PRODUCTION
JOSEPH STOLMAN

DIRECTOR OF PRODUCTION

STACY A BLACKBURN

ASSOCIATE PRODUCTION MANAGER

DAVE HAHN

INTERIM TECHNICAL DIRECTCOR

CHRIS SPETH

MASTER CARPENTER

TIM POERTNER

LIGHTING DIRECTOR

DREW MATNEY & TAYLOR PALMER
HOUSE AUDIO ENGINEER AND AUDIO ASSISTANT
GRADUATE ASSISTANTS
JESSICA MEYER

MA IN FASHICN DESIGN

JAMES HARRISON

MA IN COMMUNICATIONS

CREATIVE DIRECTOR
NASHELTL ORTLZ

ASSISTANT PROFESSOR OF FASHION DESIGN PROGRAM

FASHION SHOW
PRODUCTION MANAGER

CHAJUANA TRAWICK

PROGRAM MANAGER OF FASHION CESIGN

FASHION SHOW PRODUCTION

FINANCIAL
SaraH CoLe
Jaa Ly MR
Racte. Moore
AvRA MUSTARA
MecaN OpicH
Kiva RacLanD

PROMOTION
Ciara Abavs
Asiey ALBERT
Paua Banal
Euior Eastiv
Morcan MasoN
By Tees

BACKSTAGE MANAGEMENT
Parrs Brooks

Autumn Gay

SHERvoNDA GREEN

NiooLe McCreteHT

FASHION SHO
Cooy Fovo

LU FASHION SHOW 2014 | 19
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SPECIAL THANKS

JURY OF SELECTION
JOHANNA TEJADA ANDREWS

TEAM LEAD, MENS RUN AND TRAINING, PUMA
AJ. THOUVENOT

AMERICAN FASHION DESIGNER ARTIST, STYLIST.
AND PERSONALTTY

LU FASHION DESIGN PROGRAM ALUMNI

SUZANNE LAY
CEO AND DESIGNER SUZANNE LAY, LOC

H IZABETH TUCKER

COFOUNDER AND PUBLTSHER. ALIVE MAGAZINE
COFOUNDER AND BXECUTIVE PRODUCER SAINT LOUIS
FASHION WEEK

CONSTRUCTION EXPERT
CRISTIANO CARCIANI
PRODUCTION

ANDREA SHUMATE & JESI TINNEY

PHOTOSHOOT HAR & MAKE P

ROMAIN POLGE

PHOTOGRAPHY

FERNANDA MARTANI

VIDEOGRAPHY

CARRIE OBRIEN

RUNWAY HAIR O MAKE P

BRONX DIBA

SHOES

GIFT BAGS
BRONX DIBA
CARRIE OBRIEN
SHIRT KONG



FASHION DESIG

PROGRAM

LINDENWOQOD FASHION DESICN PROGRAM

Fashion reflects the political mood, economic conditions, technical
achievements, aesthetic standards, and social milieu of a given culture.
The Lindenwood University Fashion Department prepares students to
succeed in this rich, cultural environment.

Program Objecfives

In the Fashion Design Program, coursework incorporates design, sewing,
fashion ilustrating, flat patternmaking and draping, computer-cided
design, garment construction and fit, industry software knowledge, and
conceptual and critical thinking.

Students will buid their digital and traditional portfolios with design
projecfs from courses using indusiry—sfondard design cnpp|ico£ions_
Students are taught traditional and computer-generated design as they
develop their own sense of design and style. Lindenwood's Fashion
Design Drogram combines creofivi{y and technical expertise to prepare
tomorrow's design professiondls.

Fashion designers work in apparel companies, retailers, theatre or dance
companies, and design firms—the opportunities are truly endless.

The Lindenwood EDGE: Educated Disciplined Global Effective

Lindenwood University offers values-centered programs leading to the
development of the whole person—-an educated, responsible citizen of
a global community.

Lindenwood University School of Fine and Performing Arts

209 S. Kingshighway
St. Charles, MO 6330

For more information, (636) 627-2960.
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ANTHONY D. GRrRAY

ATTORNEY AT LAW

7710 CARONDELET AVENUE. SUITE 303 « CLAYTON, MISSOURI G3105
314-385-9500 TEL * 314-594-2052 FAX

> 24 Hour Notice for Cancelled Appt.
< Claudine Allen, LPC, MBA
3394 McKelvey Rd., Suite 116 Phone: (314) 209-0900
Bridgeton, MO 63044 Fax: (314) 209-0912

SHOE
CARNLYAL

3867 MEXICO ROAD
ST, CHARLES, MO

22 LU FASHION SHOW 2014 636-922-7172
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MEYER'S STEEL DETAILING
§ CHECKING, INC.
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FREIGHT SERVICES

Our Commitment to Excellence:
Ownership, Communication, and Responsible Growth

9410 Aerospace Drive www.pilotdelivers.com
St. Louis, MO 63134 314-428-7170 800-969-7170
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consulting | group

“Honesty, Integrity and Character Above All"
Home of the SEND Analysis™

Richard Albert, President (636) 537-7817
rich(@albertstaffing.com www.albertstaffing.com




Safe Connections
24-hour Crisis Helpline — 314.531.2003

’ Someone to listen, any time of the day or night

connechons_

vinlence ends and hearthy relat

Reducing the impact and incidence of
relationship violence and sexual assault since 1976

Education « Crisis Intfervention ¢ Trauma-informed Counseling
Support Services » Safe Connections on Campus

All services and programs are offered free of charge.
safeconnections.org * @SafeConnections
Connect with us on Facebook or Twitter,

&}Sofe
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24-hour crisis helpline 314.531.2003 2165 Hampton Avenue, 5f, Louis, MO 63139 p 314.646.7500 safeconnections.org




United Behavioral Health

Michelle Y. Brooks

12125 Woodcrest Executive Drive, Suite 320
St. Louis, MO 63141
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~ DANELLEROLLA | RIGGED
~ MODEL: BALEY COMPTON




204 N. Main Street,St. Charles, MO 63301
636-947-7999

;Burgers Pizzas, and Fun Times q

b
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Outside Dining
Happy Hour Specials
1/2 Priced Appetizers
$5.99 Lunch Specials Mon;_jay-Friday <
info @ unclejoesoenline.com
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