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fashion 
marketing 
There 1s no business morc-: l.:isunallng lhan 
lhol or ICJShlOli rnorkelir1g II _iffords lhi:= Of) 
pc11un1ty 10 Ulilize ( reul V(3 Jl)lll fleS wh1lr 
Ck:v1:1op1nt1 <15 o business executive W1ll11r1 
t111s lc1sl rnov1ng, exc1t1ng field. you will nnd -, 
variety o l profess1onol Jpl1ons 1nclucj 1ng 
sp;e,olizotiori In 6uv1ng. Disp lay Ad vertising. 
Soles Promotion ond Fo:;hron Coord1nol1,,:ir1 
,n lhe c re.:ilive encl or Sto re Monoqemenl 
Per nnel. 'lperol1O11s ur J Fin(in e 111 Ille 
r lf l\)t?lfl JI JtP IS 

There ~ire '.J lmost lwo m illion relu il esfob­
hsl1mE::nls 1n lh0 Un11txJ SL1te~ while 42 per-
c'l l _, , c1II lJus1nesses Jre 1e lo ll llrms A 

J I Idu, lft> ) I 1t1e Fosh1or MarkP11nq proqram 
'JI l hL' 11 J"'r woo1 I Collel:Jes wi ll h, IVP. 
corf>C!r -pportun1t1As ns w11:ie-rang1ng as lhP. 
l1elol 

r di F 1shIon M 1rkerIn J pr, ~rom 1s 11'1€ kind 
0 1 pIeporCHIor thr 1r ~ ,r valual ,Ip lu r lhnsP In 
fPro9stecJ 1n retoil1ng s1nci=- ii combines - las 
s1oom expe, ,enre w1Jr1 on or trie Job wor1<­
stuch1 pro8 r Jn, Cour:,e: writ be taught by 
experis In to:,h1on (Jnd re tailing d rawtnq 
lrorn lh~ enllre rnetroi,ohl 1n St L )UIS c Jm­
rnurntv for the 11 1culty 

It yo, ore 1ntrrgued by the ca reer poss1-
bilil1es 111 the relail wofld. we enl..Juro~e you 
lo c{ 1r"'\t 1cl us c11 Llndenwocxl for 11 persor •c11 
IntervI8w reci 1rrnn J 111,~ f)rO<Jr x n We W\:-'I 
comP your tr 1u11,es nr"'\d lhe opportunrTy 10 
rneet w1rh y0u personnlly 

wt~~ 
Kotv Kocfor Hi ll 

D1rectc1r 
Fost11on Marketing 



the 
lindenwood 
colleges 
f::nter the frnunor,n~ world ot Fosh1or1 Buying 
one! Merchunri _,Iriq A n8w 0Irner1sIc,n ot 
Sil 1ciy ~ 11 11 )e I .II 1clunwood l I 111.a, 1es offers you 
lltB r :t1n11engP f. prepcire f ,r rireer~ w1tr re­
i,-111 rn 'j ,t./t iOIGSOle OJQOI IZ(lh ),...,.:> ,r 

• buying 

• merchandising 

• fashion coordinator 

• advertising 

• publicity 

• store 
management 

• soles 

• visual 
merchandising 

A.dcJ rrJ you, clossroor11 experienct thP exc ir 
1n--1 wurlcJ of ro:;I 1ion ,n 

• New Yak 

• Los Angeles 

• London 

• Paris 

Preprnu u OO<X1 fo_1ndol1or1 fur enlry level 
p -isifl( Jr\S Ill 

• retail orga nizations 

• wholesale organizations 

• A student may c hoose one of three ways to 
complete the Fashion Marketing program: 

1. as a candidate for a two-year Associate 
In Science Degree In Fashion Marketing 

2. as a candidate for a BachelO!' of Sci­
ence Degree In Business Administration 
(dual major in Business Administration & 
Fashion Marketing) 

3. as a cand idate for a certificate In Fash­
Ion Marketing ( a program designed fO!' 
tnose who already have received an 
undergraduate degree) 

• All c ourses c ompleted for tne Associate 
In Sc ienc e Degree may be applied to 
the Bachelor's Degree In Business 
Administration. 

• Beginning w ith the Foll - 1982 - semester. 
we will be offering a dual major In Fashion 
Art and Fashion Marketing - lead lng to a 
BA O!' B.S. DeQree. 



industry 
internship 

llle edt J,:;c111r"'.,n, 11 <=>xperience 1n r c1st11on Buv 
1ng ond Mer-h•1ncl1s1ng cornb1nf'!s o l1t 1ero1 
c,rts prcigrcIm w ith fashion rnert h0nd1•i1r1g 
cmd bus1r,ess S uoents ocqlme J tJroCJd 
1.,.:dur::::clfion,:1I 0xpe1ienr..e ·incl It: 1rr1 t , ac!Jusl 
proh3ss1or1r:1lly ir tJ1 Jslness ond Sc ,c 1etv 

Protes·,1onc.1l ClfOwlh I go1nGd through bus, 
ness course) , les1gneo lo Jevelop or I obtli1y 
lu rnoku tk.:xil:>le 011u .:.re 11lve dec1s1ons 1n ,:i 
vuriely or t)v~u 1ess slll1C1li1::iri::; 

~..tudent 1r I osh1on Buy,no ono t'<1c~rc hnnd1s-
1nu WOfK Jcsely w ith quolif1eci pr _,le:, ,_ tonols 
tram ma1or reloilln£l cenl8r~ 1n SI u1 

A 1-:•"'I elf''l1e,-t '11 tnP program 1s -ir industry 
Internship. L1nd0nwooo 1s ossoc1(1r00 w1H 1 
"me ,11 the counlrvs lorgest 1elCJllers ond 

students ore exposed lo all phuses o l n,er 
, l,rir Jis1ng during ll1G11 work-stucJy ex1.,-8rl-
vnr , . 

Learn .. 
• How to evaluate consumer buying 
• How lo speculate fashion trends 
• How to market fashion 
• How to create promotional campaigns 

Tt ,1... 1nferr . .;I 110 P0rrr 11:. . I 1denlb I e:•>.µI, Jfe 
lit: ~r opr;i 1rt1 JI 11113S Clr1CI ( JCW1 prcic11,;cil ~, ­

r -'l)Pr 1<::e t)y lJ 'I IYIIYJ 111s1 txincl lt1e si<llls 
1t1ri1 t 1vP t1~, Jr.:.ve1opec:J 1n thec lt1ssro:i111 

H'8 .ior Jury rerrn al L1r1denwoc" I provides 
an ·I 'f ,,_Jrf 1nl1v ror conc,;1111rnec1 stucty , ir t 
exrx.:r11°1,i: • 111 merci)(1nd11>11 q 1ucierirs w~ 
en, )lirci _y,-,cj 10 r(lke uclvonr. rgt> cf ,, 11 111y 
'ipnrn,,rPd ht 1rs tr -tudy r"1erct1( ina1s1no in 
f< 1sh1on center_, )f hl€> world 



faculty 
The fashion marketing faculty hove d iffering 
academic and professiona l backgrounds 
Their cumulative experiences p rovide stu­
dents with on unusua l resource r rom which to 
dra w 1n studying the various phases of mer­
c ha nd 1s1 ng Guest lec turers from maJor 
deportment sto res specia lty stores a nd 
manufac turing companies p rovide oppor 
tundies fo r students to meet and interact with 
active professionals and exper1s In retail buy 
1ng and merchond1s1ng o rgan1zat1ons 

prof essiona I staff 
KATY KADAR HILL 
D1reclor. Fashion Marketing lnst1Me Assistant 
professor of Business 

BA - University of Colorado a l Denver 
Rela ted industry expe rience D1reclo1 o f 
Management and Sto ff Tra ining 
Bloom ingdoles NY. NY; Buyer. J W. Rob inson. 
The Broadway, Los Angeles Ca lifornia. Mar­
ke l l<epresenta t1ve. Associated Dry Goods. 
Associated Merchand 1s 1ng Corpora tion. 
NV Regional Director. 51 Louis- rhe F-osh1on 
Group. Inc Member American Society 
for Training and Development 

JOE ANCONA 
Undergradua te Deg ree 1n Business -
Washington Univers1 ly 
M BA - St LOUIS University 
Re lated induslry experience: Thirty years ex 
penence in the telecommurncot1ons field -
management oss,gnrner,ts. lro1rnng orgorn 
za tion. specia l p rO)ec ts. etc. 
Instruc tor Webster College and Forest Pork 
Co llege of St Louis Membe r.- Ame rican 
Society for Training and Deve lopment 

ZOE ANNIS 
M S - Kansas Sto le University 
BS - Southwest Missouri Stare. Spnngf1e ld , 
MO. 
Related industry expe rience ConseNalo r. 
Textiles. SI Louis Ar1 Museum 
Rec1p1ent . Professional Internship Abeg 
Foundahon, Bern. Swrtzerland. Summer. 1981. 



LYNN MOORE 

BA - Nortnwestern University 

Related Industry experience. Assistant Direc­
tor. Employee Benefits and Servrces; Training 
Coordinator. Executive Development. Train­
ing Coord1nolor. Soles and Sales Support 
lrrnning; Buyer. Shx, Baer & Fuller. St Louis, 
MO 

Instructor Hickey School of St Louis, MO -
Deportment of Fashion Merchandising. 

LAURA RECK 

BA - Valparaiso University 

Add1!1onal Hours tor Teaching Certification 
- Urwers1ty of Missouri, S1 Louis

Relaled industry experience Manager, C) 
Sales and Sales Support Training. Personnel 
Manager , Manager Execul1ve Develop­
menl. Famous Borr S1 Lours. MO 

Member.- SI Louis Agency for Tra1n1ng and 
DevelopmenJ Advisory Council 

Membe1.-Amerlcan Society for Training and 
Developmen1 

MARJORIE SCHAFER

B.A - Ohio Slate 

!�elated 1ndus1ry experience Buyer,
Famous-Barr; St Lours. MO; R1ke s. Dayton.
Ohio Shlllrto's. Crncrnnali, Ohio.

rof;) FURTH[R INFORMATION. CONTACT 
Director of Admissions 
The Llndenwood Colleges 
St. Charles. MO 63301 
314-946-6912 or 1-800-325-8429 (outside Missouri) 
L1ndenwood is 
• a cluster of co educa!ionol colleges
• located 1n St Charles. Missouri, a short distance

from S1 Louis on lnterslale 70
• a beautiful campus with stately old trees. green
lawns, ivy-covered buildings

• an accredrled college
• o growing, changing college. meeting the needs
of lhe student

l lrdenwood Is an equal
appartun1ly and affirmotNe 

--.i.·,, ,,. .. ..,,,..,,vllence actlQl1 employer and 
edl.K:ahonol lnshtvhon 


